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07:30-09:00 * EliFENIE L5 5

Academic Breakfast and Roundtable

08:30-10:30 « HAYMEHHE LA - T BRI ER FE N E R T
DMO, Researcher, and Vendor Breakfast and Roundtable

09:15-12:00  ¥rifgeaess @ M Amocstms

New Research: PhD Colloquium

10:30-11:30  » [S4IBEET 1] (LIERS R paEhige s
[Break-Out 1] Vendor/Commercial Researcher
o [p&HIHET 2] HAv S B E B S TTE T im
[Break-Out 2] DMO Researcher

11:30-12:30 ¢ AR

Networking Lunch

12:00-13:00 * JTR4RIEHZE oo
JTR Editorial Board

12:45-16:15  « [or&HeErsk 1] BB e Tl o iR
Navigating the Waters of Visitor Stats While Avoiding the Sharks
o [reHEH 2] REELZIRBERES LR
The Waves of Homesharing Crashing on the Shores of Traditional
Lodging
o [HEENTET 1] BT AR i R B ek i
[Workshop 1] Qualitative Research Workshop and Roundtable
Presentations
o [HEEES 2] MG
[Workshop 2] Professional Development: Publishing Workshop
o [T 3] BBt ER R

[Workshop 3] Developing Research Programs Workshop

16:00-18:30 HH - R SR AT

Explore Melbourne On Your Own

19:00-20:30 ¢ LS

Cocktail Reception and Welcome to Country— Melbourne Town Hall

6 H26 H (EH=)

07:30-08:30 Hi T T A

Past Presidents Breakfast




538
Chapter Presidents Breakfast

08:30-09:45

EEEc s G

Welcome to TTRA 2019

[(HEETE] —(EE ABYIORGE SR AR BB R © RIS
AT el 2

A Modern Tale of Wildlife Conservation, Murder and Redemption: Does

Tourism Have a Role?

09:45-09:55

TTRA i ZE
TTRA Tales

10:30-12:00

SRR 3] SRIGS b/ LR SRS

Climate Change Panel and Papers

[r4HERR 4] TEBURNE R SR>

Stabilizing the Shifting Sands of New Tech in Data Measurement
[7P4HEE 5] HIEMZEHRE - BlR g 1

Setting the Research Agenda: Roundtable 1

[E2Ala oy &HA T 1] S HEEE ~ oy B AT

[Research Papers Session1] Indigenous, Local, and Resident Perspectives
[T 4HAET 2] TRIERG SR

[Research Papers Session 2] Experiences

(2T 4HAET 3] IRTEERETERE

[Research Papers Session 3] Hospitality

(BT oraiffat 41 Byt 2 /&S] - SBE 5

[Research Papers Session 4] Destinations: Events, Attractions, and

Development

12:15-13:15

R P s
BT

Destinations Lunch

13:15-14:15

[SL[ERHEE] Bl Tim Flannery $f5 © R {58 LATIR I E-15 % EAYRA
LI 2
In Conversation with Tim Flannery: Climate Change and Tourism—Do

Tourists Really Care?

14:45-16:15

[FreHErss 6] s g SR T LT - BT H Y= i E R A SR
EEEA D

Navigating the Shifting Sands of DMO Best Practice via Member and




Welcome Centre Research
o [r8ER 7] IRIETEEIE R EEA. ...
Travel Sentiment Indices - Still Here...
o [rsHEa 8] FTHEEREE RV A S
Myth Busting Seniors
o [Efigor4HbfET 5] (REREBLfR(E
[Research Papers Session 5] Health and Wellness
o [EflasrdabtES 6] B RAHIES
[Research Papers Session 6] Greater Good
(S 4AbHET 71 HERT 788 B S:

[Research Papers Session 7] Destination Marketing and Image

16:30-18:00 * EEHET

Ideas Fair and Reception

18:00-20:00 * HrEISHEEMELS T

Emerging Leader Networking Session

6 H27H (EHIM)

07:30-08:30 ¢ /&y B arsg
Chapter Breakfast Meetings

08:45-09:45 o [H:[EMAETE] B8l (hiy) HFEEEDRIE 7
General Session: Money Makes the ( Tourism ) World Go Round — Or

Does It?

09:45-09:55 * TTRA Tales
TTRA 7 5E

10:30-12:00 * [/&HErEE 9] HIEERUENE © BEUTEIRIIH & Bk

Conversation Starters: Navigating New Data Opportunities and
Challenges

o [p&HEEE 10] B WHTAE U T8 TPy A e
Showcase: The Role of Research in Destination Marketing

o (B4t 8] JHEH E A A
[Research Papers Session 8] Consumer-Generated Media

o [ERfigor4HbET o) fEtk ~ KB e
[Research Papers Session 9] Crises, Disasters, and Security

o [EEflosraHbHET 10] EOEBIERES
[Research Papers Session 10] Tourism and the Environment
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[Research Papers Session 11] Tourist Behavior and Experiences

12:15-13:15  TTRA PHT5 a8 K Aai%
TTRA Business Meeting Lunch and Awards

13:15-14:15  « [GL[EFETE] Wi - iEa Y g

Forum: Understanding Connections to Land - Guardians and Visitors

14:15-14:25 < TTRA H(ZE
TTRA Tales

15:00-16:30  * [SY4HErak 11] RefEEHir

Academic Best Papers

o [pEHEE 12] BN
A Profile of the Aussie Outbound Traveler

o [r4HEER 13] BB LIS AR T ED
Navigating Research-Based Events

o [&HEEE 14] EEl vs BN 7 Eg DROREZ AR EEENY U7 5
Sirens vs. Guiding Stars? Navigating the Shifting Shape of the Future
Customer

o [&HEE 15] FEHIEERE - BEREHE 2

Setting the Research Agenda: Roundtable 2

16:30-17:00 [PHFE &3] 2020 FE 2 1RHVBFEHEAE

[Closing Session] Research Agenda 2020 and Beyond

19:00-20:30 ERE=2iE

Dinner and Awards

20:30-23:00 %R

After Party

T REEHRR
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1. Wige4EntsedE (J. Desmond Slattery Award ) :

A aa FZ=ARMN I A ZE Jada Lindblom Y “Investigating Emotion and Affect within
Residents in a Post-War, Emergent Destination” Y&{5: o

2. M IRIETZE A4 (Boeing Travel Research Grant ) :

&4 EEEEINTT A Ashley Schroeder #1E- &8 AR 44 N 17 A2 Whitney
Knollenberg Y : In Recognition of ‘“Understanding Best Practices to Improve
Advocacy Efforts for the Tourism Industry” JE4S o

3. Shifflet kA% ( Shifflet Award for Research Excellence ) :

FHALRER ARG 3 g S (F4H&R 0] Marlise Taylor €15 -



(Z) BB

1.

Charles R. Goeldner EizH 4% (Charles R. Goeldner Article of Excellence
Award ) :

A B v R T A E2 Jungkeun Kim ~ B TR T A E2 Peter Beomcheol Kim FIf& 7Y
K Jae-Eun Kim FY “Different or Similar Choices: The Effect of Decision Framing
on Variety Seeking in Travel Bundle Packages”J&15 -

B fEWTFEEm L (Best Research Paper Award ) :

A BZEfE2E K2 Yuhua (Melody) XuHY “In Recognition of: “Spatial Effects of
Crime on Peer to Peer Lodging Performance” €15 »

i fEffE L (Best Illustrated Paper Award ) :

I BEZEAR B i 22 Leah Gibson 1 “In Recognition of: “What’s Old is New
Again: Instagram as the New Slide Night” &5 -

R4 3 4w 7% (Best Graduate 3-Minute Thesis Award ) :

e B KB Yawei Jiang BY  “In Recognition of: “”Building Dynamic
Capabilities in Tourism Organizations for Crisis and Disaster Management:

Antecedents and Barriers” JES -

. BEHERTFE B 8% (Distinguished Researcher Award ) @ FHARPETEE £ 5 20 Jeff Dalley J&

s
ﬁ: o
SrerpidsE (Chapter Achievement Award ) & fE

28 5 EiEtd% (Lifetime Achievement Award ) : FHEW T B FFE/ B 1LF5E & Sue

Beeton JE75: o
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ANEFEE FEE SEHURD | BEERCHIWIZE | (Navigating Shifting Sands: Research
in Changing Times ) 7y RS $IEREEEL ~ HGREDE ~ IRFEEIRVISE - HAVMITH - ik
TGS UE TR » R ¢

—  BREER | —AEFARYRE - SRRV NSRS © RiERr
E{E (A Modern Tale of Wildlife Conservation, Murder and Redemption: Does
Tourism Have a Role? )

KRR EGBRENEEPEEH — 20 - S99 (Tim Flannery ) $¥{4ERE
AT (M B R BIRA NI B RV o - (ERIPRIR S - W R
bR ARk B R B AIIEENYE 4 - (ERERRSTHTERA L fHERT
140 ZiR RIS RO BT 20 ZAEAE - ifthAVE — AR LGHE (KR
%357 ) (The Weather Makers ) * SR {5 YR SEBLR AR EE - AR Mtk b
BB A R BRI 5L -

Tim HE SR RIIRIR 2 - tEVEHZE A ERR R 5 NS - B
TEF SN AR A R R EE L& AR 2 BRI LA ROV - 12
- B R (HERAYIR LB ) (Here On Earth) St - SHYHERAEY)H
{ERK AT - REFIFTREIEE RAE - NEEERY R EEHESS - HWEFE
FRERGUS R S EEMERTRE AR E N2 E I8 - Z1& 0 flLFs 2015
FAEL R B S IS AR CRIEZBEEETR ) (Climate Countdown ) —& »
TR SRR S IE LA = FE AR A IR ARG [r) S - 11 2 R R A DR Lo R sk
o RS E R HIERR R - ErEPE R B R 2 N ZE - FEATH
R 2P N G EEEEENE R - WA IS RSN R
178 > W AMNE KRR L] -

Tim DIAZURE T —(EEARAVEF R B - SRR ¢ R
PEENEE? 0 PRI RAEFTEES (Solomon Islands ) [ ATHYPE A+
FHEEES (Galapagos) HYSLAE » PRETHRIESE MR Bt & - [ERFF SR/ Dt
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REEFTREENEHIE S (Malaita) 1 1893 H- 2 1977 £ RSBV ERM - 71
EAFFZHYIEGIEE - T2 - F WA AW TE R TR ATEE) - E{yEE
FEORFHILOL - B0 & b EEEEEtE B - R T (BhEa BN
TE S BUE LB 5 SIS - 2003 4F > EHIAVESE 551 Ramo BRIE FURAIB TR
EMRE4  E L 60 BRAVEMNE 2+ — Lance Gersbach £ %5 &, Atoifi $EA

2018 4 » YIS BRAISE ¥ £ Esau Kekuabata $2H T MIAREET - B K%
SR ARAIF - WAE R E IR R S AT BRER—EEE - & 2007
FRERMNAEE S TR BOM A 5 (Australian of the Year ) #% » H BiaZ i@ [E5)2 15
fEY Tim HIEBSINEE - B 2018 4 7 FHIERF - 90%HY AR B4 H M
WIZ AT Ry » WATE TR ARV 1% - B4 10 A Tim 2B ERRRRTTES
AR B AT — B INIRTT » TS HELER S N R MRS E - 2B EER
PReEtLlE /T8 2 ATREME » Fy B B AR 224

Celebration

3 Tim Flannery JEzEE T 4 A B E R
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=~ SRR | SRR ECHEE it 5 S ERTS ? (Money Makes the ( Tourism )

World Go Round — Or Does It? )

AR EHS L EERNEE - EERANRRE TR EHE SR AEET - &
B RS E S — i - HFTH (Pauline J. Sheldon ) {#f: - Sheldon i +-#A 4L
R BT TR e BRAE BRI B SR B2 B2 NUAE FRAERH 52 U7 T SR B -
HOT ISR G BT - (G RESEH KGO - FREEA R E B2
FENRE - #iAF 2008 ARk GBDERIERAY G L =R - Wl & Bt SR 4H 4%

(UNWTO) 7 LAIPEHEE ; 2009 FHERG TTRA &85 Emids ; 2014 FAEfREE
ST SEIR A E8) » 5By Hannes Werthner 55—{ir4% B R Rt A%AY 2 M IR L - 4
R BPE AR BT T SR B o — (7 HLME—HYZCME £ > WFEEIRIIL TriNET JREERFE
Edgss(R—BIIRIE7E N BV E T A S0 fE R ERHEA 3,000 2445 TRE )
FicAEA s ARt E] (TEFD) -

Pauline AZHE I HVERHBTT » FREFELOE S IEAE A B L > BELURASHIIEAE B
figeh (AL B A ae RERARE AT B ~ RTS8 (NS(EE
Bl R ) ~ RS R AR ~ TG A PRIERERE LS ) BEALE
FOGEARE S A CAY B SRR, > 05 B R Al AS (R SO s R Y AR 2 H 3 > iR
1 H Y30 Rl Dl BOR R B RR =0 B 4 BE SR & © Pauline HY" 3 48R 27

(New Economics) HmlR I eREAS » BEE THEELR - F:tE4A - BA

BEANFEBEARS B PIERERIERE - I EEUR - REEOR - AlE T
FIETFESCRER T4 » S B RS H 6y -

New Forms of Capital
NEW ECONOMIES

G ° @ Sharing /Collaborative Economy
Economy of Creativity
Circular Economy

Sacred Economy
@ Economy of Generosity/Gift Economy

@ @ Regenerative Economy

5 ¥ra%sEs (New Economics ) FEgm
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TEMH SR B RV —4 - AN @ e S T E R - Ry
AR AR 8 RO R R B R A& » IRERR BRI BT AL Rt
1 RA B AR B EAYAE R - L - TREFHEEBEZOM # (Tourism social
entrepreneurship » f5f TSE) {S#AF Fs DATTE5 R BEBERY SRS - SRIES T ErHkERIT
Fo & it @ 23 AR A KL - Pauline o » FREFE VARSI A AR BPTA 4
VIR SERAIA By S A R - B B RAR S « s A TSR A B A A
PR ER) - e AL (generosity) HITT RyRIEHE M ERTERMEHEE
B8 - S L E RSO (Generosity Economy ) 411l fE FHTFERE2E L1y
ZB) - o HIABRIT . — Intrepid Travel ~ Jik 3 H #YH — [ F+HY “Untourist
Guide” » DR 5H 2% — Karma Kitchen SE2& (A [E 1B HY A =] Rk H AU > 55
W E R PT A AEYA B A =8 -

Fill—H2f) Karma Kitchen ZE(IHE AR » 15 & EEE— R E AT e A
PN BE AR - BEA LY KERE - WEUIH 18 mEURE(Gift Economy)
AV EEE - HE R SR B WA O LEE R EEa s N - BT 5%
péa TR E(EERIER - A MAE A HAEE - BRI Z %Al
KABIING TEHB o M EEREGHEI SRR T » Z ANELAVRZE -
BlE T —(EFE S BEUELE - 7t B IRE MBIIREE R ER - (EE N = 2B U
# » Karma Kitchen W1EAYARFSAE1H » Fréa A 2Rkt A HIAHER S8 A\ —1 5547
TAE -

4k Pauline HFEEIE A T AT 4GB RV » R SRR 2
M B PR 2 R BAE EE s e BRI SR B B TS il E R & 4
TEAEPERIRHIE « fef%  WbE R SE T AR S0 DU D B O 7k 4 (Wl 6)
AICHBIVE SR 5 - T ERSM R R R AR EHBIRE - DURECRBRAE S R P
BN E AN 25 - HAREE B s - Bl b & (3 Re Ry B MR AT » s
HLORMII L S 451 - TR B SEIFaIHE SR =8 -
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Regenerative Economy in Tourism

Scale of tourism and the biosphere;
Balance between the economic benefits and ‘ Tourist with resident;
social and ecological costs of tourism. / tourist with environment.
S IN g,
eRcE REL4;RIG
1\."“ /°4'_/;2

Circulation of wealth and knowledge
throughout the destination

Redefines wealth from tourism;
Measures destination wellbeing not
arrivals and expenditures

Actively encourages the development
of the entrepreneurial sector in tourism

Working collaboratively across sectors;
cross-fertilization

4 -
Yo, o B
EMPE\RN
N, Ty PA\“‘C\
traditions, and sense of place and changing human neels. Includes community in all tourism related decisions

All tourism policy honors local cultures,

Adapted from John Fullerton, 2015, Regenerative Capitalism How Universal Patterns and Principles will Shape our New Economy, Capital Institute

KO R s B SR L AR A TR o TREESIENI AV © REEER - HRiE
Aty e BRI 7 Bl %

Al H AR A BRI AIERE AR o s HERTERIRIEENIME - frEHAVMTE
ESEIPIEE » A RAIOR © FM IR H -
FrAIREBORA S EE /L ~ e~ TissdEliciz iRt - BiEprA ik
M7 AR AN BT (A AJHFR K - MHBEARA L -
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=~ SR - fTREREREYERE  (Myth Busting Seniors )

Ak Ll R E S A F (New Young Consulting) #y CEO —
Bronwyn White 20+« BN Rl & — S B e SR E S RAE SR AT S FE I TER AR
i Bronwyn White j& New Young Consulting [V EEHTTE » HafseitFeREEmk
ik SRAIRER, - gt - SRR SHr B A BT LRI ER K - EEE
REIE - DUk ELE (8 IR B RAE MRS - BRI A A AT EH R AR (4

S5+ GRS = RO AG — (BN BN R - (HEREER T e &
i TRAER A BRI T 5 - B ARG A A E AR E —IORE{R 1946-1964 4
AR T EIRBR S o AP0 A5 (constructor) » 2 BB EHY—
0 MEBE R E AR S e AR - RIS ~ (HABIEREE - K
FRERERGE RIS T THT 74 (HEH - BEHEE HRICH - St BHERRE
AL > MMEEE S NG ~ AR - 2EARLIBVEVEEE > BNt - 326
JRAOEE (Al 7~ 8)

HOUSEHOLD WEALTH

= $268,800 Millennials / GenY

35-
L

The bar chart S GenX

represents wealth of —_
households in

X 45- Younger
bracket. As you can
see, the mass of $3$

Older

55-
. . 51,239,700
Australian wealth sits - bomers

with the +55’s market.

Builders
(Boomers)

e

$1,040,550

o
Fa
r|.||

AG

7 NS R E M =R
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SAME STORY IN Tso%
THE USA o

“A bunch of -
old farts ?

4
eg g e
sitting on lots
”
of money o
‘Economist X’ at U.S. 5 I
Department of Commerce, o [ |
as wu a5 e s e
1 = % 2016 Population _l %6 2016 HH Net Wealth i

National Travel and Tourism
Office

8 FEIRFHRE RN SR
AW FELERARBAL S T —RAREREEIRIEA - A 10 (ERARSREEHRIRTT
AR RS TR -
> RE— : Fh R A

£E - BRI E TOESAR - 25— /S - B

M R T A P A A T R » H s S P AR B R AR
S -

> KRB N S AR R R R
FEH IR REH L KBRS IRET 7 & - 0 7B NG ERT
FEHRAT

> RE= A ERERRTRET AKX
BE  MMIECLIATE AT - ELEERIE MR B PayPal fE4ERSEE K
B TRER TR AR HEE(EE B /YmiS - AL IXIE BB ARy
WET > AU SIS E -

> C B T E TR IR T R o
FE T ROEENE - EMMRENRATHEAVER - R TEUNEEYE £

22 o
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HEA : AR ERKTE
E=EH  MMRERERR A EE S (fair trade ) MBS — IPLEAERFAA EHIMEIE
MIZRHTBRAE > TRE DARZAYEEAT
BN - BEEFENREFE LA
FE  RATERIN A —IRITHARRAERS BRI - iRk
BEEATCHITIE R R RHFHREIEE B DU NLIRTT ~ BRI BT
12 Wl URSEEMSHUERTES) - THREEMA - JLAREDAVIRTT - LUEE
BT H S AR ER -
REL - WREERIE RS RE S
H SR B MR FE A R EEE  fPIBA A R A B A Bk - iR
B RHER S L - S2EAFE SRR -
R\ © (EFSRERIIRSRATH
FE IRERILAR MR EFA - WEEEIUMTEA - AR E
A—[ElhdE > AA R AZE AR R 2R B TER 2 -
BT * FREH
FE PRS- EREREE - AUBK - (5E - BITH > EEAR L
IPNEVN -1
RET N HEEE SRR B HHe
BE  AEFESRTEEAAES > 55 5 LAY A S B TR P i
17 > WA EEIEE -

55 pRLA LHITS R S ERIR IR e K HOoRBHES A E - BIEEEERAR - LiE

+HH+

BRI © PR/ VBT B O A B BN > KB R (Y - {3 m] LIAE -
H s S T HA ORI AL~ FRATHFRIFIFRSE - S8 1R S R R B
5 hisyE HE AR e PR EIEE - DUBIES S B (B {E Btk
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AEREER (The Motivation and Cultural Experience of International Volunteer

Tourists in Taiwan ) | BASGEKEEGREFIE Y T 5 SR B
L BEA LS (The Advertisments Effects on Festival and Destination

LoEES

Er'/

Marketing: Comparison Study Between Old and New Social Media ) | i~ »

MHEE RS AE] 9 -
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\
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INTRODUCING OUR 70‘19 IDEA FAIR PAPERS & AUTHORS

Active vs Passive Social Media Use, Attendee Engagement, and Festival Loyal
Kelly MacKay, Christine Van Winkle, and Elizabeth Ha!pge - ]
Alteration of Travel Behaviour as a Form of Travel Connulnt Negotiation

Marion Karl, Brent Ritchie, and Marlena Passauer

An Events-Based T&L Simulation Game

Michael McGrath, Madelene Blaer, Paul Whitelaw, and Faith Ong

Application of Q-Methodology to Analyze the Difference of Coping Behaviors
Between Tourists and Local Residents for Natural Disaster: Fncusmg on the
2016 Gyeongiju Earthquake in South Korea Jinseok Han and Namjo Kim
Conceptualizing the Impacts of Short-Term Vacation Rentals (STVRs)

Across the Urban Landscape Emily Yeager, B. Bynum Boley, and Cari Goetcheus
Disaster Risk Reduction and Management in Tourism (DRRM) and the Attainment
of the Sustainable Development Goals Leticia Susan Solis

Effect of Experiential Buying Tendency on Tourists' Experience Co-Creation with
Host Residents Fang Meng

Elements of Non-Market Economy in Tourism:

Empathy, Natural Enwmnmem Community, Gm Kazuhiro Kaneko

in a Tourism

Marion Joppe, Giannina Velln and Ee (Sandy) Shen
Exploring Person-Centered Tourist Engagement:
An Experiential Tourism Research Approach Jessica Yuan and Helena Willams
Exploring the Role of Humor and Music in Radio Advertisement: A Quasi-
Expenme ntal Study on Domestic Tourist Attitudes and Behavioral Intentions

in the UAE Cody Morris Paris, Quratulain Mehdi, and Sreejith Balasubramanian
Flndoms in Tourism - Visitors and/as Volunteers Ina Retchenberger and Karen Smith
From Fake News to Social Media Pop Culture and Climate Chang
What Elements are lmpamng the Tuunsm Industry in the Twenty Flrst Century?
Abhijeet R. Shirsat and Angel Gonz:
Green Training and Emplo) cy"s Semce uality:
Mediating Role of Green Competencies Clement Cabral
How Do You Feel About Paying Accommodation Tax? Exploring the Mediating
Role of Perceived Fairness Takahiro lkeji
Ka Welina: A Values-Based, Alternative Model for Tourism in Hawai'i and the
Pacific Islands Angela Faanunu
Maximizing ROMI of DMOs: Enabled Throuﬁh Tourism Investment Framework
and Agi ﬁarhhng Vivek Neb and Mayank
Meduauzed Tourism: A Mediatic Turn of Reunrch Paradigm?
Zeva He, Laurie Wu, and Xiang (Robert) Li

9 Embt

19

H AR TEH 2

Hag

Motivations of Volunteering at Business Events: An Auto-Ethnography Perspective
Hongxia (Caroline) Qi
PATH: A Research Program for Accessible Travel and Hospitality Shu Cole
Plumlng for smlmm Access to Upland Tourism Sites in the Cordillera Region,
Philippines Alexis Fill
Possible Utilization ol Touriun Statistics and Big Data for Regional Tourism
Ori anizations in Japan: Quantification of Effect of Snow Fe: in Say
Hokkaido Sunkyung Choi, Takeshi Kunhara Tetsuo Shimizu, and Nguyen Van mong
gmenting Chinese Tourim to Korea: Experiential Value-Based Approach
HS Chris Choi and Hyeyoon Chy
Smart Tourism Design: A New Expemm:o—Cnuhr:d Approach for Destinations
Larissa Neuburger and Lori PenningtonGre
Testing the Link between Cor miveness Indicators and Tourism Demand:
A Panel Data Analysis Liang Zhu
The Advertisements Effects on Festival and Destination Marketing: Comparhnn Study
Between Old and New Social Media Hsuan Hsuan Chang and Tsoi Yee Anna Fong
The Effects of Learning Environmental Issues through a Short-Term Overseas
Progum in California Ayako Nakai

and Cultural Volunteer Tourists in Taiwan

Lw Chen
The Potential of Tourism for Benefiting Individual Short-Term and Long-Term
Wellbeing: A Character-Strength-Based Exploration Ye Zhang, Jie Gao, and Peter Ricci
The Rise of the Margins: Hw the Sharing Economy is Reshaping Jamaica's
Tourism Product Anne Cn

Theme Park Visitor Ex) nce and

Satisfaction: A Caso or' npAdvnsnv Reviews of
Three Theme Parks in

Yu Niu, Hyejin Park, and Andve: Kmlenko

Thriving Habitats: Sustainability in Wildlife
Tourism Destinations Erin Jones, Roberta Atzori,
Angel Gonzalez, and Abhijeet R. Shirsat

Tourism Recovery from the Gold King Mine
Spill Lorraine Taylor

Translation Method in Terms of Audience
Involvement within the Context of Film Tourism
Ali Iskender

Using the PhD to Train Across the Diversity of
Senior Tourism Careers - Not Just Researchers
Christina Hagger

War-Related Tourism as 'Dark', 'Contents’ and
'Hema:n Tourism in the United Kingdom and
Ireland, Japan and South Korea Phiip Seaton
What's Old is New Again: Instagram as

the New Slide Night Leah Gibson
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— ~ BOCR BRI KSR

K e BB EHAR (UNWTO) Z4iatBuRars - 2018 - BRE RS
BATCEE] 14 7 TEN 2030 SFEBRIEE SRR T 18 (AR £IKIRET S
TEFIEERAE ~ (b ~ e b ROk B EEES S - UNWTO ETE 2017 5
"B PR ok 488 O 2% B 4F | ( International Year of Sustainable Tourism for
Development ) » ffi%5 25 BARAEFE BN AR BEEL A SCHURT IR > DAEEBDERS A
FKETRTHRIBRVEERE - MBDCKEBIFmAYLISE - Ba VRS ~ B
FEGnA R AR - PIARCE B Rk ~ 3]k - i EEFEE -

ARRGERETHTREEFTRE S MG ICE ~ O &OR Bam e - TR Kok
BOCHLS Z g H - B T B R BRHUR 24 N - S IR E e & I Ehas 46 e -
EERESERAAE - REOUNTARET 0K ~ 35 - (e L mEF e
& - P ERARRGT- Rz AR el (AiE 10) © FEEERE R &
ZE2T2HEN FE—REAES 6 EXEFEA  CEBHAH S #4 T
[ERZEE - HEEEREE A MYATEE - FRSRAVHL S Y E ook
FHEET - EiEERARERE - /£ 2017 5 7 H3E L - 2E7VEHD
HYIEILHR - KREBDEE B G RIREUT A M BER ~ YIS - EEINERE
PHEBIN I IREFER > AIFRER TR Sl e ihE s G MRS
TRAVPIE K e R R RIEE - B B N A iR -

Hong Kong London New York

. Population . .

Amsterdam Barcelona Venice

l &l 10 %ﬁiﬂzﬁw\méﬁ e N
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H AR SIS R SR R R & - 1 DIRORE SR - THRBRIEA T
" 7k &EEDE(Sustainable Tourism) | AV - BUZHEH AT IR H K EBDLERE
k&b ~ HTTEOR DU B 2RER T = AR S D AR - Re B -P TR
—RESRAEAIRE - RFREAR S A REORGE ~ BE B ROk SR - (K@D RIS
o EA T SR RRRATHREE - AR - RATHREE ~ AREHREE © REHREE -
HRFR AR ~ B ~ Sk e SR Uik - BUERAVIEE T UMHEEE > Br T
EHIRE S BN ESN - fabaaUicil S R R R AR ~ #ale - E2HVE
T2 NIELBD SR D AR Rl BRI RS & SR o E A e L
KR - AR GHBES iR G £ (TSE), > IR HAT# R E xS
S > TR — LA R B R R SRl - m] AR DA SRR A AR R R D R TR
B DMeEE it s ok 4g -

UNWTO I TJifT ~ =52 ~ EEH | (RESHELS  KEEDCREEH - 2
EAPTAEHAYEMN B WRMGEE RRSUK SO CHY R » e S BRI ~ 38
JEN eI R B YA RE - A5 LUK L - BRI A SRAE BIR 38 e Fa (i
HE - BOURRMERR O R RIS A (T BB T i SR G R
anE R ZBEE  BOLE AR EGES - Hlg B E Rt TR 0 7R
BHAEHCA LB RS SR 7e it » 5 IR 7 LUBC Y B P TR BB R )
(IR PR e P B e B Bt e - (S0 A AR BRI A A P B IR AR AE S B > T2 ]

SRR INE EE AR EUE - Erit FES AR ek @EE25 77 (ERUIT ¢

Barcelona’s

Xiong’an New City “Superblocks”

Moving out of heavily polluted Beijing New mobility strategy downgrades

City ¥ 5 _: o ; R N importance of cars
- e e |
e e - P AR o e i ) wes Unsios AR
R TI—TBE B BT Ay ALk gAY T | 51 ¢ ISR

SRR T b~ IRFEIRIFEIERY T A RZER]
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i - YOUR GUIDE TO ¢
HIKING & CYCLING

Geotourist
Guided Tours

“One Place, Two ' —P8r 77
Perspectives” 7

National Geographic partnership
highlights natural side of Hong Kong

Using tech to disperse and educate
tourists

% st 5 ﬁlﬂ"éﬁrﬁu A REHAE - ﬂﬁﬁﬂ& EE A - PRI
{17 ~ BfTENREE

o}
=
o

Responsible 3 W Educating, Not
Scooter-Sharing S Enticing

Lime, Skip, Bird, Spin flooded over 65 - y i Amsterdam hopes to make tourists
US cities with scooters — ¢ e poiay more responsible

EhREREE  EETEUEASE  BEEARLE

BRI © Euromoniter International

PRI » Z B K AT TR 22 e A - ISR E = AR
" Tourism 2020-Z &k GFEH SR ARNS | EBHEE) " FARZ TS - EREIRK
- AL A - R BEDL R EREREDY ) SRR  5TE 2017 4
A REHREE ~ 2018 FEE SR IE ~ 2019 FF/NEIGIEF Fe 2020 5 2L LARARE
TR FFECE T2019 MUTAIETTE ) 2 HEE) - BT EESE
ACIEDR ~ HERE - TEREa ) 2l i i el - RS TUREE SRR
BRIk E R B -

- BR S i (SRR R A B RGBT 55

1946 5] 1964 £ 1HE 7 5L (baby boomer) X, » b b —ZREREZNRTH Ryl
B GOBREAT AT  ERst RLURR AR - B SREE
et IR AR T - AR SCRROT - ERRER R S B
EEIL) 5 RS 8 BRATHE - B AT FTRA B SUMISRERI - B TR (R4
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i > RESDIIRFFEER S OI0RE - RS2 H C B2V EE - faihim
BIRRHHAS - R EH S EAVAE -

BIRBR SURIEREERI = WA S L M TR A L g EAT RS E E 48
MNIRESE - ZREE SRR R ARG L B OB SRS A F bR
B ERREN o BIMRHVATERFEE LRI LI ECRIIHE - FAGRHBIEEEC
ZEOL H IR S e EE) > MM SRR RGeS R - R BT
Ay EE > LA TR SNk i A 5 B — R R RE K - B 5 IR s
ENEIGE BTN Rebs > MR E A R ROESE ~ &R
BRI (20l 11) -

MILLENNIALS TEND TO BE FULL OF DEBT
BOOMERS ARE FULL OF MONEY

Your secret sauce is in the statistics that all other travel marketers seem to be ignoring.

Boomers Millennials

= Accom spend on most recent trip $1,540 (Tripadvisor) * Accom spend on most recent trip $675 (Tripadvisor)

« Seek out quality 3-4 star hotels * Seek out affordable accommodation

« Seek out their favourite airlines and pay extra for flexibility * Seek out basic fares

= Not price driven, but seek good value * Posting up a storm on social media accounts with pics from

fabulous and luxurious travels

1

S
Seeking ‘ "9
trave! g Seeking likes
memories . =
and stories -

4 E \ X 4 y
N [ o
< \ = m A &
3 2 e \ _ — L
N R N \ Phofo by Amos Bar-Zeey on Unsplash™ Sote

Millennials Spend Less Than Half On Accommodation Thén éaby Boomers, TripadvisorZOl
11 BRGEEHACB TE U 22 5%

BN A\ SN - SREEAIRIEFR KINERFETT - MRIBEAF K
HHPROFIEETR - ZEIREZE (65 kLA b)) TRICGEERG N - SR 103 4 9.5%
M2 107 Y 13.3%  2FE/DEREE | REIAFREIIEER S 8 iz % N
[ i s VAR A REEE R (5 19.5% ) RS Flie (& - HAR PRV T R e
FoRE—RRFA E2MHE > WA MPE RS " 52AEFEE, & T UE
RebRhE ) ZteRE R BRe R A T A T RIS & T BT
Rl AR BIREEFIERM R 2,325 JT > EPEYE AL
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23.6% » SSRGS o AL o MHEAbTFTERE AR > 2020 LA T BRYE S
ERBRSURIR IR - B NRIRR A EREEAEEILE 55 ie% T neft
IR A RERIAY SR T 5 AI5saR T &Pt ) AVBRIE TS -
BRI TG 2 T (LS EHE RS 4R - DL T84 ~ 895, Bithe - FER
LA A ~ AL OHY T SRS s R - T By T SlEmfics o nlf(K
SREZ R AE B h AR PSR B FA 1 HBE A BT - RN R R eREZ IR sy Ay 258
1 ARG T TH - S EEIRREE Rk BT - o AMEE fh PR
(A i B S RE i e % R BRI RS - DR [FI RV AR B s T AR AR > DUIE
FESREZIR 2B R IR K » AlE R (E (E s -

BB R E A

ARG HLHR TEMER AT (Roy Morgan) FUBMREES (Tourism
Australia ) 73 BONEERSED I - AEBMNIMEIER - BUFBDL TSRS
FITR FRATETIFTAE - fRIE Roy Morgan sl A &S - BN AHHE]E
SNEBRA A IRBRIIEGE - 1B E SRS R AR REHREE - 488 2 i it Y A2k
= H At - R RS MIRE § sz ESETEUR - H 2001 £ 2019 4 > HA
R T AN IR B i Z B E I n MBI R (+9.8% ) - i HAEDCEE " 35 H M A
HEBRPEE MR B IDEEE SRR Z WG - 7551 H BRI A
M RIREE S oy BN A EE AL - HE T 2017 R EHY PR -

TR SR A REED AR R b BN Y T 8 - B B E]
RN (CREWATERE ) - 3%INBURAE 2013 3845 17 T E24:Rd 2013 £ 2020
A RT3 RS S ATEN T 26 | » et DUE A RER I T Or & 3t B 2R R S 5L
b °] LS B ORI E Rt OB E - ANt R Y B B R B S » 7E12
BE/NEs b BRI 2 TREDEEARSE BN AR SR BEIEREIE - $RITE 1%
FHERZE » SUERNBUF B ER R E I BASEUOR S B B E TIEIER » B
iR iE L A BRI B R 2 By T IRa8 BB AAER - 3BFTA AT LUK
=2 NIEHUSA AR IRag BB S Ay 52 55 Pt - HHIb AT - RO A= REEDE
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BTG - SREBBGERE - NIRRT EoR - T SMIHIRR S M
PRt ER i o NEIERIEETHY H Ayt (208 12) - EZERZRHE LA RRIR
B BLRR S ] 7 HE B < S O A0 AT SR R R Ry R R PR
BITHYAEREIRIEAGER - FIFHERIRE S E AV ERVIRE wE - NI EAE
fFREIfER -

TOURISM AUSTRALIA ,

12 B S e

AR E iR L E RN R AT - 5% R4 2 A S Y B R BN s —
RI » AEIRERL > 12— [F] 0 B 4 2 ) calis B = Y S BR B AR A
FRHICCIREEITE T » B T B g LR SO LAY PRAF AN B BR T - (B KR
ih (Flinders Street Station ) ff44 > I3 Degraves Street ;&4 » 0] HE| S5 H AT
HERED ~ Z2R5TE (B &AL oL hEREA T 2¢ Banksy HYEMig{Emn) - & HUEEA T
SRR A5 B AT JRR ~ IIREE A5 s B B o] R A B RS B
JEATA » HEREvE R B EEOI o AXEE - Bz FIERE ARG RS
BBl - RS~ SRR R A BESR IR SRR B - S SR R —(EFE A
BB Fo bRkl H oyt - TMEREESS -
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13 B e K Euh 14 Hosier Lane 2257

( Flinders Street Station ) (& J/ 2RJE -« https:/reurl.cc/Naj7kx )

A — 2 B AT R R E ZHE T & R B EE 7% © " Melbourne Greeter
Service ; Kz " Melbourne Sights Free Walking Tour | » 3% iR £ A EiE S =
HUFESCEEADSE) - SRS R AT S SR RV S~ AR CULERE - Bl
i PR RS (E T -

Melbourne Greeter Service Fysfi A B THeftHy e mEEE kY HEAE
R » bR TS ESL - ARG BN AT TREY 50~ BEARGEEEE AR S - 2
HEFRN D 24 /NFHIES 2 EMNEE L HEEERF E 09:30 (el
SR TS BB IR 4 N (&N ) BICEEL Ry 2~4 /NI
53— 6 27 455 1y Melbourne Sights Free Walking Tour » T2 N R ALY
HEEEE > 2R E TR - K5 E 10:30 B 02:30 &5 —HF >
BRINETEL » R FEI AR 2 N BB AT SRR AR T am
free (V&L %E B FIRNAT - HEERENFLY 2.5~3 /NI - IR &/ M4 A 20 {558 » 4%
B 42 R e B4l hu0, 55 1Y Hamer Hall » S {ERRS A T8 - ARG SRR AR

H ORI SR e 46 T/ NE s BE 5 -
3% M FREE ueimamn X M FReE W By

| == TOURS

MELBOURNE AND SYDNEY.
| e @ -~
£5 R, 1ol or Shinel

5 sy, Coturs  Loca it | TOURs
2 o Booking Nesc 04

15 Melbourne Sights Free Walking Tour 5 {8 H
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N~ FERRSEREABOCRR VA

BOCREC IR AB SRR BEE SR T - S R EERe
B o Bk TR ERUEER » 2R - 5 R oH AR R A & sk = Fr g ok
YRR - BRAESEE T AT A B RSB A B R B E WA A » AR &Rkt i
BEMECER B ESE T E iR EE 2T Hrh TG - APP B REIAS -
AR ~ VR 51l ~ big data REUREGEET BRI THET -

Wi B i AR 5 2 R AR e o PP B I N E AR R T 545 TS~ OTA

(Online Travel Agency &% EJRITHE) ~ FiREFGERE Y- S BHEL  5F ARG THE B
AT 4R > AR IR BT R - BT EERIEINEESS - B2
S SRR TR A ATz 2 - AR P& Agoda - RIFIA A & ER

(AD) {TiEer EERBAYNCERAR RS © AR » VR ST BLARER G & 2 JE A Bl
52> 40 Expedia 5TRS4EBEIIA VR (REEEE SR ) DiRe » sMEE{EE] AR H
e EEREEBIDIREEE FFREHIRIL » 151 > BN —EE KRB ERGIRITHSEE - NS
HTRHR B FE SR SR i Ss - (RN E A ELRE B VR BY5 3 - 2R (E e Z i iy
FCE R R H AR -

(eI SR HE R ACE - RITRHHYE AT A E » RS A8,
BOURBEERP 2 B EEA > RAUREHATAT » T~ BRZEERIZIRIER
AR - AR GHE T ZEBDCE NG - F T HEBDCE A - Frale
HEBLED B AERE 2 R SRR UIEE A ~ FEBEE SR (VR) RIEHMEE (AR)
TTIHEE > GR(E R R TR E At (L - 55 107 SERA S P 5 a5
B S L B Al ZaE ISR - SR TNk sh sk A -

BRI E A BRI BUERS - DL T 4ERRERET ) RARRE T AR RO
B 2 B BVE SRS - R Ry s DR L E, - HEE SR T HAVIE
FIR RS - ks A e s R A BT AV EE R - RAERF A B E K
%45 (Big Data) 73HFIRE ~ (LEFILAG (Social Media) EA{T#E) (Mobile) R
F > BRSO DR B - RS R R BB R H Ak -
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TTRA REGFEHIE QA EZ I 2 BDE EEN G PR KT - Rt
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REEE ) BAEE B SR SR TR AR A fR I B B W R A R 5 0y R AR
HiEfiR e REDE T AR Z B EA i - AFEE2BDCS B R E
o o ERRARRRERFE FHUHEITHE - DIFHES BE g IR B ERorBD I > 55

s G R A EOE A - BRGSO - TMERFE R IMBITHE - s =
BEE KT B RS 0 IR EEBDLITtRE RS - BRI R
PR SR B B A -

TTRA ##BK L LB SEHE fy B O ARG ERVBD LR - A&
ERG R Al B nd A — BN B AR - S B AESERE PR - PR
el 25 i i 4H AR BB C B AGER R  WE T e B SN e W SR EGE > HEE R o
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#3 5 - Melbourne Town Hall
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Employee and Customer Motivation in Co-
Creation and Co-Destruction of Value
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