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09:00-09:05 | Chairman’s opening remarks
Chair: Guy Johnson, Journalist and Aviation Enthusiast, Bloomberg
Differentiating Your Airline To Stay Competitive
09:05-09:20 | Keynote Interview with Christoph Mueller,
CEO, Aer Lingus
09:20-09:35 | Keynote Interview with Bjorn Kjos, CEO,
Norwegian
09:35-09:50 | Keynote Interview with Kenny Jacobs,
CMO, Ryanair
09:50-10:30 | Keynote Interview with Vitaly Saveliev, CEO,
Aeroflot
10:30-11:30 | Networking break and morning refreshments
11:30-13:00 | Technology & Strategy Roundtables
#1 Passenger Experience And Information
#2 Ancillary Revenues & Retail
#3 Revenue Management
#4 Payment
#5 Distribution
#6 Marketing
#7 Aviation IT
13:00-14:00 | Networking lunch
Accessing The Business Traveller | Future Of Experience And Retail
— Cooperation And Staff
Engagement
14:00-14:20 | What Turkish Airlines are doing | The Future of Passenger
in-flight to promote start-up Experience — how can airlines
investment and increase meet the demands of the next
engagement with the business generation of travellers?
traveler Pieter Elbers, COO & Deputy
Neset Dereli, Interactive CEO,KLM
Marketing Manager, Turkish
Airlines
14:20-14:40 | Smart Travelers Need Much Inflight Advertising - Ancillary
More than Great Destinations- Revenue Potential in an
Are You Making the Right Offer | Expanding Market




at the Right Time and through the
Right Channel

Jitender Mohan, Senior General
Manager, WNS

Kirk Adams, CEO, Global On
Board Partners

14:40-15:20 | How can you use a mixed Panel Discussion hosted by Gate
distribution strategy to tap into Retail On board: How can we
the higher yield segments & how | more effectively engage with our
does a low cost carrier actually staff to enhance the passenger
meet the higher expectations of | experience and boost retail
the business traveller? opportunities?
#1 Kenny Jacobs, CMO, Ryanair
#2 Julio Rodriguez, CCO,

Vueling
#3 Guliz Ozturk, CCO, Pegasus
Airlines

#4 Aidan Brogan, CEOQ, Datalex

15:20-16:00 | Networking break and afternoon refreshments

16:00-16:20 | Keynote Interview: John Strickland talks to Mattijs ten Brink,
Managing Director of Transavia about their plans to add new
destinations to their network and how Transavia compares to other
LCC subsidiaries

16:20-16:40 | How can you reduce fuel costs through efficient tail assignment? —
Results from case studies
Tomas Larsson, Enterprise Manager, Operations Solutions, Jeppesen
a Boeing Company

16:40-17:20 | Panel: How are Europe’s big three legacy groups using their LCC
subsidiaries in the short/medium haul market?
#1 Helene Abraham, Executive VP Commercial, Hop
#2 Laura Cavatorta, Director, Air One
#3 Maaijs ten Brink, MD, Transavia

17:20-17:40 | Disruptive Technology Pitches

What technologies will disrupt the aviation industry in the next 5-10
years? We ask innovators in their respective fields to deliver short
pitches on how they see their technology shaping your business in the

future.
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08:55-09:00 | Chairman’s opening remarks

David Huttner, Senior VP, Nyras

Meeting The Demands Of The Next Generation Of Travelers

09:00-09:20

Special Address: Examining the future of design in aviation, how will
it impact the industry in the next 30 years and what kinds of
innovations should we expect to see?

Paul Priestman, Director, Priestmangoode

09:20-09:40

How Virgin Atlantic are utilising wearable technology to deliver a
more personalised passenger experience at London Heathrow
David Bulman, CIO, Virgin Atlantic

09:40-10:20

Panel Discussion: What will be the impact of IATAs New
Distribution Capability on all stakeholders involved and will it boost
up-sell and cross-sell opportunities via the indirect channels?

#1 David Bulman, CIO,Virgin Atlantic

#2 Yanik Hoyles, Head of NDC Program, IATA

#3 Christoph Mueller, CEO, Aer Lingus

#4 Jim Davidson, CEO, Farelogix

10:20-11:00

Networking and morning refreshments

11:00-11:20

How Aer Lingus has transformed its distribution platform to move
from being a transport company to a customer-focused retailer
Michael Rutter, Chief Revenue Officer, Aer Lingus

11:20-11:40

Omni-Channel Retailing: Achieving High Performance While
Delivering a Great Customer Experience
Mike Thompson, Head of Sales, EMEA & Americas, Navitaire

11:40-12:20

Panel Discussion: How can you deliver a truly personalised online

shopping experience for the digital traveller across different

platforms?

#1 Michael Rutter, Chief Revenue Officer, Aer Lingus

#2 Jacob Guerra, Senior Manager, Marketing Systems, eCommerce/
Merchandising, United Airlines

#3 Sam Gregory, Industry Manager, Travel, Google

#4 Onur Dedekoylii, Vice President - Marketing, Pegasus Airlines

#5 Greg O’Gorman, Head of Ancillary Revenue & Partner
Marketing, easylJet

12:20-13:40

Networking lunch




13:40-14:00

How Spring are utilising strategic partnerships for growth in the
Asian market
Zhang Xiuzhi, CEO, Spring Airlines

14:00-15:20

Keynote Discussion: Every LCC region has its different challenges;

John Strickland hosts an exclusive panel discussion with key industry

leaders from different regions across the globe to look at how these

challenges vary from region to region

#1 Adel Ali, CEO,Air Arabia

#2 Ed Winter, CEO, FastJet

#3 Tony Davis, Non-Executive Director, Viva Aerobus

#4 Patee Sarasin, CEO,NOK Air

#5 Martin Sedlacky, COO & Board Member, Air Baltic

#6 Stephen Wang, Deputy President, Spring Airlines

#7 Eduardo Masson, Treasury Finance and IR Director, Gol Linhas
Aereas

15:20-15:40

Networking break and afternoon refreshments

Modern Revenue Management

15:40-16:20

Panel Discussion: Is today’s digital customer reducing predictability

for RM teams and how can we look at RM in a more holistic way to

understand the total shopping-basket value?

#1 Jochen Schnadt,Interim Director of Business Development (White
Label), Flybe

#2 Nadir Bostancioglu, Revenue Management Specialist,SunExpress

#3 Martins Silis, Vice President Revenue Management,airBaltic

#4 Brad Beakley, Vice President, Sabre Airline Solutions

16:20-17:20

Dynamic Pricing Workshop hosted by Jochen Schnadt, Flybe: Gain

competitive advantage with this exclusive workshop where you can

hear how future RM strategies will affect your business. Themes

Include:

® Insight into how today’s digital traveller is forcing a rethink on
RM

® How can RM and ancillaries work together? Is your ancillary
pricing undermining your RM?

® What are the challenges and opportunities in working effectively
with other departments such as sales, distribution and loyalty?
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HEF AKX ZH Z (Open skies between US-Europe Second
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Capacity share of LCCs vs. Full Service Carriers, within South East Asia
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Capacity share of LCCs vs. Full Service Carriers, within Europe
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BRFE o RAH LCCs Al g4t H A AR IS BB IMTE X, > 21
ST AEIE BRSNS IR X IRFSTE B AT & > A AL (easylet)~ 42
Z i (jetBlue) BARMALZE (vueling) AR & - MAEE REREZ
RlfF £ %3 % LCCs> 845 % A% (AirAsia) > # 2 f % (Jetstar)
BB ESR - BEI0FRFRILS LT LCCs BRASRIFME
2 Z R CEBRABES > HJRMEZITERBEDLHHKEET K
Z BR# ' That’s business sense, NOT business class | &3 EF ~ T A &
PP EFALIE R BEE R - RALE BTG CGRRE TR B ET 7.9/
GBS FAOMEHRE RZAHIEFR] ~ TEa ~ RRBPE -

easyJet English Help  Signin

FLIGHTS & TRAVELINFC = Hotels = Transport  Holidays = Inspireme  Business = Manage bookings Check-in online >

Business Travel

FLIGHTS CARS HOTELS

Flying from *

|L0nd0n Luton LTN 9 FROM 2 99*

ol ONEWAY PP

Outbound * (@) Return *

[o7r122014 | 5 [101122014 | 5

Adults Children <16 Infants <2 F THE T\ME

b« [+ [0 ~]

o ) R Hieh A:lrways-*
(&) Special assistance ON T \ME . rrAnoOre punctua'l than Bnt'-s

Last year. We were ® More
EEEE Punctual

A
FLEX/from £54.99 Where we fly Keep up to date
+ Unlimited free date changes* Discover where we fly for business. Track your flight with our flight tracker tool
+ inc' 1 piece of hold luggage (20kg max) Cur network covers over 700 routes to for live up to date arrival end departure
s Choose your seat & Speedy Boarding mare than 130 airperts in over 30 countries. nformation.

= No extra booking fees

FIND OUT MORE ERDIO ROt FIND OUT MORE

B8 HHEAMERBEHSE KRB (FHARR : easylet 435 » 2014/12/06)
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Flybe 17.7%
AirAsia Group 18.2%
Jetstar 18.6%
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Spirit 38.5%
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