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Dﬂ‘% "HOU, Yung-Hui

Director General

Taiwan Tourism Bureau
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> World Travel Trends Laiwan

Asia Pacific:

The leader in world travel development

S R I 7 ERE | 3
3 4 B, B T616mion s0%) B\

TR330es o

[TA: 58 miion (5%) \\ 7»
ITR: 35S bn (3%) -

~Fi..

Global ITA US $1.23 US$1.8
receipts billion billion
Share (%) 25% 30%

© World Tourism Organization (UNWTO) August, 2017
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s Talwan
» Tourism:

The most vital industry in the 21st Century

%

OF WORLD'S
EXPORTS

7

IRy \WHY TOURISM MATTERS e e

© Worid Tourlem Organization {UNWTO) Juty, 2017

. . Taiwan
» International Tourism Trends

" QY"“Q ‘
Taiwvap \

Kk

Globalization Digitization Localization Sustainability

* Short-haul, * Low Cost Carrier * Multi-lingual * Environment
short-duration * Online platforms info. * Culture
travel * Internet media * In-depth * Industrial

* Inter-regional travel development

travel * Local tours * Economy

12




> Taiwan 2020 -

Taiwan

THE HEART OF ASIA

Tourism Development Plan

Promoting
experiential tourism

R

SUSTAINABLE -
TOURISM

Developing
smart tourism

Promoting
domestic tourism

el B R i

Guiding industry
transformation

B

Targets

Innovation and Sustainability:
Creating local happiness

Diversification of markets:
Creating added value

Safety and peace of mind:
Implement responsibility to travelers

7

» Total investment:

5. Expansion of
experiential tourism
NT$20.4 billion
(63.95?<:)

—

1 Taiwan
NT$31.8 billion =22

1. Development of  NT$8.8billion
diversified markets (27.6%)

2. Promotion of NT$0.4 billion
domestic| travel (1.37%)

- Guidance for NT$1.3 billion
in ial transition (4.21%)

4. Development of  Ntg0.9billion

smart tourism

(2.87%)

e
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THE HEART OF ASIA

» Pillars of Taiwan Sustainable Tourism 1aiivan

2017

Year of Year of Year of Small Year of
Ecotourism Bay Tourism  Town Tourism Mountain

Tourism
“vIndigenous
‘I‘vilfglges,_;_wetl'%]d shor W
"écotourism, | - ~ Bvill: ¥ _~-maj

: ‘butté‘rf]y and i ‘ : ranges, starting

b ﬂowér viewing from Alishan

oot LEREE o

. . . Taiwan
» Tourism exchanges - Taiwan & Vietnham =

Vietnamese = Taiwan Taiwanese = Vietnam

i 662,580/
218,342 +109%) 419,502 19%)

14




» Tourism Marketing Strategy Tarwan

1. Preference Visa simplification

2. Celebrity endorsements
3. Diversified publicity
4. Marketing / Travel Fairs

5. Incentives

ey

6. Co-promotion P-YAM ™ Just Go-Tam any,
Taiwan W Qe e nghllghts@soual ? tin méd nhit reen]
2 o "5‘ WO?{A - | et
..L& H6i Pap Xe Dai " GREEN ISLAND
Loal‘l 2017 B. UGWHOUSE Taaes K et ol o e b il b i e u

Tourism Plan 2018
Taiwan’s 10 Offshore Islands

10 Offshore Islands
of Taiwan

« Guishan Island

WU

.. Green Island

@, Orchid Island
> m T

Xiaoliugiu &=
IR

15



» 10 Offshore Islands Development Vision 1aiivan

v' Experiential tourism

v Island co-existence

v' Regional prosperity

v" Local spotlights

» Highlighting frontier features * Building community consensus

* Linking regional resources * Local experiential tourism

* Improving access * Interpreter guide training

* Industrial co-prosperity * Attracting young people back home

16



» Taiwan Tourism Events Tanwan

|

ffj. »_ » International: 48 @ Taiwan Lantern Festival

» National: 48 ®@ Taiwan Fun on the

EEECE BT

Tropic of Cancer

® Taiwan Cycling Festival
% —* @ Taiwan Hot Spring &

Fine-Cuisine Carnival

IDREE e

.
.
ARG b RO .".

. . Discovery
Taiwan Lantern Festival [ Fantastic Festivals of the World ]

Mar. 2018 Chiayi County
Feb. 2019 Pingtung County

» Tourism Brand, Innovation

* Developing exhibition mentality
* Continuing international publicity

» International exhibitions

* Participating in international exhibitions
* Cooperating with local partners

17
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mert Tourism,

Teuching Experiences

s I
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Taiwan

THE HEART OF ASIA
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TOURISM BUREAU, MOTC
23/11/2017
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FI=)) Taiwan

‘THE HEART OF ASIA

A1anoag

\IL

@ « UNWTOEI 2017 E &K EE Y35
S, B . #8YE12 E Tourism 2020
& EEKEENEREE -

. - BEEIEGI1969FEITE - &5
& . HRERELES  AEEEEA
= L EE EEATREEE - AREED
3 Core Value TEELELREEEES .

g ZIMEE

g . © BE-RAEEEERE

5 . Z2 - BERESNER

= . K- FEEEL R,

g’i N g -
| BAEEEN ) oo
£

kiT# Travel Agencies#12 58 F % -

) QD | | @

O . 2 | eflysre
5 = LT Qw i
E

o | REIRE o} HEE

JAF% 58,183 A Hil139,923 A

& &

AM35: 37,615 4h5: 9,000
%£35: 20,568 #£35:30,623

jusmdoroAs (g S[qeureisns
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Arend

JuaurdoroAl(J S[qreureisns

HYSEZERET Taiwan

THE HEART OF ASIA

w R IABE Lig k2R
R se [*aﬂmmw-wﬁh Ll B

Tourist Amusement ARE -~ HEH - HRAHRE

Enterprise AFHEHAE - BREEH
263‘2 XK ELERERA

RAKE  REAFERE

FHERA - kIR
HHEANLBAERE

304 5

AEER - R
Hir bR

SAAMMEA
A%MEALE
SETERRBH

e S QL2 e B 8 v
EAEZEEN DM Laiwan

IS A b T

RE
Home Stay
Facilities

BobikeEE | —RUREE

Tourist Hotel . General Hotel
Enterprises Enterprises es
126 % 3,230% 7,516

16 b i e A _ &ttt bl
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Vitalizing Experiential Diversity
R B B 5 4 7 XAb % L E RS
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5&3,

2016-17 E3X 8 EEE ) Taiwan

THE HEART OF ASIA
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Taiwan

F ASIA

B WHY GRUISE ?

WHYZOININGIACCISIMP

; (,;

Taiwan Tourism Bureau
2017.11 1

Talwan

THE HEART OF ASIA

Why Cruise ?

L
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It’s a sexy industry !

A L lWWelll

< B REBERTHIZENES (B )

Cruise Capacity Share by Region

2017*
Caribbean

Mediterranean B8 = R

Europe wio Med _
Asia | i
Australia/New Zealand/Pacific [N
Aaska [
South America -

o R

35.6%
15.5%
11.5%
10.9%
6.0%
4.3%
2.3%

13.9%
=

* ALBD = Available Lower Bed Days. Assumes double occupancy per cabin for sale by revenue producing operating days CL'

EH¥5EE : Cruise Lines International Association (CLIA), 2017
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Taiwan

. E PRSI TR BATESY (TIM )

Capacity Share Changes by Region
(Percentage Point Change/ALBDs*® 2016 vs 2017)

23.0%

6.8%

EEYE : Cruise Lines International Association (CLIA), 2017

Taiwan

. EIRERTR RS (TW)

PASSENGER VOLUME BY SOURCE MARKET

China 67.8%
Taiwan 7.6%
Japan | 7.0%
Singapore 6.4%
India 3.9%
Hong Kong 3.6%
South Korea 0.9%
Malaysia 0.9%
Indonesia 0.8%
Philippines 0.5%
Thailand 0.3%
Vietnam 0.1%
Other Asia 0.2%

0% 20% 40% 60% 80% 100%

BHHIEE : Cruise Lines International Association (CLIA), 2017
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THE HEART OF ASIA

e ERBRHERHER (3

Length of Cruises & Voyages Offered 2017

H 20+

B 15-19 nights

B 14 nights

B 11-13 nights
8-10 nights
7 nights
4-6 nights
2-3 nights

40% =

HEHE : Cruise Lines International Association (CLIA), 2017

State of the Asia Cruise Industry: PASSENGER VOLUME BY SOURCE MARKET

NO SIGNS OF China

67.8%
SLOWING DOWN s e
Cruise Lines International Assoclation Singa ‘;are 6.4"/0
releases 2017 Asia Cruise Trends Study Sepon Fte
India 3.9%
Hong Kong 3.6%
South Korea 0.9%
Malaysia 0.9%
Indonesia 0.8%
Philippines 0.5%
Thailand 0.3%
Vietnam 0.1%

Other Asia ! 0.2%

BIG PICTURE IN ASIA

Active Cruise Scheduled Port | Potential Passenger
Line Brands in | ? 1 96 Calls in Asian | 29 Doshnatiuu | 13 Destination Days
Asian Water Countries | (millions)

— —— o
Capacny (millions)
4.24
10,196
4,307
* Compound Anwal Growth Rate

BEEEE : Cruise Lines International Association (CLIA), 2017

e b 4

Number of Crulse Number of Crulses Number of
Sh\ps in Asia & Voyages Operaﬁng Days

Passenger

32




o [ A ok 6 B i 2= A W EE

FRER40ZHNH@RIRE

EESGEES (L OIRE e

2016 ASIA * R
CRUISE i il BSITHE
TRENDS ' ;
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THE HEART OF ASIA

Why joining ACC is important ?

10
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ACC-RoIFfEmPAMER
x__, KOREA

E— TAIWAN
HONG KONG
HAINAN | E—
THE PHILIPPINES

=u=§/\ 7]
ACC- 5=J18A ASIA cawseo

COOPERATION ‘ e

Foiss 2014F4F52REBHER N
(A5|a Cruise Fund)

2014F11 832 B KERIETINA

2015F9RF =& B oo
(Asia Cruise Cooperation, ACC) EFIEZIA

2017F10H A& LEUMA

12
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ite LB R 2H
Name Organization Position
Mr. | % A SRR B E

YUNGHUT CHOU
(Dr. Joe Chou)

Taiwan Tourism Bureau

Director General

Mr. |+ iR 2 NELE B iEfed
KUNYUAN LIN Taiwan Tourism Bureau Chief Secretary
Ms. | £ 3% FRUELY Y- ¥ire& ML R
YUCHEN CHIN Taiwan Tourism Bureau Senior Executive
Officer of Hotel,
Travel and
Training Division
Mr. | &3 ERIEL) - Ropo) B e &
ESHU TSAO Taiwan Tourism Bureau Section Chief of
International
Affairs Division
Mr. | & ~# Bk e oA gAY V9T AT g e
YUNCHUNG HUANG Taipei Economic and Vice Counsellor
Cultural Office
Mr. i%% R IRER B I E B T iz
Tony WU Taiwan Tourism Bureau, Kuala | Director
Lumpur Office
Ms. | B E#2 2 INERLGR B FrE I M PEE M-I
CHIALING KUAN Taiwan Tourism Bureau, Kuala |Marketing Manager
Lumpur Office
Ms. | R34 RrA T FTRREL R S35 IR
CHUNGCHIH LIN Tourism and Travel Department, | Deputy Director
New Taipei City Government General
Ms. | 3 35 RTA T FTRRERL R S 35 % f
PIHUA WANG Tourism and Travel Department, | Executive Officer
New Taipei City Government
Vs, | 34 % BT H FC R K 1 R
YUJHEN LI Tourism and Travel Department, | Officer
New Taipei City Government
Ms. | % iof oAt T R B A ik

YIHSUAN LEE

Department of Information and
Tourism, Taipei City

Sub-Section Chief
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Name Organization Position
Government
Mr. | HRFri oAt R B iR R |
HSINCHIEH LIN Department of Information and | Researcher
Tourism, Taipei City
Government
Mr. | £ 2B FeFS F ik B %R e Rk
CHUNGFU YEH Scenic Area Services Agency, |Director General
Taoyuan
Mr. | %1% 9% W gzegax g IR e
HSILIN LIU National Kaohsiung University | Vice President
(Dr. Wayne Liu) |of Hospitality and Tourism
Mr. | £ 37 3 oABELE € o2 K
CHAOYEN WU TAIWAN VISITORS ASSOCIATION | Secretary General
Mr. | 2 & 0w oL R T € nE L
CHITIEN LEE Taiwan Amusement Park Chairman
Association
Mr. | & B4R PEARBREAGETERENE | EEEZE
HSIENTHE HUNG Taiwan Tourist Hotel The Convener of the
Association Board Supervisors
Mr. | iz % PEA R EME L AN | T L
CHIENLIANG SU € Chairman
The Exchang Association of the
Chairman of the Tourism
Industry R.0.C. (Taiwan)
W | § < VEARR LSRR E | MEEE
WENCHING HUANG Travel Quality Assurance Vice Chairman
Association
Mr. | B 5 R PEAREATERESE IR | Rakz B
WEIMIN KANG L Southeast Asia
Travel Agent Association of Convener
R.0.C., Taiwan
Mr. | 343 & o B REES € ¥ irRE
WEICHEN SUEN Taiwan Inbound Tourism Executive Director
Association
Ms. | & &L oA R BORARE € o K

SHUPING HUANG

Taiwan Star Hotel Association

Secretary General
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Name Organization Position
Ms. | = F % ARZE ¥ ARZE ¥
Phuong Thanh Translater Translater
Huyen
Mr. | £ P % LI LTl NANPONE K g
MINGFONG WU China Airlines Hanoi Branch General Manager
Mr. | 3EB &= LM et ep A D Rl

CHINGHUA CHANG

EVA Air Hanoi Branch

General Manager
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