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Breakout 7: Sustainable and Safe Packaging, the Needs and
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Quo vadis e-commerce?
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New technologies as ally for product safety
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Article 28
Consumer Safety Network
L. A European network of the authorities of the Member States competent for product
safety (‘Consumer Safety Network’) shall be established.
2. The Commission shall promote and take part in the operation of the Consumer Safety
Network, in particular in the form of administrative cooperation.
i The objective of that Consumer Safety Network shall be, in particular, to facilitate:
(a) the exchange of information on risk assessments, dangerous products, test
methods and results, recent scientific developments as well as other aspects
relevant for control activities:
(b) the establishment and execution of joint surveillance and testing projects;
(c) the exchange of expertise and best practices and cooperation in training
activities;
(d) improved cooperation at EU level with regard to the tracing, withdrawal and
recall of dangerous products;
(e) enhanced cooperation on product safety enforcement between Member States,
in particular to facilitate the activities referred to in Article 30.
4. The Consumer Safety Network shall coordinate its action with the other existing
Union activities.
5. The Consumer Safety Network shall be duly represented and participate in the

activities of in the Union Product Compliance Network established under Article 29
of Regulation (EU) 2019/1020 and shall contribute to its activities in relation to
product safety to ensure adequate coordination of market surveillance activities in
both harmonised and non-harmonised areas.
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Deaths 1-4 years 2000-2020

Age Groups)

Influenza

6 | &Pneumonia
2,360
7 Septicemia
1,483
Perinatal
8 Period
1.194
Carebro-
9

vascular
1,051
Benign
10 Neoplasms.
1,039
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INTERNATIONAL CONSUMER PRODUCT HEALTH AND SAFETY ORGANIZATION

Why a Chemical Safety Assessment?

- REACH : Persistent organic pollutants (POP)
EU Toy Safety Directive EU (Annex XVII, SVHC, (Stackholm Convention list)

(2009/48/EC): Registration, Preregistration), Over 150 regions signed including EU

Canada: Canada Consumer Product
Safety Act (CCPSA), Toys Regulations

(SOR/2011-17), Phthalates Regulations
(SOR/2016-188), ...

Risk Assessments including CSA, Turkey, China, Japan, Korea, ...
CMR , EN 71-3 10 HM, fragrance,
flame retardant,...

US Federal ; CPSIA lead, ASTM F 963,
Conflict Minerals Reporting (Dodd-
Frank Act),...

Japan Chemical Substance Control
Bl Law (Japan CSCL). ST cert. mark, JFSL
Children Product Toy Section
Reporting Obligations : b
ME, WA, VIT, OR /v/

CA : Prop 65 Warning, -
Green Chemistry i . Children's Products Safety
Ordinance, HM, Phthalate

A
Brazil INMETRO Turkey: Regulation |pc.a 1159873
Cert. NM-300 Number 29847 B8HM, Phthalate Australia: DEHP, HM,

{adopted EU TSD) | AS/NZS 8124, .

4
/
TR Tolnere . Gulf : GSO Technical
Regulation On Toys
I Similar topics but divergent requirements! |
INTERNATIONAL SYMPOSIUM
REDEINING KEY CONCEPTS OF PRODCT SAFETY
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The Smartphone Empowered Consumer

#T |Esc | BIOJ&EEREER

NOW | HAVE TO THROW OUT AN ENTIRE MEAL!

J June 2008: “. A TINY PIECE BROKE OFF AND
1 VERY DANGEROUS!"

March 2012: “WARNING SAFETY HAZARD! .... My
blade threw a small chunk of metal into the

d‘ .g food.[...]"

May 2014: “... It's only a matter of time before
someone swallows a piece of razor sharp metal.”
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The Smartphone Empowered Consumer

Imagine a future where ...
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The Smartphone Empowered Consumer

Imagine a future where ...
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1 - An assessment for each
profile of consumers

1 - Ataglance 2 - safer 3 - Composition 4 _ information on
assessment alternatives of product components
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Note Santé

Risque significatif pour les populations
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e Babies @ >

e Pregnant women
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ICPHSO 2022 International Symposium » 2022 # 11 * 14 p -
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