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Travel & Tourism Research Association
2015~ 2017 Strategic Clarity Overview

June 2015 Working Draft

OUR MISSION AND VISION 20152017 KEY AREAS OF FOCUS

+ Increase awareness ¢ Increase Chapler

INCREASE GROW & DIVERSIFY STRENGTHEN THE
OUR VISION: To provide leadership for the
globel commurily of praciiioners, educators, and MEMBERSHIP VALUE ~ OUR MEMBERSHIP TTRA BRAND
users of ravel research.
20152017 KEY OBJECTIVES
Tk *  Improve + Increase
OUR MISSION: T improve the travel in
supporting qualty tourism research. e membership membership for all of tira among US
satisfaction, three member Travel Association
+  |ncrease member calegories and CTC members.
We are the association with the highest level of ~ *  Improve member P'Wﬂ. foner, vendor)  among Tourism
Wavel ressarch expertise, We place an emphasis  engagement. * Faciftats Chapter Boards n
on creating the following brand experience: + Evaluatedeliveryon  Membership growth. Asla/Pacific and
D : what we offerto our ::mth i
assion mombers. i
: « Professional reputation oftra,
Jrogressive development
“Go-to” e
20152017 KEY INITIATIVES
Forward Thmkmg * Redmaginemember + Developa + Betterintegrateand
C t' value at the Chapter membership leverage ttra assets
onnection and Intemational development such as list-serve,
: lavels, strategy and awards, and JTR.  *
: + Develop and comms plan. « Initate an
implementaplanto -+ Colaboratewitn  associalion e re-
meet growing Chapters to iqentify branding project that
We bring & urique value to the travel Indusiry by '"‘“‘b"ﬁ cm’&“’ﬁ“ :‘;ld‘g‘:dm .
promoting the folowng for industry researchers: ~ eXPectations. membefahip ations
+ Provideprofessional  development
+ Evolving Methodologles development opportunities. communications,
+ Best Practices, Insights and opportunities. + Developmember  + Faciltale Chapter  *
Applications communities in branding efforts.
+ Professional Growth E"éﬁ&'ﬁ‘;‘m S
+ Natworking and Access
+ Industry Influence

[ : TTRA 2015-2017 4FERRE 4405

ELEVATE ENSURE
"‘s m%m RESPONSIBLE FISCAL
CONFERENCES & ORG. GROWTH

+  Diversify streams of

and Intemational revenue growth,

conference v Increase total

attendance. revenue to allow

Increase satisfaction  greater investment in

and value of each programming.

conference. + Achieve successful
audit.

Invest in conference  +  Propose and pass

Innavation o ensre new Chapter
ongolng refevanca, dues/revenue madel.
Establish operational |

procasses 1o supoart ReviwlBoardnd
International and govemance
Chapler conference management
attendance. company roles to
Cantinue to fully maximize
integrata MOF intothe ~ assoclation

tira conference effectiveness,
portilio + Support Chapler
Further stre and .
m“:g“‘”ﬁ fiscal stabilty.
sponsorships.

Better differantiats our

confarencas,

STRETCH GOAL
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europe chapter
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" embeddedness of tourism worlds: towards new frontiers?"

FE T T P S it o A R R april 25-28, 2017
(FH)ERM43 & (Europe Chapter)
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(Embeddedness of Tourism  Worlds:

Towards New Frontiers?) | o #1/C[E - HH[E
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Contact at: europe-ttra2017@contact.univ-angers fr
More details soon on our dedicated website:

http://www.ttra.com/chapters/europe-cha

www._ttraeuropeconferences.com
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—AIE - HERNAERIRE By, (Creative, Smart and Sustainable Destinations )
—EEE MR AIAET (Disruptive Technology and Radical Innovation )

—HEEZ T AH2Z (New Insights on Consumer Behavior )
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(Qualitative Research Methods Workshop-Research Papers) F1 " A | ( Methods
Papers ) ~ B4 MHETE (Graduate Student Colloquium) ~ EHEZEFR (Ideas Fair / Visual
Papers) > DK I0E&EF (Oral Presentation ) » E7HHA0T -

— ~ BMZE (Qualitative Research )
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http://www.ttra.com/events/qualitative-research-program/
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BVt - BFTE n o EHMGE R > BRI S B T
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—EER TR (540) -
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—FEEE (557)°
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EIE AR SRR A SR 295 Z B¢ (Canada’s Social Sciences and
Humanities Research Council ) BT » ANEE R HIFEALTZE A & 1,000 ET
£ 2,000 SErTHysEghESE - R RIS © LKE RENVILEIEZEAS
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(—)&E 1T AR EFEEHL T ( When Behavioral Science Turns the Classical

Marketing Mode ) (Alex Batchelor, COO, System1 Group ) »

(Z)haE B oty E8haEEL (. ( Gamification in Destination Campaigns ) (Lisa LaVecchia,

President and CEO, Ontario Tourism Marketing Partnership Corporation )

(=) ENJRE {8 (E—2017 S LATR I HH AR it BB 25 1 FADAHBE 14 23 it 52 (The Value of

Print — Insights, Analysis, and Research on the Role and Relevance of Print
Publications and Advertising in 2017 and Beyond ) ( Chris Adams, Head of Research &

Insights, GM South Pacific, Miles )
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Annual Graduate Student Colloquium) - fE%EFETH 9 HiLEMET (General
Session ) ~ 4 BELENITET (Workshop ) ~ 3 35 TTRA Talk » 16 $5434HBIEY (4 10
BLEEGiTIFET Academic Session ~ 6 3B #5HiffaT Practioner Session )
SRS (Special Interest Sessions ) WFEZ » G4 © Fr G & ek ~ FHIFTET
(Ideas Fair )~ TTRA B &k, nnffigg 3% » LU JTR 4RiHZe B & &% (JTR Editorial
Board Meeting) ° [ 4 355 EbET (Workshop) FBTHc#ALIN » BRI 7 H 2

BIARG S - AT

6 H20H (EHi™) BEhELr
07:30-09:00 EREAST  Academic Breakfast and Roundtable Discussion ESHAEL University
%ﬂﬁi%ﬂtﬂ ig‘ i of Guelph
B i 2 o7 2L ] b X [
08:30-11:00 ‘FHIBAET : State/Provincial/Destination Research Directors Dean Runyan
(SPDRD) Breakfast and Roundtable Discussion Associates

/& /By SE £ (SPDRD) F&EE A GmE

EIFE H A T8 e (DMAL) (ERif RS M 4HER BT aT
IFRIEAIED A B

Andreas Weissenborn, Dirctor of Research & Analytic,

Destination Marketing Association International

09:00-12:00 EBAWIEE : 7th Annual Graduate Student Colloquium FA T T AR
8 TR el s S 7 AR E e - WARES T AR FEMTIEER O meEke
#% | K ). Desmond Slattery E24E R 7EH% | Tourism Review
Introduction to "Thesis 10 Ted Talks" and visual presentations. International

Best Colloquium Paper Award will be presented at the end of the |JEE# Nielsen

Ehim RERGEH
BN BB

N/

session.

11:00-12:00 RFEIBFES © Special Interest Sessions
i3 etk Yasen

International Data and Volumes Discussion

12:00-13:00 Light Lunch




13:00-16:00

EREIFST ¢ Professional Development

1 BMIEMESE - BRRIRIESRE AR TIRa B I
KA
Qualitative Methods Workshop: Exploring the Potential and
the Promise of Memory Work in Tourism Scholarship

2. FHEEEH 2 o farE A
Social Listening: How To Do It and How To Use It

3. (e E R TE
Storytelling Research to Inspire Action

4. FEWS [T  EES U bE E R R

The Ultimate Attraction: Escaping Through Heritage

Virginia Tech

Ryerson University

16:15-17:15

LI E&ER | Special Interest Sessions

. A K47 Apac Chapter Meeting
#4578 Canada Chapter Meeting
1438 CenStaes Chapter Meeting
B 43 & Europe Chapter Meeting
KZEPH5TE GWTTRA Chapter Meeting
E 5547 Hawaii Chapter Meeting
SEW R 57 ® SETTRA Chapter Meeting

. {E47&r Taxas Chapter Meeting

m N e e e e

17:30-18:30

&/}lﬁﬁﬁ : Meet & Greet for New Delegates, Past Presidents,
Chapter Presidents, Current Board Members, and Top Sponsors
B AR ~ EEER ~ oG £ EEEgE -
IV &= )T

18:30-20:30

EIRE © Welcome Reception
it TR W = eSS

SeLIE se i iRk
(Québéc City

Tourism )

6 H21H (2Hi=)

BEhEfr

07:30-08:30

Networking Breakfast ~Past President’s Breakfast

08:30-09:00
09:00-10:00

BAFEELEE © Opening Remarks
:H:: ERHEY © General Sessions
EAT R SRR EG TR
When Behavioral Science Turns the Classical Marketing Model on

its Head

Longwoods
International

( Diamond )

10:00-10:30

2‘ }fn_ﬁﬁj Coffee Break with the Exhibitors

TCl Research

10:30-11:15

it:\ o E\  General Sessions
s B By EE TR b

Gamification in Destination Campaign

DK Shifflet
(Diamond)

10



11:30-11:45

TTRA Talk RRC Associates
EIRIAYEE—2017 FELUZENRH RS S B SR I AIAERE ki g
PSS

The Value of Print — Insights, Analysis & Research on the Role and

Relevance of Print Publications & Advertising in 2017 & Beyond

11:45-12:30

I/H\ZEIE)%‘E[‘ . General Sessions The Los Angeles
Skift F1 Skift Research - Jig ¥ i SE EFREAYHTHEAY Tourism & Convention
Skift and Skift Research, a New Age in Travel Business Intelligence Board (LA Tourism)

BB R G S

12:30-13:30

Destination Lunch National Park

Foundation
The Hawaiian Islands

Virginia Tourism

13:45-15:00

BHThsT © Academic Sessions
1. BIE -~ FHEM KR HAYHY Academic Stream | © Creative,
Smart and Sustainable Destination
2. EU% N %%%ﬂﬁ%ﬁﬂ@ H El/‘jf[ﬁ Academic Stream Il — Destinations
créatives, intelligentes et durables (en frangais)
3. JHEETT BV R E Academic Stream |1l : New Insights on
Consumer Behavior
FEHFET - Practitioner Sessions
1. JREEREAPRE B S Z b5
Challenges and Opportunities Researching with Indigenous
Populations
2. BUEDESES ¢ KRR AR ST 2 ADARA
Conversation Starters: Trends in Travel Research for the Next E R RIFEIE S

Five Years Ell

15:00-15:30

TIEER ¢ Coffee Break

15:30-16:45

%ﬁﬁfﬁﬂ%’ﬂ' . Academic Sessions
1. BE ~ BEMNK4EN HAYH Academic Stream | © Creative,
Smart and Sustainable Destination
2. @J%ﬁ N %%%Dﬁ%ﬁ’\j E El’\]ﬂfﬁ Academic Stream Il — Destinations
créatives, intelligentes et durables (en francais)
3. JHEET EE B fE Academic Stream Il : New Insights on
Consumer Behavior
%Eﬂeﬁ’ﬂ' . Practitioner Sessions Travel Nevada
fﬁ§+§B§§ Estimating Visitor Volumes

17:00-18:30

ﬁﬁﬂﬁﬂ%’{f . Special Interest Sessions

11


https://2017ttraannualinternationalconfe.sched.com/event/1eadab543f49e815abce36413596877f
https://2017ttraannualinternationalconfe.sched.com/event/1eadab543f49e815abce36413596877f
https://2017ttraannualinternationalconfe.sched.com/event/8211205d12f96d88a870974a419c444b
https://2017ttraannualinternationalconfe.sched.com/event/8211205d12f96d88a870974a419c444b
https://2017ttraannualinternationalconfe.sched.com/event/9yD6/conversation-starters-trends-in-travel-research-for-the-next-five-years?iframe=yes&w=100%25&sidebar=no&bg=no
https://2017ttraannualinternationalconfe.sched.com/event/9yD6/conversation-starters-trends-in-travel-research-for-the-next-five-years?iframe=yes&w=100%25&sidebar=no&bg=no
https://2017ttraannualinternationalconfe.sched.com/event/1eadab543f49e815abce36413596877f
https://2017ttraannualinternationalconfe.sched.com/event/1eadab543f49e815abce36413596877f
https://2017ttraannualinternationalconfe.sched.com/event/8211205d12f96d88a870974a419c444b
https://2017ttraannualinternationalconfe.sched.com/event/8211205d12f96d88a870974a419c444b

%E%ﬁ? ‘Ideas Fair’, Bingo, and Reception

18:30-21:00

& Dinner

21:00-22:00

m@ . Break and Receptions
FRCEFE NS (35 5LAT)

Young Professionals (under35) Meet and Greet

TR

XL

6 H 22 H (EHA) R ERfir

07:30-08:30

Chapters President’s Breakfast /'Networking Breakfast

08:30-09:00

EB[ ﬁa‘ . Special Interest Sessions
TTRA BT & it/ infiag 2%

TTRA Business Meeting/Branding Announcement

09:00-09:30

H[EEHET - General Sessions
REIEKEE + 0] [E] 5 R i A A
Too Big for Big Data: How we can answer Travel & Tourism's Toughest

Questions

09:30-09:45

TTRA Talk

Airbnb FIfRTEEAR © ¥ 13 (E=ERM A BIRE T o
Airbnb & Hotel Performance: An Analysis of Proprietary Data in 13
Global Markets

09:45-10:15

Visa Vue Travel

;Z‘;ﬁf_ﬁ 1] - Coffee Break with the Exhibitor

EAS R SR s

10:15-11:30

%j’lf[ﬁﬂ%‘if . Academic Sessions
1. AIE ~ BENIK R HAYHN Academic Stream | @ Creative,
Smart and Sustainable Destination
2. A EENKEN HIBYHE Academic Stream 11 — Destinations
créatives, intelligentes et durables (en frangais)
3. JHEETT BV R E Academic Stream |1l : New Insights on
Consumer Behavior
BEHET ¢ Practitioner Sessions
1. Zres bl T35 Rl ~ 40 K RAESERS
Multicultural Traveler Research: The Why, How & Insights Gained
2. (BN B AN LB S5 FHE S
Using Data to Gain a Competitive Advantage from Natural and

Cultural Heritage

11:45-12:45

Networking Lunch

12:45-13:15

STR =EREREAE
M TR

FEAE

FL[EREY : General Sessions
NI 5 A TR/ NHEE R

#NoMoreBoringSurveys: Engaging your Panel Respondents

13:15-13:30

RRC Associates
R R R ey

TTRA Talk
Sho't Left Campaign

13:30-14:00

FEEAET © General Sessions ADARA

12


https://2017ttraannualinternationalconfe.sched.com/event/9yDS/too-big-for-big-data-how-we-can-answer-travel-tourisms-toughest-questions-trop-plein-de-donnees-massives-comment-repondre-aux-questions-en-suspend-de-lindustrie-touristique?iframe=yes&w=100%25&sidebar=no&bg=no
https://2017ttraannualinternationalconfe.sched.com/event/9yDS/too-big-for-big-data-how-we-can-answer-travel-tourisms-toughest-questions-trop-plein-de-donnees-massives-comment-repondre-aux-questions-en-suspend-de-lindustrie-touristique?iframe=yes&w=100%25&sidebar=no&bg=no
https://2017ttraannualinternationalconfe.sched.com/event/1eadab543f49e815abce36413596877f
https://2017ttraannualinternationalconfe.sched.com/event/1eadab543f49e815abce36413596877f
https://2017ttraannualinternationalconfe.sched.com/event/8211205d12f96d88a870974a419c444b
https://2017ttraannualinternationalconfe.sched.com/event/8211205d12f96d88a870974a419c444b

RN R g DU R 22 ISR EN iR & R I I SRR R =
How Technology Continues to Improve Insights and Drive Travelers N H]

Down the Path to Purchase

14:00-14:30 AZfibFR] ¢ Coffee Break Visa Vue Travel

14:30-15:45 EfighfET : Academic Sessions
Academic Best Paper / Oral Presentation Discussion
Bl R L IO R e T e
gi}%ﬁg\ . Practitioner Sessions
Jitk3E H Bt A R ER )

Tourism Destination Funding Under Pressure

16:00-16:30 FE[EIRHET : General Sessions
1. IRkt E - BUATIE IS iRl T A s 2

Researching on the Impact of Global Social, Political, and Economic

Trends on Travel Behaviors

16:30-17:00 2. ZEEEE 3 Facts matter

17:30-18:30 G HIBHET - special Interest Sessions
JTR 4RH#EZE B @ =% JTR Editorial Board Meeting

18:30-19:15 A&

19:30-21:00 PFAFEEHAEIA Closing Dinner and Awards

21:00-22:00 £ After Glow Party and Dancing

— - SUREAE TR
(—)782%& (2017 Award Opportunities )
TTRA SB5EATETE - BBl B EEIREFAST ~ TTHHRISHY 9T - 2
HEHFmIVER ~ [FAME - 82T - FAM - SREEET D - 2'EEZFR
2017 5= 3 H 31 HAEH{Fhn - 2017 425 H 1 H@#AGSRE 0k e H 22 H (2
HIO) BB G AN - SIERAGSEEAT
1. B2 40585 (). Desmond Slattery Graduate Student Research Award ) > JEFE

B » 3 Florian Kock (Ph.D. Candidate, Copenhagen Business School ) J&

o

i

2. {BF5HEA%( Charles R. Goeldner Article of Excellence Award ) #5:4%% Ding Du,

Alan A. Lew F1 Pin T. Ng ( Northern Arizona University ) HY " Jifk i B4 758

( Tourism and Economic Growth ) | » 2235~ [ 2016 fEfRIEHIERESE | &5 55
5 Issue 4 2 EE AR, -

13



3. E{EMFZEEm 2 ( Best Research Paper ) Jason Stienmetz ( University of Surrey ) >
i L R H : Destination Value System Taxonomy for Smarter Tourism
Management -

4. Ex{EHESE (Best Visual Paper) » 158%% £ Jyoti Sood ~ Deepak Chhabra [
Kathleen Andereck ( Arizona State University ) » #y£5/H H @ Sustainable
Promotion of Homestay Tourism in the Remote Himalayas of India °

5. HfEFAENS 2S¢ (Best Graduate Colloquium Paper ) » {5#%% Yu-Hua
(Melody) Xu ~ Jin-won Kim FI Lori Pennington-Gray (University of Florida) > &

YREH : Exploring the Spatial Relationship between Airbnb Rental and Crime.

6. sy E=JEiHE( Chapter Achievement Award )’ FH3E B B B 2647 & ( SouthEast )

===

EISI=V= H:jito

o

7. BEHITZFE &% ( Distinguished Researcher Award ) » 154%3% Sara Dolnicar &+

5
o+

( University of Queensland ) °
8. X B it (Lifetime Achievement Award) @ K& T /H 2545 Dee Ann

McKinney ( Missouri Division of Tourism ) °

(SIRFEHE
TTRA 2017 & EAFEU T E

2017 INTERNATIONAL CONFERENCE CONFERENCE INTERNATIONALE 2017
Quéibac City, Québec, (modg » June 20-22, 2017 Qubhec, (unadf: » 20-22 Juin 29]7
48th ttra 48ieme conférence

international conference internationale annuelle du ttra

hilton, québeec city, hilton, la ville de québec,
’ . ’
3 s allc g Aallallc
uébec, canada uébec, canada
june 20 - 22, 2017 20 - 22 juin 2017

B : 2017 £ FFHR

14



= - BBhESKERE

TR FE G 3 R ZBI5RA0 TIRA B4 " Ve | fEHtEBRrE LA

TREIAS HEEIE - REISEE D R 5 A
(—)$&HR%Kk (Diamond Sponsors )

$HE/TE 354 6,000-10,000 T ° A Arrivalist ~ Longwoods International ~ BLIL5E iR
A5 5 Québec City Tourism ~ JIE Kt ERMEEF AR Z &€ (Canada’s
Social Sciences and Humanities Research Council ) ZE4H&%EFSE ) » 41 NE -
Hrre H 20 HayEiG 2 Hpt b k5 (Québec City Tourism) L) -
Arrivalist N\ T & & " k% H 609 )& 8 %2 EX (& ( Gamification in Destination
Campaign ) ; tHEf& - £2NBRAN T ETHBESHESTHER (When
Behavioral Science Turns the Classical Marketing Model on its Head ) | Aff&f&r » |

Longwoods International & & -

W Ville et région

- : g
i Lengwoods 12 Québec
ARR'VALIST gl premmaTomat Q City and Area
I * Social Sciences and Humanities Conseil de recherches en C dl*l
Research Council of Canada sciences humaines du Canada ana 8.

(Z)8£%k (Platinum Sponsors )
554 4,000-5,000 T > 5HEEIEHR EETH /A F] Adara~ HE5H5E Dean Runyan
Associates ~ FI B4 I8 M F K E 5 (Las Vegas Convention and Visitors
Authority ) ~ JIZ= K Ryerson University 5 Quelph University ~ #8574/ 5] STR ~
EEiE AR (University of Massachusetts Amherst ) &5 > 41 N [E] ©
RS MFEEHIRL S 2K B &0 f 248 > H [ —BF B Z5ta1 & AL Dean Runyan

Associates B FTE H B G A HURIEZHF

TED
OGERS

SCHOOLOF

S MANAGEMENT

D nR n n Associates DK HlFFLET . TED AOGERS SEHOOLOF
[DeanRunyan [ERRE ~ DKSHIFFLET ?/%'“4- FOSHATH o Toumism @ SHARE

School of
Hospitality, Food
+Tourism Management

%T Eg'r‘i GB“‘QF

oliege of
usiness+
Economics

|SENBE RG’Hospitality&

UMASS AMHERST | Tourism Management

15



(=)&4%: (Gold Sponsors)
SEAfE 354 2,000-3,000 7T 5TAE T2/ & Destination Analysts, Inc. ~ SEE]H
L BREE R A /N E] D.K. Shifflet~ 325555477 J4/\ 5] Environics Analytics> H2R
Market Research ~ [EF§ 7% Nielsen & Smari RS ENT]  BAE RIS

(RRC Associates ) » L Kz 2[5 Temple University F1 University of Florida » %1 N [&| °

@::... niclsen BRG Einsights

......... ASSDG'ATES Strategic Marketing and Research
I TEMPLE o _ .
SSSUGBHIVE RS Ty UF Eric Friedheim Tourism Institute e
School of Tourism and UNIVERSITY of FLORIDA Destination ¢ Analysts

DO YOUR RESEARCH

(T9)$R&EK
BEAFEE 1,500 JT 0 HEAEVEAEEDE &3S (LA Tourism ) ~ 45 e un B TE2 [
BEJNILARE: (Virginiatech ) ~ NN e E J74du5 (Visit California ) ©

(F)5EER /AT B
EHATEFESE 500 JT 0 CIC Research ~ F S TR Bk E 22 fE (Hong Kong
Polytechnic University ) ~ Metro lowa Plus ~ /N7 4H 4% 35 B B 22 N Bl 42 (National
Park Foundation ) ~ SR E S By BT B2 9ly B S5 AR ER B &5 T AR & (Sage
Publications ) ~ TCI Research ~ Jif¢ 415 the Hawaiian Islands ~ BRIt izt i ]
Tourism Review International ~ NHEZE i€ 77 (Travel Nevada ) ~ BEfIi REE L 47
EELELN A ERERE ((University of St. Gallen )~ 4E H B oi B J7 iR IEAELE ( Virginia
Tourism ) ~ IL-REEAAINE TR EEAEES (Visit NC) -
5 T EEE T RERIEEHER , & T ENmREAGEE N IOAFERE | &
EEEAMEE -
HEBhRRE - EIREAIN G SA RA R AT E -

F

16



[ : 55 48 J@ TTRA S Er BN RE L

Y ~ R MRRE
1 TTRA SRR - S mrs o] DL & 35354 2,500 ot > BIA[{E &5 &S

JEE 2L e per o M T LR AR SR R TTA4E - ANER SRR

(— )R LA BB AT fR A ~ Rl E R R 2 Bk 22 A H] I 2%k —Data Base
Products Inc. ~ S{IEE FHAY ADARA -

() B FR A RIER  HR T 8 E5—MyTravelResearch.com ~ Arrivalist ©

(=) 4EERAE LB R B0 2T EBREIE ARG ~ AT R ZE A5 —STR -

(V0) S5 (B A1 4 T B e s 28 K2 Pl BRUTRE 49 1%¢ (University of Massachusetts Amherst ) ~ [l

17


https://www.google.com.tw/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=0ahUKEwjJ0Pz4tL_TAhUGEbwKHc0AA_4QFgg4MAE&url=https%3A%2F%2Fzh.wikipedia.org%2Fzh-tw%2F%25E9%25A9%25AC%25E8%2590%25A8%25E8%25AF%25B8%25E5%25A1%259E%25E5%25A4%25A7%25E5%25AD%25A6%25E9%2598%25BF%25E9%25BB%2598%25E6%2596%25AF%25E7%2589%25B9%25E5%2588%2586%25E6%25A0%25A1&usg=AFQjCNH03lbnUWM5fCmsGMwbxRe2UhHrkA&sig2=a-rQFLR_vGbRf0I-lEtTAw

ZREHARE (University of Guelph) ©

o () ‘i*
“*ADARA ARRIVALIST KX MyTravel

PRODUCTS, INC. h
Hospitality, Food ISENBERG | Hospitality &
ggoutmiManagement @ SH A R E U%/\ASS AMHER(SBT l Tourism Management

URUERY  Bushnoss+
Economics

h ~ RrAIEEE
A TTRA &k EATE A Shifflet (BT A A7 » SAIHZ H TTRA
EEO SRR & et MR SR & ) =] DK. shifflet BB - 20#RE# HZHR
7 S B (5 B A B A S E SRR A H AY 7T §5 4H 4% ( Destination  Marketing
Organization » DMO ) > Wit " IEAERRERAYRTRE |~ " bFFEass e A s (8 TR |
" WTFEEE R TR E 2 AT AR B IGEIA  ~ T HERE AHAR — A e DU
W ETH TR ) S & ot -
st Fesc T FEZ A ) SEIRENEDCHTRR - AR EEES
SChRAE HAYH{TEH4HEE (DMO) EARISIAREITEIFIE TaTEE - NIEASE IR
RIZER T 158 N B 1E DMO M EFRESEATES T A -
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B~ it AR
— ~ R EEIRERES T T F

Bl 2lGa T 2 i 57 B R i R kL ve i ik 5 f5 X% André Roy» LUK TTRA Ell
FE ~ AR 2017 FEE EFFE University of Guelph 275 Marion Joppe » 41 & °

Welcome to #ttra2017
Bienvenue au #ttra2017

v

Bl : 2017 FE4F& £ & Marion Joppe £

AR - B IR SV B R ~ ficilz H HYHRESE A\ B 12 H ATEAE
HELTHYNSE R EPEBD AT I SCE - DURGENIR R B4Rt = b

(—)LA Jig#7 5 (visittheusa.com )
LA JRAE e i 5 B | R 4847 2017 £ 1 H 20 HERIRAT& ARk —FH EREE
FHIERZE - EREEMN - 5P ~ IO - FE R~ JARR - B - HOA - FERE
SRPYEF BT 2 A o A 2016 22 H 16 H ~ 11 A 16 H » 52 2017 = 1
H 17 H~2 H 17 H% 4 X BB ZEH NaEss » &8s NEkx
BZEE 0 A0 RIE -
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their holiday

USA was likely to pe one of

nternational travelers and asked if the

. Brand USA surveyed |
t 12 months

des!mshons in the nex
Likely to visit the US in the next 12 months

‘\0\9 ‘»o #\\ a"".‘.l'i'ﬁ'
& ¢ \v,b' & S =
P & & £ §° Py
@ ¢ R 0
& oF

o .
&
1o < g *_o‘db
A\

EM$ﬁrﬁ%%E]fIﬂlﬁﬁaﬁgﬁﬁiﬁﬁﬁﬁ

S =g | H ﬁggziir&;%gﬁ .

(2016 4 1 SEU RSzl E P Z i H

16 ~ N J? , 4 .

HEE TECAS H 10816 H- 12 516 H ~12 A 16-31 ) §&1 KA

Fﬁé/jﬂg( A /EIE\\J %E%}ET%?EJZ% ’ ;E\:E'juﬁ%rtt—é—**ﬁ “‘Eﬂ—\‘ , %

SliSTeratISE SR BT ELRT R B
%%mmg@@E@iwﬁﬁ%@,ﬁug@%m i

BB T DIE T e B R R oA o

was NOT 2 likely destination. the follpyving percentages show
eason they would not visit

u.S.
the USA” was arn

Of thoseé that responded that the
polmcal climate in

the “current

: i
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= Iy - Al 3-1
20 i :’ ‘# = Oct-1
. i : 7 q .16 (Degmang of
fi L" i‘ | § - 16 (end of montf
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T B SRR | [ ARA YRR R K Be 2K E BRI HE 2 P IEERHE - 20 NE

1B URZCHE (Misogynist ) ~ (518 (Arrogant) ~ 75 (Buffoon) ~ 1€
(Idiot) ~ {m#iE (Bigot) T °

2. IIZEK 12 (Arrogant )~ JEETHY ( Determined )~ R B TEAIHY ( Unpredictable )~
it (Asshole) ~ A (Businessman) % -

3~ 2EPHE - MR FEE (Racist) ~ #AIEEFKA (American) ~ BEEHY (Stupid) »
JEIERY (Crazy) ~ IREEHY (Aggressive ) ~ =ffy (Haughty) % -

. g SR
eamgﬂcatnlgccompi' hed d F ;
IOt delcrlh t gle1

some“;og unpredicta

‘da
0gante; terr|b|ed|ﬁere t amoronmsastrous- %an
g lscnmmatlon A

assho'e

US ne smal aaagrer narcissist |22 be essaZSI
"mt”%mgeml 'C bUS|nessman gm controverS|al

B : =i ERRE) [ BA

SRR )RR S A B B TR 2018 4 6D 630 B AZC AL
BFEHERA (2615 HAK)  HARMEA (1183 WAL » EMEZRK
b 2481 B A - 40 FTH -
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Trump-mduced Losses Ior U. S
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-500 . |
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[ : ) IEEGEHREI AR EZE

(—)Canada Jig##/5 (visittheusa.com )
AR P TR IR T A - B IBMNRE IR SEE - SSEFE R R
& o DUIIEREERITIR ~ BOLREER - RREOUEES - fER iR
o RN ER ~ BB A 2 By o dNEDR o HATEET TR S A e
R - SEiEEmREE  SSREBEHT  PREETIREREIEHE -
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i sid
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Current model
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~ 73
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=

& : fIERBERKERE
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—V=E[E Ny 27 5B 52 B e I/ . .
(=) EFEPFE L F ik ¢ 40%% ( National Travel and Tourism Organization, F&7#

NTTO)

NTTO it 2012 5T € BZ iR G A SRS dER - 1T BIHTAE ik 2 Survey
of International Air Travels, SITA ) % » Bifii 25 /NS &1F » $HEEI[RZE &k AKX
#¢ Advance Passenger Information System (APIS) JESJEF ERAVEIN AT IRE HEH
SERIAIATZE AR ~ BEE ~ PER - BUEE RIRRFE AR EER] - WA EE R -2 Ef
JEFS "1-97  Arrival Record » BRI 1 R/DIY 1 ERTERL » GHE ¢ JE(EH - BREE -
AT ~ PR~ e ~ EETEITRE -

K PGSEHED Travel and Tourism Advisory T SCRFEIIREFER EAHE, (NTTO) At
TTHIBIFERTZE IR A (SITA) 384 - I BB R4 REF - BE R
sH&ERE > HRMEETTEBISIE - AL TIEEBETHERIR A o 58 E 7Y s 3Kt
TR W BT EHE IR ERAVIKEFHE © (http://travel.trade.gov/ )

d Statistical System
S. Integrate ..

U.
for Measuring Interna tional Travel &
,'.9‘ ]—- Tt‘l:l:: Tounsm J
st S Satellite Accounts System
(DHS lmeugration Statistics) SMTTO B

Survey of International

e | Aiir Travelers

’ APIS (formerly 1-92) ,_’
(NTTO)

Count of US Departures
(DHS Immigration Statistics)

Travel Exports
and Imports
(Receipts & Payments)

MEXICO
Survey of Visstors b - i
to from the US gy
(Banco de Mexico)
Forecast
(NTTO)

Ad Hoc Topical Studies/
(China, Japan, Top Markets)

CANADA : \
Survey of Visitors -
to/from the U S =
(Statistics Canada)
@Qndumy & Analysis

B : 5SEQ NTTO ERRRfkE 22 i &

23


http://travel.trade.gov/

Z~BAWSTE 7 [ BEEELENSESS® (7th Annual Graduate Student
Colloquium)

748 8 RE R EMZFHET - SiloihErIbit EEIRE ZnA R - (R
fitciiz 5 Hysth SRR AEAR PR ERRS ISR AL E » DU R EE N A BB iR A B
PRZR Airbnb FH & EU IR 2 FEIHYZE[EIRA A ~ BPAEFEIEREARE & ¥ L ATt &5
2 REEEEEAL - REIRREENT ¢

(—) & BHERECEEOEEE MG A g AR A S R L VR AR - (When
Choice Overload Leads to a Choice and When It Does Not: Investigating Choice )

() B fie i 25 H Yt BE 2B A2 Y BB B8 A2 U574 o (A Dual Process Approach to

Understand Tourists’ Destination Choice Processes )

(=) ABBE ) Bl R A% B iR 2 48 B TEIAV B8 (% © (The Relationship between Acculturative
Stress and Korean Immigrants’ Travel Experiences )

(VOBRRZFERA B R MRIES S ~ S BLsE g © iRIERT ~ IRIE& ZRERE - (Exploring
Older Adult Educational Tourism Experiences, Satisfaction and Well-being: A Pre-Post
Travel Approach )

(F)¥HEZ Airbnb FH S BUEIERINYZE[E]FE{% - ( Exploring the Spatial Relationship between
Airbnb Rental and Crime )

(75) 57 fifi F A & B B W Tt & Y 11 & 52 & - (Assessing the Social Impacts
Short-Term Vacation Rentals on Urban Neighborhoods )

()& e - s e - HIM S I B iR 458 (% - ( Place Vibrancy and Its Measurement:
Construct Development, Scale Development, and Relationship to Tourism )

(VA E R ikt 5 WY LRE - ( Destination Branding of Creative MICE Tourism )

= HEEREN T > FRIBEERGE R - B A F bt s - AIBHRE 90 s
Z Moderated Short Research Pitches » FEif57 & B4R 4% =2 & DA 3 47 iR BARHIT AR

S U - BGOSR o ST 12 WA ISR AT
(—)ES RPEAEMZE & BB SEHW S EB K E N EENSARE 2 - (Impact of

Trans-Atlantic Airline Joint Ventures on Partner Carrier's Schedule and Frequency. )
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(D)RIE e EiRYE H oV LR - (Destination Branding of Creative MICE tourism. )
(E)UEREEE ? #AEEIIERA B NI E R A ST T IR G Z LS -
(Does Culture Matter? A Comparison of Anglo-Canadians’ and Asian-Canadians’
Travel Motivations and Travel Constraints. )

(PU)RIGET ~ EE MUK - RIS T aY & EACHEREZ (1 2 (Innovation,
authenticité et développement durable. Quel point de rencontre pour les organisations
touristiques collaborant dans un réseau? )

(R)Y 1t FEBREFERYE - ( Generation Y, Virtual Reality and Tourism. )

(Z)ENTAHEE M« B dmic L5 2 BB ELH] - (Navigating Uncertainty: The Perception
of Risk in Cruise Tourists' Decision-Making. )

()1 Hashtags FIfEY)L% i 1+ EEEAG i & eWOM WL f HLERT T & Y=
%L o (From Hashtags to Shopping Bags: Measuring the Rise of eWOM through Social
Media and its Impact on Travelers’ Shopping Patterns. )

(ORI e sE 2 A& T2~ BB SR Al A= Re ik i - (Style de vie et main-d'oeuvre en
tourisme d'aventure et écotourisme sur le territoire Québécois )

O B H evsh b B BEIR 37 288 8 472X - (Adoption of Smart Glasses in Smart
Tourism Destination: A System Thinking Approach. )

(H)E5IE & BikiE T EF S B s R~ 17 R EE Z %28 o (Engaging the
Customer: The Impacts of Online Travel Community Engagement on Brand
Identification and Behavioral Intentions. )

(+—)JE 0 B i 5 i 1% s SE B & B fig A 2 [ RE B Pk - (Issues and Challenges of
Integrative Medical System to the Growth of Health Tourism Industry in Nepal. )
(- )Mz AR RA B BT e e S8 feg 2 B 75+ FAWEEHGR 50k © (Stakeholder Perceptions of

Rural Tourism Development: A Grounded Theory Approach. )

WET 4 i 1% M 2 (B8R T @385 -04% ( Tourism Review International
BHh) o DLK. 7). Desmond Slattery 24 1H7¢4% | ([ERAEEL) » 43 FIH Charles R.
Goeldner ( Northern Arizona University » “Tourism and Economic Growth” ) » DLz

re g

Florian Kock ( Ph.D. Candidate, Copenhagen Business School ) J&#&: -
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= - EREESE - (FEEESH] - el ek an{e] 3 A (Social Listening: How To Do It
and How To Use It)

AR Y Ry WA (ERGE » S5 — IR ER ST M 4ESCAR  » S G ER AL P AR
RS BB AR P 4HAAE AT » SRR SR M e B R B A B AR BRI A4
4 o MFEFIATHY T HE—Netlytic » & —{EAABEENY SCANIHEFELE 0 ies - ATLLE
BIFEAE AR S SCA - Wm S LR RS AL AT Twitter ~ Youtube ~ 2 S 1 45 5 B A
TR Bt R S B L BFAEAS - DI B bt BHERS S - B2 ERBhITSE
N BB FEFAAYEE - e RSB BRI R - W3R E BRI H A &L
EHEEE PR E) - 2BEHEEFIHREASICE AR EMERE BT IR

EWLELRERAH G E - QBENBURSEH - 478 » JEM Netlytic
IV

—ifE (BEEA) fEREAEEE - EAEHEC MR - SRS S
DI AR B SRR SR B AT A RVEIRE ) » B0 © Stz bRz
afUEL - AE twitter EHEUREEE S B2 5 5 - DURIVE VERFFERY T 04 - A%k
PR T Rl ~ BT IESRE - EnEREEERE BRI SE  BR
AREST

—HBERAERE L 2 EAFBIAEEHES © ZEEH Mention " HEFEFHE |
AE A TEAE4E - Reply T SERITESIRE | AU484% » SBRIPRRIESR _ERHAHETRT
Bt SR IR A A I G 8 - MR G S EE R AR EH) - TEFH
ANHEENERY ) -

—PTIRACE AR > FIUAE AR EEARAVTHERT - BfAE 1520 HAEHRES -

Netlytic JEH 8 & 0T RAAESREIRGAIFEIE (40 Twitter ~ K74%/5m1E ~ YouTube
atam 2 P atamamnE  AEARIRE ~ (BRSNS ) (4R T 8) - BASHKER > Netlytic
AT BB — R EAR D AT R IEERE © SEIEAE BLEERR ~ TREAYARA - Ut
HIBAAREC B E (FEEFCE TR - KENSCRHY » s R - BRA =
BT ) DU B BERAGEY5RE - RA T B o] DUHISR EAHEFRIFEAE ~ Bty
H& - WAERI B A BRI E SNBSS (5280 ) DUk 8%
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https://translate.googleusercontent.com/translate_c?depth=1&hl=zh-CN&rurl=translate.google.com.tw&sl=en&sp=nmt4&tl=zh-TW&u=http://anatoliygruzd.com/wp-content/uploads/gruzd_anatoliy.pdf&usg=ALkJrhhBkDEtEC-UsZPUHwMQ030oM-XF3w

FEMNIRBIVEL - SHOUTER - LRETEEHHZEER -

Netlytic R HEACHERE 73 R 24 (EBE SR (Cluster) ZERZE - thaES T ZIHYER
BAEAL - DIER T 285 E AR - B E—EhE Tk EE R B
THAae > EHAERLHRACNE  WEBMEHREO L
https://netlytic.org/home/?p=11510 - ‘W E&{HHRIAZE - 55 /g F R A4 %
FEG RN AR EIAE - E =GR AT RE = R ikl &% 5 | 202w
5 FHAYERE -

...................................

B B Tutorial: Explo 3 P &

&« C | & =Z | https//netlytic.

i EEE=® e httpsy/chromegoo

E ) #5855 o Chrome

netlytic.org 1

LASI_CCK_11_Twitter - Sample
Created with Netlytic.org| *

1.Edit  2.H

eeeee

((((((((

Select the dataset type:

Twitter

NO NEW MESSAGES TO PROCESS

See more processing options

[E : Netlytic ExfE

ZH8 Netlytic ST ERIAVHER ST 24 - B8 AGE KA A e aith s

(—)BESEFHIRER] - 40 - DIEEE Hongkong il » iR G2 H G AR 1=
&R PGB EE M L IER R > SRR RN & ] Separate Word {§/5)2
[J#€=5 > 40 hongkong ~ hong kong ~ hong-kong <5 -

()W 1 5 oy E DURS R L (B A BASE R A > AIRE G BRI EIRGER -

(ZIRGIHEAZS AR - AR ITIE & 2 —(E%s - T2 —(# nodes -

(VO)ELRT AL BRI AG —H - SameE R 2 EEE N\ E -
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https://netlytic.org/home/?p=11510

(LSS SO A BRI - RIFR A - IEHEF 1L ACERTT -

A %IEE AR E BRI EEAUEHE (https://netlytic.org/)

(—)EE4ERZRE (Density) : (i (Nodes) FJili44 (Edges) MU RLAlIASE - MMM
SR BTN AR - = H R A AR By —

>R

MR E T A 491 {EERRL - 1075 S - TR U HASIRETRAY 5

(AN

(1075,74912)=0.005 Z5EEFZE B 0.5%

2
(Z)EHEEE{E (Diameter) © &S R E BLsd A F IAVEERE - DUTNE RG] - 1 22 4
B2 EHARSEEINE 3 - 5H REREANE 2
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https://netlytic.org/

(Z=)EE RV G 8 (Reciprocity ) © EfiBEE A HEEE =Y G FIFEE -

;>1
o

(K)EEHFERE (Centralization ) © ST ENE P —(EEH EHRAVEHIEE

(L)AL (Modularity ) * S({E R/ D EI% L BIREHREE 3 > WEUEERE © 8
EERREERA A FAY SRS - AR - £ drl DhRe ] LIBCE - 40 T E -
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& == | https://netlyticorg/network/sigma.ph 0s9Zu50B2Ldllalt&viz=28&datatype=twittel Q

Search for name(s) — [c

On/Off:

Node Labels  Edges

Layout: Dri layout Q
Fruchterman Reingold

Note: Lon
highlight LGL layout
Node size:

total deg...
Colors: | whiead. &

Auto Clusters:

[N <M <M< H<M<

2
£

Trog4s | |
2017/621 |

B : #2401t (Modularity)

EEHE | ETT RN EREESTHEZ (When Behavioral Science
Turns the Classical Marketing Model on its Head )
FH Alex Batchelor &4 » 2 Ak #5Hii & A1/ Unilever7 45> WHE(F_F5F B ( Saatchi
& Saatchi ) FSR BIARE SIS - 2010 SEAILA I SAHTHEET 735 /4 5] Brainjuicer ®
EEEREE R - & AT - Brainjuicer B EAHERENNMETAZ —
SR AEME AT SIEE - AT THEHEEEHTT R L -

Alex Batchelor {41 AT /552 (Praxeology ) ZRERET A feeling [fisZEE
RE - LR E TAFIBA R - —riE s e ABHES—E N e Em
FIUEZ AV IE AT B ~ REREL N E T 5| AV EH N EE - 2 BB

(framing) ~ 788 (copying) ~ 1BEY (feeling) F=THFIZERH - f2H T mh%® )
BRANEZER SIHEBRESZERE - DUNE 2 BRH0 © 05— {85 S s
H$% ? BE LEEHERESNAE - MMM ER 0 - Rt ? e
Heth 5 (EEE
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https://2017ttraannualinternationalconfe.sched.com/speaker/alex_hunt.1we9fu7v?iframe=yes&w=100%25&sidebar=no&bg=no
https://2017ttraannualinternationalconfe.sched.com/speaker/alex_hunt.1we9fu7v?iframe=yes&w=100%25&sidebar=no&bg=no

S
e 1

S

Sales 75% higher than “35%
Off” condition

[ - R E SR

(— )RR RIS B/ VB2 - (We think much less than we think. )
S EERE A E » 12 EeE S EAV{T A o (Fast feelings drive decisions, slow
thinking rationalizes the reasons. )

() EFFREIARE—Y] -
N BRI R R S N B E R ES - (Those who tell the best stories rule the

world. The human mind is a story processor, not a logic processor. )

(EHRNER RSB ERIFIIRRE - B E RIS - (Your buyers mostly buy other

brands and occasionally buy yours. )
AR H KN B S A ZRBEE T - (Growth comes from gaining  a

repertoire spot among more people. )

(MEFREHER » REESREREEHLE ° (Focus on new buyers because loyalty

comes form free. )

WRERANFEHE > BRI T 5% - (You don’t increase your brand’s

market share by targeting exiting users. )

(71) A~ B RN G  BREE 44 /Y 5-star 178 °( Fame, feeling and fluency drive famous

5-star marketing. )

MERBEELYE - R - BE % FENEATE - (Fortune follows fame/ feel

more: Buy more/ recognition speeds decision. )

FER AR 2 B N R S RO E R ~ B8 K ALY
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BLEEER - RZEFEEHER NS 2 AT 5EE - NIWAEHBNREA =

(—)RZE (Fame) » MR—ERFREZZRANL » AR —EFHVERE -
B : LN & AR KA ANl 52 2L 3E » London A Lima~San Diego #/1 San Antonio
Tokyo FI Istanbul ~ Bangkok F{1 Bangalore » Df—{E3 s K ? (H R EN B
% AR - B EAEEN OB st -

B B EEA ?

(ZMERR (Feeling) » WISRH— R REF » AIphE —(EFHVEEEE -

(Z)5t#5 (Fluency) » MIRARERERH—ESRE - AELE —EEFHIBERE
PRI » DHERE ARG AR ST N e - e AR AR ~ 1B R A B Ak i
e T SRR R B B 2 AYEEE 1 DA Christopher Booker fY' The Seven Basic Plots |
FHHY 7 (EBETR SRR R B  LERERR - 28R FE - 358K - 4.8
R - 5. 28 - 6388 - 7.H4ESE  Ailis 7 A - KOBEH - A DITAE
MEIER I - Rl -
sHPEAS ¢ ERTEEB DT » BRI AIE (Fame) ~ 1R (Feeling)
[E[fE ~ 5itis (Fluency) Fali—{EmiE - BEMME - 2 > FEBAZRE - &2

Ef MRy ERiEEH, (Don't let people think, engage their shortcuts. ) ©
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F ~ TTRA Talk * ETnb B E—2017 S DAT& El1R HH AR i Bz B 2 18 R AIAE B
M43 HrEHZE (The Value of Print — Insights, Analysis & Research on the
Role and Relevance of Print Publications & Advertising in 2017 & Beyond )

e — BRI I E R Y HL 52 S 2R 8 (Myths &Truths about Print ) » {355
B2 A PSS s B bl e A R S5 DI I B e i E 3 Ay A e Fet 3 kA

(—HRHARE - SKEFERE 5 R EUR SR BREE T © (Print is dying.)
(Z)REIHYFEF AEA BN R A (8 FHEDRI & - (Print is mainly used by older

travelers. )

(Z)HIRYIESRESEEERR - [FEEAI EESER - (Print advertising is not

important.)

{EfE 8 DKSkift ~ Destination Analysts, Inc. Z5RF4CEET: ©
(—)Pring is dying? i 2008-2016 F-3= B & & {H H 1% - G4 ~ 1B E
AR EREITE - MEETRFERCR AT E - 2016 £F 10 H 3 IHEF A 60% ;
(S FEN I Sa 1B T BE AR Bl - (HATFAAE 40% LA E > 2016 4 10 H Sl 54% -

Digital Resources in Travel Planning: 2008 - 2016

80%

70%

60% o

50%

40%

30%

20%

10%
0%

July Jan July Jan July Jan July Jan July Jan July Jan July Jan July Jan July Oct
2008 2009 2009 2010 2010 2011 2091 2012 2012 2013 2013 20174 2074 2015 2015 2016 2016 2016

sssiMobile phones UGC amSocial Media

o Source State of the Armercan Traveler By Destnation Analyats 2008 - 20146

[ : 2008-2016 SFRELHEE T4 - HHEE - (AR BIIRERT



Print Used in Travel Planning: 2008 - 2016

80%
70% e=Print resources
60%
50%
40%
30%

0, . .
20% Print usage reached a record level of 54% of US travelers in
10% October 2016 (highest level since start of research in 2006)

0%
July Jan July Jan July Jan July Jan July Jan July Jan July Jan July Jan July Oct
2008 2009 2009 2010 2010 2011 2011 2012 2012 2013 2013 2014 2014 2015 2015 2016 2016 2016
Jestination ¢ Source State of the American Traveler by Destination Analysts 2008 - 2016

B : 2008-2016 - EEHEEE HHRIX EREREEE

55 2008-2016 FEFFERE LA " H AT HH ELE H % | ( Destination
Marketing/Management Organization » DMO | H¥& 7 FIj3CE ~ Aguh{sE FHiEEAa
T - [ DMO HuEfE 31% EFFE 43% - ] DMO HELLF 12% R E 22
% o BURHIRISCE T2 S EBFE = A - Wit " BRI ERTERE | -

DMO VISITOR GUIDE USE
BY US TRAVELERS

12-22%

Use Official Visitor Guides:
City, Regional or State
Vacation Publications

DMO Print & Website
Usage
Trends

31-43%

Use Official Destination
Websites

Source: State of the American Traveler by Destination Analysts 2006 - 2016

& : 2008-2016 £ EENFENRZ(E FH DMO EIIY) - 48uaER
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(Z)Print is mainly used by older travelers ? R 35 {56 FH E[J il S & HY £ EIFE i 45
AL SR 37 5%~ B4 &SR - HERIRE - HiARESEL - WE - 3RS
AERNRE - JRED - " RERFEIRE 2R B G R ERI X E - FHHREHZE
RIDCE R B AR E R E T -

PRINT
Audience

Years Old
Married
Affluent, Well Educated
Urban — Major Metro Centers

Skewed Male

Source Longwoods Travel USA Research 2016

© R B SRR R

(=)Print advertising is not important ? {<{% Miles Blog " ZE[E k1 T & REE—H AT
% | ( The State of the American Traveler — The Hyper-Informed Traveler » &} 25
http://www.milespartnership.com/blog/state-american-traveler-%E2%80%93 ) > Hi[5]
FElk e THE T AR AT S 121 (E4Enh - SEEIFE A 140 (E4EUS - {BRIRE R AHEE T
VIRRZEAT] 10 7 > BUR 829 EEFEIREFE Y ERVIRIESCE - B 5A] LAY
SRR LAG IS - LR A R - SRR B A LRGN
(e H A ARG AR 2

Z N Shs BRI A RES 77 > FR9E A Study of DMO Visitor Guides (4
http://www.dmawest.org/files/5314/3198/3336/ExecutiveSummary DMOVisitorGuide
UserConversionStudy.pdf) » $F4f 11 {45 H #3 » i1 67 % HIfiK# E S DMO HEE
BRMR ISR H M > Horh 88%HYRE B i DMO EE R EAN » 41 N E]
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http://www.milespartnership.com/blog/state-american-traveler-%E2%80%93），英國籍旅客預訂旅遊前造訪121
http://www.milespartnership.com/blog/state-american-traveler-%E2%80%93），英國籍旅客預訂旅遊前造訪121
http://www.dmawest.org/files/5314/3198/3336/ExecutiveSummary_DMOVisitorGuideUserConversionStudy.pdf），針對11
http://www.dmawest.org/files/5314/3198/3336/ExecutiveSummary_DMOVisitorGuideUserConversionStudy.pdf），針對11

Before booking: >121 travel websites

Website usage of N O st 10 Ml wtos Average Travel Sate Visits per Week

e by becae L 4 cag

the
Hyper

informed
traveler % ||I|I|I|I‘|”|

[
Mediasok tiors

Sowce Path 10 Purchase - Saudy of US Canacen & UK Travelers. Expeda Meda Servces 2016

B : REFEREEAREEN Y

Print Influences PARTICIPATING DMOs

Travel e
Decisions q_
716 A STUDY OF
>67% of DMO Visitor Guide .. DMOVISITOR GUIDES

readers visited the Destination

——
'
gaRrs. COLORADO

Source 11 CVE Vistor Gusde Study sponsosed By DMA West § undertshen by Destination Anatysts 2014

>88% of these visitors indicated
the Guide influenced their
decision

B AR 1

BRI E A E IR H o - 58~ S8 79% - BEK 519 ~ {115 21% >
AT -
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Travel
Decisions E’[

[ : AR 2

75~ BREVEE « (eI EE 2 B3 {78 (Storytelling Research to Inspire Action )
B S22 A — S st i S s S G BUR - FSRNIEER D B TR
(Introduction ) ~ &7 HH ( Background ) ~ 5% 7774 ( Methodology ) ~ #(#5 ( Data ) -
535 (Findings) ~ &fa (Conclusion) | SFEEE[ - HfREE L 90% > #diy 109%
IEARERERGERILIS - Workshop #E1T T FUR 5 57 S B o nl [F] 2. B H A M 48 e
sStHAS IS ES Gy ERY > 515 " IRRARVER ) - SRR 3 B EEIH - #
RV TE D Fe T 2 509
(—)E R BB TR S EERY (Make it matter to your audience. ) o
TR A 7 s WU AR ~ HCRHI S 0H e il e e Rl - 4 T
1. JR%R%E (The Executive ) - BELOBREUTEIATHYE S ~ B - &ham ~ fFRoRKAIEER -
Rt s E SR TS -
2. &K@ A - EHEE (The Manager) » TEEFfRA0[ETT > LUK BB ELAt T /ERY
MHEAME - it - R EAMEfRTAESS -
3. fEHEE (HRE - & X% ) (The Communicator) » FEFIF 7 - FHEALE]
DU ERE S HMHRANE - R - BEsesaEgs - DIAER = -
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4 MFRERKEFANER (The Expert) > BEEERTR A EUTIE > LURRESHGERR -

It - A EAE Rt 2% -

Audience Decision
Quadrant

The Expert
e.g. TTRA Peer

Research

The Manager
e.g. Marketer

Depth

e.g. CEO

The Executive

Decision

Type
P BOCE IR E
[ S B 5 Bl i S FH [RJ L L0 8] (Empathy Mapping ) HUREZE » B Bhfli#E
] Reasat o DL AR A R 0 7R K R AE0E - 20 NIE -

Empathy Mapping

R Y X
hat do they
THINK AND FEEL?

What really counts?

7 o0 g len

% R e
What do they

What do they
SEE? HEAR?
Environment m:af peers say
Distractions at l?oss says
Filters

S
&
S

®FFOrE 73 “,
2

\\\\\ What do they /”’//,,/

S

\\\\\\‘\ SAY AND DO? ,

&

Attitude in public %,

PAINS?

Frustrations
Obstacles

Eanan

o~ A F

[ ¢ EEL O E

38

S
N Behaviour towards others

%,
GAINS? K2
Wants and needs

Measures of success
Wine

BE 34



(Z)EERFRIFTFKEE R R ZE - (Be clear on what you want. )
TRIBEURAVEAY » STH R ERYFROR K A IS A T8 - B« FZEERIR
KiE T EBUHAVEIRL o HATEIZ A — T AR HVEUE ) o DRI AT DUE ] [EEEO
R ERVEURET AR R E S R RRESEL - AR RS R R
BRI AR TS R - WEDR -

Identifying Core Needs and Actions

TYPES OF AUDIENCE ACTIONS YOU
AUDIENCES NEEDS / INTERESTS  WANT TAKEN
Executive Insights Do
Media (new findings) (action)
. Rationale Supply

General Public (support for decision) (finance)
RASGarchars Recognition Influence
Marketers (RO, affiliation, pride) (change perception)
Agencies Impacts . . Innovate _

(risks, practice, policy) (generate ideas)
Government ]

Headline/Story Share

(news) (niihlie)

[ : PR K KATE

(Z)E BN IIBUREEEZE - (Use emotions to make your reach stick. )
BN R SR BRI ZER R M - SRARAY TR - WEDR
—(SHRAVEREA (Credibility )
— BRI 5| (Logical appear )

—IE RV 5] (Emotional appear )
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Stories are an effective form of ecommunication,
because they tap into our emotions.

? Y

:” :
Y

1

MR R —EAHERD - SRR

1. 1&Z€ (Conflict) - (R AEZEFLAIEN: - F—(EEZ LT R A0S B
BREIRCERAEEE - 0« MBS - SRR SRR E e - EHEEN
B 2NN  EiEEsE -

2. #XEFEIN (Narrative arcs ) » FIHIEFS B CIHEIRAVEFE LR - DUEIE
PG H T 5 - HReEARERCENARG - RIS R & A - B
TERa s [ Jthdks - L - A LAZ2HF Cinederalla (IHHEEE -~ S EHE &
EhEE -
o~ iE (R TS R AR ) T AEE 90 (narrative arc) | ¢
https:/ /www.facebook.com/tcppt/photos/a.411011875647902.96197.402153

666533723/492557370826685/?type=1&theater)
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https://www.facebook.com/tcppt/photos/a.411011875647902.96197.402153666533723/492557370826685/?type=1&theater
https://www.facebook.com/tcppt/photos/a.411011875647902.96197.402153666533723/492557370826685/?type=1&theater

= %

WEER

P RE

3. BRBIBCR (Theatrics) o S FlE—THFE - EHEHIRFHE - 2 FHBEIECRIN
(EBURAVIS ] - TRBIFTEERIBEISR Y] - HERE 5 EIEeEZE I Er—
ZHNBEM - MR FE R AT E T = RE A E > MBEEY T
BORE ) el TR ) MU E SRR B EEEE -

4. fii{b (Simplicity) o LR RME - FEURAYSE S AT Ry B sas 2 o H Y -

A% > HIETEL 3 THEEAT -

—E RO E R R R R EEN -

—IREER - REEHCHRXK -

—ERIRR > SREE S SR RCER L - TR EE RS -

+ ~ BEF4r= (”Ideas Fair”, Bingo, and Reception )
KRR RABE TR E SIS - 5 22 [EeSURH D= » tStHEIEE E
CEEIRE - EE) - EiUED) - R EEBUAHEREIEEIRRER - B TR AL
P L RE R 2 e IR » SIS AIA R H 6yt~ B EREAE - kil - #igeis
1~ B AE -~ FEHE - EEAKEL - #5805  HPE TR RIEED
A JREIFTEESEDCE A ZRam o 0 ARSI St E R R UEDR - HERERE
22 fmam P HIRIE H HYERER - BTG IE1S 2018 4F TTRA it - DUREBIRE

William Angliss Institute $2HL 25 80K} K7 /N7, -

H
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NETWORKING BINGO!

Visit with Ideas Fair Presenters and other attendees to get a signature in the corresponding box. Connect five
boxes horizontally, vertically, or diagonally and enter into a drawing for a chance to win a FREE 2018 Annual
Conference Registration. The William Angliss Institute logo, our activity sponsor, counts as a filled square!

Mobile Phone:

Cards must be returned tg the Registration Desk no later than 11:45am on Thursday.

Pick up your
passport and get
a stamp of this

presentation

Introduce yourself to a
first time aftendee:

(NAME REQUIRED)

Visifthe
project using

Find the presentation
that features photos
of the oldest
demarcated wine
region in the world

Find the presentation
that says new

Find the presentation
that looks at social
media and
persuosive
communication

Find the
presentation that

refers to Chronotype

Find the project on
Kazakhstan-country
of EXPO 2017

| Visit the project on

the largest travel
and fourism

exhibition in the

United Kingdom

Visit the
presentation that
has virplone
miniatures

Williarr

Andgli

Visit the

Find the
presentation that
lets you enjoy a

risky, but attractive
Joponese aftraction

Find the
presentation that
features photos of

Himalayan
hospitality

Visit the project
looking at a small
cruise port

Find the p

on indigenous
sustainable fourism
inon

on selecting visual
content for
Tl

Oasis

Find the
that examines
? :

g are
important for tourism

tourism

Visit the
that features a picture
of where summer
meefs winter

advertising

Find the presentation
with the photos of
'Bridget Jones'

Visit the project that
motivates people
with mability
impairments to travel

Find the
presentation that
features a photo of
a lion

Meet a sponsor:

(NAME REQUIRED)

Visit the project
looking at the most
important issue the
United Kingdom has

faced in the last

40 years

Get the nome of an
attendee who works
at a DMO:

(NAME REQUIRED)

& : Ideas Fair Z2RF£

ANEHZEREHHERBRH IS E R AP RITIEINR 2 Ram - 25 R
s SCRAEFATT

— A PRI $ AR AT R 21T R B B AR % H Ay Ay B2 88 e B 2 o B EH A "An
Investigation of the Influence of Chronotype and Time-of-Day on Travellers’
Satisfaction with a Tourist Destination."

Behavioural Intentions and Overall

( Maryse Coté-Hamel, Université Laval )
— % [B] i % BE ¥ fam SN BN IR 1T Y 52 &

( Nikolaos Pappas, University of Sunderland )

"Brexit Referendum Influence on

Londoners’ Overseas Travelling."
— 175 3% 7 P R 98 S5 (1 5 il B Y0 R s [] B S 20 ol R iR 20 S B2 7 B Y i R
"Coping and Co-Creating Strategy to Overcome Tourist-To-Tourist Encounter by

Using Critical Incident Technique." ( Hsuan Hsuan Chang, Ming Chuan University )
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—HWESE E T ¢ RikiE H Ayt aRav I8 R B 2 i as 2 5 A
"Destination Advertising in a Smarter Way: A Machine Learning Model for DMOs’
Photo Selection." ( Ning Deng, Beijing International Studies University; Xiang
(Robert) Li, Temple University )

—HWWE R GBIk mEE » AN EERED ZHEE 2 "Does
Destination Image Affect Tourist Satisfaction and Visit Recommendation at a Small
Cruise Port?" (Jenny Cave, University of Waikato; Thu Thi Trinh, Ph.D., Pegasus
International College )

—EE) LA EE P EEAYEES) /] "Drivers of Customer Value in a Zoological
Theme Park." ( Marc-Antoine Vachon, Université du Québec a Montréal; Laurence
Boyer-Turp, Université du Québec a Montréal )

— i R W B AR O SR K LY B2 2 “"Effects of Touristic Elements in
Photographs on Potential Visitors’ Evaluations of a Volcano." ( Ryota Nakamata,
Tokyo Metropolitan University; Taketo Naoi, Tokyo Metropolitan University; Shoji
lijima, University of the Ryukyus )

— IR 4H S5k 2 BB R I Y 2 BRAT M b BHER AR "Glocalization Management
Strategies of NGOs Engaged in Transformative Tourism." (Joelle Soulard, Virginia
Polytechnic Institute and State University; Nancy McGehee, Ph.D., Virginia
Polytechnic Institute and State University )

— T EEDLEBLIE | KA RIS E RS "Measuring Loyalty in Tourism
Events: Evidence from the World Travel Market." ( Marietta Fragkogianni,
University of Suffolk )

— R B AG T RE S REARE DU e AR Ay @t E "Optimizing
Social Media Functionalities and Message Format for Persuasive Crisis
Communication in Tourism." ( Ahmad Fitri Amir, University of Florida; Lori
Pennington-Gray, Ph.D., University of Florida )

—IREER (&) AR T35 R0 BBt BN 2SRRI "Paris, Je T'aime:
(Post) Feminist Identities, Emotional Geographies and Women’s Travel Narratives of

Paris." (Kelley A McClinchey, Wilfrid Laurier University )
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—EMAFRUE -2 "Passport to Terrorism." ( Danielle Barbe, University of Florida )

— IR B EEEEFEFTE AL EHE 2 A "Role of Service Leadership in
Transforming Supply Chains in the Accommodation Sector." ( Kimberley
Thomas-Francois, Ph.D., University of Guelph; Marion Joppe, Ph.D., University of
Guelph; Michael von Massow, Ph.D., University of Guelph )

— iR % 5 A AR A - 4 S B B AR SR SR AT 522 "Sub-Dimensions of
Destination Brand Love and Their Influences on Destination Brand Loyalty." (Kai
Jiang, University of Waterloo; Luke Potwarka, University of Waterloo; Mark Havitz,
University of Waterloo )

—EHIEREEZEENIEUNREBDE Kk EZEE "Sustainable Promotion of Homestay
Tourism in the Remote Himalayas of India." (Jyoti Sood, Arizona State University;
Deepak Chhabra, Ph.D., Arizona State University; Kathleen L Andereck, Ph.D.,
Arizona State University )

— iy R AR o MaRE T ¢ B R SR IR HYZE GBS "Technology
Meets Tradition in Central Asia. Kazakhstan: A Case Study of Implementation of
Business Tourism Institutions." ( Slawomir Wroblewski, Narxoz University )

—ZERBEEME RN AL (VFR) JE8) "The VFR Hosting Activity of
Immigrant and Canadian-Born Residents." ( Tom Griffin, Ryerson University; Daniel
Guttentag, Ryerson University )

% VFR 1475 the Visiting Friends and Relatives £ & FIZR -
—HRAE T KR JTAE N ¢ N BN E EHY H A Z R 2 "Tourism Market
Segmentation Using Big Data Approach: Where is the Next Non-Stop Destination?"
(So Young Park, The Pennsylvania State University; Bing Pan, The Pennsylvania
State University )
W BRI 2 © S/ DAYfEZE 2 "Tourist-to-Tourist Encounter Effect:
More Conflicts or Less?" ( Hsuan Hsuan Chang, Ming Chuan University )

— & AL A B & iR R A1 SE & "Wine Tourism and Gastronomy in North

Portugal." ( Darko Dimitrovski, Universidade de Trds-os-Montes e Alto Douro )

—HRATTHE G (e 24 [F P e may (R AR 28 0K 2 PR E [ERE "Would
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Self-determination Intervention Facilitate Leisure Travel Pursuit at Different
Challenge Levels? The Exploration among People with Mobility Impairments."
( mobility imparements ) 2#¢2% (Ye Zhang, Florida Atlantic University; Jie Gao,
Montclair State University; Peter Ricci, Florida Atlantic University; Ye (Sandy) Shen,

University of Guelph )

—S 57k DEHEAERIL (12 R) SAEE (LR B AR 2 ikl "Une

approche participative pour évaluer les risques et les opportunités touristiques
dans un contexte climatique en évolution au Québec (Canada)." ( Kate Germain,
Université du Québec a Montréal; Claude Péloquin, Université du Québec a
Montréal; Stéphanie Bleau, Ouranos - Consortium sur les changements climatiques;

Marc-Antoine Vachon, Université du Québec a Montréal )

LSRR M B (R BAEm 8% ( The Best lllustrated Paper Award ) -

& : Ideas Fair ¥RiZ
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J\~ HEWHET - iR E NS B EEY{L (Gamification in Destination
Campaign)
Lisa LaVecchia ¥ 2013 4 5 HAIAZRESIREF & HE1EHSFE (the Ontario
Tourism Marketing Partnership » OTMPC) » (LR EEHIT &K © Lisa BTN
PRI TR Fy = BRI TH 55 B BE VU SR fiic s H YT, - EIF5J&4% Pan Am Parapan
/Am Games “Epic Is ON” HY{THES) » ATHARIMES B AR " ZRAEMH 2 |
EE) > NE > HARHEESEEDE TSR AXREHEME D EHEETEIER
DR 5 2 A 55

B : " Wheream1? | jE&f

2016 £ 6 A » ZRRIEEHSIEREETE (OTMPC) #HE—IHA#IY E 205
BED) - WELEAE 10 RIVTHEGIEE: > HES[#HE KRR ERIGH ZKRIEE
WhereAml.com &EUhASEH] TGO 2 > BB EHY 5 [HF] OntarioTravel.net " ¢
FEZARBEYIHEE 2 | o EUEEIEM KA IS B - s IFSkEE L T 28,000 {E45H]
408% 0 R5] 190 BB - HIB T 146% 0y HFE - 1% 29 RIN{EIEEHE A
490 HXAFAREE - $HUENS Ky 3,860 5 (Impressions ) » 7272 T THE ©
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JEENERERY TR ER 3 B
(—)FE—PEE—&5[ (Intrigue) © F whereami.com 2B F 457253842 E 55 HI
BB ? ANER o 10 KA 6.3 B AZFI{E whereami.com » Hrt 139055 18 -

B : "WhereAm|?” XE&

(Z)EZFEE—2ATF (Reveal ) - AAAMEEIE KL RIEE » WESDEEERITE
ontariotravle.net °

(ZVE=FEE—FFEEBFE (Sustain ) - FIEHAG - (LB G GBI S R EE T -

fRIEFAE ST > 2016 EZIEBHALING N 24.3 B A\ T2 RIS E - Bk
OB A 2 3,200 ESETTER - 2016-17 FEHARIILA 1,190 8 AEE E#H A
6,380 B A\ Kl %8 i 4.8 BRIV S © BASEFIESEZKI% & Top 10 &R
MZEREZ RS - WIEIR - BAT > SR ES T - Lisa LaVecchia Wil "We've

got to keep telling the Ontario story.” ff{{f%5sE -
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[E : Where Am | J&G NS ABIS ficizis

I~ EBET - BEEEE) - RERIAEIRFEAICHEE (Conversation Starters:

Trends in Travel Research for the Next Five Years )

Hi 4 (T B N LEREE R 5 0 BERURK 5 4F Al e s BRI SR AIBT SIS 2
MR » STem T E M - MHERVBERY PR IRE - 8% - FHEEEE S
ARG/ NS - A AR S SRR o EERAE TR R AR
e/ NEHEEE IR AEAEDE “H7E"  (Take away” ideas from their small group
conversations. ) » H HYFEHE ft 2 BL RIMV SRR S e - 187 AL FIE A MFESC
F VRIS | ARERY BRSO - IR —(EE - AlI s - 2870
RIS am A 2 A8A - 4 R A e BE A T

(— )l FH [ e s BB © IR R A ( Harnessing Narcissism to Gain a
Competitive Advantage: The Role of Local Tourism Experiences > #;55 A_: B. Bynum

Boley)

Gt 3l B REFROK - AR S TTHH H AR B AN S LB R B S
(EA

1. B BAGR E AT A B AT Fr A S A

2. B ER R ARG 5 -

3. IR R SRR R R AR R AR Ry T AR ) R B AL
sl EERARGR E R AR IS 3 (EES AV EE BN DARIREE H AV THH A |40 {aI A1
ELERE, > DLAIES —(E A I HIAREE H AV -

48


https://2017ttraannualinternationalconfe.sched.com/event/9yD6/conversation-starters-trends-in-travel-research-for-the-next-five-years?iframe=yes&w=100%25&sidebar=no&bg=no
https://2017ttraannualinternationalconfe.sched.com/event/9yD6/conversation-starters-trends-in-travel-research-for-the-next-five-years?iframe=yes&w=100%25&sidebar=no&bg=no

(=) /B 5k 3% 15 % 52 HH 40 A BH 3% ( Integrating Research into Tourism Crisis

Management » 45 A : Ashley Schroeder )

fiHE e Ry 5 BT s — > INASASHENBEA - ARGk - ¥
FREE ST E T A R - AT RS MRS - Hat AR =
R B RE H A YIRS ~ tEEASURE B B B e - RE - BiRE
YRR R A RS - FHF SRS, - [ A sthoRH(R 0 A 46 1 e B 7 e
R EFRARUE H D CREIR SR ARA T &2 - NI - fRESER i
TEHERES R B I - STam B BB E LN A 0B I Et ~ 2R TESE -
B[O ERIRIE INZR 2 Z 5T - fe BRI BT B o T VIR R ZE B > $2 (i
HautEEH N BNEESEBH25 -

(Z)FRAE THH P AYAE Y BE 15 DR E: & 05 (Intersectionality in Tourism Marketing:

Appealing to Consumer Identities » #;¢5 A : Kate Thompson )

B AR E TS SRS > &5 B R R ARV PR AR R RT3 R - &k

R A AR ESE TR ) (Group) HYESE » ' BFAS ) HYELER - JREHEE, -
DUR g T RS ) VBT =0 SRR A E s R iE e T RS
FESR BRI ENE > WA EIT RAVEL -

PRI » FRFEEH TR0 S L E RS L ] Bt N B 8Bl - w7 % HY[EEIERE (LGBTQ)
FETREFEIRTT - P o] R EL FoAth [ R B TS AT H A ol B B RE (R i o
FE—RRBRTT - AEE R R ME S S B R ITT - DU )2 SR G HE Y
Ji= 0 [FIGZEBER IR H AUHh A BRI S R

it LGBT JZH AL [EMESEE (Lesbians) ~ BEIVERE (Gays ) ~ MR
(Bisexuals ) EAFSHHI# (Transgender) HYEFEHEIET - 5551 > fEEARER )T
i bEsEE Fa ARFREER ([FEEHERE Queer) @ BIIIE ' LGBTQ

(PU) 28 FH 3 5 AR R B e 2 BR R AEAY TEORIFERE (Utilizing new methodologies and

predictive metrics for tracking global travel » 775 A Andria Godfrey )

BERIEFAL BT THY ] FBER B2 IR U T & » TR UL SRR S5 Ak ED
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HRTEAR PR AT HITRIEHE © FEERTHURHS R BIPRERST - m] DARIIF B BERR
TRV - BB AEAEIN - —(Ef TR RSE T A E
FISRAVIREETT Ry > MA A FNBER A TR ARS8 - RrdiE B ia ek
B - FERMAESERE TR ERE AR BT -

+ ~ EEET | T ARG IRER  BESEEESREFE 1 (The Ultimate
Attraction: Escaping Through Heritage )

T SR A T 45 Ry Bk 2 2 AR B P 1, o 110 4 e o e B A T 57388 Pk

8T > NIEFEE—K Workshop Z2HE T T i B S [V 5HRE © i A =5 KER

J& The Ultimate Attraction: Escaping Through Heritage | > ZEEM % ORI THAE &

ERHRAE S S B S 9%

ORIRIBR (B R R AR B 2 SR A AV SE Z — IRV > AR BRI
HENMS - BE L BENKRENVELHEEEE  WRIAMLHT - BETE
—fEFRAHY ~ B EIRAHVES: - AIRIFIEZA FREEAVIREEE — k1T
Fo > AR EAMERME TRAENFTE > T B EE A H A - AIUER AR
THEENESREL "R AR WA ERERE T ERERE TR K
FHVEEN - EPER TEEA LS o (BB AR - 2R
4t ~ FITRIBUGENL > RESHEBHR B B AR e i a8 B o REALIK - FREEERFIHE
EREEREA S e — B LR - e EEEE R A A FEAYEE
RERE - BN BEEFIA A DA A8 - (Bt ARk "R sOKELE AR
AYRESK - RARGD TR BAERIMER - WM Tine Sy > REIERNTE
TR EKATREN: -

CH%

ati[% D r. Robinson JZ & IR SUBE FEWIFE AT & (Ironbridge ) » sz W 7ERT2
—(EPS R TERIb ZE AT T - B FUE A i bE R AHREARY Ironbridge 47788
&fE > Dr. Robinson t 2 & EIZRICEHAL bk REIREE ~ UL BLSS ARy
RIARLE - GIEEEEEFCSCGEGEEEZE R VR BGNEA » RiTEEamiEE
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PRSCHSE 5 NERLE - T BITHIE 5 E AR SRR T 2 -

—+— ~ E[ERHET - Skift F1 Skift Research » iR RE S RERYETHE(L (Skift and
Skift Research, a New Age in Travel Business Intelligence )
st Luke Bujarski /& Skift BFFE /A FIHVENIA AFRE FEEATTR - Skift.com SEHET
s > BUENELITRADHE AT REES - R Luke HE T —{ERIIHYZEUM
[EF% - 1 Phocuswright i 8 {i7 3 MTEMAH RN » &4k FyaZ A H] 55— JRIBOM &3 - Luke
T2 2R E IS AR & LIRS TR - A AR REE L 4N
BRI 35 S 2R R 2 -2 - DURGFHEEFREE C-U REEER
e AR A P B2 S SR Sk T AR BB 22 A1

SKIFT By ap B RARI RS 1L T K aaokhs ) B8 RS BRI IRITE BN BRI 25
NEY TR o Skift Sy fikTT 2 BASEITSEFRHMEE 1 - RARFITTEEI S RIT IR REF
= RemE (R B BRSBTS L - Luke 7351 Skift H HYMEHERY 5
ST RIS H B TEE A& AT HESH AR EIERT A » SKIFT Qe k1T
ZJi€ o (LANHUE 481k https://research.skift.com/reports/ )

SKIFT A%/ ME(EER -

—H[F ~ BEtATE o SRR R

—HriE (HARY)) HVan BRI E - LHEE

— A Humane © S22 M B R A IR+ S B4

— ARSI — - R R PR ARG

—Z Itk FEHFTAYERAVRIA - TR EEAGRITE R SR
—HATE BRI RS R A

—IeER - AR H EAEEEER M ATE

—RBIERE CHVEE - IMEFRE CHIBRLR  58E - iR
— BRI - BPISR skift OB LR THY 5 E
—RIER T - eI
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2012 4 8 HHE SKIFT » Bl Ry BRARAE 758 H E EEAVIE OGS - FRIMHVE:
AR RN SO R AH B R AR IR A A B B EAVART T 1T Ry - WILRIA AfE
H CHIBAE RO A F] BRI i — DR e e AR ik 2= HY Skift Bk 37
AN EEp R R iRAE T B KHI PSR RE ALY o Skift (ALY > SR RARAVREE
— B AT a0
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{h ~ BB

—  EFERVEII—EENELT 2R
B N BRI eSS — BRI S RIS K EI2F R | I

TTERSINEE > et & 7 3 AF T @E BRI rd  RAREEETT 2R T A

NS~ IR > TSR WEDR - (ESCEE ~ 4200 ~ BCR ~ BUG ~ S

S N [ T [ B AR A L 5

- BFE 2~ BV pi Y~ SRR - KIS B EE RIS - = REMRRT
ZHETT -

» DR FURE R LR S R R T ~ & A S E S S R
THES ~ Bt R S BIR AR AT ~ S 2 TR R S HYB S -

- MREEHF AL CEE © HRAT 20 RESREHT HAYHL « JLSREAZ AT 10 ([
BB B TTHIIT ~ 57 20 RBENH M EES  (EAEREE R A4 B - St
LRI —ENSEE + SoRBIL - (HERAEEN LA R |

6A)11Z2 (2016) " A@ETEEERREILTY - RAREEBHVETT S ) i B EE
T2~ 2B EHIELRL - BRI NS - VAR 1763 FEEERRIILTER - B8
stbet ~ BEEREBHVESIERAEILSEZEREATE T T 25 TEBE T
= CAEEEENFE - WHFREESL - WEEFRHL L #A BB B
CHYENL - RIFBEE 3 (SHVEAE AL T8 > WNEEAFEAENIANS - #
LT R EE TR0 - FEAL 1980 £EA11 1995 LM KAV IL AEANZ AR - {Hi1
SR BURF A BE IR, ~ B SRy T 20 - [/ i A A T PR g ~
BB > BAPOK[E - e E > KURIRS ARV B A ERASZ
f o BEARAFEIIGH N B A A B - B BTN IL s B KT Y
Rt NG - R IIE AR "B b E CrRE - AF
EFEFREERERITHE G - FER 4SS e P IR s R s - B S
JEIVEGIRE— P LRSI > fEME MHER A% -

S EBITR - HEE SEISEERE RS - i BRI T
IR -
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=~ B R ¢ B i — R A T A R

S E SR P AT AN E e A 2 S S Er v - £
PG A YR 8 S E TR 2 8] > R Y- e B 2 T Ry AR S e
B o Ry (LIERU T SR a8 - DUE S E raEAHR AR - EE RS E
AFAHR s HEY - PEIT 1993 FF—EALH MERYBIRRAR SR — "t FUE A TT2H4E | (The
Organization of World Heritage Cities > f&if OWHC) JAEE/&EFYE:HT Fez YT7 > 4H
GAEAELAE 1991 48 7 H i 5 SR Al i BTSSRk AL v -

HATA 242 BERTTEE S AR S BIERSGE i FUEE gk (HH5E
FERTTAHERAENE ) IR 2 - kb ol ~ BERLEE - Bdbvd L& E T
AR NSRRI A BRI - N4 70 28 EEGEESE Riksh  ZE09 8
JCME—AY A s Y I LSRN T R IE TR Sk | Rk e B A A
Sl Rt OB

BALE BHIREEEE AR 36.5 B A - HEMEISE AL 10% ;5 JRIE(HEE
3,200 X > BUCFULAZEE] 40 (B0 CirE=lE 1,080 {87T) 5 2016 4 - dLvasth
B Y ik % % 9,500 #F AR - H Ak 670 & A X (BRI K -
http://www.bjta.gov.cn/xwzx/xwyl/389158.htm > 2017 4 2 H 24 HIbyifcirsseE
ZEGRT TEG RINE R T iRz S R AH « s —1T85E) -

ESTEDEES AT EIREUR - 2015 SEEBRHRHE H AV BRI = AT
AL HYST - B A CE R TEE 1,433.9 (5500 > S EFHFRAEUTAHY 10% -
SRR BBy (2017 ) T 3l 2t SRR A AR AR Lok B AT it -
"I B T SRR AR Y e SRESIEI T A SR o B L RIS T A BRI
HEEEIEE TR E TS o MAREH R Ry B R I~ TR EREE - A2
BT AR ST T BT ~ (R B SR > SRR  SRBIVCALER ~ RASER LR Pl H
AL FERLE IRSETR IS R B A SRR (AR - s B R Al e R AU
i WA DU RE ~ FIGE Kok 48 - B > AT BRI R THY e e ) 18
Jh o TR B REEEEE ~ AR~ IRHIRVADEEGER o R AR AR
FESE(AE - SUERFRAE N FIEIERY (@ - ifnith 55 s AR B S D iR
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EENER [ 2 (FHHE > 2016) -

7] 48 Lot U A b T 3 Ry R i S AR AT R RS HE, - (RIE » AEEEE—K
Workshop ZZHE T T e Bl 5 | JJ =85 © FilBiEE = oKE & The Ultimate Attraction:

Escaping Through Heritage | [fi% (YR EEI T AE S BRI 27 58 f S EE B S 1% o

ABHTE > RIS T 14 REES ~ 2 BON ~ 1 (ERER 1 FREE LGS
Seant > [FIFAE 1992 4F » S2RFERIRIN 350 BB4E » kI Ri=SEE Y - A ST
> AR A EEE - DURSRE ARV - BB s En SR BUF A A
LU ~ IEES ~ IR - ARIE T 20 > MRS — i R 28
i > B IR E A - BORNE - I aiEE SR RE - ZATEE >
EAL SRS S S g e e oy 2 orat i

=~ BOLHE Mice—RFENIRA2:

FEFEZEREEY 1814 FE5] 1816 FFAV4EtLANE R » T FH HEMTEE RS
WRHEIHELA  NMETE B EEERS ~ MRAEERVEL S - EEE AR E
sfer AR - CEUEED R - IL - B TTRA Fgal &2 a RIS (HA S
WHEE A L RIZEERERY T - SEEAERAL T IRIBEF S @I A LRR
SEFGSHIFHEm 200 A (EAEEEE RV BRI F AR A E ORI Z AT -
FEAl B T —(EE G AR BBk IR R SiHY “Lobster Bingo”#FIgY » 75 Bl =&
REZZelaIIERN » FRIFHEEDY » WAE HREERIE

Lobster Bingo IVHT/AE © THFERLFRHL JIBTH TR Sl - 358 &+ LA
3-4 N Ry 13 AESS A REIR A NG > AEDR > HEA M - R 3 8
BFSEBCIAT RO - U Bingo RIFJERG- & 107 Aoy Fusm KRR 1 & - A&k
A HA ~ GIEEE KA AR - (87 Bingo ESFRARENR 1 £ > MBI - #4H
BEIEACRT RS EERE - WA ISR 2 (SR — R Ib A
BEILTE ~ BRI S B (Lunenburg) » DLF. Fortress Rum F#EHEE THTY
Louisbourge » LR fir A7 76 H S5 T EA09 g Big Spruce Brewing «
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B R S HE SR R R TIAE > TTRA S4F 3 FHALBHtAZE S

% 2017 g BHE » fR
PEALE SRR - EREET - SR PEEROVEEIE AR o R ARG 0 X AT Ry K
g ASEEMEE - EEE 8 RS IEEE " ERMBE - R
LHARIRE] T4 9 AA (Advertise with us and find the 'just right' talent for your
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fﬂ New Career & RFP Postings
:ﬁ_ : ] ﬁl !

Available for Viewing

Adwvertise with us and find the ‘just right’ talent for your organization!
~ fira membershin has its advaniages ~

If you are a ttra Partner, Organization or Lifetime member, you can post Caresr
apportunities on the thra website free of charge. ttra Premier and Standard
members can post for $50 USD per caresr posting (50% off the non-member
rate); Mon-Members can post for $100 USD per caresr posting. Request for
proposal (RFP) postings are complimentary for all ttra members, regardless of their
membearship level.

Career and RFP postings are uploadad as they are received and remain on the ttra
website for 30 days. Motice of new postings will be sent to ttra members and
tourism collezgues once per wesk. Please chack the website often to view all open
apportunities.

Email info@ttra.com for more information or to submit a posting.

NEW CAREER POSTING NEW RFP POSTING

Don't forget another great ttra resource

at your finger tips - the ttra Marketplace!
Be sure fo check out our directory when
you are searching for industry tafent.

Travel and Tourism Research Association
5300 Lakewood Road Whitshall, MI 49461
Phone: 248.708.86872 | Fax: 248.814.7150
www.ttra.com | info@ttra.com
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It you are a ttra Fartner, Urganization or Litetime member, you can post Career opportunities on the ttra
website free of charge. ttra Premier and Standard members can post for $50 USD per career posting (50%
off the non-member rate); Non-Members can post for $100 USD per career posting.

Career postings are uploaded as they are received and remain on the ttra website for 30 days. Netice of
new postings will be sent to ttra members and tourism colleagues once per week. Please check the website
often to view all cpen oppertunities.

Please contact info@ttra.com with any questions or new postings.

rashville convention & visitors corporation

nashville, tennessee, usa
Position: Research & Database Manager

Description: The Research & Database Manager will assist the Research Team in administrative and
analytical research/database duties to suppert the missien of the Nashville Convention & Visitors Corp,
including data collection, database management, and reporting. The Research & Database Manager wil
alsc assist in implementing strategic research and information programs for marketing & sales analysis,
performance assessment, and strategic planning.

Qualifications: Click here for detailed information.

pplication Information: If interested, send cover letter and resume to Chelsea McCready
(chelsea@wisitmusiceity.com) by April 14, 2017. Please, no calls.

(Update 4/4)

wyoming DE!ECE DE EDl.ll'lSl‘ll

cheyenne, wyoming, usa
Position: Research Analytics Manager

Description: The Wyoming Office of Tourism (WOT), the only statewide Destination Marketing Organization
(DMQO) dedicated to growing Wyoming's tourism economy, is seeking a Research & Analytics Manager to
join the Business Operations team. The primary role of the Research & Analytics Manager is to support
and assess WOT's central strategy initiatives and KPI's (Key Performance Indicators) through the
development, management, and execution of all research efforts. Qualified candidates will have travel,
tourism and hospitality experience, and be hyper-aware of next-generation technology and distribution
trends.

The persoen filling this positicn will manage research vendor relationships and budgets, auther reports, and
present integrated insights to the Wyoming tourism industry. Close interaction with a variety of intemnal and
external teams is expected, including WOT's vendors, key stakeholders, WY business partners, and other
interdepartmental support staff. This position reports directly to the Director of Business Operations. In
essence, the Research & Analytics Manager will maintain extensive research on the evelving travel
habits, preferences and intentions of leisure travelers through a variety of on-going research programs.

Qualifications: Click here for detailed information.

Application Information: Applications are available on the web: www.travelwyoming.com/industry. Send
application, resume and salary history to Katie O'Bryan at the Wyoming Business Council, 214 W. 15th
Street, Cheyenne, WY 82001 or e-mail applications to whc-applications@wyo.gov. Applications must be

received by April 3. 2017, for consideration.

(03/27)
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about us members events 1edia chapters s . partners

_ Home Resources Request for Proposals & print BN email share

resources request for proposals
Careers

advertise with us and find the 'just right' talent for your organization!
Educational Webinar
Series

Finding the right person or company for the job is often difficult and time consuming. As an added member

Industry Links

International
Committees

value, ttra has created this page for posting Request for Proposals (RFPs).

RFP postings are uploaded as they are received and remain on the ttra website for 30 days. Motice of new
postings will be sent to ttra members and tourism colleagues once per week. Please check the website

often to view all open opportunities.

Journal of Travel . . : ' '
Research Request for proposal (RFP) postings are complimentary for all ttra members, regardless of their membership

level. Non-members are charged $100/RFP posting.

Cutlook Proceedings : ; . .
4 Please contact info@ttra.com with any questiens or new RFP pestings.

Proceedings . . .
elizabethtown tourism & convention bureau - request for

Publications proposal for market validation and financial feasibility study
Invitation:The Elizabethtewn Tourism and Cenventien Bureau is seeking the services of a qualified
b lrjtequestlfor consulting firm to prepare a market analysis and feasibility study for a convention center in Elizabethtown.
roposals

This Request-for-Proposals (RFP) describes the study background, proposed scope of services schedule,

SPRN LISTSERY and submission requirements.

Deadline:As detailed later in this RFP all proposals must be submitted to the Elizabethtown Tourism and

Travel Research Convention Bureau no later than 2 pm on April 28th, 2017.

Marketplace
See Full RFP Details: Please click here to review full RFP details

(04/04/2017)

visit san antonio - request for proposal for advertising and

tira
membership |

. marketing services
| o row | Invitation: Visit San Antonio is seeking propesals from qualified agencies to assist in the development and
implementation of advertising, public relations and marketing programs.

Deadline:All responses must be received no later than April 19, 2017.

tira
marketplace | See Full RFP Details: Please click here to review full RFP details

(D3/15/2017)
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— ~ Miles Partnership, Version 1.0 2017. “The Value of Print”.

__ ~ Western Association of Convention & Visitors Bureaus (2017) “A Study of DMO Visitor

Guides”.
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The State of the American Traveler — The Hyper-Informed Traveler - &gk :
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ormed-traveler o
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~ Hsuan Hsuan Chang, "Coping and Co-Creating Strategy to Overcome Tourist-To-Tourist

Encounter by Using Critical Incident Technique."
__ ~ Hsuan Hsuan Chang, "Tourist-to-Tourist Encounter Effect: More Conflicts or Less?"
( Hsuan Hsuan Chang, Ming Chuan University )
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