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2013 PATA理事會歡迎晚宴
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2013 PATA理事會歡迎晚宴 表演節目
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2013 PATA金獎 頒獎午宴一隅
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2013 PATA金獎 得獎目錄
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2013 PATA年度最佳旅遊指南金獎-本局北區國際光點大稻埕漫步手冊
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2013 PATA年度最佳旅遊指南金獎 獎座
[image: ]
2013 PATA理事會會議情形(主席：安棟樑會長)
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2013 PATA理事會開會情形 理事代理本局劉副局長喜臨
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2013 PATA旅遊交易會  大會入口
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2013 PATA旅遊交易會開幕式  本局出席代表劉副局長喜臨
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2013 PATA旅遊交易會  本局出席代表劉副局長喜臨(左3)與大會主席
安棟樑(右3)等貴賓合影
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2013 PATA旅遊交易會  本局展攤一隅
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本局出席代表劉副局長喜臨接受TTG ASIA專訪
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本局出席2013 PATA理事會於大會日報露出(PATA金獎)
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本局出席2013 PATA旅遊交易會於大會日報露出(展攤活動)
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| tips to Familiarize Yourself with Dadaocheng” guidebook include
urism Bureau, Chinese Taipei's editorial staff after visits tr
ile in Dadaocheng. The guidebook also provides list of use
n. In terms of the layout, Lee Chien-lang, expert of Chinese Taipei's tradiion
Chuang Yong-ming, Master of Chinese Taipei's literature and history as well
in Dadaocheng, to introduce architecture features and historic background.
found explanation in simple languages, readers can deeply fell the unique

nation.

t is very attractive layout, a good mix of culture, history
nd shopping. Fascinating publication, packed with useful
formation. Creative presentation in an easy-to-read

mat” ~Judge’s comment
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Asie seeks adventures
Philippe Roussel, tour operator
at Paris-based Asie Voyages, is
secking leisure suppliers in Chi-
na. He is particularly
in off-the-beaten-path travel
experiences such as biking and
hiking or unique programmes
that cannot be casily booked
online. Roussel can be contacted
at informations@partir-en-voy
ages fr — Xinyi Liang-Pholsena

terested

By Xinyi Liang-Pholsena
BOLSTERED by positive perfor-
mance in attracting FIT travel-
lers from Greater China and Ja-
pan, Taiwan now wants to widen
its DIY tourism pie to include
more Asia-Pacific markets.

“Japan, Hong Kong and Ma-
cau have always been driving the
FIT market into Taiwan. Hong
Kong s especially big in this seg-
ment — of the 1.04 million Hong
Chengdu, particularly the latter | Kong arrivals, some 70 per cent
where he sees “exciting” oppor- | are FIT travellers” said Wayne
tunities. Contact sanjay.mehta@ | Liu, deputy director general of
transglobetravels.in — Xinyi Taiwwan Tourism Bureau
Liang-Pholsena ‘ Due to the ease of commu-

nication, China has become the
fastest-growing market for FIT
travel to Taiwan, with the seg:
ment surging 200 per cent year-
on-year so far this year, accord-
ing to Liu.

At the same time, Taiwan
is casting its sights farther to
Keen on Myanmar, Cambodia | South-east Asia, with a particu-
and Vietnam. Contact Sarungu | lar interest in capturing travellers
at psarungué@bulanmadu.com — | from Thailand, Vietnam, Indo-
Prudence Lui | nesia and the Philippines.

Luxe hunt for Trans Globe
Sanjay Mehtra, chief executive |
of Gujarat-based Trans Globe
‘Travels,is on the hunt for
suppliers of high-end leisure
holidays in China. He is particu
Larly interested in destinations
in Beijing, Shanghai, Xi'an and

Bulanmadu looks for love
Indonesia-based Bulanmadu
com, which specialises in hon-
eymoon vacations, is looking for
supplier contacts in “new” desti-
nations that will appeal to new-
ly-weds. CEO Panca Sarungu is

Liu noted:
ietnam
been

has
showing sig-
nificant po-
tential in the

FIT segment,
chalking up
20 per cent
growth so far
this year”

“Taiwan is more suited as an
FIT destination for travellers to
fully explore its charms and at
tractions at their own pace” he
added. “Furthermore, we have
one of the world's highest con-
centration of convenience stories
like 7-Eleven, which with their
restrooms, Internet connection
and younger-generation staff
cquipped with better English
skills, can casily double as service
centres for travellers.

In addition, the NTO web-
site is already offered in vari-
ous South-cast Asian languages
while its Digital Tour Buddy
— a complimentary handphone

rd

Liu: big money in
FIT segment

Taiwan wants more
South-east Asian FITs

Relaxed visa rules, airfare deals are some of the NTO’s baits

rental with a 24-hour dedicated
tourism service hotline — will
enable non-Mandarin speaking
travellers to explore the country
on their own.

Liu views Japan’s recent visa

mpeti-
tion” for Taiwan in the quest for
more South-cast Asian arrivals,
although he acknowledged that
Tooser visa rules and more flight
connections remain critical as-
pects to woo more FIT arrivals
from the region.

The bureau is hence working
with the Taiwanese Ministry of
Foreign Affairs to look into re-
laxing visa rules for South-east
Asian groups before extending it
10 FITs.

Meanwhile, the NTO has
adopted a_four-pronged ap-
proach, includingeasing visa
regulations, participating i
travel exhibitions, working with
tour operators, as well as part-
nering airlines to roll out more
competitively priced packages in
South-east Asian markets.
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Celebrating the cream of the travel crop

Excitement runs high at the 2013 PATA Gold Awards lunch and presentation. By

& Global Sustainable Tourism C: Randall
Ministry of Transportat d Communications Taiwan's Wayne Durband, Myriad Marketing U: erschen and
Liu, Tourism Authority o iland’s Suraphon Svetasreni, PATA PNG Tourism Promotion Autho ua New
Thailand’s Martin Craigs, PATA Thailand’s Eng Jodo Manuel Costa  Guinea’s Joel Keimelo

Antunes and PATA Taiwan's Stephen Chang

(Champion Holidays US’ Paul Sal-
amone and Carpediem Association
Italy’s Elena Diana Archetti

y

Nepal Tourism Board’s Bimal Kadel,
Explore Himalaya Travel & Adventure
Nepal’s Suman Pandey, Nepal
Tourism Board's David Hempleman
and Subash Niroula

e W 4

Pacific Leisure Group Thailand’s Alwin Zecha,
Travel Press South Korea’s JP Sho and

World Express Group Singapore’s Tan Chee Chye
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