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MaJorgroup companies. 2
Damests Dai-ichi Life- Da"""l‘_'if';’f’"“e’ Neo First Life. Dai-ichi Smart. ipet Holdings.
Establishment of a “multi- :
brand, multi-channel —amen-+-
Structure” with strengths Wr-prose  @Gairiree 8 —2 7~ [N ' ipet
in diverse products and  Oal-ichi Life Group o s HOLDINGS ]
channels complement.
each other in response to (Est. in 1902) (Est. in 2006) (Est. in 2014) (Est. in 2020). (2023-)¢
diversifying customer
needs.
Protective Life TAL. Partners Group- Dai-ichi Life Vietnam.
(us)- (Australia). (New Zealand). (Vietnam).
Overseas business in ¢ ‘ s
nine countries at various Protective &% TAL partners life
stages of development, (2015-) @011y (2022-)¢ +%dn bo dai ‘
from developed countries (2007-).
(stable markets) to Dai-ichi Life Cambodia¢  Dai-ichi Life Myanmar.  Star Union Dai-ichi Life- Panin Dai-ichi Life- Ocean Life-
emerging countries (Cambodia)- (Myanmar). (India)- (Indonesia)- (Thailand).
(growth markets and ) - e
early Stage).‘ DIH(’{U'. Dal-ich Life @ s'“"?l“":nmh'l'chl Panlnod.ic.h‘\Ll.‘e .h‘“m
v =3 s o
(2019-) (2020-) (2007-) (2013-) (2008-)o
v Asset Management One. Dai-ichi Life Realty Asset Management. Vertox In\{estment
B —— Solutions-
Providing advanced asset: gl xe BABVTINTA T LyPRFTA MR A
management functions to. one 9 Daichi Life Growe '/.m\{swr.tsae.?s.
support asset formation. (Integrated in 2016) (Est. in 2019). (Est. in 2022)
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Chatbot Utilization for Customers.

@ Dai-ichi Life Group

> Utilizing in-house know-how, we started providing it to customers in December 2020.-
> From October 2021, inquiries about individual contracts in combination with RPA will be partially supported..

Contact
center

Digital services layer

Inquiry- . R
dur ChM RPA Procedures requiring further consultations« m
pr e = > s
P > E J & > L\
¢ > I < »
, Ne Y . Procedure.” “
0 ¢
' ﬂ K\quﬁ"e?* —— Dedicated site for policyholders
R 4 procadurese D (Smartphones, computers).
i " 14 Procedures on the Intenet- Jilif G
Procedures with high immediacy+ )\
and a lot of mailings are made Customer’s.  Communicstor's
| M Sending of the link by into Internet procedures.« G
y o email or other means *
r ’ — Notification of the Web
Possibility to view the end-of- “Total Life Plan™
procedure notifications, annual designer
notifications, etc.«

Inquiry procedure (remote, post mail)- J
Inquiry procedure (visit, remote, post mail)- u
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Refine existing businesses and promote DX - 8 [Product_Prevention]
Initiative example (1) Provision of Health promotion app “Kenko Dai-ichi“s Daiichi Life

; vl
=

Health promotion app Kenko Dai-ichi (Health First) is being provided since April 2017.
Creation of an ecosystem with more than 20 partner companies..
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Number of registered users:

Approx. 2 million
(as of 2022)

> Function to automatically input-
medical checkup results
(AI-OCR).

> Health age, health advice-

> Number of steps, healthy menus

etc.«
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Concept of Introducing “Health Age”.

RAD7 AR

Having a younger health age allows customers to keep their premiums down = Incentive to stay healthy to

Actual age: 40 years old«

o
Three years after enrolling ...¢ ﬁ _,&

Items used to calculate health age

ums down

Results of physical exarninaions

Physical constitution (BMI) 22.1
EBlood pressure (ma).  nmH a 118 |
ouve got too Blood pressure (min) . mH 76
think of your Uric protein (minus)
health!!. [ o0 mag/dl 67
Neutral fat mag/dl 110«
GOT u/1 18«
y-G T P u/l 20-
& HbAlc % 5.5.

What does “health age” mean?«

It's a way of expressing one’s health«
condition through one’s age«

&

Look, there’s even a)

Resuits of physical examinations . Items used to calculate health age J Resufts of physical examinations. difference in<
Actual age: 43 years, s uzed o calcutats healen a0 R ¥ G_Phl_@ml_’id]ﬁ b premiums.«
Physical constitution (BMI 22.1% S . > :
m Blood pressure (max) T 118 @' Blood pressure (max) mH 118 I’ve got to think-
65 more carefully about-
Blood pressure (min) mmH: 654 Blood pressure (min). nm Ho : my health!!o
Uric protein —  (minus) Uric protein {minus).. .
HOL — 100 HDL cholesterol mag/dl} 25«
Neutral fat mg/dl 70 Neutral fat mag/d 110«
GOT u/l 15« GOT u/l 20«
v-cTP u 10. y-G T P u/l 25«
HbA1cC % 5.5« Hb A1c o 6.0

Health age: 38 years old

‘| Conventional life
‘| insurance product-

Neo de Kenko Yell-
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/ Digitalization of

Health age: 48 years old :
The premium is determined by actual age, it won’t be changed when the

The Future of My Page.

I The younger one’s health age, the less expensive their premiums are!

L

TR PRI TECR R -

“/ Dai-ichi Frontier Life Insurance Co., Ltd.
Dai-ichi Life Group

<€ Enhancing “My Page” (personal account page for each customer) to improve customer-

satisfaction (CS) and customer experience (CX)«

SMS, .
email, etc. .

Customer- -

)

Policyholder (policyholder proxy )«

- 14

LINE (messenger app.)
officialmct it

o
Useful information
Entrance to My Page

5

1
Q’%{%Bﬁ i tamy

My Page of the policyholder

Family members (iChain
registration)«

5 D aring of
” 4

members .

Notifications
from iichi

Guidance on
contract
contentand

state«

Inquiries into Various+
contract content: rocedures«’

As a ge[\eri.l'rule. automatic

processi

ng
by the syst

all procedures
lem . b
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Living sum

at death,

ions, etc.«

ing of

(

\

| .
Customer« R
Recipient of living benefits

Beneficiary of the sum payable at

death«’

olp

Direct procedures

As a general rule, automatic
processing of all procedures by the
system .
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Expanding Customer Contact Points with the Official LINE.

of cu convenience / Digitalization of customer contact points

Account

“/ Dai-ichi Frontier Life Insurance Co., Ltd.

<€ Inform the customers of the official LINE account-

<€ Customers may sign up for an official account to use services such as the My Page and official Website entrance
function or reception of notifications from Dai-ichi Frontier Life in case of sudden changes in exchange rates -

e

-
® — N Entrance function to My Page and the official Website
16:16 7 - - (1) Confirmation of the state of the- To the login page of the Internet services for
contract- policyholders-
<1 om—-JovF«rze Q @ = (2) Confirmation of the state of the-
Searnel " JTo the fund management information page-
(a) Procedures for changes and-
3 To the Internet service page of Dai-ichi Frontier Life.

( —
|(5) For customers expiring the |

management period-

(

(3) Settings for exchange rate

information sending«~

TN

O

(BRI : Falia)

To the page for customers expiring the-
management period-

3)« : N
e rmcematn, |(6) FAQ | | To the FAQ page-
-

Notification service in case of sudden changes in exchange rates.

For customers who want to stay informed, this service sends notifications when an exchange rate
changes by 2 yen or more compared to the previous business day.«

To the setting screen for notifications in case of sudden
changes in the exchange rates«
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COMPARISON OF PREMIUM GROWTH RATE OF 4 COUNTRIES
(2019 vs. 2022)

P - o

VIETNAM -
2.70%

R o

INDONESids

lO}O%

SALMAN
-20.30%

-20.00% -10.00% 0.00% 10.00% 20.00% 30.00%
2022 ®m2019
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PROS OF TECH
" DIGITALIZATION

Lower
Operational

SUSTAINABILITY — Costs

Less Carbo
ot e (Long Term)

EFFICIENT

Convenient
(Customer)

CONS OF TECH
" DIGITALIZATION

LACK OF
EMOTIONAL
TOUCH

JOB LOSS

PRONE TO
DIGITAL
FRAUD
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