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Lead With Purpose to Achieve Clarity in a World
of Ambiguity

1030- (GUD)

His £ LA Mercari 2 @ g A 47 chle s &£
Organization and Culture of Data Analytics in
Mercari

1130- SERMTFASE TR BRTY HS %

1215 | (LS1A) 58 A 42 D] & ¢ S EE Y §A 1 AR
& 37 % % (The advent of the Augmented
Analytics era: Machine Learning & Al
changes analytical experience)

(LSIB) 2> @ ehFspd 7 # e L A FF BB EF Y 7 o8 7

(Is your company’ s data ready for Al and
ML?)
(LSIC)<# &3 ##A4F WF AL 2 —3k FALARAE i (How long

do you want to continue physical copying

of data? - Data Virtualization)
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1235-
1320

(110)
PR B LT i n L

Art of Politics to Drive Senior Executives

(11B)

By
The Data-Driven Organization: How to Create and

Lead High-Performing Data and Analytics Teams

(110)
R o NS A ST I s
Top Technology Trends in Data and Analytics That

Will Change Your Business

(11D)

AREEY 2 A IFEF I ARG

Creating a Cloud Strategy for Machine Learning
and Al

1335-
1420

SHRHASE TR ERY 6 %
(120) 2 =B 5 hoe g T AL~ 45T 5 (How the Cloud
[s Changing Data Analytics Platforms)
(12B)KDDI 7 4= B % F 4L % 5% 2 % 0] 41 5
(Introduction of KDDI IoT Data Business and

Its Use Cases)-#e+7 KDDI CORPORATION

1435-
1520

(134)

B p Ao Y @R ol 2 LI RTAT R AR it 4
How to Acquire the Leadership Skills Needed to
Drive Digital Transformation and Innovation in

Japan

(13B)
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The Foundation of Data Science and Machine
Learning: Achieving Advanced Insights and Al for

Analytics

(130)
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How to Start, Evolve and Expand Self-Service

Analytics
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BAF A F AP 5 &

Drive From What” s Next to What" s Best:

Combining Predictive and Prescriptive Analytics

for Impact

1600- | FEMF A SR T2 ERF 62 &

645 | (ane s s b /F 24E F e & P E R
(Big issue of DWH/BI system building and
solution of this)

(14B)dotData = & ¥ P F R FE F k725 | New
Wave of Data Science in Enterprise, with
leveraging dotData!

1700~ (15%)

1745 # e AT R

Move to the New World

(15B)

™2 Gartner s MDM 4 7 = s idae MDM v £ &

Accelerate MDM Business Value Using Gartner s

MDM Implementation Styles

(15C)

L mhEahl AR Ak AR L 0F

The Foundation and Future of Roles and

Responsibilities: From Control to Collaborate

(15D)
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What Is a Barrier and Solution to Promote Data-

Driven Enterprise Scientific Management in Japan
06/11(= ) | 0915- | (GU2)
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How Can We Live in the Age of Opacity? -Human-

Data-AlI Symbiosis and Specialization

1015-
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FERE A SR TR LT B2 R

QINF ek~ 2 R? «vF 4244 (Data Science in
The Dream And Magic Kingdom)-# 247 NS
Solutions Corporation

(21B)#» x 2 E > ;42 [BM Watson it 3 ineng
#*4 % © & (Approach to Applied AI and What

IBM Watson Brings to Your Business)

1115-
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(220)
p d\mﬁ & Ao i SR E B g A
How CIOs Can Drive Digital Transformation in

Japan

(22B)
%?%ﬁig\ﬁﬁ"*—“ Bt o, geﬁgbtagg.;‘g,v fL
Organization and Leadership to Connect Data

Analytics to the Business outcome

(220)
il NK*\{';{ /\ﬁpgz;ﬁﬁ_—-ﬁf_g
A Playbook for Working With External Data and

Analytics Services Providers

(22D)
STREPEZBEE YIRS
Hiring, Training and Organizing People for Data

Science and Machine Learning

1215-
1300

FHRTF AR T E R H %
(LS2A)4eit TR 25 Fda § 30 & (FenT Lo 47
I % (Data analytics platform to accelerate
collaboration between IT department and
marketers)

(LS2B)MicroStrategy 2019 : i i& 3 4 5p & ¢ 1L
(MicroStrategy 2019: Boost data driven
management )

(LS20) #ic i g1 #7enF 42 % & % %7 7 (Data Prep Case
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Studies in Digital Innovation)
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1400

(234)
FTHRALFELERLF AT RBRS IR 3T
R
The Gap Between IT Leaders and CxOs About Data

for Data-Driven Management

(23B)
T g o drank & K5 A 5 Rdoie g5 0 e
The Future of Data and Analytics: How Augmented

Analytics Will Transform Your Organization

(230)
FTHAFAPREY LIFTOT T
Operationalizing Your Data Science and Machine

Learning Initiatives

(23D)
AT B P ek A 4
Essential Capabilities for Your Analytics Center

of Excellence

1415-
1510

FERB AR T 2 RRF B &

QINVZHEL BRI CFTHRZR DL RPEE FEFA
T &% &3 4% 9> ; (The importance of
strengthening data literacy for a
competitive edge and an approach to launch
a data literacy initiative in enterprises)

(24B) ¢ 1 F & 22 Tk eha 4 i (Beating of Al - Data
Democratization)

(24BR) Z = FR T o ¢ T pm el TR g2
(What” s the Data Governance and Data

Management for Cloud Data Platform?)

1540-
1625

(25M) = b= 1

SMCC ##p 48 4 1 & 2. ek

SMCC' s Strategy for Al-enabled Data Strategy in
DX Era

(25B) % 6|7 §
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Latest Case Studies of Data Utilization 1in
Healthcare and Medical Information System
Innovation (Future and Issues)- Think What Will
Happen in Digital Transformation at Hospital

Floor and Bedside

(25C) % 4=
Kubota ™ & %iiﬁv?%ﬁvﬁ_;‘1l?nﬂ1 Nz E T
Kubota’ s Approach to ICT-Driven Agriculture and

Direction for Rollout

1640- if&%ﬁffﬁiﬂﬁ?w*ﬁ

1710 (26A) p 2 T A 45T 5 eh% 0F 7 (Increased data
efflclency by 30x! A case study for self-
service data analytics platform)-# & 3
Alteryx Japan G.K.

(26B) s M SFER E ¥ 4737 - BEEFTHEATE &
(Building Next  Generation fast-data
analytics for the modern hybrid enterprise)

1725- | (2TA)
1810

AR FUBET b R
How Should Organizations Deal With Privacy Risk

(27B)
F ;3 FANV) “E_‘%‘« & *
Bt ?

What and How Should We prepare for Predictions

11\1,

SRR A AR 9 L

by Data From Inside and Outside of Organization
Embedded to the Applications

(270)
EEHAR A LT O G
Adopt a Data Hub Strategy for Controlled and

Streamlined Data Sharing

(27D)
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Artificial Intelligence: Where to Start

(27E)

PAMFAEAcPiE b )28 3 0 fieir Kok

How Can CIOs Easily Create or Modify the Digital
Strategy in Japan

06/12(=)
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1000

(GU3)
Data and Sports

1015-
1100

FERMPBASRETE AT 6D R

(31A) 2 i erdiei=d& ) @ e Ao 4 2 (Real Digital
Transformation: Where to start? [Teaching
people to fish])

BIB)& = AR 1A g agtic 1 L I FFE@W AT hE
E* &4 47 0w i (A conversation with 3
CxOs: Data Utilization in the Age of Al and
the Evolution of Analytics)

1115-
1200

(328)
et MG TR FAERS

How to Improve Your BI Environment Now

(32B)
TR R A A ek e A
The Foundation of a Modern Data and Analytics

Strategy

(320)
AT EEOR K

The Future of Master Data Management

(32D)
2 R SR T T/ B B R
How Does Cloud Transform Data Analysis/Machine

Learning

1215-
1300
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g F R A 47 6 o (3rd-Generation BI-
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How Augmented Intelligence (AI) and
Natural Language Processing (NLP) shift
the data analytics landscape)

(LS3B)4w:¢ ~ RACeh I pF 2 = 3 &+ ¢ 12 & 3L(Building
a Large Scale Real-time  Customer
Interaction Management System)

(LS3C) & #1372 3+ i 4 (Supply Chain Design for

Innovation)
1315- (330)
1400 | yeip i e 4 7 i i s
How to Make IT Strategy From Scratch
(33B)
A EETI 1AL T RS T A 1
lia
From BI to Al: Build the Business-Driven Data
and Analytics Architecture
(330)
BT PR A 45 1 3 T R ArihB TR R
Innovative Analytics in Action: Emerging Trends
You Need to Know

1415- | FERMFASET 2 [FRF 612 %

B0 gy~ 2o BEnaa s %48
(Introducing high-speed execution
solutions for large amounts and complex
data processing)

(34B) & * g = & A ¢ g vk F A (Utilizing
strategic data of digital transformation)
(34BR)4rfm 12 F okl e & 1 47 & 32 2 dk = 4 4] (How to
realize digital transformation with Data
& AD)
1525- | (B E 61 3
1610 | Vercari #:Em £ F i defatrcnd 2 3 £ ie % o

Mercari’ s  Selected Best and Brightest

Accelerates Its Business with Hyper-analytics of
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Business Data

(35B) % 6F= %
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Building Successful Retail Business with Data-

driven Real Stores

(350) %k = 1
;\ﬂm%%s

Successful Agriculture

(35D) % &=
P‘f%%\ﬂ;l’l ?F{(-&r]’l"‘zﬁ_kclfﬁxaﬁ‘r%%\?
Data Literacy- What Is It and How Can We Improve

[t in Our Organization

1625-
1655

(GK2) i %8 = BF % 3

B FTHSGRE AP EFRG D K PE R S
ST EE N

Adopt a Data-Driven Business and Strategically

Utilize Analytics for Surviving the Next Era
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1. 3% 4~ 47 (Augmented Analytics)
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3. @4 E (Continuous Intelligence)
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8. PR EH (Data Fabric)
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1. =¥ :

> BTG TSRS Y o F R SR Rk & o
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> R g o

> ALE B RS RT R e O R R RS ki 4 o
3. £
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1. 4&p] (Prediction) +*B] (Rules)
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Bk o

2. Fpf (Forecasting) +& & it /&% (Optimization)
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%
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3. ## (Simulation) +#& i i+ ;4% (Optimization)
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