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A Comparative Study of the Practical and Ideal E-Home Discourses
in the Taiwanese Media

Chih-hsien Chen, viking(@cc.kuas.edu.tw, Department of Cultural Development,
National Kaohsiung University of Applied Sciences, Kaohsiung, Taiwan

ABSTRACT

Using the e-home-related coverage of the Taiwanese media in the past twenty three years as
data, this study conducts a content analysis to examine: What is the “practical and ideal e-home”
discourse in contemporary Taiwanese media? Do they vary with time and how? What kind of
gender relations is presented? This study also tries to empirically test hypotheses of “‘the blurred line
between public and private domains,” “‘the gender differentiation of parenting,” and “‘the emphasis
on family communication.” Seeing the media as the sites of symbolic struggle, the study investigates
how the media have selectively represented e-home in varies of time, and how they have
strategically emphasized or not emphasized certain value and ideology. The purpose is, by
examining the changing discourse of e-home in contemporary Taiwan, to understand what
resources the being-parents and educators can obtain from digitalized home, with what kind of
limitation. In the conclusion we go further to discuss how the media discourse of e-home could

strengthen feminist education and challenge the existing gender relations.

Keywords: e-home, digital technology, feminism, gender relations, media coverage
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Introduction

With the powerful propaganda from the cooperation of the industry, the government, and the
academy, the idea that the new digital communication technology brings about ‘family revolution’
has been wide-spreading in the mainstream media (Guan, 2003), which keeps reminding the
audience of which digital products to buy, where to put, when to use, and even what kind of family
life and relations is desirable and ought to pursue. At the same time when e-home gets promoted, the
configuration of Taiwanese families has been undergoing dramatic changes as well; the family
structure in Taiwan ‘deforms, shrinks, hardens, and weakens’ (Yang, 2004). Does the e-home serve
to resume the withering traditional family, to open up the door to the commercialized residential
service, or to make it possible for families of all kinds to produce, consume, and communicate?

The potential changes arising from introducing the digital technology to the family certainly are
not limited only to new businesses. The concept of the work/family divide and the role difference
between men and women constructed since the industrial revolution has also been challenged, as the
access to work opportunities for women, the disabled, and people in developing countries has
increased. The family type of tele-cottage occurs concomitantly, which re-combines production and
consumption, and in the meantime, the exploitation of division of labor under the global system of
flexible production will take place right at home. The definition of family depends more and more
on what family members do but not on what they are (Silva & Smart,1999);  the repetitive practice
in daily life defines one’s own family, in which different family members use or do not use some
digital technologies in different digital environments, which itself gives different meanings to digital
technologies. Thus digital families cannot be defined by a single and horizontal division between the
public and the private, but instead, they should be layering with class, race, gender, and so on in
multiple and intertwining ways (Little, 2000). However, the dominant discourse rarely pays attention
to digital families of such versions and also silences familial conflict, capital-labor relations, gender
discrimination, and spatial inequity between the center and the peripheral . As the government
assesses the value of digital families on the basis of national competitiveness, the tendency to
imagine the-users-pay-it digital families might deprive traditional families of their rights to public
and wireless information, which functions as an ostentatious excuse for irresponsible nations after
deregulation.

Using the e-home-related coverage of two Taiwanese media, Untied Daily and China Times,
in the past twenty three years (1990-2012) as data, this study conducts a content analysis to examine:
What is the “practical and ideal e-home” discourse in contemporary Taiwanese media? Do they
vary with time and how? What kind of gender relations is presented? This study tries to empirically
discuss such problems as ““ commercialization of e-home, ““ boundary blurring between the public

99 ¢¢

and the private sphere,” “‘the gender differentiation of parenting,” “‘class and gender stereotype,” “the

emphasis on family communication,” and “‘the general image of e-home.” It investigates how the
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media, while covering parenting work and providing the audience with a role model, have
selectively represented or not represented e-home in various periods, places, persons, and matters,
and how they have strategically emphasized or not emphasized certain value and ideology. The
purpose is, by examining the changing discourse of e-home in contemporary Taiwan, to understand
which resources the being-couples and parents can obtain from the media, with which limitations. In
the end, we will go further to discuss how the media discourse of e-home could reinforce or

challenge the existing gender relations.

Review of Literature

As the birth rate declines and the number of children in family decreases, the
parent-child relation and the content of parenting has been influenced as well. What is
noteworthy is the way of communication and upbringing in contemporary families
has been affected more and more by the media and “expert opinion”. Through a
content analysis of publications targeting parents, especially the middle-class ones,
many studies outside Taiwan show that in every time period, experts will identify
different child-rearing goals and, no matter what the goals are, parents will be warned
that they can hardly achieve without professional assistance of some kind. Even
though expert opinions do not necessarily reflect family practices, some parents do
take advices from such media as parenting guides and books, magazines, and
newspapers with respect to household management and parent-child communication
(Knaak, 2005; Quirke, 2006; Wrigley, 1989). Quirke (2006) maintains that, while the
family represented in newspapers and magazines does not directly reflect the reality,
these coverage and “expert opinions” do highlight the interest of the public to some
extent and approximate to the family recognized by the mainstream. For this reason
analyzing the content of media coverage related to the family is conducive to
understanding how the idea and practice of family varies with time and what kind of

power relations are implied wherein (Smith, 1987).

Inside Taiwan few studies dealt with family coverage. More than thirty years ago Tang's

(1979 ) master thesis examines the change of societal value by analyzing the content of family
section in Taiwanese newspapers. Many years later similar studies started to be seen again. They
look at how the content and the form in the family section of newspapers have been changing,
including an emphasis on the leisure function of family, a highlight of individual life styles, an effect
of classification of consumers on the coverage of family sections, a rise of women’s issues and
consciousness, and so forth. Nonetheless, what has been missing is how the newspaper covers the
technology, communication and parenting in family and how the content is presented besides such
sections as family, life, and women. Not to mention recording and analyzing systematically the
gender relations and technological utilization in family-related coverage.
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Scrutinizing the research relevant to communication technology and family in Taiwanese
communication academic community, one can see the research focus varies with time. Before the
1970s, when televisions just entered Taiwanese families, researchers were interested in
understanding the perception of families and housewives toward television watching and programs,
which resulted in mostly descriptive papers. In the 1970s, the media began to promote family
planning and its effect became a hot topic. The media thus served as a delegate of the public sector in
the private sphere, even penetrating into the couple’s bodies and constructing the societal family
identity. In addition to applying the model of effect analysis, these researchers
generally accepted the theoretical framework of modernization. Starting with the
mid-1980s, the analytical framework shifted to McLeod and Chaffee’s family
communication model, and theories such as socialization and identity were adopted as
well, which stress that the media effect will be moderated by the communication
pattern in family. In the 1990s the interrelationship between television watching, other
activities and interpersonal relationship in family gradually received researchers’
attention . Morley’s (2000) ethnographic study on family audience has also been
taken to discuss the power relations and interpretive strategies within Taiwanese
families. Earlier studies relied mainly on positivist and quantitative methods, and later
ones have tended to use qualitative research methods. But such contextualized
research approaches were not taken often in the new century, new digital media
studies. Usually we can see large scale surveys, conducted regularly by both public
and private organizations, to be published, indicating the number, feature, habit and
preference of individual users. What has been ignored is under what circumstances
they work or live and how the digital technology is interpreted differently or

appropriated creatively in specific environment.

Only a few papers published in the past years of the media representation with respect to
family technology in Taiwan. For instance, Lee (2004) analyzes women’s image in the
advertisement of PC home magazine. Qin (2011) historically reviews how the newspaper
advertisement from 1945 to 1970 portraits the contour of “‘electronic happy family. ” Liu (2013)
inducts the modern mothering discourse constructed by the magazine, Women s Friends , in the
1960s. Via the data base of Taiwanese degree theses, there exist 200 studies in total pointing directly
to digital family up to the end of 2010, and the majority of them are concerned with such issues as
technological application, industrial development, and management and marketing strategies. Only
two master theses discuss the concept of digital family and product users, and the representation of
digital family in the media receives no attention.

The division of between the public sphere and the private one is socio-historically constructed
and varied. Since the industrialization in the west men have been attracted to work collectively in the

factory, and the family has thus been treated as a consumptive private sphere led by women
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(Corrigan, 1997). And technical products in family have also been transformed into non-productive
objects ever since (Forty,1986). Criticizing the so-called myth of technique innovation of family
commodities, Cowan (1983) points out that the introduction of family technology and the emphasis
on “family bacteria’ have inadvertently raised the household standard and expanded the household
scope for mothers. In other words, they are expected not only to clean up, give birth, rear and feed
children, like before. Now housewives also are expected to be smart consumers and learn about
nutrition, hygiene, disease prevention, communicative interaction, and the function and utilization of
new products. Taiwanese scholar Liu (2013) also find that, the knowledge of family technology and
home economics was introduced by the magazine, Women § Friend, in the 1960s, as
“new/western/progressive”’, which shapes a brand-new pattem of household labor and parent-child
communication but reinforces the existing image of gender division of labor. The so-called modem
mothering, in fact, contradictorily combines traditional patriarchy, nationalism, consumption desire,
and new technology and knowledge. The “Happy Family Movement” implemented b y the
government then basically is a mixed discourse of the orient and the west, the traditional and the
modern. What remains constant is, however, the image of good wife and mother, who always
sacrifices themselves and takes good care of family. Likewise, Qin (2011) thinks that the
advertisement of electronic household facilities in 1945-1970 advocated the modernity of rational
efficiency on the one hand and propagated the tradition of patriarchal thought on the other. In sum,
the new technology does not reduce women'’s burden. Rather, they become even busier as they have
to manage both inside and outside, dealing both with the public and the private realm. They’ve tried
very hard to hook up with the globalized modemity, to labor flexibly, and to learn the
standardized/scientific way of housekeeping. The housework is no longer limited to the mundane
matter in the private sphere but has become global domesticity (Walsh, 2004).

In contemporary Taiwan the family is a stage where the forces of class, gender and race
combat with each other, and the digital family represented by the media serves both as the means
and the effect of the interplay between knowledge and power. Berg (1994) indicates that the usage of
the technology at home is indeed a gendering process in which certain products related to
housekeeping or family leisure often are viewed as simple equipments for housewives. Following
up with the evolution of the idea of “media family” in the past fifty years in the US, Spigel (2001)
observes that, from the family theater, the mobile family to the smart family of the computer age,
what research shows is not simply about a conceptual change co-occurring with technological shifts,
but also about an appealing drama of how the middle-class family ideology in different times dances
to the tune of communication technology utilization. Lee (2004) recognizes a change in the
gendered computer at the turn of the new century. The women represented in the computer
commercials shift from being sexy, beautiful, meticulous, and afraid of computer to being intelligent,
independent, tasteful and good at working. The boundary between men and women gets blurred.

The rise of gender consciousness and the performance of women at work shake the traditional
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family structure. The use of digital technology in family does not necessarily lead to a perpetuation
of the patriarchal system but, instead, might make it more convenient for women to work at home
and facilitate the formation and identification of multiple family fabrications.

Based on the aforementioned literature and problem, this study will conduct a content analysis
of the following dimensions: the commaodification of digital family, the blurring between the
public/private divide, the gender differentiation of parenting, class and gender stereotype,
communication superiority of digital family, and the entire image of digital family. Most of the
existing studies in Taiwan lack for systematic data gathering and analysis and for a representative
sample drawn locally, randomly and longitudinally. A direct focus on the content, implementation
and imagination of digital family coverage is needed desperately. This study aims to address these
deficits by empirically analyzing the newspaper content with a macro-level mindset without being
superficial and trivial. The digital family is a stage where the power of class, gender, race, and so on
encounters, and the media coverage functions as the means and effect of knowledge and power
operation. It is therefore necessary to include the development of the digital family in the past two
decades in Taiwan in our research for us to be able to empathize with the normative pressure or
symbolic resource of the family life of the ordinary people and to, hopefully, tell the story of the
quotidian life rarely known.

Research Design and Method

This study selects the print media as the research object due to two considerations: one is that
it’s difficult to accumulate long and have an access to the content of visual and audio media, and the
other is that the intemet information has been rich only for the past ten years. Among the print media
magazines cannot be compared with newspapers in terms of their publication time and amount. As
for books, their sales and populations are hard to confirm. We decide to perform a content analysis
on newspapers. In the beginning of data gathering, the statistics shown in (General Media Survey ),
issued by AC Nielsen in the third quarter (July-September) of year 2010, is used. Four most
circulated newspapers include Liberty Times, Apple Daily, United Daily, and China Times » The
history of Apple Daily does not cover the period at which this study aims, and Liberty Times has no
complete electronic data base for news. Therefore the electronic data bases of both United Daily and
China Times for the past 23 years serve as the population for sampling, using “digital family”” and its
likeness as key words for search. The samples include news reports, features, special reports,
investigative reports, in-depth reports, editorials, columns, interviews, letters or articles from readers,
and editors’ special projects, and the total is 1553. A systemic sampling is then performed and 518
articles are chosen, at intervals of 3. Out of 518, 453 pieces of report, comment or article remain in

the end, after deleting those of repetition and irrelevance
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We glance over the content of the samples and review the relevant literature first, and a draft of
the coding table develops. Three research assistants assume coders, and reliability matches the
demand of content analysis, among which the individual category reliability is not lower than 0.90
and the entire reliability is higher than 0.90 as well. The main categories for coding include time
period, major theme, the public/private sphere orientation, the ideal performer for parenting, class
and gender stereotype, the emphasis on family communication, and the e-home image in media
representation. In terms of statistical analysis, chi-square( y 2) and one-way ANOVA are performed
to examine such research questions as the commodification of digital family, the blurring between
the public/private divide, the gender differentiation of parenting, class and gender stereotype,
communication superiority of digital family, and the entire image of digital family.

Research Findings

This study divides the sample of 23 years into three periods. The first period, 1990-1996, is a
warm-up stage before the concept of digital family was proposed,; it was 1996 when the sale of
household computers outnumbered that of business computers for the first time in Taiwan, three
laws promoting the liberation of market were formulated, and the symbolic magazine, PC home
first published. Then came the fluctuation between the ebb and the flow of the internet industry at
the turn of the century, when the digital technology industry tried to recuperate by combining web
2.0 with mobile communication technologies and is seen as the second period, 1997-2005. In 2006,
the Executive Yuan decided to implement the project of digitalization, claiming to construct Taiwan
as “Ubiquitous Network Society,” and to carry out “The Second Stage Strengthening Digital
Content Industry Implementation Project,” which would last from 2007 to 2011. It was at this
juncture that the industry proposed, once again, digital family as their goal, aiming to satisfy the

Table 1 : Major theme, the public/private sphere orientation, and the ideal performer for
parenting in the e-home coverage of three time periods (94)

Time period | 1990—1996 | 1997-2005 | 2006—2012 1990-2012

Sample # N=50 N=110 N=293 N=453

Promoting 440 13.5 27.0 25.6
Major theme | technologies

Introducing 26.0 13.0 36.0 294

new business

Parenting in 120 480 10.1 20.3

the e-home

Problems of 8.0 18.5 232 195

e-home

Others 10.0 7.0 37 5.2
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ko 100.0 100.0 100.0 100.0
* ¥=68243,df=8,p < .001

Public sphere 20 13.1 3.8 5.8
The orientation
public/private | Blurred line 80.0 855 81.1 820
sphere between the
orientation public and the

private sphere

Private sphere | 18.0 14 15.1 122

orientation

Bt 100.0 100.0 100.0 100.0
* ¥=38.122,df=4,p < .001
Ideal father 1.0 50 7.5 6.2
performer for | mother 23.0 149 555 42.0
parenting Co-parents 34.0 624 15.5 29.0

Individualsor | 20.0 13.6 104 129

groups in the

public sphere

Digital 220 4.1 11.1 9.9

technologies

e 100.0 100.0 100.0 100.0
*¥=21.613,df=8,p < .001

demands of consumers such as family safety, care, learning, and entertainment. Thus the third,
2006-2012, is classified as the new age of digital family. The basic descriptive statistics show that,
while the later the period is, the more the coverage of digital family is; in the first period the coverage
of parenting is of the least amount, 50, more than twice of that occur in the second period, 110, and
the third period reaches 293.

Table 1 includes three chi-square analyses by using time period as an independent valuable
whereas major theme, public/private sphere orientation, and ideal performer for parenting in the
digital family as dependent valuables

As data show, the major theme in the first time period (1990-1996) is promoting technologies
(44%). Struggling through the dot.com bubble of year 2000, the major them of the second time
period (1997-2005) has shifted toward parenting in e-home (48%). Almost half of the e-home
coverage during that time focus upon parenting practices, parents-kids relationship, division of labor
in household works, and double burdens from the family as well as the workplace. The problems of
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e-home (18.5%) have also been pinpointed to reevaluate the limitation of digital technology design,
the reshuffle of time and space arrangement in family life, and the adjustment to new
communication patterns at home. With highest amount of e-home coverage, the third time period
(2006-2012) tended to highlight those articles introducing new business (36%), describing industrial
maneuvers into family life with the help of audio-video entertainment facilities. The difference
among the e-home coverage of three time periods is statistically significant (> =68.243, df =38,
p < .001) . Except the second time period, promoting technologies and introducing new business
have outnumbered parenting in e-home and problems of e-home in press coverage. Others themes
such as e-home policies, digital divides, social transformation, and alternative families account for
only 10.0%, 7.0%, 3.7% in three time periods respectively.

As to the public/private sphere orientation in e-home coverage in Table 1, the difference
among three time periods is also statistically significant (> =38.122,df=4, p < .001) .
Homes were likely to be regarded as parts of the private sphere in tradition. It is not the case in
e-home coverage, which proclaims the blurred line between the public sphere and the private one
due to the digital technologies used at home. However, the percentages of e-home coverage with the
private sphere orientation in the first and the third time periods are still above 15%, comparing to less
than 4% of public-sphere-oriented coverage in the same two time periods.

Overall speaking, as in the traditional families, mothers (42%) are deemed by newspapers as
ideal performers for parenting in e-home. Bringing digital technologies home does not seriously
challenge sexual division of labor and gender stereotypes. Only in the first period of time, next to
co-parents and moms, digital technologies are considered as appropriate candidates for the works of
parenting (22%). Such an optimistic view that digital technologies will replace parents to take care
of whole families has died down in the following two time periods. Co-parents (62.4%) dominate
the news coverage in the second time period, while moms (55.5%) are return to stereotypic role as
caregivers in e-home in the third time period. Fathers are least regarded as ideal performers for
parenting all the way, although the percentage has increased in dribs and drabs. It seems that e-home
coverage in Taiwan has become more politically conservative, commercially oriented, and socially
biased.

To further exam the initial findings, one-way ANOVA analyses with post hoc scheffe tests are
used to detect both class and gender stereotypes in the e-home coverage of three time periods. Both
class and gender stereotypes are coded from low (-1) to high (1), with 0 standing for medium. In
spite of several differences, the e-home coverage of three time periods is identical in certain ways:
Almost all of them are regarding the heterosexual Taiwanese families, lack of non-white examples.
Nor are they alternative to the nuclear family. Nevertheless, the e-home coverage of three time
periods differs from each other in terms of both class and gender stereotypes.
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Table 2 : Class and gender stereotypes in the e-home coverage of three time periods

N Mean S.D.

Class stereotype
1990-1996 (1) 50 0.31 0.526
1997-2005 (2) 110 0.07 0.539
2006-2012 (3) 293 0.26 0.467
N 453 022 0.499
*F(2,433=12.944,p < .001

Post hoc Scheffe test : (1,2)*** (2,3)***
Gender stereotype
1990-1996 (1) 50 0.14 0.724
1997-2005 (2) 110 0.01 0432
2006-2012 (3) 293 0.53 0.689
e 453 0.17 0.596
*F(2,433)=35.510,p < .001

Post hoc Scheffe test - (1,3)**%(2,3)***

ek p < 001, p < 01,*p < .05

According to Table 2, the level of class stereotype in the e-home coverage is highest in the first
time period and lowest in the second time period. The difference among the coverage of three time
periods has reached statistical significance (F'(2,433)=12.944,p < .001). In the post hoc scheffe
tests, class stereotype in the second time period is significantly different from those in the first and
third time periods, while the difference between the latter two is not statistically significant. As for
the media content, the e-home coverage before 1996 tends to represent the image of bourgeois
family entertainment. After the dot.com bubble of the year 2000, the media have readjusted their
ways of covering e-home issues to change the focus from high-end bourgeois families to more or
less mundane ones. Therefore, the coverage in the second time period has begun to pay attention to
the needs of ordinary people and decrease the level of class-biased stereotype in its e-home
representation. The trend does not last too long. During the third time period, the income gap
between rich families and poor ones keeps growing wide, whereas digital communication
technologies turn out to be more individualized and commercialized. Media coverage follows suit.
The representation of e-home is back to well-off families who live with new digital technologies
happily ever after.

Table3 : Emphasis on family communication and e-home image positively portrayed in the
media coverage of three time periods
N Mean S.D.
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Emphasis on family

communication

1990-1996 (1) 50 0.05 0.330
1997-2005 (2) 110 021 0.449
2006-2012 (3) 293 0.20 0420
e 453 0.18 0421

* F(2,904)=5.824,p < 005

Post hoc Scheffe test : (1,2)*(1,3)*

E-home image

positively portrayed

1990-1996 (1) 50 0.36 0.526
1997-2005 (2) 110 -0.10 0.539
2006-2012 (3) 293 0.17 0467
e 453 0.13 0.499

* F(2,904)= 13.878,p < .001

Post hoc Schefte test : (1,2)***(1,3)*(2,3)*

¥REp < 00L,*¥*p < 01,*p < .05

The coverage of the second time period has least gender-related stereotype as well. In contrast,
the highest level of sexual discrimination in media coverage comes out of the third time period. The
difference among the coverage of three time periods has also reached statistical significance (£'(2,
433)=35.510,p < .001). Responding to the awakening calls of the feminist movements in the
1990s, the media seem to be more sympathetic to gender equity within and without families.
However, both feminist movements and the media have weathered through some kind of backlash
in the new century. It appears that economic hardship, particularly after 2008, has forced women to
go back to kitchens and changing tables, if not terminating their careers at all. To compete for limited
advertising money, the media choose to side with affluent families and wealthy target audiences,
instead of speaking for grudging household wives. E-home representation of this time period has
contradictorily mixed the possibility that new technologies might lessen household chores with the
stereotype of born motherhood. Fathers are again absent from parenting jobs and household works.

Itis likely to say that e-home is men’s castle but women’s confinement.

Table 3 demonstrates two one-way ANOVA analyses regarding the emphasis upon family
communication and the e-home image portrayed in the media coverage of three time periods. Both
the emphasis upon family communication and the e-home image positively portrayed are coded
from low (-1) to high (1), with 0 standing for medium.

Looking into Table 3, we can see the significant change over the emphasis on family
communication since 1990 (F(2, 904)=5.824,p < .005), but the progress in the last two time
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periods is not obvious. And what is worse is that the mean scores in three time periods tend to be low.
That means that the media do not concern if bringing digital technologies home can improve family
communication. Media representation prefers new business opportunities and technology fetishism
to family revolution.

With the most positive image in the first time period and the least positive image in the second
one, the general media images about e-home in three time periods are significantly different from
each other (F(2,904)=13.878,p < .001). Before the dot.com bubble, e-home in media portray is a
brave new world with an apparent optimistic touch. It comes under fire at the turn of the century
when the bubble of the digital industry has burst up. The image of e-home is tarished and gradually
getting back its splendor in the recent years.

Discussion and Conclusion

The aforementioned findings indicate that, while the current imagination of digital family tends
either to compliment the new technology or to depict the new opportunity for profit, the needs and
difficulties of different families in the contemporary Taiwan are ignored. By means of a strategic
deployment of power/knowledge, the standard norm of digital family is erected, which obscures
various interpretation of meaning, changing relations, and reconstruction of identity, resulting from
the domestication of digital technology.

Even if the industry states that “Taiwanese consumers welcome new technology products
wholeheartedly and easily,” it still makes every effort to “draw consumers into this world.” (Guan,
2003 ) Eventually, the subjectivity of digital family members needs to be treated as objects to be
shaped in a self-contained discourse system with powerful and delicate management. The
imagination of digital family must, however, be temporary, unstable, and incomplete, constantly
being questioned, appropriated, and challenged by families and their members positioned within
structural contradictions and differences.

The accessibility of new communication technologies and restructuring of capitalism make
more and more families to be directly included into the system of global economic division of labor
and consumption. The family positions itself at the end of international flow of goods and
information, serves as the decisive battleground of consumptive electronic products, and is also a
place of tug of war between the local government and the extra-local force, between the center and
the peripheral (Little, 2000). In Taiwan, the blocs across the fields of media, finance, and
communication have penetrated into the family life of all ages, whose influence is not only on
cultivating their consumptive habits but also on shaping the audience’s identity. As the Executive
Yuan announced in 2002 the project of “Challenge 2008”, a six-year plan of development
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importance, which claims to build Taiwan as “‘the most digitalized country in Asia”, the Government
Information Office also pledged to digitalize all television sets. The government would encourage
the digital technology industry by funding, financing, tax exemption, and so on. How on earth will
the digital family, a slogan over the years, appear?

As the findings demonstrate, the media coverage of e-home does give some credit to digital
technologies for blurring the line between the public and the private spheres. Instead of helping to
redress the balance between the personal and the political, the temporal and spatial flexibility in
family life turn out to be a gateway for bringing consumerism and technophilia to the family hearth.
E-home coverage in general, and the one in the third time period in particular, tends to downplay the
possibilities of improving gender relationship, changing existing labor-capital structure, transforming
generational inequity, and reshaping identities. The selected representation of the ideal performer for
parenting in the e-home has further revealed the conservative tendency of the media in Taiwan. In
media coverage, e-home and new digital technologies are for men. It does not call for the change
over the sexual division of labor within home. The dream of e-home is not women’s salvation and
digital technologies are not the replacement for motherhood either. To the contrary, women and
mothers could be increasingly docile bodies under constant surveillance in the digital future.

Comparatively speaking, rather than singing a happy tune, the e-home coverage in the second
time period has come back to earth by addressing practical issues. It conveys less class and gender
ideology, but more emphasis upon family communication, co-parenting, and the balance between
the family and the workplace. It takes a close look into the blind spots in technical designs, temporal
and spatial restructuring within family life, as well as policy-making at the national and international
levels. Few rosy images about e-home are portrayed. The media heed the capability and disability
that digital technologies could perform in different families. If families are indeed plural and
heterogeneous, we are entitled to ask the media for alternative ways of e-home imagination. If the
e-home coverage both reflects and shapes the power configurations of class, race, and gender, media

reforms are as important and urgent as other social changes.

Situated at the intersection of new technologies and new families, critical discourses of e-home
are seriously wanted. Capitalistic imperatives are driving the digital future to accommodate the
interests of the powers that be. The engagement of critical discourses and collective actions in the
power/knowledge plays of capitalism, nationalism, and patriarchy might lead to the realization of a
more democratic family life and a more responsible media role. Seeing social structures, familty
power relations and media technologies as interwoven( Elasmar, Hasegawa, and Brain, 1999 ),  this
research treats e-home discursive struggles as structuring forces as well as structured products. The
content analysis of the e-home coverage in the past two decades is simply the first step to grasp the
structuration of new digital technologies, and to prepare for the confrontation against class
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exploitation, ethnic domination, and sexual discrimination in the future e-home in Taiwan.
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