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RSB S BB L 4H4% (UN Tourism ) A 2025 4 5 H#&4H World Tourism
Barometer - {5t} 2025 55 1 REIFEEDE AT AR CGBERIRE ) AT (2019 4F)
[EIHARETI 3% - &Y 3 (BASREFSHAREE - 7 2024 - [EIHAR TN 5% » AHE
fI%Y 1,400 # A > AEFELE 2025 AR EPEEDE AL A ZEL 2024 F3H5 7)1 3% 2 5% (4
1) > & UN Tourism 737 B FEEED MRS L B4 HY £ B2 2 Aith s H RF A e
oK~ nEN T BRI AR S s (S A -

2024 5l B PO ASRE A TARREMEN - B i 2 (R T Ry5a s » 8L
FERTEIIHIE N 41% > K2 R NI (R pulE/ g N 7% ) ~ BOMRhIE (EERiE
HABE TN 2% ) 3 EMAIENRIE 25 FREF e piRIE (RaiEHE 99% ) 5 i A&y
BRPEE L E IR R PR B - S (R iE B AUt BrdG ) BIFE BRI - LR 2 RiTHY
88% ( FEurEE AT N 2% ~ B LR &l 88% ~ ERALOH 85% ) -

International tourist arrivals (% change)

% change from 2019
A

I Q1
2018 2019 2020 2021 2022 2023 2024 2025*
+6% +4% +5%

729, “69%

Source: UN Tourism (May 2025) * Provisional data
Note: percentage change for 2021 to 2024 is relative to 2019

2018-2025 455 1 ZREIPEERE AR A TR R

World Tourism Barometer 7 2024 5 [&EE ASE AL » 72BN 1.02
(B AKEIERE » AT ARG 12% » Fe iR NS INER - #e R
PEHEAFEE 2 4 (9,380 5 A ~ SEEIE 3 44 (7,240 EAR) - [ ap A6 F S35 5
e Ry (28 7 )~ HAGE 10 44) ~ 28I (55 12 #4) ~ B2l (36 17 ) »
BB 18 ) ~ EIE(SS 20 #4) ~ e (56 24 #2) ~ FREI(5F 27 #4) ~ JRP9(56 28 #4)



ENfE(Z 32 £4) ~ Wik ( 34 %) » GERIRE 45 £ - B 2023 fFAIHE 2 44 - FEE
FEESEUT A RS2 H (International Tourism Receipts & Expenditure)) 751 (5£[E 2) »

2024 FEEBOEUAZE 1.7 JR3ETT - BRI AN 15% 2024 FEDCAES T TIL
A (Total Export Revenues ) # 2 JKZETT » BRI 15% - [ 2024 F | fE#EHES
56 1 5l (2,506 (83571 ) » HRSEE] (1,778 (B35 ) » BEE AR & Ky
F o EETER (F34) 5 (B 44) NUER (55 %) aEAIESS 20 4
i 2023 FRHE 3 4 -

International tourism receipts (real % change)

% change iom 2019

f \
2017 2018 2019 2020 2021 2022 2023 2024*
+15%

+59% +4% +39% .
Il N ==

-58%
-63%

Source: UN Tourism (May 2025) * Provisional data
Note: percentage change for 2021 to 2024 is relative to 2019

2023 BB ARES

FEFEFEIE (Industry Indicators ) AYZEER t[Elk S M PFED S RS ES Rdr - 1R
B E A2 i@l e (International Air Transport Association, IATA ) $E# 7~ » 2025
5 1 TNz E R E R - B Al ERE 0 6% - 1M BPRAT 22 2 B Al
[EISH I 6% - SOMRE ST e 0, (STR) ERHEDR - 2025 4F 4 H£3K{Ef
B 67% - IRIEIAKE » JLBR 74% ~ RPN 71% ~ OghtbigstlE 69% ~ sRALon K
PHERIT fy 68% > B =i R EKIEIHASEME -

&r b BIABIENTZE BRSSO PR EIR % T 58 £ IR E I ATK
AE > T UN Tourism {F.045 80T - S0%EDEESE N 158 F 2025 FEIFEED AT
I 2024 FEEEAT - i 2025 B AR S B I RER - SERECR - st
e RIRE A TR BN RE A - ZRAGAUR PR » IR R
FEATE ~ BER EAAVIRTT > EREFEEAR S ERIENERE - B 5EEmEENS
YERE ST » FHEOBE VIR R B iy » R ik E ;s [FR R




FHREE BRI H Btk SE BB SRR Z IS - R BRI H #ith Y
FERM -
R HR - SERBDCERZERE - TR 2024 SR EHRE 786 BAK > 18
FE 2y (AT 2019 £F 1,186 #5 A KHY 6 hi 6> AR E N D7 % 100.28 {F357T
(KUHTETE 3,220 (BT - HENEWEZZFERT (2019 ) 6 5l 9 REEARACK
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T (Galway, Ireland) 22 The Galmont Hotel & Spa #2717 » AfE & T "X - 4
B~ A PRI BB TR AR ) (EXPLORE, INNOVATE, TRANSFORM:
Influencing the Future of Global Travel and Tourism Research ) » &r 1% A E23 A T 2586
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A e € 2025 47 6 H 23 HZ 26 HE{T - Ri 4 H2 &k - 32

BE5IanE— » R H 2% T1ED; (Workshop) ~ [El: &% (Roundtable ) ~
7e 4 (Presentation Session ) ~ H:[EEH4ST= ( General Session) ~ {557 4H

( Academic Breakout) DJR=EiHiHfEf€ (Reception and Ideas Fair) » HHHZE4: 1
sk~ EEIEBZ R FEL - [F— RN E A 2 £ 3 5 Ggs FR T
17 - RO T A B E R B e s i - B B2 AR E 2B A
B> srerers (Chapter Meeting) ~ JTR EEEEe@r &t (Journal of Tourism Research
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6 H23H

08:00 AM -10:00 AM

YTEETEH
Executive Committee Meeting

10:00 AM - 04:00 PM

HHEGH
Board of Directors Meeting

04:00 PM - 05:00 PM

Wk SN - R RECGIEE
New Delegates, Emerging Leaders, Chapter Leadership, &
Past Presidents Welcome Reception

6 H 24 H

08:00 AM - 09:00 AM

HE R

Breakfast on Own

09:00 AM - 09:45 AM

BiERg - FAEFIUREED
Academic Roundtable - Sponsored by The Chinese
University of Hong Kong

9:15 AM - 9:45 AM

SR AARL
Coffee Break with Exhibitors

09:00 AM - 09:45 AM

DMO 132 #& Bl 2 - Dean Runyan Associates ) (R

DMO #7E# )
DMO Researcher Roundtable - Sponsored by Dean Runyan

Associates - DMO Researchers ONLY

10:00 AM - 10:45 AM

Bifrsrad 2 ¢ hRdE - fEEEEAEML - Tourism Review
International &g/

Academic Breakout 2: Travel, Wellbeing and Health -
Sponsored by Tourism Review International

10:00 AM - 11:00 AM

DMO B4 IT(EEE =g (EUFA A)
DMO Practitioner Roundtable - All Welcome

11:00 AM - 11:45 AM

Effrorad 3 ¢t A AS L
Academic Breakout 3: Social Media and Videos

11:15 AM - 12:00 PM

EIERN R - RRE R L BT
The Power of Citywide Conventions: A Data-Driven
Approach to Prioritization & Impact

25X
12:15 PM - 01:00 PM T
Lunch
KEERFIE

01:05 PM - 01:25 PM

Official Welcome

01:25 PM - 01:40 PM

L8 R AR R HL A
Lifetime Achievement Award Presentation




o ; B
01:45 PM - 02:30 PM %}Eﬂﬁﬂ?ﬁﬁ@i&ﬁ?ﬁﬁ . .
Journey through City Destinations Alliance
o i TR @ Z P
02:30 PM - 03:00 PM MRS CRER)
® Coffee Break with Exhibitors
o EHMEIE : MHSRERBEENBREE - BEARKE
[e] SRHE
03:00 PM - 03:45 PM Beyond The Numbers: International Insights into
Unlocking Advanced Data Metrics for a Future-Focused
Strategy
o A =1
03:00 PM - 04:00 PM SR BEERE
The Scholar Mindset Reset Pledge
® [EmMRF(EST ¢ bZEAIBEE) H Ayt B S e Bk
04:00 PM - 04:45 PM From Brand to Border: How Research Powers the Full
Journey of Destination Advertising
® EMEMEITEALIFY - BERGEMES
04:00 PM - 06:00 PM Qualitative Research Methods Workshop, Scholar Mindset
Reset Pledge
® GIF¥H &%  FIgRM T FHENY
05:00 PM - 06:15 PM Partners, Board, Past- Presidents, and Chapter Leaders
Reception
® fiRIGE - FRIVEEHER & XHEGREEY
06:30 PM - 12:00 AM Opening Reception - Sponsored by Shannon College of
Hotel Management and The Galway Convention Bureau
6 H25H
o HERERE
08:00 AM - 09:00 AM Breakfast on Own
® Al 5
09:00 AM - 09:45 AM ﬁﬁﬁﬁﬁéﬁgﬁ. :
Responsible Leadership in the Age of Al
o HHVMBFEEBERAYEITTRINT - Azira BB
09:50 AM - 10:35 AM Actionable Innovation in Destination Research and Data
- Sponsored by Azira
[ ) e =y 5iEl S
10:35 AM - 11:00 AM Mpsem (SRRERE)
Coffee Break with Exhibitors
° Y4 EE
11:00 AM - 11:45 AM B4 SRR _
Academic Breakout 4: From Intention to Behaviour
° T4H 5 ¢ =eiil!
11:00 AM - 11:45 AM SIS : AIFRER
Academic Breakout 5: Human Resources Management |
® =i srdH 6 ¢ EEESL |

11:00 AM - 11:45 AM

Academic Breakout 6: Heritage and Culture |




11:00 AM - 11:45 AM

FEEEEE - LB B LR H T
Evolving Target Markets Through Data, Culture, and
Customization

11:00 AM - 11:45 AM

femEE s - BOEE AT ?
The Travel(er) Metamorphosis: Is Sightseeing Dead?

11:50 AM - 12:35 PM

S5 7 TR 1l
Academic Breakout 7: Human Resources Management Il

11:50 AM - 12:35 PM

Eiffrsr4H 8 1 EESSL N
Academic Breakout 8: Heritage and Culture 11

11:50 AM - 12:35 PM

540 ¢ AL
Academic Breakout 9: Residents and Tourism

11:50 AM - 12:35 PM

FRAIBUEHRER TR Rk S R AR
Forging a New Path for Tourism: Innovative Strategies
for Sustainable Growth Through Research and Data
Insights

11:50 AM - 12:35 PM

TAED; - Al EEK D HIREL KPI A5kt
Workshop - How to Bring Sustainable Tourism Goals to Life
& KPI Tracking

12:45 PM - 01:30 PM

T

Lunch

01:45 PM - 02:40 PM

HIE H Y ¢ BTheY Bt BB RIS E R R ? —THE
RHYER T B SRR SR R

Destination  Forward: What defines  successful
destination stewardship strategies? The results of a
major academic and industry research study.

02:45 PM - 03:30 PM

DY HEEFE TS RS
Chapter Leaders & Past Presidents Meeting

02:45 PM - 03:30 PM

il B H s Y B R E R

Data-Driven Strategies for Communities and Destinations

02:45 PM - 03:30 PM

(ERASEF SRR © THHI BRI EER - XBorder Research
Zh)

From Keywords to Journeys: Predicting Global Travel
Interests - Sponsored by XBorder Research

02:45 PM - 03:30 PM

Bl 4 5 T
Meet the Editors

03:35 PM - 04:20 PM

Eigor4H 10 © B BEL Al
Academic Breakout 10: Digitalization and Al |

03:35 PM - 04:20 PM

EigoraH 11 kg MBI |
Academic Breakout 11: Sustainability and Resilience |




03:35 PM - 04:20 PM

ETRZRFNEE © 7 2 2R BNHE ST Y 7k 48 B P A3
%

From Insights to Impact: Sustainability & Regenerative
Tourism in Puerto Rico & The Galapagos

03:35 PM - 04:20 PM

TTRAAIFE : " & - AR
TTRA's Al Think Tank: "The Yes, the No, and the
Maybe™

04:20 PM - 04:45 PM

MRS R (ELERg )
Coffee Break with Exhibitors

04:45 PM - 05:30 PM

BEILEH - HETE) ¢ KT IR BT
Building Trust, Driving Action: Translating Data &
Research for Diverse Audiences

05:30 PM - 07:00 PM

BT
Reception & ldeas Fair

6 H 26 H

08:00 AM - 09:00 AM

HEFE

Breakfast on Own

09:00 AM - 09:45 AM

PSR ER © EREE BRI EREE
Navigating New Economic Norms: Interpreting
Post-Pandemic Economic Indicators for Tourism

09:50 AM -10:35 AM

PRAREL & 5 K&

Awards & Business Meeting

10:35 AM - 11:00 AM

IMHEAS R (ELREERg )
Coffee Break with Exhibitors

11:00 AM - 11:45 AM

EffooraH 12 © B EE AL
Academic Breakout 12: Digitalization and Al 11

11:00 AM - 11:45 AM

Eifasrad 13+ Ak EMEEEIME 1
Academic Breakout 13: Sustainability and Resilience 11

11:00 AM - 11:45 AM

B HIEE I | TSR A TR GRS
Now That’s a Great Question! Expert Strategies for Crafting
Surveys That Drive Actionable Insights

11:00 AM - 11:45 AM

AR+ L0a] 4 kG T B B A B = 4 MR e P B R 2
The Transparency Gap: Bridging Marketing and Reality in
Accessible Outdoor Travel

11:00 AM - 12:30 PM

IR REZEE G EH
JTR Editorial Board Meeting

11:00 AM - 11:45 PM

Biigor4H 15 : JHBEE PR BURAT
Academic Breakout 15: Consumer perceptions and
preferences

10



11:50 AM - 12:35 PM

Eifarrad 14 © kEEMEEEIME 1
Academic Breakout 14: Sustainability and Resilience IlI

11:50 AM - 12:35 PM

B2l oy4H 16 © {THHELERE
Academic Breakout 16: Marketing and Communication

11:50 AM - 12:35 PM

Bl oyl 17 ¢ LR B 2R ks - noAlSEAR MR ER
=i

Academic Breakout 17: Mountain Tourism and Agritourism
- Sponsored by Arizona State University

11:50 AM - 12:35 PM

s - BRSO HEENE
Film Tourism, Importance of Film Sector in Driving
Tourism.

12:45 PM - 01:30 PM

A
Lunch

01:30 PM - 02:30 PM

BB R AREIREE © B R A Lk [ ER
D

Sports Tourist Does not Equal a Leisure Traveler. How
Destinations can Maximize their Appeal to the Global Sports
Tourist

01:30 PM - 02:30 PM

BB SR RRE (L BT H S5 /5

Innovation in Creative and Brand Positioning

02:30 PM - 03:15 PM

2025 FREHTIIT BRI SR - WEER
EHT4E NI A William F. Harrah 85 & B E2GEE B
Academic Best Paper and Presentation by the 2025
Distinguished Researcher Award Winner - Sponsored by
University of Nevada Las Vegas William F. Harrah College
of Hospitality

02:45 PM - 03:30 PM

St R DA AERE H A3t A
Gauging Community Perspectives to Safeguard Destination
Brand Equity

03:20 PM - 04:20 PM

PARES R - KRk
Closing Session - The Great Debates

04:20 PM - 05:00 PM

NETTRA 4y&rdrsk /SETTRA S &rers
NETTRA Chapter Meeting / SETTRA Chapter Meeting

05:00 PM - 08:00 PM

IEfEIFARFE (AnPucan)
Evening Reception at An Pucan

11



o REEGR

AREGNE RS RTT R > 2% RE RS SRHIRT - SHEER
A EBEHRE ~ 8l ~ 88 PERIRITIRET TR -

R B2 B R ARTTUHINT eI o SRS MR R A T TR B
ATk - S B B S, - WREZ IR B 4w DA B U EUEAY A [EIEURS

BT © SRR RS Y A SR AR B AR 0k » SN e B R

A BUEREK - ARENRES - AMEEEERE(E - DIEERITR
FRBEZEHI ALK ©

BARAC T VIR AE L - BB IR Ry SEHUARATT [ E R - -

N =

GALWAY, IRELAND

e

2025 TTRA & K& LH5E

=~ TTRA2025 #3BiETE

TTRA AW TR RS - SEIEE g T YR AT EIEE ORI ER - 508
Ko EAESEEATNR I ~ B A RAT AT B RIY(EE - E5REE = HHSAEE) -
e - BN TS S SRR A o BRI -

(—) PR EE & 18 Research & Practitioner Awards

1. JEhcEZeEE ¥ Boeing Travel Research Grant
£F : RonjaGaulinger » i ERUNAE: (BERREVFTATE1E)
e T EBFERGASTERIIBAMIERT, - B E AR S ok e
AR HAHETE - REI A BES M E SRR M & -

2. T2 AgEES % J. Desmond Slattery
=FE ¢ Seung-Jin Cho - (FFIEE KR CEAN-THE L
BHEE ¢ T TRV R ) o SRETERL G T R AN R - LURTHIT
BEAEZE IR T E R B AR

3. et Yis ¥ MMGY Shifflet
B ¥ : Nancy Small & Tourism Richmond

12



FIAEIE BRI A S iR 2 RS iRm T 15% @ IR ERE AR T
14% - 2 EA A DI HeR A FE B 7E A 22 )
() &5 EEMRTE (Conference-Selected Awards )
1. Charles R. Goeldner JiEAIEER =18
8- : Graham Miller ~ Gloria Crabolu F1 Xavier Font i 2 —@EAF iR BT 225
it LRIV B B I SCE MR -
2. EfEOE#EHREGIE — @ Lighthouse Winner &g) -
57 :Joelle Soulard, Xin Du and Toni Liechty, Early insight into tattoos as anchors
of transformative travel -
3. EfEEMHFR AR —HES BinE TREEE) -
5 : Kuang Xin, Courtney Wittekind, and Janathon, Maui’s short-term rental
policy debate -
4. mEGREIEHE BEER AGM REER) -
53 : Denise Fecker, Birgit Bosio and Alexander Ziwes, Sustainable Skiing—How
do locals and tourists perceive sustainable development of ski tourism o

(=) fE&4& (Legacy Awards)

1. £EHAA%E B8 Distinguished Researcher Award
/X © ZMFETTAREERT Rachel Dodds 8- » E/kEEDEEATIHVEE »
PAS EAVERaR IR ~ TE TR FEAIE R R AR TR A 75 B T R4 -

2. X BRELHE Lifetime Achievement Award
54%% © Ruf Strategic Solutions £l[¥% A Brian Ruf -
EHEEHAVRCEAES - Brian BT ERISEEEM: ~ FRIE AT BT DURGRHAST
R E T BRI ER - fhAVSHE T Fs2E 5R1 Ruf Strategic Solutions 871 177
ZIWENED -

B PR R A E 20



VU - BN/ SRR T

FER SRR BRI - IR SR BN R REDCIRIEHRERE - U5 - JEH
BRARBEFER - REIELZHET SR ERRH - BlEE g G LSOR a8 -
WAL NS EE - SRS g B BRI - FE s AR RS &
 IEAN > SRt r] UE S B BTt RS s B R S ek I 2
EENE TR FREETTI R RS - BR TR IO - R H AU E
HE BTSN B BEHITHTFEA | - R REAER e & IR B E 1 - 5
FREFET 30 BRI/ 2 2 -

\

@ A Sincere Thank You to Our Sponsors!

As we count down to the 2025 TTRA International Conference in Galway
(June 24-26), we extend our heartfelt thanks to the sponsors whose
generous support is helping to bring this global gathering to life.

«» Diamond Sponsors
Future Partners
Shannon College of Hotel Management

4 Sapphire Sponsors
Azira | Key Data | Longwoods International | Rove | SMARInsights

< Platinum Sponsors

Adara - A RateGain Company | Datafy | Dean Runyan Associates |
Downs & St. Germain Research | Galway Convention Bureau |
Lighthouse | Miles Partnership | MMGY Global | Placer.ai @ | Simpleview
(a Granicus company) | Tourism Economics | Tourism Ireland | XBorder
Research Group

¥ Gold Sponsors
Amadeus | Arrivalist | RRC Associates | Sage | YouGov

¥ Silver Sponsors
Choose Chicago | OmniTrak Group Inc. | Virginia Tech MSBA Hospitality
and Tourism Management

% Bronze Sponsors
CIC Research | Texas A&M University

2025 -2 B B BT

14



2~ Pt g AR

e LR R Bl B B Rk BT AYRZK , (EXPLORE,
INNOVATE, TRANSFORM: Influencing the Future of Global Travel and Tourism
Research) » & 1728 ABRR N TR EBEAL ~ K SEMEELETM: » iz H Ay B TR B R oR
W i e B 25 R - RGBT

— ~ ERSE - R HRYHEREE
Journey through City Destination Alliance /
City Destination Alliance ~ London & Partners,”Babara Jamison-Woods F &

e s HAYHEEHAHER (DMOs) ~ BRAREFHEIES ~ 7k 48 5% fee ol RO i 2l
TS RS - G R ACHR A S AN (] FE S IR R HEE VRN B & T R

=B -

(—) DMO &R EHEER E M
TR fEE 1.8 BETEEAVRE RSBk ESE - 10 "I ) MRz Ofasdt - EERY
A FRAH 85 (DMOS) V{48 <2 13 7 BUN = 2 DU B4 2 PR » SR & BE
MEAPARZEE FIMA LA (WE T &) - Wit - WHAFEBEBRERE KRR
FERBAM: (being relevant) - DAFECRY R K Z RIAR AMEBUE AVIFTR LAVERE >
TEFSAHRE S -
City DNA (Fii& & European Cities Marketing) B 1960 FfCaIrLAzk » EER A
FH 85 [ ~ 125 (@B T Frapeave g - S/ AiniTsY » B BARILE
e TR - EREIBEFTARINERE - TISFREE  RRES—EEFEER
HIA 1 » Kt > City DNA 583 » "3 2 fflE , A1 " 8ig = | Z2Has
PERRIE ~ FEAR MR T DL R T 5 5 A R — R -
BUEZ B GRIIME T EE T iREE ) A9 A& (Commissioner for Sustainable
Transport and Tourism ) > SRR TR Rl SR 7k SEEDCSE RN BEE) 17 - BREATHET#F
£ 2026 FRH (BN KEBLREE) - FESGE =AM - BN EEES
(DMOs) -~ fs&EEst 5 FIshE & 5 K& P/ NMEERNETE - DUGESE TEON B AV
( Destination Europe) ShREREF BTG HETRISHE -

(OB SV R B R BR iR = s
Bt 2011 FRlE MR ETTRISEA > Ko BuVikeE - IEMAEEFT (40
Visit London ~ Think London ~ Study London) fiPA#EE - B3R E BT " mecEeE
(London & Partners) | » MEELEE T EHREH  (Visitor Economy ) i) 5 &%

15



2 T EGERASE  (Experience Economy ) o IR AR = BRI TR 117

BT -

RN B EA = R

1. FEAE (Niche) : JREIEXREF H SR G - BiEH et (fand0m8> :
iz (Heritage ) #1oosZfE (subcultures) - DL s Rk (set jetting ) Fli8
JikfT (gig tripping) -

2. HEH (Conscious) : k&Rl /S FERES - BRI EAVIRTT 7= - BEREK
kg o TR RSB LRI » TG R TEE] 2028 FHY & 10% -

3. AL (Flexible) : k& Rim G AR = KMEELS - Ao FAREE (40
GBI ) o BESREM LCBTQ+ JRE FFRFE G th = R E L2 Z 5|
BRI RRITHES - Sl se Bt e R EE R - A 92% WFEIRE g2 FHET
PRGBS -

(ST AlHT B A M ZE 41

SF I T IR &R Sy BRI ER B (local hood ) > DASRARIEFETRAEHTIEE ] -

1. FAuSE (Copenhagen) : #fEtH " EFAMGTRIEFIEr , (Copenhagen Compass )
SRS > (R S PR R iR 2 > A6iE S T CopenPay | sERETEE > BEENIEE
DR R ZTE) (AR ETHE) BEEMEE -

2. 4ty (Vienna) :iBEK " fE)fiE , (Optimum Tourism) - G&FEEE 408 -
KM - 2RZ5m - DFERE - BN BOE SULMEEEEER > M
HECRAEANE R - FRS r‘*i{IJ\%B/ﬁﬁ o BRI BB - BHEH
% - Bt ETRRAIE T EEH mﬂz*tﬁﬂ:E%M%iﬁmﬁ%&fh@%ﬁ

3. #’%{wa% (Gdansk) : BUEFAEREREE - £ TTER-T ) PR T ERE

SIS N LR N R AR AR v A SRR BB - B PR

4. @ﬂ%fﬁ (Mechelen) @ BUFAFAEMMEE AL » HEH T ARG EREE , 1Y
"B MEERE | (inclusive listening walk ) 2125 - MR ERY 7 =R TR A
LAlE TAEEEIREE -

Bef% > s SRR Z R R E AR I =2 P M A MR A VAR A ~ 4ERF Tl
A AR HE— R » City DNA IEAEBLR T (AR =B ) T &R
% WaEtEIRE L RN BRI 2R HHE A S - DL FEEEREEEAIARK -
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ACTION
PLAN 2025

CityDNA 2025 £ T {Ext&

QQ9
«ONDON-  LONDEN LONDON
oA ‘_EWOA,.“,. APARTHERS & PARTNERS
High Growth ‘nla:;‘ Business ‘ Capital Destination

What we do

e e sl SRS T e

e o mcptm mergr w1 e o b Vo brivg glodsl We devwop Londen

5 Sy ‘ (ot oy | wdwwea

) Focus on the value -“m“ i
of business tourism

e : and the meetings

Industry as drivers awﬂw ia;:ga“

of investment, jobs o

and growth

B ST #
B A S S

prone

Gdansk Resident Card
A City That Works

WORLD

MUl
& PARTICIPATORY
BUDGETING

S AL RIS B ‘
RIS HRER RS (SRR ) SRR
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= SEEETE ¢ SRR - RS ERER R BIREEE - EERRE
[ SR
Beyond the Numbers: International Insights into Unlocking Advanced Data Metrics for
a Future-Focused Strategy ) /1% B2 JEHT(Griffith institute for Tourism)#E 2 %R~
Sarah Gardiner 3%

o OO S HEE) T Thrive 2030, (588% 2030) - {ERASFELLAS [ RIS
f5E  (Live Indicators ) HEZRHFATASFERY EHEME S, - 12 R HkEK - B e E4s
% $51E (Lagging index) - &E[m A%ESTSE (Leading index) -

(—) B EHAE : Thrive 2030 58
SEONEURT 2 HH D& RIATRNE & T Thrive 2030 ; (%55 2030) - S{ERABDEE
FEENE $1,660 (Tt E $2,300 {27 » HAEZZ $2,700 {EiT - Hp—IHEZ
s E5m T 438, (Dispersal) - RISt R RMFHMEBME - MIFEFES
FUFISEF A - Thrive 2030 FHETAFEIEE 2 H GELIE 2024 £ 37% 2%
2030 FFHY 40% - fE4b - 3% RIS ERAG B AT ABDCEBN R &EE ©
HARBHER I TS Z— -

(=) s pa R
TR | A4 TIDEA Tf/NE, (IDEA Working Group) HEfFATHIEI %
st (co-design) FrFBIEEARHY » 3/ NEET T4 7 W - Bl EiEsE > [
BB S/FE R B (OECD) BT T BlsE® - I EA
R S A B S B R R > DR SRR R P B SR e e
B A A R A B R PO () - BoEd - B
G S S A B LU S UMD S P B 95% /NIRRT 3 -

(Z) HERYPRE AR RER

EHEREER KNVKE Y, — 2R EEEFEBRIINEBE/LMmSR (economic
quantitative bias) - BEZAGE EHEE A RGN » (¥ ERIERESE A
FIEREEAIEE R E - A EFRRBHETIEE (Leading index) - HERTKZ
BB R BISE (Lagging index) - Bf#dis 452 IR BEARAVRARE -
G A FHEHE AR K SRR Y B  ZER B SSAVRTIE R tE s » B
FUNEZERIEH, (know how) FIREZHVEIZEE] (brains trust) HYE:EESTE -

FEEEIR T EIZREI KB (Big Data) £ HAVERS - FlIa0{E & & A ayZ=6l4 - Bl
FREEIE AR T B R4S B B IER B - BEEEELERE - EEEIE
H o SEEENER (B 2REE X FEFATEEeEEREE - i
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THQH@%)@ EERERAARNITEINRIEE AR ¢ 241 > EReEH 7 e
AIREfR R BB (ERREZE > FIFYIT AR R -

() $ERERY AR R B AR

BFRAEAEFEIET - PR TN T B8R, (wedding cake) HYIRAY - it

IEEE (Environmental ) I (Institutional) F5ERAEEINE AR - 5L A0E

FEREATRE - [HERBHER G At - R0 EE T 70 (EVBIERERE » Ri%

B 21 {EfsRABRRT -

TEELRCHERRA S b - BRI T3 220 - B0 - BRI IEfEREfREE (Accessibility )

o R E YR H IR S BRI AR e eR g (B - ATRe R R BRI
PSRRI LB ) o EE DR BRAVEERTEA o AN o A AR

JR R RARZE AT RE 2Kt & R IR E AV & - HENREREIE R » &

DL T i S BR RS, (FRTEEE -

() X FEDCERHELEEDE
s e AEDEE O HBBOK EEDE - R 4BE (Regenerative Tourism )
B EEREERIIRE  BEANSIERFE - ORESRERAZBESR > HE
AR R e T3t J73eE | FUMHERA(RAERS - IR Eaere A ol B Y
A-EEHEE o R LR an g iz 7> & (Digital Twin) ~ #l54g (1oT) ~ ATHEZ
(AD) NMIETEHE - RS BRI E R 2 SRR -

sEgaast o TR A E R =YD, (We can't change what we don't
measure ) - MrEFEIEHEAN TGS o (HERER - JESEIEE&F - SEHAMAE
PRI~ EMERA LIRS -

Sarah Gardiner ¥ 55%
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Longitudinal Indicators for the
Visitor Economy (LIVE) framework

Infrastructure investment
Travel intent - online searches
‘Accommodation bookings (index)
Aviation route capacity projections
Forward visitor demand (state/regional)

Gross domestic product
Visitor expenditure from events
Average length of trip/spend per trip
Visitor expenditure total/geographic
Numnber of visitors/employees, by segment
Visitor sentiment - -
Regional dispersal
Community sentiment
Indigencus-owned businesses

‘Capacity limits (destination)
Intention for repeat visit
(@s a measure of satisfaction)

Social
Greenhouse gas metric(s)
Visitor econormy workforce
trained in sustainability
Number and type of

sustainable certified

businesses/destinations Environmental

Sustainable destination
ranking

Electric vehicle charging
infrastructure

IETOEREA GEETRHD)

* Gross domestic product (SDG8) market

* Visitor nights by segment (SDGB) competitors (SDG8)
* Visitor sentiment (quality) (SDG9) « Australia’s brand health (SDG16)
* Employment by business type/size (SDG8) * Searches and forward bookings (SDG8)
* Indigenous owner/manager in workforce (SDG8) * Health of natural environments (SDG14/15)
« Business entry and exits (SDG9) * Labour cost projections (SDG8)
* GHG emissions from tourism (SDG13) = Carbon emission forecasts (SDG13)
= Women on tourism boards (SDGS) = Visitor safety perceptions (SDG11)

Examples Examples
of lagging of leading
indicators indicators

Marketshare by region (SDG8) * Investment in R&D (SDGY)
Aviation access (SDGS)
Visit &

(5DG3)

Community sentiment (SDG11) « Destination resilience index (SDG11)
* Energy/water/waste consumption (SDG7/12) * Quality of ife (SDG11)
* Visitor transport movements (SDG15)  Workforce skills and training forecasts (SDG8)
* Homelessness in the region (SDG1) * Destination-level brand health (SDG16)

SERIEE A HILER  GETRdt)

Lbngitudinal Indicators for the Visitor Economy (LIVE) Framework

Itar AIBORA envE camental suatarabity 0k ag 2024

Round points are ;Ingb selection only

live BRIV (EETEHED
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1

- BT EREERE | Al MRV EEEE S

Responsible Leadership in the age of Al / Surrey Business School, Professor Lis
Tussyadiah

s N T ERMUIN B EEEE ST - iR T Al-by-Leadership #4811
Al A B i9EgE - MEEETLAE = (M A5 EAYSZAE E - f3E (Synergy ) ~ 3RHE
( Strategy ) Fl7kZ&M4: (Sustainability ) -

(—) HRERFERK

PN Al TEOREEHEIEAMTHTFE - PILI SRR RS 2R A RIEREE & - E A
FEOBEMRE Al BB A B B R R E R AR RAERI RS % 0
AE o RIS RO SRIERY IR S > EST TS > FTRAVERE S 8 T DA RS0
FYRE JIAERE

(Z)SAR By Al F{ERIHE ST

SAR #fE—% " Al {EAUHE AL ; (Al by leadership model) - 5{EEHER
BFER AL ERERI DL Bt HERE T - (€M RES LASE & (EHY 7 =UEE A AT
B2 Al o ZAERY T AE = (A A58 LAY SZ AT | - #5(E] (Synergy ) ~ 3kl (Strategy )
FAx &M (Sustainability) -

(2) =@z
1. #[E (Synergy) :

(1) AR OS2 T FRE L (Collaborative Intelligence ) - 5EEEKF Al BE#)
FIRE B N BERHE R ERE S o DA " RBARERX , (Superteam) - FIF Al 2K
Trgos  BIRNEET o SRS R E N ERS A -

(2) A EINYEE s AR 2 BRI 5 Fam (Moravec’s paradox) » Ef5H ABHERAET
FESRISEAETS - B Al ISHEEERE - T Al EEERSEE - B ASHm
EWARKEE - R FR A A Y G R -

2. SKBE (Strategy) :

(1) IS HECREEEN I EIENUEE T -’ Al S eSS = BRI T A - 1
FRE(EREITRF TR - FEATEERER - FEEEMA Al T " EESTH
5, (strategic foresight) - JEMINGEFRER A [FRIARAIE T > DISE5REHSREE -

(2) LUFREESE R > Al (HSEEER Y A (3 AR b > 18 25 AR 14 T /Fosiss Ry dhl
RS AT - Al VRS RETEREE AR » PR BB T REEF - B
TAEMEFRGER (CRM) THEHEEHEAK - T EAFEEEANR -
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3. k&M (Sustainability) :
(1) kEMERHE N E A mEAERE - ZORMECR Al B8 EA RIFRYH SRS
Ao B fmEL Al AV B A B SE 5 B A (fairmess ) ~ B F
(accountability) ~ #EHHE (transparency) f1IEZAM: (inclusivity) -
(2) {EheilE E4a, - FEil Al 5[ B METEETR » WIREFAE R EEE SR
kg EEE T IS . (Watching Eyes Effect) Mi#REHE CAT 5 5 BRI FIIR
e NH LA SIS (Gili Islands ) Hy#F #E THeRE - sRFA MM S FE BT
HATEBRORINAT By > 53878 " [BUCEC , (Flashback Matching) HYH2EE » A
RN T AP AR [ 2R 1% > B S EK SR MERY S ) SIS s8R T T Al
RES ST FHEETRIE (Al for good tourism ) - AE[f ¥4 & AR IE AT Ry T -

.

Osvrrey

Top 10
skills

of 2025
. ey
o

The AlxS Leadership Model O sy /

‘Al4GoodTourism

’

INTELLIGENT AUTOMATION FOR SUSTAINABLE TOURISM:
A SYSTEMATIC REVIEW.

Al IR EHE T
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v~ FEEEYE - BRI B R v T AT
Actionable Innovation in Destination Research and Data /
Tania Sultana, Malta Tourism Authority

st T ERNREEE ~ Al ER] - RSB T ST IR S FRYZE B -

(—) Mék 2 fr Bos S BTN E B A R

Azira 2 REHRAE] - BB R EWE RIS EECHIVENR - TS AR - 5%

BUB R AN O GEsT &R - SRS oK B 2R ER - fla S g3k a &

5 (Kawaii) HYE1E » BRI G B0s oA 15 25 & ER AR B 2ARE - DA(E S E)

FLERERCH o EE NYITER - R TSR |

1. BIEEERERYZ RIERE ( Creating Audiences and Segments ) » 41 » &] DA [EHHE
SefH A HE E B~ B e E & S A i ZE R I B ERS ©

2. BlEh 2Bk EEh (Activating Omni-Channel Campaigns) - FE#EFEK HEE
(DSPs) 2 FIFFEZ MR » 1&g (omni-channel) TTHEES) - B4l > [iE
SR I A AE T E SRS IIEERE (guided tours) HYEEE: » 5[E k%
HEPE R K S R A AT o

3. IEMREIEIT REHEREE (Tracking Actual Behavior) - EiEESECERHE (£
STiar il S Y EZ I {E%L?&EKEILE’JEEWE’% )~ TTREEE (A
Z}E‘Lﬁmuﬁbﬁtfﬁiﬂ%ﬁb ) BREERY (RfEadiE S e & BRI

AR EE ISR ELE ) -

ST HTE ST Ot ERERERR T - ST A BRESHIE MR AR R E K
EAE BRI - BRI E FIE S 2 RE L A E IR - EREIEE
B ASRER AL T RASERITTENERRE - S0 T E L BIE N ERE O ITT R - BRE T RX
#, MERTHIESHAE -

(Z) Bzl 4H A NTOs VBRI R 61

AT R R FE T RN ZREEE) © BB R - k@RISR EEE S (LHE
BURGECE DR ) - ARLAVHERIE CEERPERE) - BERHEEEEL
S RFRRNEELHRE -
EAF4H4E (20 UN Tourism ~ ETC ~ OECD) fEHEFREIRARE A RAT A ERD T E4E
Z8 (Measurement of Sustainable Tourism, MST) :BEEVEEZEHEEAT - MEBZREE
ZH4% (NTOs) tIERER Al BEBhHVEHE P& » DIEHR R EHE AT - 60T ¢
1. Egfth (Malta)

(1) & A 60 HEUTH#E Al ‘P& » BEERGETEIE - BEfkES (Malta

Tourism Authority ) HIBFFRE R KRR (A1EH-REBUBRBEIETE ) - %V
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B EAESREE (NLP) 257 R s iR i el A i AR B > I
R EITHS ST R TR - DA S A SR B
(2) TEEEREEENR > BEMRA TARNEEREEE - AN RS
B RN~ R KERIR LR A SRR TR RESE(E (1
FEPE T ) SHEEREA R
(3) TEHEFETH > A Al fIREEHES » B EERRE T 2K
TEEAERYIEE 574 (A Visit Flanders #55() - DU R RIRIFIG4E%44: -
2. {rR4EEEE (Slovenia) : ZMEETIRIEFEERSER RS  FRAFEE T
TRAFARET SIS - RHEE SR A 2 EBUTEE -
3.18E - WA S THEAINIEE » B# TEMIVERN - Be THIIHTE - IR
HRIRITIT RS TEEIRE - WG S L A -

<

(=) B FE A AR i B3
TABCER BT Al > FFEEEAVERSY - /fE © RAFAVRIEHE - Bm
BHvEEE (53R TR o bt ) R DUROS RS TERE ~ SR a SRR AR A%
TR GRS - A RE(e E R FE T BN > S RIAT A H AR -

The Al Tourism Platform in Malta

Tourism Data Dashboards - Daily tourism flow in Slovenia - an
interactive tool

s E T S BB E A ( e
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T~ SEFEETE ¢ BRI AR - B e R 2 S Rk R R SR
Forging a New Path for Tourism: Innovative Strategies for Sustainable Growth
Through Research and Data Insights

H BRI S A E YR - B e EHyCU b A -

(—) Z St i T e
1. BEGRIRIEHEERE 7 2019 FRe Rk TE R - 2021 F 2022 FHE IEIRKE
BE o I EPEREATA AV AERY - R EE P ANERRII AR SRS o (HAE A i
HAT BEREEREEEARES BRSNS EEREE  Th=E
FRAE 5 2023 4E XK RS E B K i pl B BV &S ET 8 - (R ERER 21 > (B
TR BB ERE SRR -
2. jEALEEEEL T A A (B K ERAVIREE KPI i m R
(resiliency) - HEEEAR LA A (FIERKEARZK) (Aloha economic
futures ) FI5IEHE £ > S KERBEE (SDGs) Ml'E i [E A 1 1H B A1 3%
(ancestral knowledge ) il A Z4%7¢ ©
(Z) BB A e R A
1. FERCAHEBEES (regenerative tourism model) B AERE - ZOKFTA
e E OVHE R AEDE - MIFERBE -
2. IRBINERPIESR  HAEBYC R OEZAT ¢
(1) 32Ab52 8 (Cultural integrity ) : i & fife i 3 36 B R R SO LHYET B R =R -
(2) HHE B E - RS G B R AEE S TIERE - i
FEAE R N AR R AE &
(3) DEI (%7t ~ FERAR) : EHEEZVWHGEREM -
(4) tLE#E#E (Community Wellbeing) © B¥{5 ki34 5= RAR AT ERR -
(5) Pono {E{E##(Pono Value Chain): EREIN EHESCEETV T (correct
or appropriate way ) FY{E(EH#E > 141 : SR IE BARVEOE SR - EREACK
(circular economy) ~ AMERIEEZE m ~ B AIARER -
) B EH R EE
BEsiEEEH#E (HVCB) BB E M AMMEIETE vl B THNS - AR
TREEE SLTHTRIEE (pre-arrival education) P2 A S E AT
B FEERAEHE R - YEFIEEAIREY] - DR & E iR EER -
(M) e ERFERBEERZ
TERR ST - BUR IEHEEIFFAE)EEE (regenerative governance) - <F - IATEE
FREE o BB (NFEWEITMEEFZ 2L ) B T RERKEBREZ

(indigenous data science ) | fHZE& o
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1. Honua #ith2 : 52 E @5 (Hawaii Island ) Br#&HY—fa i (£ REFERIERAR -
Honua =5 " THEH5R | (Earth and expanse) - BT RIAVERGE ~ S
FIS3E (chants, stories, and songs ) i /RBER WA B ERY T A AETTERRE -
D5 E B R ZER % ~ BEROARARHS -

2. BoURAN . Honua 2 B H—IE BB F A HOmze 2« " WSRIREEG M -
IR R LR —F - BB R IRITET - AREERAE (WEH
EHEE) RKEEBEIIT RHHE -

() FE a2 R Fe i
1. fEME BETE (Stewardship programs) @ #ZEtE A bBiEzE£%E (cultural
practitioners ) Rt AJ4ERFAEFTIYTE - W AE IR ZVEHE (LS SRR FIAE A0
a0 DI s S 2 A1k -
2. HLEEGEEE 3 AN E TR AT R E SRR - EREREES T O
{EEZ (cultural specialist) | sREEGSLERIE ~ F5| & T > WS R &40
FE AR BRI - AEEAEH S A SR -

3. BEERERAA  FEBAEEHRAL (WEBREMEMTSULEE) » HER
TERS N TT RSO TAERI e -

R EEEREBERIEE - FARHAYARIC - R E ARSI T THY AR
AHIRENUGEAG 20 LUBEEABDEHERR S -

2 _peEDl
|}
—

N, Stewardship T _J" 10§ Sector
Q¥ commodat ‘L h

— ARt/Cultural £conomic Workforce Local tec

* practices ¢ Ofversificatin Development —>  Inferns

# Data Scientists

SN =

o P Collection N /' N, mavnakea
h Protection T,
VERNMENT Ry
KA creative/
¢ PemIttinge—  agritourism g [OOVIY — Pla:;mms — i
REGENERATIVE i = J-

| B\l‘d nterpris
TOURISM e 409 ara "4 ™ el R

A
spplication  *_ Trifecta Network

ACADEMIA
SCIENTIFIC COMMUNITY
8 ’ - Pono
? HI Showcase 4— Communication P l N l Practice
f & " Destination J_ Cammunity Academid
. A O-n& fraining " 7S
> < >

R BN
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 HEITETE - AU H RV - pRIDE R B RV E RS © —TREMEE

SERSERGR

Destination Forward: What defines successful destination stewardship strategies? The
results of a major academic and industry research study.

SELENI MATUS & SALVADOR ANTON CLAVE, George Washington University,

International Institute of Tourism Studies

L ZHNHETERTE (Destination Stewardship) AYRFZEEEER ~ B OEA > B
FeSEEEEHN 52 (San Diego ) ~ BEZEALZ M & F (Vail ) FIPEHEA SEFEL 522 (San
Sebastian ) HYE FEZE B -

(—) By E BRI O RIS SR

HHHE R R S AN R R i i HE TS AT RERRE T EEE
B T BEE B ERNAERE  TBEER &2 EG L& (A
PEHE A Rt R R ) SRR NS - IR T A AR -
Attreimant H iy BB B R O RAN -

1 BEREBRAR 2R T —EUE - A EERE st -

2. (HES BRI EEEAA] - PREEE—RIEHIFEHE -

3. BIMEFRERMERE - A sEHA RFAVEHE -

4. SHELEEEIT © HEFAHEWIE - &SRS -

5 HEEHZRER | RIS EH L ASH ZEEN R -

(Z) BRI BRI S PRER B R s R

RERERUR | sIEE O BUBTIESER AN - MBS FEB

BRI B R T RA SR - B TS ¢

1. 5REE ~ PARIEEEIR © FREEAREVERES - FEE - CARUAHEENMHRATE G - W ERS
NSRBI ECER -

2 (SR : BENEITIEMES > FENHEEERIFMEAEST) -

3. FEAIEHEERR (Accountability) : &{FAEEETETHRIZEL » EXRE
fFEZEYg (WEMEEZES) » EHEMgRIEEE SR -

4 BIBERRE - B E RARRZ BiE T Fr - ol B R T a5 - A
SR BT T A RIS RS -

(=) HHysh R BIEL AR B

1. EEsh A (San Diego, USA) : ikl st B Basth o Sheme RS - iRt 13 ik .

TEUEY R Bath Bk 475 ( San Diego Tourism Authority, SDTA ) SESEEip &
Lo s RN\ E M HAM IS FAHSR A F - FEAE S Eh A E M AH S & 1F -
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(DRFrERH - ) T RiEhnzResstE , (Tourism Accelerator Plan) - ¢t
B B AR RIFEE > 40: BIPOC( R A~ FER-AEAFE) - LGBTQIA+ -
R NPT A VBT A3 - $R RS RE & - Ry E B Z IR S it
JERS o IR TR ) R EIR v] DU SR S aI RS -

() E/NEATH BN L Z B G & E > §lE TREN bR E% > &)
5 | F ST S BN LRI -

(3) SDTA (£ AEEE I - B AR F A A 2514 (inclusive endeavor ) HYfEE @ JE1SE]
ASIE S E W2 EFE DMO 4HARAR (L -

2. R (Vail, Colorado, USA) : ##A 5,000 A[CH{EEFREHFLY 300 EHizayl
B/ NGE > RIS RSB EE R T > M 1% i3l - sR& Kk
LI TAE -

(1) B EREEBkE - A 2017 4RSS T 5 —(E U k8 B iithelas » Wik
EMRMRAIREE E A - £ 2030 FAFHERERCD 50% > F] 2050 D 80% -

(Q)RIFTERIE « EUIE AMERE S R BB ARG TR - 2% 240 B RiTH
RARSELE > FFHE 5500 £ 6,500 AR - 5 EEFER 80% -
Zat B IEAE R R —(Ere RS - K EEEE - VGBI ORI K TR 4R
AFH o

3. EEZEEHTRFZ (San Sebastian, Spain) : FEHEAILEMEA ERHIERT wEE S Uk
/NSE AR RERE 200 EEEE > RATAEEE - BERE—HBERE (day
trippers) - THIEE B L BRI HRER -

(DEHEJ7 « #EH " San Sebastian life visit | 71FETE » FE RAEWETEHIZ0
S o A — (S ARG - B AEEARANE  HTTRMBERA L4
Ao IGHEZE A LEE > d7EL 350 (EEMBEB AT RAREE -

(B RERANFT - Z S BPEIEF BUNHY T BTt 5 Ayt , (DTI) fi£Z2 - DTI @
A —4HEE LS - EISDEH ~ BIHT - Bfy ~ AREMEFIR] Btk TR S A AT
Sl > SEREESTE ] - REERAELE NSRS

HEI = - DMO {EESBHSEPLERET - F57% &k 2 Y- - 1B SRS EHY
H Husth B EE TS AR B E R TE) - B PR -
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& HAVHEEES (RS AR

o ™
< ] ity

L OT1 NETWORK - SOLUTIONS DIRECTORY OT) DESTINATIONS NEws

The DTI Netwqu: A key instrument
for transforming tourism

SEH oFEF 2B

destinations at the service of public °

managers. °

GET 10 KNOW THE OT) NETWORK
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HFEHETE - TTRAAIEE | 2 - FEBETE

TTRA’s Think Tank: “The Yes, the No, and the Maybe”

Donna Larsen, XBorder Research/ David Reichbach, Future Partners/ Dudley Jackson,
South Carolina Department of Parks and Recreation

9% 2 Brand USA ~ K RE2H1 TTRA FEEIG(E > FIH Google 8 =R
iz ALl Gemini A1 Simma) ZRFRMIAR S K - 48 A I BN 22 R B st
THHI > FEIRFEEES Google FE=EUREN M5 IRIMAVE HEE - (BESNIVEAEGES -

(—) Al ByRREERE

TS BREHOR R » KRGEE R (LLM) (S 2B & - 1
41 GPT-4 A 176 Jouit - Al 43 BTN - R - ((FE%) (Agentic Al) %
RS - 27T+ Al EIERRRIRDKE © BRESE (TR o S HEE EEERE « A
S EMHARES - 265 5 RS R A A A S -

(Z) Al fERZE AR ey fE A SRR

1.

4

W7E N 88 Al sERROEBh4R B ER M EEIIE =S - FlES: Excel &
B SPSS FEZ - firm T R AIEMEN: -

EHEBEUETTH > Al EEREN " LEEE | B - £8 EREHEE T & 10%
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So, What’s the Point?
CONTEXT
MATTERS!!
TN

Let’s Recap Let’s Recap (cont.)

. Pay attention to the headlines (Track Global, Think Local),

but context is key. 4. Assess the situation:
. Investigate the key ways your origin markets earn a living— a) DON'T ABANDON SHIP just because a specific market is

find out the main economic drivers (2 or 3 top industries). weakening economically, but be ready to pivot away if
visitation weakens from that market.

b) A strong market confirms that your marketing and sales
dollars are being strategically spent

It’s just a Google search away. Wikipedia works, too.

. Search for those industries’ employment in FRED (or the
IMF database for non-US regions) and track long-term
trends (10 to 20 years). Look up unemployment, too.

st SR IRES ATV E RN (i TE i)
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