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Taiwan Tourism Administration Unveils
"Taiwan - Waves of Wonder" at Seatrade
g Cruise Global 2025 for the First Time

PR Newswire « Wednesday, April 9, 2025 at 10:38am EDT

MIAMI, April 9, 2025 /PRNewswire/ - The Taiwan Tourism Administration (TTA) officially launched its upgraded tourism brand, "Taiwan -
Waves of Wonder,” at Seatrade Cruise Global, the world's leading annual event for the cruise industry. Under the theme "Share, Discover,
Engage, Enjoy," Taiwan aims to attract more international cruise lines to include Taiwan in their itineraries by showcasing the island as a
tourism destination that integrates nature, culture, innovation, and sustainability.

TAIWAN ¢

o S ant |

Taiwan Tounrism  This year, the Taiwan Pavilion featured interactive exhibits with videos, activities, and guided presentations,
Administration launched its demonstrating Taiwan's transformation toward a tourism model centered on sustainability, innovation, and
upgraded tourism brand, immersive experiences. The exhibition also highlighted Taiwan's growth potential as a key emerging player
of inthe Asian cruise market, offering attendees a firsthand experience of its rich cultural diversity,

"Taiwan - Waves
. W X commitment to sustainable tourism, and exciting events year-round.
Wonder, at  Seatrade H
Cruise Global Ben Yi-Chen Huang, Director of the International Affairs Division of the Taiwan Tourism Administration,
stated: "Under our newly refreshed brand, Taiwan — Waves of Wonder, we are actively promoting Taiwan as
a destination of scenic beauty, rich culture, and inable development. With ¢ jent inland transportation, cruise passengers can easily

reach major cities and attractions right after disembarking—exploring natural landscapes, diverse cultural heritage, and world-renowned
cuisine. As global travel trends shift post-pandemic, Taiwan is embracing low-carbon and sustainable tourism practices. Beyond implementing
green port concepts, we are committed to developing eco-friendly tourism destinations. With international platforms like Seatrade Cruise
Global, which this year celebrates its 40 anniversary, we aim to strengthen partnerships with global cruise lines and industry stakeholders,
promote Taiwan's diverse tourism offerings and incentive measures, and invite more travelers to experience Taiwan's unique charm."

Charles Chih-Yu Chou, Director-General of the Taipei Economic and Cultural Office in Miami, added: "Taiwan is blessed with stunning
natural scenery, vibrant festivals, rich traditions, and warm hospitality. Its strategic location makes it a must-visit stop on Asian cruise
itineraries, We warmly welcome global travelers to discover Taiwan's local charm through cruise experiences."

Taiwan's cruise development strategy focuses on attracting multi-port itineraries and fly-cruise travelers from markets such as Japan, Korea,
Hong Kong, and Southeast Asia, while also actively expanding into long-haul markets like the United States, Europe, and Oceania. Centrally
located in Asia, Taiwan offers culturally enriching and sustainability-oriented cruise routes across the region.

Taiwan International Ports Corporation has also accelerated upgrades to Taiwan's port infrastructure in recent years. Facilities at Keelung
Port's east and west terminals and Kaohsiung Port have been continuously enhanced to accommodate larger vessels. E-gate clearance systems

are being upgraded to improve the speed and ¢ ience of p ing—delivering a better experience for international cruise

5t P

visitors.

High-quality photos from Taiwan's presence at Seatrade Cruise Global 2025 are available here,
ABOUT TATWAN TOURISM ADMINISTRATION

The Taiwan Tourism Administration (TT4) is the official government agency of Taiwan (R.0.C.) responsible for domestic and international
tourism policy development and execution. Taiwan's presence at Seatrade Cruise Global is managed by the New York office of TTA.

For more information about Taiwan tourism, please visit the official website of the Taiwan Tourism Administration: eng.taiwan.net.tw

Follow us on social media in North America:
Instagram: @taiwantourism.na
Facebook: Tour Taiwan - America
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Talwan Tourilsm Administration
Unveils "Taiwan - Waves of
Wonder” at Seatrade Cruise Global

2025 for the First Time
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In the news release, Tawan Tourism Administration Unvels “Talwan -
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Talwan Tourises Adesindstration Usvells “Talwan - Waves of Wonder™ at
Seatrade Crulse Global 20295 for the First Time

MIAMY, Apeil 9, 2025 /PRNewswite/ ~ The Talwan Tourtsm
Admenistration (TTA) officlally launched Its upgraded tourism brand,
“Tadwan - Waves of Wonded” at Seatrade Crulse Global, the work®s
leading annual evont for the cruse industry, Under tho themse "Share,
Discover, Engage. Enjoy.” Talwan alms to attract more iternational
cruise ines 10 Inchude Talwan in thelr itineraries by showcasing the
Is2and as 8 tourlsm destination that integrates nature, Culture,
Innovation, and sustainablity.
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This yeat, the Tatwan Pavillon [0atured Interactive axhibits with videos,
activities, and guided peesontations, demonstrating Tawan's
ansformation toward & Mouriem mode! Centered on sustainabaty,
Innowation, and immersive experiences. The eahidition also highiighted
Talwan's growth potential as a key emerging player in the Aslan cruise
marked, offering attendoes 3 firsthand experience of its rich cultural
diversity, commitment 10 Sustainabie tourism, and EXCiting events year-
round.

Ben YI-Chen Huang, Director of the sonal Artairs Divi of the
Talwan Tourlsm Administration, stated: "Under cur newly rofreshed
brand, Tatwan — Winves of Wonder, we are actively promating Tatwan as &
destination of scenic beauty, rich cuture, and sustainable development.
WITH COnvenient infand L2ansportation, Crutse passengers can easlly
reach major Cities and attractions right aner disembarking—axploring
natural landscapes, diverse cultusal haritage, and world-renowned
culsine. As glodal Traved trends shift post-pandemic, Talwan is
ombeacing low-Carbon and sustainable tourism practices. Beyond
Implameonting green port ¢ s, wo 200 C tted 10 & ping eco-
friendly toutism destinations. With Internatioral platforms Ske Seatrade
Crulse Global, which this year celabrates fts 40™ anntversary, we aim 10
strengthen partnerships with global crutse Bines and industry
stakeholders, promote Talwan's diverse toarism offerings and Incentive
MEASUES, And Irwite MOre Lriveders 10 axperience Talwan's unique
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Taiwan Tourism Administration Unveils "“Taiwan - Waves of Wonder" at Seatrade
Cruise Global 2025 for the First Time

Wednesday, April 9th 2025, 10:48 AM EDT

Sponsored: Advertising Content

SOURCE Taiwan Tourism Administration

MIAMI, April g, 2025 /PRNewswire/ -- The Taiwan Tourism Administration (TTA) officially launched its upgraded tourism brand, "Taiwan —
Waves of Wonder," at Seatrade Cruise Global, the world's leading annual event for the cruise industry. Under the theme "Share, Discover,
Engage, Enjoy," Taiwan aims to attract more international cruise lines to include Taiwan in their itineraries by showcasing the island as a
tourism destination that integrates nature, culture, innovation, and sustainability.
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Taiwan Tourism This year, the Taiwan Pavilion featured interactive exhibits with videos, activities, and guided presentations,
Administration launched its demonstrating Taiwan's transformation toward a tourism model centered on sustainability, innovation, and
upgraded tourism brand, immersive experiences. The exhibition also highlighted Taiwan's growth potential as a key emerging player
in the Asian cruise market, offering attendees a firsthand experience of its rich cultural diversity,

"Taiwan — Waves of
Wonder."  at  Seatrade commitment to sustainable tourism, and exciting events year-round.
Cruise Global Ben Yi-Chen Huang, Director of the International Affairs Division of the Taiwan Tourism Administration,

stated: "Under our newly refreshed brand, Taiwan — Waves of Wonder, we are actively promoting Taiwan as
a destination of scenic beauty, rich culture, and sustainable development. With convenient inland transportation, cruise passengers can easily
reach major cities and attractions right after disembarking—exploring natural landscapes, diverse cultural heritage, and world-renowned
cuisine. As global travel trends shift post-pandemic, Taiwan is embracing low-carbon and sustainable tourism practices. Beyond implementing
green port concepts, we are committed to developing eco-friendly tourism destinations. With international platforms like Seatrade Cruise
Global, which this year celebrates its 40" anniversary, we aim to strengthen partnerships with global cruise lines and industry stakeholders,
promote Taiwan's diverse tourism offerings and incentive measures, and invite more travelers to experience Taiwan's unique charm."

Charles Chih-Yu Chou, Director-General of the Taipei Economic and Cultural Office in Miami, added: "Taiwan is blessed with stunning
natural scenery, vibrant festivals, rich traditions, and warm hospitality. Its strategic location makes it a must-visit stop on Asian cruise
itineraries. We warmly welcome global travelers to discover Taiwan's local charm through cruise experiences."

Taiwan's cruise development strategy focuses on attracting multi-port itineraries and fly-cruise travelers from markets such as Japan, Korea,
Hong Kong, and Southeast Asia, while also actively expanding into long-haul markets like the United States, Europe, and Oceania. Centrally
located in Asia, Taiwan offers culturally enriching and sustainability-oriented cruise routes across the region.

Taiwan International Ports Corporation has also accelerated upgrades to Taiwan's port infrastructure in recent years. Facilities at Keelung
Port's east and west terminals and Kaohsiung Port have been continuously enhanced to accommodate larger vessels. E-gate clearance systems
are being upgraded to improve the speed and convenience of passenger processing—delivering a better experience for international cruise
visitors.

High-quality photos from Taiwan's presence at Seatrade Cruise Global 2025 are available here.
ABOUT TAIWAN TOURISM ADMINISTRATION

The Taiwan Tourism Administration (TTA) is the official government agency of Taiwan (R.0.C.) responsible for domestic and international
tourism policy development and execution. Taiwan's presence at Seatrade Cruise Global is managed by the New York office of TTA.

For more information about Taiwan tourism, please visit the official website of the Taiwan Tourism Administration: eng.taiwan.net.tw

Follow us on social media in North America:
Instagram: @taiwantourism.na
Facebook: Tour Taiwan - America
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