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Day 1 — September 13 (Thursday)

Time Keynotes Global Gamechangers

08:30 — 09:00 Registration

Welcome from IBC2018 Conference
09:30— 09:45 Guest Chair (&3 ~ >PItEH)

@the forum
IBC Opening Keynote:
Cutting through: How BBC Studio

9:45-10:30 ) X

view the new world of content(%& )

9the forum
Creating content for connected
10:45-11:30 Generation(Z7H)
@the forum
New discovery keynote:
11:45-12:30 Engaging fans on global scale("]’||i)
@the forum
12:30-13:30 Lunch Break
Reigniting entertainment for
13:30 — 14:15 digital-first audiences(CPl{)
@the forum




‘ Day 1 — September 13 (Thursday)

Time Keynotes Global Gamechangers
Transforming the future of advertising
14:30 — 15:15 \
(éﬁ) ?the forum
Changing the face of content for a new
15:30 - 16:15 generation(CPJ{ )
9the forum
Trust and technology,telling the (real)
16:30-17:45 news(& i)
9the forum

‘ Day 2 — September 14 (Friday)

Audience: New Platforms:
Time Keynotes
Engage. Influence. Grow Innovators and Disruptors
Track Headliner Track Headliner:
Maria Garrido, Havas X: The next chapter in Netflix’s
10:30-11:15 The Race to keep up in the growth story
new Wonderland(CPJ}%) (&)
QE102 9 the forum




‘ Day 2 — September 14 (Friday)

Audience: New Platforms:
Time Keynotes
Engage. Influence. Grow Innovators and Disruptors
Creating a culture of
mnovation CEO who lead from
11:25-11:55
the frontCCPJiE)
9 the forum
Who aggregates whom?
The race to control the future
12:05-12:45
of video distribution(%&#H1)
9 the forum
12:45-13:45 Lunch Break
Visionary Keynote
Experience the future of
13:45-14:30
entertainment(CP[E)
9 the forum
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‘ Day 2 — September 14 (Friday)

Audience: New Platforms:
Time Keynotes

Engage. Influence. Grow Innovators and Disruptors

Power and podcast: Beyond Netflix:

How to reach new audience How specialist steaming
14:45-15:30 through audio services can compete against
(&) global players(CPl{)

QE102 9the forum

Day 3 — September 15 (Saturday)

Audience: Smart Connectivity | New Platforms:
Time Keynotes Engage. Influence. & Multiplay Innovators and
Grow Devices Disruptors
Building a tribe

masterclass: How to
maximize audience

10:15-11:15
impact and reach

(&)

QE102




Day 3 — September 15 (Saturday)

Audience: Smart Connectivity | New Platforms:
Time Keynotes Engage. Influence. & Multiplay Innovators and
Grow Devices Disruptors
Panel: Controlled Chaos:
Smart COHneCtiVity & Embracing Change
Multiplay . .
11:30-12:15 N in the news media
evices-Road to
business(CP/E)
SG(& )
9?emerald|
9the forum
Get shorty: How
iconic TV brands
can be re-cast for
12:30-13:15 social and
mobile-first
audiences(CPI1H)
Qthe forum
13:15-14:15 Lunch break
Future value of
Tech Talk
smart TV
“’I want it my
ecosystem-chances
14:15-15:30 way-beyond a veneer and risks for smart
of personalization™ TV stakeholders
CPIE) ()
9E102
?emerald|
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Day 4 — September 16 (Sunday)

Advertising: NextGen: Smart
Breaking into
Time The new attention Interactive & Connectivity&
new markets
economy immersive experiences | Multiplay Devices
Shiny and
new-exploring the
latest innovations in
9:30-10:45
TV and video
advertising(&7H)
92102/103
The best of immersive
storytelling: Evolving
creative ,transmedia
9:45-10:45 productions with
groundbreaking
techniques(CPJiE)
Qthe forum
Opportunities for
new media forms in
11:00-11:30
SG(&EH)
?emerald|
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Day 4 — September 16 (Sunday)

Advertising: NextGen: Smart
Breaking into
Time The new attention Interactive & Connectivity&
new markets
economy immersive experiences | Multiplay Devices

Ready Play One:
Inside the Oasis, an
exclusive case study

11:00-11:45
with digital Domain

CPITE)

¢the forum

12:45-13:45 Lunch Break

The challenges and
Breaking into opportunities of designing
new markets: OTT platforms for global
13:45-14:30
APACCPIE) audiences
9emerald (&)

Vthe forum|
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Day 5 — September 17 (Monday)

Advertising: The New Attention
Time Cutting-edge Tech Innovators
Economy
Cutting-edge: transforming production
10:25-10:55 creativity with tech(CP’J[i%)
Qthe forum
The big picture-where next for TV,
as TV and digital media collide
11:00-12:00
and converge(& )
@emerald
Myth busters-Industry experts
debunk 8 pieces of received
12:15-13:00 wisdom in the TV and ad market
CHIE)

@emerald

13:00-14:00 Lunch break
Blockchain in the next media age
13:30-14:00 CPIE)
9the forum|
Beyond the data regulation

14:00-14:45 hype(&7H)

@emerald
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Day 5 — September 17 (Monday)

Advertising: The New Attention
Time Cutting-edge Tech Innovators
Economy

Delivering the next billion:
How broadcasters and
advertisers can reach the next billion

15:00-16:00
viewers and dollars

(&)
o emerald
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1 BBC #{7& Tim Davie(&45)

() By LB E 2 1 N A (Creating content for the connected

generation)

Endemol Shine Group Al 44%: Peter Salmon 28 » FR AT [ % A i L
(e, ~ T - fpEERE R HE - ARIRAEEE T (A A
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(=) W52k R H Yt(Engaging fans on a globe scale)

Discovery SUEEER S EGE ~ EE-FENERNETIT - TGS
WO T > IR B SR A0 H DAIE S ZRAVHRER -

5 R B EARIESE - Discovery BTN EUERT & 2% BIRITE R E UL
WRE PR ET H 2681 - 118 FE 55 J7 1 » Discovery [ {E45& Eurosport
PR I BLZRRES R AR B CEEHERE - JREESERE 10
HA TS HREK  AYEEST - RES T BB SRR R R A R
f& » (Alit > Discovery JJEFEEEA Y Eurosport #HE Y| » 55EZE[E] GPA 7HE)
BEOE  HORE SHVESESRE -

TE4ERE I SE I » Discovery AR 0 T =FEIXETH - HATCRHE
BIFEEIME T Amazon FE4ERS - SHRERL » Discovery W HEZFp#E B/
B BAFEENET H WA RS P e R TR SRR EBIU
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(VO) By 7 AR X B YA 1R 4% 7 35 (Reigniting entertainment for

digital-first audience)

B BV BT H BE A E] MTG BRI Z ACE R AR AR (E 4R Y75
DR BB E 2R - MRt - 1150 - EYE R E SR
FY IR BEABAAERS > H 2 A FEEGAVERBG T eSS X
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EREVETH -

MBS R R B ER I S e R R H 5 =R Pk
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BEETH > B EBESERNS KIS G e 50 - HEBL
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(1) EFEERE 4 2 2EAY R 3R (Transforming the future of advertising)

GroupM & WPP B/ #5 A 25 Lindsay Pattison &2 - FHYEGEE 1
(B HEEEFREIERS ~ FEMIFE S BREREERE 1] DIRIGmE
A ERERESE > A DI EIIE AEAYEET - PR R %A By
an o #HFEH > (EBUE BF - 2018 RS H @ TR ERE S
EH > H 38% R © 37% 2l - ERIFRITELL - AN
RAE 3.69 /K E48 - 3.63 /NIFFEREEE - B2 - JMIAT#E > BERA
[FEIRRAIEE RITT R AR AR > SEEHYE i % & (digital intensity)H 60%
R = SRR 33% o TREIHY 61%ELENENY 4% 152 -

%

m
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55 o
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5 GroupM & WPP #ifi7 AP F 45 Lindsay Pattison([&]/5)

(X)) By oE R R 25 WY 3 (Changing the face of content

for a new generation)
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MR Z M FFIERIL contrast 5185 L VR Fliaaii b 2% th IR AV S -
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JLEH Brave Bison /4 5B AU S 4T LT AREIE R H N ERTESS - DA
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FEA KRB R SEEIAN SETE H R B BR3P
BINERETE > {£ youtube ~ facebook  Instagram T2 4 B F & Al M
8.5 EATEBERILCH, - Z AT RIS SR E LR - B oS i
BRI A LS R EEEUL > R e (A R 2 &S BES
WA SRR -

6 T-## A Muki Kulhan([E]/5) ~ B EWH & contrast 51 ZE 4845 1E Zahra Rasool([& 1) - Brave
Bison 443k Claire Hungate([&£5)

() EEERHY 58 HEE R (Trust and Technology: telling

the (real) news)
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AL - NBC %17 T " Europe Town Square ;> =745 BU5 1 H TAF=
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Deborah Turness 3¢ euronews HYEC# > PAEHTHY T 2T TE%E5 > A iphone
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MEE Ry o AN TR GASTEE RS T — g o M HEONE g R ALK
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Building

EUROPE’'S TOWN st:ymz.
ALL VOICES. ALL VIEWS. ALf;‘yVELCOME.

7 EF5 A Ray Snoddy([& H*) - NBC NEWS International 443§ Deborah Turness([&]/7) ~
LADbible 28 F (T Peter Heneghan([&l£5)

—~9H 4 st EgE_H

(—) —EE B R AR BRI E (The Race to keep up in the new
Wonderland)
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LREL 2010 R D—) - (B LR o XA 86%HI AAEE B [FF
(EFF ~ SPARE M b EeE B A G ) -

TER S AR REEN S > 525 R Real BBC ~ HBO ~ National
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& > IREVEESH AT RERL/ LA ER « NIt - R EFRA A EH LN EFF N
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TV is not dead...yet

8 Havas X #8513 Hrhl Maria Garrido,

(=) Netflix i E#EEHY N —2.(The next chapter in Netflix” s growth
story)
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DVD FHEBAIGEES - steaming HYER FRRFEHIZETE 2007 A4 BfldA - BFE S
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Ferreras 3 > LIHATNE » S RHYPREELH B/ B8 iR ROt Ay A
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S G > T RHERR - & EAVEZE - FEVEAVZ AN

F&HH Netflix L ERHFRIANBITHHE 2 HR -

M5RE > Netflix ARAA PR E G 25 A5 Fr B g B8 10 E Pl
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Maria Ferreras:

9 Netflix BxIE & & EI|44F Maria Ferreras([&/°) - F4#5 A Stewart Clarke([&£5)

(=) UEIEZHEZES —4R1Y CEO Wl gliEal# Sk (Creating a

culture of innovation CEO who lead from the front)

AR R A TR RS B RISERE » B EG AN TSRS
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W ZEES DRI AREE SRR - BB AR S
18 - HARMEEHT B RFE R Fw - A RUR T SHA AR -

10 Accenture £BKEEREEEETE 9 TEN Gavin Mann([&] /) ~ YouView 443 Richard
Halton([E[ /%)

(T0) SEFEE T e HEHIE AR FHRE R 2Ry —15 78 B (Who aggregates

whom? The race to control the future of video distribution)

NowTV HYFEHE =[5 & Marina 75 » 1781 Netflix AV R & > B NowTV
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FITA 2 SRR S N A 5 25 7 T 5 R %

Klein f5tf} > MolQ A FE[RIALIK R 732 EIRHUHE HLEE - A
S AEHE 50 FERISHEEEE A SRE R EEHIRAES - M5t - 5=
EEY AR TS — HIRE RS E LTS A ARE - SEIFTE
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11 F$5 A Ben Keen(/£—) ~ MolQ Entertainment gl|# A\ E.J Klein(/= ) ~ Now TV £&&=5%
% I (£ Marina Storti(#5 —) ~ Proximus NXEH & F{F Perrine Bichet(45—)

(1) BEpinst s 2EH K3k (Experience the future of entertainment)
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(73) Podcast HYJJ & * 4Me] Ry £ EHT HIEE X ( Power and podcast:

How to reach new audience through audio)
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Chair IV

Paul Robinson Joeri Nortier
CEQ . Product Manager
Imira Entertainment BNR Nieuwsradio

Eduardo Martine;
Director Of Technc
Stream Guys

13 5 A Paul Robinson(/£—) ~ ITV 4¢_FNE4E45FEE Sheena Peirse(/= ) ~ Stream Guys
H1ig =+ Eduardo Martines(45—) ~ BNR Nieuwsradio 4% ¥ Joeri Nortier(45 ")

(T)REHE Netflix « HrLE MERY S22 & IR WA I B B BE i 5
(Beyond Netflix: How specialist steaming services can compete

against global players)
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14 F#F A\ Maureen Kerr(/£—) ~ Britbox 243k Soumya Sriraman(/= ) ~ Filmstruck (Turner)
4E 2% 38 Kerensa Samanidis(91) ~ DAZN il F {F Ben Lavender(45 —) ~ ErosNow 2 38#
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BBC WVERBL & HIE A Liz 388 - (REVBIIE A RUZ IR A el 2
AR » A FIERAF YA E ~ S anE - g2l " R ARNE
(ugo)fEACEILIRAY AR > (GBS — (B E A RE - FH uge HABNERT
TEFRAnRE o [FRF I - 21T BBC earth Y 80% N & uge it > i
I TR > SR AR R M MR E REMEE - Liz 5 > FF
FREER BB FEE AR -

Liz 5t - sfIER — B BT =oRE %R > BEBRHEEE - AR
AR RS - BEEREATTERE - #RGEE (855

39



FiE0 IREEEURHIFRE - 2 BBC HINEETE L —  BEARAAR RS
Bz SEACEIEE SRR E RS - (EstE R ERENIRHIRE 2R
SR E RS > B AR At - =] DUE BhH HH B R St i A
wEEG ~ e HIEE R EES - REERBIIEA - BRI SRR -
[ERF— B ORFrFEn L o s ER ISR » AEFRRM - AFE
BEHETS - dFEERE - EASAEE - ] DGR EA: > RETR A
aijy e

Barve Bison Y& £ Simon 5 - a8 R A B B Ak AU iR AR AIH - Bl
TEREIERUES > AT ~ s - BUEGE S HEERIG U IRIEIEER 0 E
PRI — LRI MR RS » BIAISCA(ERR T > (EJEER » SEAER?) - #Y
AEGREHEE A FAVRE R LH A RE LB RE S R 2 IR\ BAY
N - # MU BEEFE G e BEE ST B AR YEE
A AR E T2 -

Simon 1555 - SLEGEESVFEIMEE 0 ER - MM ERERER
BAZENNEFEZNRE AT LEEERIE - 2R
R A BRI (E MR B - 7 A TS 2B A HEHY[EIES © Simon
st 0 Z AV FEEESEERTT Ry S BC & ARV SRR > FB B Bt
IR S ~ Fel - HRUE o T youtube FEEfE = ~ S8 ~ SRERFIEA -

NN

H¢{& ° Zone N FHIT F Gina Al 7e - sy Bl Gy G 8 > B3
AE R HARRATE - sRIBUREERAY - SEBURUEERY(talk the talk > walk the
walk) - E2R > EEYFEET - A E RSB AR R EE) > (EHATA]
DI EIEZENIHE - B024S SRR EBUS RN = SEEHNEE
IE M -

40



15 F#F A Chris Lawrence(/£—)BBC &8It NS BIME A Liz Jaynez(/= )~ Brave Bison
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() T e e A fn] 23 FE T 353845 0 28 (Embracing change in the

news media business)
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Multiplay Devices-Road to 5G)
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Mark Hyung-Joon Kim
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(PU) & PR N (AL S Y JE FH (Blockchain in the next media age)
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(1) FAERE LRI ERZVH 25 1% (Beyond the data regulation
hype)
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RITERREE R - EABRET ARSI EHEFEEE > GilirE
EEIEE K > ERERZHE R -

69



34 F$5 A GMPVC Y483 Niko Waesche

- (i P et WA 1Lkl
WPYE
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berty Globa

35 GroupM &WPP pH#2 B8 1y JE [0 I (£ Bethan Crockett(/=—) ~ The Media Trust EX
E4E4KFE Matt O’Neill(/2—) ~ Liberty Global {H& & Sara Fernandez(H*)
Privacy Valley F£[E]£l[¥% A\ Helen Verhagen(/5 —)~Faktor.io g¥f A\ Tim Geenen({£5—)

(7N) EEFEE M ES A SN BB EE R 5
(Delivering the next billion: How broadcasters and advertisers can

reach the next billion viewers and dollars)
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Google B S5 14T Inderpreet Sandhu 575 » N —{EHEAM F -
RS HABIEE R T - BUR BRI AR N B ARHHE AR A4S
A RNHIPREERAERY » WEEREME T ARG - A RERF R RAI(E
& BREARE BN AAFRH o SIEEENVI AER - R I
AT Ro 2 BV 2 So— (BRI - ZREHRLIAR  AEF &R G Y
W > RABEGHINE - [Flky - 2R E S0 app FrE 2 FIR
E o BEHERTE B s FE PR S —% -

Inderpreet 7557 - {TENEE B EESHIN B ZIEH EEAY > google 2
e LARGE ~ FEUL - 1 HEAAERY 5= > R4S SRR SR (b
LRt BES S REEREIE R R RS -

71
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NHK wilr begin sate

ollite a‘_:f,r:adca.-_:.rmq of
Super Hi-Vision I December 2018,

We are A AR
e also engaged in initiatives to

widely Bromaote jts adoption for

vigwing by 20, Thi

¥ou @j

per
N programs in a living room

n the home. Road map for 4K/8K

8K images

€an provide a strong sense of presence and

a high dynamic range (HDR) in addition to 16 times the n

22.2 multichannel sound
yer Hi-Vision has a 2 wiltichannel so

m with channel configuration on top, n

42 NHK &5 E 2018 48 12 A Biia 2175 4K/8K ERETH - aHEFL 2020
FHEEARR 8K ERETH - SK FRERGRZE A E L EEEER - 5N
bR A ) % HE BT G
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'_me Reception Equipme

4K/8K satellite broadcasting will start on December Ist.
8K home reception equipment to enjoy the 8K broadcasts includes a dish antenna,

8K tuner, BK display, 8K television with a built-in tuner, and 50
4K/8K satellite broadcasting can also be received through cable television networks,

® In the demonstration

A 4K/8K tuner and an 8K display for home use are exhibited and the reception of

8K satellite broadcasting is demonstrated.

BK broadcasting radio signals®
(Intermediate frequency)

8K display

43 NHK & 5RZ A 8K Wil st - EiE 8K 2 6 H s - RO UL 8K
B
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/) is simple

NHK {Japan Broadcasting Corporation) Sclence and Technology Research Laboratories

45 NHK GR35 BT e ALRLE

46 NTT A EBfE Bk EfE A4 5 (spherical drone display) » BES97E RS TI% LABR
B A
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