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& ERREZAIENA RS R RE LIRIEZ] - A —ERERN SR - SENT
° i AN EE e - NG RIFINE A ENIFEE - BRCE 2B EENE REE
R b—EA R AR ] - I SRR A A G e
J& o ARIRAZHE -
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fiff£ = ~ 2012 42 IP & TV A mEHRE

F—K 1201243 H20H

08:15 Analyst Breakfast Briefing & Distribution of the IP&TV Daily News 43 #7Fifi -8 & i & 5%
L IP&TV 5 H R
Keynotes - New Engagement Opportunities with the Companion Screen

09:00 Chairman's Opening Remarks = A #2450

09:05 Using Social TV to Build the MTV Brand at a Global Level
fEAHHEF R MTV 23K

09:25 Keynote Case Study: Twitter and TV
BRSNS © HERFIEEAR

09:55 Optimizing the Companion Experience
{5 FH 4 Bpry (B

10:15 Partnering with Content Providers, To Change The Advertising Paradigm
FINEIR A E B EF » B i

10:35 Is OTT a real threat to Telco IPTV service?
OTT(#Hits Elim N A e (R ) EHZ E(E IPTV IRBHIEES ?

10:55 Discussion Session

11:05 Networking Refreshment Break and Exhibition Visit
TRACK1 TRACK2 TRACKS TRACK4
Content Business: IP | Multiscreen Managing the New Network and
Opportunities Entertainment User Experience Architectures for TV
Content Business Companion Screen Social TV & the New | Optimising Networks
opportunities in the TV Ul; Content for Hybrid ,Cable &
connected U ZaainsgdEsE | Discovery in the oTT
environment Connected TV EARAVAORR 4L
BT NS Environment LERETTHG K
RraERis b 1P BE By - | OTT HyRhe
LN RIS RGBT

TrIE NS AT
SEHVER RS
12:00 Speed Networking & Chairman’s Introduction

23




Session
One
1210~

Content Owners as
Brands

PR (o FH 2 4 =)
i

12:10 : Using New
Services for
Increased Creativity
{5 F ¥ s ¥ gl
=pp)

12:30 : Monetising
Content with the
Assistance of IP
Networks

1E 1P Gkt T -
NERUEESE
12:50 : Programmes
Becoming
Intertextual Brand
B H R i M
i

13:10 : The Benefits
for Producing New

and Exciting Long

Content for
Immersive
Experience
VW= % G
Hrar N L fli

13:30 : Networking
Lunch & Exhibition
Break

Dual Screen
Approaches to
programming

SR AU ETH AN
BRI

12:10 : Leadership
Insight: A Look Back
and Forward at
Multi-Screen

(Bl EHEFITHE 25
12:30 : Utilising the
Power of Dual
Screen as a Tool for
Consumer
Engagement; X
Factor Case Study
SR EE
HEERETHE X
Factor {[#Z£H5%
12:50 : Understanding
the Role of Verizon
in Dual Screen
Development

T fi# Verizon(z1)
e R TP Y
=)

13:10 : TV on your
Tablet: Launching
Apps on Android and
10S as a Way to

Make an Impact on

Improving the Ul to
Meet All Needs

BRFTAROK Wi
I ESNE
12:10 : Orange Social
TV, Taking TV
Beyond the
Television Screen
Orange tHEFEE R »
BERENERR
12:30 : User Interface
Design for
Multiscreen TV
SRR E
NiEG
12:50 : Establishing a
United Ul
Appearance Across
All Devices
FERTA EsC i AL
F—HIE & T E
=2
13:10 : Transforming
the Ul for the Future

A & 7 A
AR

14:10 : Networking
Lunch & Exhibition
Visit

Managing Video
Proliferation through
DSL Acceleration

2 R P R
IR video #EBL
12:10 : Leadership
Insight: Developing a
comprehensive
strategy to deliver
compelling IP based
content, services, and
high definition video
e — 1l B> TR
FENE ~ BBl ek
R ENE > sahlE
% IP

12:30 © DSL Access
Capacity
Enhancement to
Maximise Video
Throughput

i 1 P R AR
e el
FE RE Y 2 AR

12:50 : Accelerating a

=5 /
A=

Mass Market for
IPTV through Open
IPTV Forum

Specifications

AR IPTV KR
 IFE BRI IPTV #R7

24




the Multi-Screen
World

B R PR
FEHE T - App A %
4t 4F Android 1 i0S
ENS e 4 que s
G NEE &

13:30 : Panel
Discussion
Encouraging the
Convergence
Between

Entertainment

Devices
e e
EiliRp=19)

14:00 : Networking
Lunch & Exhibition
Visit

&%
13:10 : Can sufficient

Quality of Service for
IPTV be achieved
over DSL?

IPTV gEga2E S e fit
Fi A 8 i P A
FHZ mEREK?
14:00 : Networking
Lunch & Exhibition
Visit

Session
Two
1500~

Interactivity and
Multi Modal
Programme Watching
within Content
Creation
RENERIFEE A
BIMZTET H

15:00 :
Accommodating
Interactivity as Part

of the Service Appeal
RE BRI

Integrating Apps with
the Living Room
Screen for an
Enriched Experience
B App JEFH 241
ExfEER et
S = SR

15:00 : Taking an app
to the next level,
through multiple
engagements

7 App T2 T —F

Content Discovery
Through Social
Recommendation
B HEERR
e

15:00 - Content
Discovery Through A
Social TV
Application on TV
Sets
NERRIBBER
= R EFEE

New Encoding
Regimes for

Enhanced Quality of

Service
HrEdes gy = KAk
s

15:00 : Adaptive
streaming as one of
the key contributors
to a stable service
delivered over an

open network




SIIH—HEL 0y
15:20 : The
Challenges and
Business Decisions
involved in
Acquiring, Licensing
and Launching
Worldwide Content
inthe TV
Everywhere
Environment
o . 5 B B
BEHUSHRET B EK
NS TTH PR
RSB R

15:40 : Gaming and
Gamification of
Content to Become
Part of the Big
Screen Experience:
Interactivity to Offer
Deeper Immersive
Experience

N BRI A K
B S By — 0y

O BN AR R AHY
16:00 : Offering Live
Interaction with
Events as New and

interactive

B R alE
15:20 : The disruption
of TV and media as
we know it
TEANEAFIFrAT > B
FIAG ATy oy

2

15:40 : Understanding
how apps change the
viewer relationship
with content

T i App 4RI
BE BN AR
B (%

16:00 : Can dual
screen apps
strengthen consumer
engagement without
alienating the core
demographic?

BT APP BEA A
TRAZ O Y
AR IR E &
SHL 7

16:20 : Networking
Break & Exhibition
Visit

EENT

15:20 : Guiding
Extending Ul for
Social
Communication on
TV

By BRI
{84 - 5 [k fh
AEEZHANE

15:40 : Guiding
Viewers to New
Content Through
Social
Recommendation and
Rich Media
Advertising

B BEEZENN
A B HEE A
S ENERE S
16:00 : Social TV and
User-Generated
Recommendation
FERFEEAR AT
— S [EEHERE

16:30 : Networking
Break & Exhibition
Visit

A b SR RARSS - 2
PN R
TEHRS (e e S
15:20 : Enhancing
Video Quality —
Video Quality
Optimisation for
Multi-Screen,
Multi-Resolution
Applications

b E e
mn B B 2R
St JE

15:40 : Enhancing
OTT video quality —
the role of adaptive
streaming in video
traffic optimization
H458 OTT s in'E-
M bR RIS
ARt T 4E S w:D
A

16:30 : Networking
Break & Exhibition
Visit

26




Experience
EiNrer i LEE
rrachaR it 5 E A
GEER )

16:30 : Networking
Break & Exhibition
Visit

Session
Three
1650~

New Payment,
Micropayment and
Billing Models for an
OTT Multiplatform
World

i OTT Z P&t i
o B TE T
IINBEAZ 5 B e
=

16:50 : Increasing
ARPU through Back
Catalogue Strategies
75 0 H 50 R
WEHE A5 TR

>

17:10 : Introducing
TV Micropayment
Systems to Monetise
Online Services
5o/ N B
ZEsaE AR R
i

17:30 : Facebook

Credits as a Payment

Bringing the
Multiscreen
Experience to the
User

WEEE 2
5

17:00 : Using the
companion screen as
part of an overall
global intertextual
campaign
RAEE R > B
Ry G ESORHY
—Hh

17:20 : AKQA Case
Study -

Implementing
interactive executions
for live televised
sporting events
AKQA ([ 25 3m-E
it G B R
CERREEIE ==
17:40 : Who owns the

Evolving
Interactivity
GLEXER )

17:00 : Reinventing
the EPG for a Fuller
TV Experience
BUFETEIHIERM
(Electronic program
guide)f2 (it & 2 =1y
CR

17:20 : Aiding Social
Recommendation
Through
Ground-Breaking
Technology
SR G HEE A
HrBE SR

17:40 : Embracing
Interactivity for the
Future
O g AFE AR
18:00 : Making the
EPG Work

Long-Term

Platforms and
Frameworks for
Deployment of IP
Multimedia Services
#fE 1P ZHLASIRS
SRR SVIES
17:20 : SDPand OTT
— New business
models and
opportunities for
operators

B NETE
(Stream Download

Project) 1 OPP-4%/=

TR R
K

17:30 : Operators
leveraging IMS to
deliver IPTV
services: integrated
service providers
B EE P S
a1 Z (1P

Multimedia

27




System — Virtual
Currency to Monetise
Content

B (S ERAE LT
LR -ERERE
EHAE

17:50 : Leveraging
Interactive Services
To Increase Revenue
B8R gk
BLSEHEA
18:20 : Close of

Session

user experience in a
multi-screen world?
52w 5 SR
B P A A B
?

18:00 : Close of

Session

e RIHE T H
f5rd
18:20 : Close of

Session

Subsystem) £ £
IPTV f#s Bk
Biefta

HEH IMS

17:50 : Strategies for
implementing IMS
and SDPs in IPTV
networks

IP 288G T 24 e
S N fE LA
T8 IPTV 4848 7 TRH%
18:00 : Close of

Session
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Time Day 2: Wednesday 21st March 2012

08:15 Analyst Breakfast Briefing & Distribution of the IP&TV Daily News
Keynotes - Telco Transforming to MediaCos

09:00 Chairman's Opening Remarks

09:05 Presentator: Gerry O'Sullivan

09:25 Presentator:Dr Ching-Min Cheng

09:45 Presentator: Dr Giles Wilson

10:05 Presentator: Dr. Ken Morse

10:25 Discussion Session

10:35 Networking Refreshment Break and Exhibition Visit
TRACK1 TRACK2 TRACK3 TRACK4
Content Business: IP | Multiscreen Managing the New Network and
Opportunities Entertainment User Experience Architectures for TV
Advertising & TV on the move: Customer Content Delivery
Sponsorship for IPTV | Taking the Tablet Satisfaction Networks
and OTT LS | Management BT A4S S A
B NEEE P | 12 FEERGE EEETEA RS | NS EHERAE
HEEIWE BT
IPTV 1 OTT AYE &
FIEZB)

1130 Speed Networking & Chairman’s Introduction

Session | New Advertising The New Era of True | Achieving Customer | Broadcast & Telco

One Models Enabled by On-the-Move TV Satisfaction Approaches to CDNs

1140~ OTT & IPTV with Tablets & RN TR ERBAEERENN
%8 OTT A1 IPTV i | Mobile Devices 11:40 : Stream {HIE4E25 (CDNs)HY
FEEREAE R | HIEMEHPHEER | Sponsors Welcome | ifiE
gE FATENELERENEE | and Leadership 11:40 : Leadership
11:40 : Evolving TR AT Insight Insight : Takeaways
Advertising 11:40 : Leadership 12:00 : The impact of | on the launch of an
Strategies in a Post Insight: Meeting the | Quality Assurance on | operator managed
Linear TV Multiscreen Customer CDN
Eco-system Challenge Satisfaction and SHmEEeTE L —(E N
HEEERISER | BRI EPE Business Success FHRIEEEH IR

M ERHAERERS
12:00: Heinieken Star

12:00 : Case Study

Companion Screen

B8 PREGAE B
R AR SE A

B
12:00 : Outlining the




Player Case Study
BIERZ Bt 5
T

12:20 - Does
Increased Choice and
Targeting Improve
the Advertising
Experience?
PR AR
2 £ 40185 2
12:50 : Networking
Lunch & Exhibition
Break

TV for ChungHwa
BT m-TPEEEE
R
12:20: Creating WEB
and Mobile TV
Environment to
Leverage Media
Relationships

£ WEB FIfTEhEE 17
B O e g
GRS

12:40 : Achieving HD
Multi-Media Content
Delivery to Mobile
Devices Simply and
Affordably

ZF| HD Z AN A
HEETTHREE T
13:00 : Mobile TV
Delivery and its
Implications on the
Ecosystem
TEEGREARE A
&t 2 IR
A

13:30 : Networking
Lunch & Exhibition
Visit

FHyEE

12:20 : Overcoming
IPTV Quality
Challenges and
Ensuring Satisfaction
from First Customer
el IPTV Gn/EHkEL
FIpRES MR K E
eI

12:40 : How to Build
Sustainable Loyalty
WA AR K
& ?

13:10 : Networking
Lunch & Exhibition
Visit

Role CDN Plays to
LoveFilm’s
Distribution Strategy
T8 N A RG4S
1 LoveFilm §5 €5
I 3 Y A
12:20 - Content
Challenges for CDN
Approaches

N IR 4E A
HIN S HEX

12:40 : Understanding
the More Dominant
Roles played by
Broadcasters in the
CDN Ecosystem
HIEEEREN
FHEHRGE LB R
STy E A A
EEArilE:oNg
13:10 : Networking
Lunch & Exhibition
Visit

Session
Two
1430~

Increasing Consumer
Interactivity to
Extend Advertising
Revenues
WENUHEE T H) > T
B EUA

14:30 : C-commerce;

Achieving Seamless
Universal Availability
of TV on the Go

pectall =gl i
— AW

14:50 : Orange TV

Everywhere on

Assuring the
Individual TV
Experience

prag i AR
5

14:30 : Overcoming
Customer Installation

CDN in the Cloud
and Taking On New

Frontiers

P B ERAEE

I R T LR

14:30 : Focusing on
the US Market: CDN

30




the importance and
opportunity of
monetising retail on
converged IPTV
platforms

CpgzE ' IPTV 5
BOHVERRIR S
14:50 : Offering
Advertising Packages
Across Multiple
Devices

FR L Tia et
FEEELL

15:10 : Can IPTV and
OTT Allow for a
More Targeted and
Profitable
Advertising Strategy?
IPTV 1 OTT gE4%
B H HARMEA
At H I R 2
15:40 : Networking
Break & Exhibition
Visit

Mobile and Tablets
s e T EEE
AR EERE > Orange
TV [EEZ BT
15:10 : Tailoring and
Synchronising
HbbTV with Multiple
Second Screens
EEZ Eo
HOlz[E R &R
PRAHS AR
(HBBTV,Hybrid
Broadcast Broadband
TV)
15:30 : Managing the
Migration of Mobile
Content to the
Internet and Delivery
of TV to Mobile
Devices

ES BN TEIN
HEHER - THIEE

{TENASE YW
15:50 : Utilising
Compression
Technologies for
Multi-Screen Live
Streaming, OTT and
VOD
I BRE R B
Zee s &Rl ~ OTT
1 VOD
16:20 : Networking
Break & Exhibition
Visit

Challenges — Getting
it Right First Time
Round

SR 2
— gt
14:50 : IPTV

Customer Retention -
Don’t Let The First
30 Days Be The Last!

R E IPTV EEE-FIE

(i 30 KAk Ay
& —1{

15:10 : Achieving
Process Efficiency
and Operational
Excellence

2 F| B RERT AR
TR AF#ERE

15:30 : Taking
Responsibility for the
Connected Home
RATERERIEA
R

16:00 : Networking
Refreshment Break
and Exhibition Visit

Challenges in USA
FREAEERTS 1R
FEE > WEEIEMES
Bk

14:50 : Evolving
Towards a Media
Delivery Network

2 g g [ —{E A
{EHIELE RS

15:10: The role of the
Telcos in the CDN
market
BE(SAEN B IRYE
&g BAVA
15:30 : Assessing the
Increasing
Importance of Telco
Frontiers

S T 5 4
fg M

16:00 : Networking
Break & Exhibition
Visit

Session

Innovation in IPTV

Optimising Mobile

New Business

New Trends and

31




Three

based Advertising

and Wireless

Models and Future

Strategies In The

1640~ Strategies Networks to respond | Outlooks CDN Ecosystem

IPTV E& 508 2 Al | to Fast Tablet Uptake | HrpsefRsUMIRZR | BrAyE SRS AR
Hr SEEUETFTEIMMEE | HY Outlooks N {FIRAEGE A RE
16:40 : Using SRAERE o R [E|FESE | 16:40 © Ensuring 24
gamification to drive | f&EL#E Customer 16:40 : Unified Video
an IPTV based 16:30 : Satisfaction in OTT Delivery at the
advertising campaign | Ground-breaking Video Delivery Subscriber Edge
(EFH 267k | Research Into the PREGH B R 55 (B ()
#—1[& IPTV 45 | Future of TV OTT video {&3E FPimst—
2| Consumption on All | 17:00 : Customer 17:00 : Is Gaming the
17:00 : OTT: Will the | Screens Satisfaction Next Logical Area of
money follow the BAHUHEAT R T Management in a Development for
eyeballs? B I5C#E | Wholesale Business | CDNs?
OTT : & e RE | AT ¥redis Model NSt el
HREBKEENE ? 16:50 : TV et R | 2SR
17:20 : Close of Everywhere Case MEEZ MRS ST | 17:40 : Close of
Session Study: Belgian 17:20 : Close of Session

Market in Focus Session

JZEF@ A E AR E 2=

S w il

17:40 : Case Study:

Deployments of

Tablets Across CEE

(& ZEH5T « 1548 CEE

U dE

1900 IP&TV Industry Awards Gala Dinner at the London Film Museum
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Time Day 3: Wednesday 22nd March 2012

08:15 Analyst Breakfast Briefing & Distribution of the IP&TV Daily News
Keynotes - Making TV Social & Refining the Relationship between Audiences and Content
09:00 Chairman's Opening Remarks
09:05 Taking Consumer Engagement To The Next Level Through Gamification
09:25 Taking iPlayer Global
09:45 Delivering Compelling Consumer Services to Multiple Devices by Leveraging the Cloud
10:05 Discussion Session
10:30 Networking Refreshment Break and Exhibition Visit
TRACK1 TRACK2 TRACK3 TRACK4
Content Business: IP | Multiscreen Managing the New Network and
Opportunities Entertainment User Experience Architectures for TV
Digital Asset DTT & Hybrid Digital Home Cloud TV and
Management & IP Broadcast Consumer Cloud
Workflow Services
11:30 Speed Networking & Chairman’s Introduction
Session | Evolving Workflow Emerging and Redefining the Cloud TV: Benefits
One in a 24 hour Converging Connected Home and Challenges
1130~ Multichannel Technology 11:40 : Leadership 11:40 : Forging Ahead
Environment Standards for Digital | Insight: Evolution of | With Cloud TV in
11:40 : Deliveringa | Television Connected Home Asia

24 hour Centralised
News Service

12:00 : Instigating an
Innovative
Cross-mediaPlatform
Strategy

12:20 - Are we
Witnessing the Death
of Tape?

12:50 : Networking
Lunch & Exhibition
Visit

11:40 : The future of
the DTT Platform in
France

12:40 : Case Study
Accelerating a Mass
Market for IP and
Connected TV
services through
Open IPTV Forum
Specifications
13:00 : Cost
Balancing the
Ppgrade to DVB-T2
and Addressing the

Technologies to
Support the Digital
Media Revolution
12:00 : The Telecom
Operator Role in
Taking Connected
Homes to the Next
Level

12:20 : Offering
Digital Pay-TV and
Multimedia Services
to the Connected
home, through any
Type of Network with

12:00 : Evaluating the
Growing Popularity
of Cloud TV

12:20: Is The Cloud a
Network
Architectural
Imperative in the
Multiscreen World?
12:50 : Networking
Lunch & Exhibition
Visit

33




Challenges of
Supporting HD and
3DonDTT

13:30 : Networking
Lunch & Exhibition
Visit

Seamless User
Experience

12:40 : Connected
TVsvs. STBs
13:00 : Networking
Lunch & Exhibition
Visit

Session
Two
1430~

Keeping Hold of
Your Assets in a
Multiplatform Arena
14:30 : Assessing the
Role of Digital Assets
in a Convergent
Media Environment
14:50 : How Can
Piracy and Digital
Rights Challenges be
Overcome?

15:10 : Understanding
the Increasing Role
of Metadata in the
News Environment
15:40 : Networking
Break & Exhibition
Visit

Network Planning
and Service
Deployment

14:30 : Major
DVB-T2 deployment
in India

15:10 : DTT Rollout
in Argentina

15:30 : Combining
DTT with
On-Demand Content
16:00 : Networking
Break & Exhibition
Visit

Monetising New
Video and Non-Video
Services

14:30 : Seizing the
Business Opportunity
and Introducing New
Non-Video Services
14:50 : Monetisation
Opportunities
through Media
Players: Convergence
of Set Top Boxes and
Media Players to
Open New
Opportunities for
Operators

15:10 : Non-Video
Services Entering the
Operator’s Agenda in
Eastern Europe

15:30 : Enabling &
Monetising New
Non-Video Services:
Home Automation,
Energy Management
& Healthcare

16:00 : Networking
Refreshment Break &
Exhibition Visit

Cloud Services and
Multimedia Storage
14:30 : The Growth
and Expansion of the
Cloud Storage
Services

14:50 : Evaluating the
Growth of Business
and Consumer Cloud
Services

15:10 : Promoting the
Growth and
Evolution of
Consumer Cloud
Services

15:40 : Networking
Break & Exhibition
Visit
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Session
Three
1640~

Overcoming
Technical and
Strategic Challenges
in the Digitisation of
Content

16:50 :
Standardization Of
Exchangeable
CA/DRM Solutions -
A New Approach For
Retail-CPE

17:10 : Streamlining
Processes and
Reducing Costs in
Distributing Content
17:30 : Panel
Discussion What is
the Role of Content
Archiving in Keeping
Broadcast Revenues
High?

18:00 : Close of
Session

DVB-T2 Trial
Results and
Implications

17:00 : DVB-T2 Trial
Results and
Implications in
Finland

17:20 : DVB-T2 trial
results and
implications in South
Africa

17:40 : DVB-T2in
Africa

17:50 : Close of
Conference

Privacy vs
Personalisation to
Offer Tailored Digital
Home Services

16:40 : Skype's Role
in Taking the
Connected Home to
the Next Level

17:00 : Monetising
Digital Home
Services from
Broadband and TV
Operators Perspective
17:20 : Close of
Conference

Migrating Services to
the Cloud

16:40 : Launching a
Network PVR in the
Cloud

17:00 : Advantages of
the Cloud for Gaming
and Other TV
Services

17:20 : Achieving
Best Possible Quality
of Experience of
Cloud-Based
Services

17:50 : Close of
Conference

it ¢ HPREERS > A IR EESIE 1 2 RZE#

35

5 3 R 2B -




M = 2 5 A R I A

lllll' Irw TR ‘a
0 I
4 o

f forum

11 ]

i

BT TR

Keynote Sessons &
(onfecence Stieams

Mum.sue‘m
HTMLs HbTy
Social TV DLNA | o1

36



D NEws

ORCA |

TERACT v e

W Spotiight

Wed 21, 11:10

BEYOND THe
HORIZON Lixs THE
SECRET TO A
NIW BIGINNING

KEVIN COST _ER

WATERW D '

Waterworld (1995) B |

Genres: Adventure, Action, Science fiction
Starring: Jeanne Tripplehorn, Kevin Costner
Rating: & &

$299 For 48 hours
™ Order peXplore

Chill 2

Top Chart sic 0p

PB UK News ’
. y

XMP Live

Rapid Entertainment
EYE 2 EYE Premiere
PSTN Classics
BuyMe

TTFN Europe

PT Live

PBC

Smash

Classic Life

R2B Music

W Friends' suggest

ﬂ,,m

5} .H »
Burn After
Reading

V' Movies for you

Casino Royale Big Brother

N
' Now playing
‘ Loose Women

Y

Batman & Robin

Day One

"

The T

P A 09:30

SAMSUNG

SAMSUNG

[1.30pm - 12

The Bill is not you
show, but rather 3
extraordinary poll

characters. An ex
Supported b)’ sof
country's le

innovate writers
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