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DAY 1 | 25JULY 2019 THURSDAY (AM) @ RESORTS WORLD CONVENTION CENTRE, BASEMENT 2, EAST BALLROOM, THEATRE

08:00am Registration & Showcases
Digital, Dezign & Community
— -
S l 5 1 ‘ 2019 09:30am  OPENING ADDRESS

Aloysius Arlando, President, SACEOS

25-26 JULY | Singapore Keith Tan, Chief Executive, STB

Wired f@r the

Future

10:00am RETURN ON EXPERIENCE

Speaker: Tim Kobe
Founder & CEO, Eight Inc.

Humans are sophisticated beings driven by
emotions, sensations, and desires. Designs
should not be about ‘users’, ‘consumers’ -
People won't fit neatly into boxes or be
siloed into channels.

Business Events are great platforms for
human & business engagements. How should
event platforms be designed for greater
return on experience? How would event
platforms morph In the future? Join Tim as
he shares his philosophy on how successful
design for human outcomes will deliver
better business outcomes.

10:30am HARD-WIRED TO SURVIVE:
Huawei's transformation from
a follower to a leader

Speaker: Dr. David De Cremer
Provost Chair, Professor, NUS

PROGRAMME
AT A GLANCE

Aot 25 dy 2018
Huawei is a company known to the world, but
does the world know Huawei? What made the

Powered by: company grow into becoming a world leader
and the most important topic of conversation

:'. in the US-China trade war?
L Huawel's fe
N o R E

journey and how companies in the business
events industry can be more hard-wired for
success and hard wired for the future?

G A

18

11.00am CUSTOMER CENTRICITY
Fire-side Conversation:

Tim Kobe, Founder & CEO, Eight Inc
Dr. David De Cremer, Provost Chair,
Professor, NUS|

Moderator:
Sharon Tong, Founder and Managing Partner,
The Media Consultants

11.15am STRETCH BREAK

11.35am GLOBAL BUYERS INSIGHTS
Speaker: Global Buyers

Hear ye! Hear ye! ABM Buyers Giving you
Tips to Succeed in Your Future Events.
11.55am

Speaker: Gaurav Modi,
CEO, South East Asia, Hong Kong & Taiwan,
Capgemini

The world of ecosystems consists of multiple
players from multiple sectors. Today, we are in|
the phase of formation of ecosystems, and
soon, these ecosystems will connect with one
another. How would these ecosystems evolve
and deliver value is unknown; and therein lies
serendipity. Hear how companies can consider
orchestrating the moments of serendipity and
better design customer engagement
environment to realize these moments.

12:15pm TRUST AS COMPETITIVE ADVANTAGH

Speaker: Charles Ng,
Executive Vice President, Ensign infoSecurity

Understand how the world of digital
transformation and cyber security go hand-in-
hand, and how management can apply
security to better extend business advantage.

12:35pm SERENDIPITY vs TRUST

Fire-side Conversation:
Gaurav Modi, CEO, South East
Kong & Taiwan, Capgemini
Charles Ng, Executive Vice President, Ensign
InfoSecurity

sia, Hong

Moderator:
Sharon Tong, Founder and Managing
Partner, The Media Consultants

12:50pm INETWORKING LUNCH

UNIQUE EATZ WITH OLD-SINGAPORE CHARM
(Open to all SMF)

EXCLUSIVE HOSPITALITY FEAST BY AUIBABA
(By invitation only)




Speaker: Keith Tan
Founder & CEO, Crown Coffee

Coffee connects people

Conversations at events over coffee can lead
to serendipitous moments which are
powerful, engaging

Touch on adoption of robotics to
complement the experience of serving
coffees

Serving 24x7 coffee in all spaces, large
volume e.g. 40,000 people
Sustainable environment

New economy

Speaker: Wee Tang Yee,

Country Manager, GRAB
Impact of platforms such as Grab on the
economy and social fabric. Talk through various
entrepreneurship opportunities that Grab has
created for the mass underprivileged and
underbanked sections of the soclety. Across the
verticals, transport and food, Grab has provided
financial means to many budding micro-
entrepreneurs - such as to drivers and small
merchants, The platform has also influenced
South East Asia's overall digital progress, making
everyday services safer and convenient.

Wee Tang Yee

Country Manager, GRAB
Keith Tan

Founder & CEQ, Crown Coffee

Speaker: Emily Poon
Executive Group Director, PR & Influence, Social,
Ogilvy Singapore

What do companies, regardless of their size - big
or small — have to contend with in their story-
telling? What should the narrative be for a brand
to be wired for the future?

Speaker: Rupen Desal
Former Vice Chairman for Asla-Pacific, Middle
East & Africa, Edelman

first,

" ), top-down, broad
interruption-led brand building needs change.
We live in an age where brands can no longer
just talk about themselves or spend their way
into the hearts and minds of consumers.

Facing a deficit in attention, adopting an earned-
centric h ping and depl;
brands is more important than ever.

This session will focus on a key question - Are
brands ready for Earning Attention in a ‘swipe-
left” world?

Fire-side Conversation:

Emily Poon, Executive Group Director, PR &
Influence, Social, Ogilvy Singapore

Rupen Desai, Former Vice Chairman for Asla-
Pacific, Middle East & Africa, Edelman

Moderator:
Adrian Heng, Vice President, Communications
& Marketing and Head, Southeast Asia

STRETCH BREAK

Booged

Adjunct Associate Professor

NUS, Communications and New Media
Department

Speaker: Dean Carroll
General Manager, Mumbrella Asia

i put Ce in the heart
of its events. It's about being collegiate as well as
competitive in order to grow. Tune in on how
Mumbrella innovate through industry-wide ‘call
for sessions’ and its smart use of idigital media
assets— to drive the quality content, high-level

d and atits
forums. In this session, you will hear a deep-dive
on the processes and techniques that make that
possible.

Speaker: Kenny Eng
Chief Hortitainer, Nyee Phoe (Gardenasia)

Instead of the traditional way of building a venue
of products and services and market the venue to
attract more visitors to your space, it's time to
build communities first and allow them to lead
your spacel Consumers today are getting more
information from the internet and online
shopping has changed the way shoppers’ shop. It
is thus important to understand and identify your
communities you want to bulld, start engaging
and grow the communities to earn your SOCIAL
LICENCE.

Fire-side Conversation:
Dean Carroll, General Manager, Mumbrella Asia
Kenny Eng, Chief Hortitainer, Gardenasia

Moderator:
Adrian Heng, Vice President, Communications &
Marketing and Head, Southeast Asia

Booged

Adjunct Associate Professor

NUS, Communications and New Media
Department

Speaker: Sukumar Verma
Managing Director, IBC Asia (Informa)

Over 70% of millennials prefer to spend on an
experience, as opposed to a material item. This
generation is turbo charging growth of the

y with their ds d
display of *I was there.” Within this, the impact of
special events is now recognized as a powerful
tool as "experiential events.” Rather than telling
attendees something, special events engage
attendees. The result is an indelible impression of
a brand or technology. Further, the rise of social
media has fueled the growth of special events,
largely because well-crafted events provide the
p that like to share,

In this session, get a snapshot of how the
experience economy is transforming the events
industry, and is creating new opportunities to
collaborate and innovate.

09:00am DAY 2 OPENING

Speakers:

Kershing Goh

Regional Director, STB Americas

David Blansfield

Executive Vice President/Group Publisher,
Northstar Meetings Group

With passion anything is possible! Passion creates
3 resukts, unk bl

resu

and limitless possibilities Behind every successful
event are the “unsung heroes” who make
everything come together smoothly. Let's
recognise and celebrate them!

Fire-side Conversation:
Annabelle Kwok, Founder & CEO, NeuralBay
Ray Bloom, Chairman, IMEX Group

Moderator:

Donna Cheng, Director of Strategic
Communications

The Majority Trust

Director,

Speaker: Mathias Posch
President, IAPCO

Speaker: Annabelle Kwok
Founder & CEQ, NeuralBay

Getting technology to the people who needed it
the most - How do you make your invention
accessible to society? An insight to the process,
the thoughts behind this, and the aspirations.

Speaker: Ray Bloom

Chairman, IMEX Group

Half a century, a lifetime in the business - what's
the secret formula? How can one confront and
look at this life's journey In the business?

Let's look at all the management practices that are
designed to mak teams and therefore our

Speakers:
Jane C Director,
Associations at BestCities Global Alliance
Kai Hattendorf, President, JMIC; CEO/Managing
Director, UFI

Arlando, President, AIPC
Rod Camaeron, Executive Director, AIPC
Didier Scaillet, Chief Excellence Officer, Society
for Incentive Travel Excellence
Meredith Rollins, Chief Community Officer,
PCMA
Cathy Breden, Board Member, Events Industry
Council; Chief Operating Officer, IAEE
Mathias Posch, President, IAPCO

Moderator:
Donna Cheng, Director of Strategic

companies average. Learn to identify common
mistakes we make in management that lead to
regression and how to avoid the mediocrity trap.

Speaker: Oscar Cerezales
COO Asia Pacific, MCl Group

%
The Majority Trust

Director, Fi

Panel Debate: What does it mean to stay
relevant?

Speaker: Adam Lyle
Executive Chairman, Padang & Co

Blending 3 main mindsets: Tech, Business & People|
What does Community Engagement mean to
events platform? How does one keep the
engagement going with the hive of activities 365
days of the year?

Speaker: Rishabh Java

Founder, Student, Tech Enthusiast, Founder
@Broccoli Bralns | Student at GEMS Millennium |
Tech Enthusiast | Young Member at New York
Academy of Sciences

An

| talk about the imp
of in your life. Unde
the perspective of a high-school student on his.
participation at various Business Conferences and
how he has shared these experiences with school
students, which is the community he connects with
on real time. Listen to what he has learnt at SMF &
his perspective on what he has seen, with
implications for the future generation.
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