1T e P 2 M A LH B 5
(LHEEA © &)

T EEHRS

A TARE - BRI E R B
RIS TN R G R R E
JiEb Bt lE ¢ FA (Hong Kong)
HHEQHARE] - 99 & 10 H 24 HE

e H 100 £ 1 H 18H

HE20100E 75 4R Bt E R R EE

10 H 27 H



HE

2010 ToifE 45 By 2 EREEE (727 (Cable & Satellite Broadcasting
Association of Asia) & A RE99F10H25H £10 H 27 HEF BT » Az
ST e Bl R e ST - RIS IsR B B S SRR (% - TG4
e AR Sl B B A G SR FRR B RE S S SR - S E R N iR R R UR L g -

R ey B 5 Bl H.5518 (Regulator’s Roundtable ) k24 @55 ( CASBAA
Conventions ) Wi A ER4y » s £ A T AESHIRAYAEES | (Unlock Your Networks ) »
SIER L AE R AR - A B B GEREEER - WA ALER - 14
B~ EEEEAERAEEETERA -

HRNFEEHRE PR S5 G s aniVaEfE &5 - A UGS TS
2010 CASBAAF & HIY ~ S BRI H (Bl RamE g EEaE - V5 RS

fethie - R AR B S i B A



HE20100 M E R B EERERAHEEIHRE

EEN

B BB E .ot 4
T BRI e e 4
e H Y e s 4

B B EETEEIETR ...cooooee e 6
T BT T et e 6
T R ETEE s 6
= B EEETERERE e 7

B2 LR e 11
T R 11
T BB et 12

B v BB e 14

TF > B ettt et 15
BT ~ CASBAABBEEEH . ...ovrvverereieeeeiseeesisseessssssssssseisssssssssssssinnas 15
B2 ~ 2010 CASBAAFE G ERIR....ooooecvcccccc e 19
[ 3 ~ 2010 CASBAABIE R R B, oo, 25
fff4=4 ~ 2010 CASBAAFESEEITHI K HFFoooovvvvvvrivvccvicviinae, 31
RS ~ CASBAA CEOFH A ..oovvvvvmreirerrirerrinesrieerissessissess s 34
[ 6 ~ 2010 CASBAAEGTEFNIE A oo 39



T~ GEEEED

— - @i

A NBAR BT - 178367 21 F SRS ESTE - MR
05 LR ST © S0 KEI12(09)F- 2 112010 CASBAAZE -

R SEUR FIR G » 501 R 2 S TS 00 » (8 A Sy
B 2 AHE— B AN - —Bk R - RN S e .
L1425 Grand Hyatt Hotel) + AT EEHIERAVAR @ » 8 Ram A S B
EREBEREG - FEIEHREEAR - MFESRRE -

A ERCILA] - RAE(TEORRTRIR LA - SUBB ST R TAT4R - s
B REIPIIN TR TS  SSLAI RS - B3R R

Je > Lt B R R R R A E B R 4 AL 04 i iR R R EE L B AR
ZaplEsy (MEREHEGIEERREREE) - EERERERNTEEEY B

FBFEARGRILR » EETLEMEEXMEAFSEH) - H 2 EERA A E S
BLEREERS ~ B ~ ARET IR B SN A S TE -

— - HH#
ARG Z B2 N20100 05 4 ik 2 B 1 Bt 1 & B B B e S R
( Cable & Satellite Broadcasting Association of Asia & CASBAA Regulator’s
Roundtable 2010 » G LRANMTAL) - R RFEE R Ed Ry BIRH S (FRA (5 - W
AERG i Lt B TR Y 5 7 S R B R R SR TR S i RN AR R AR B E -

EREAGRILL > SHARSNNCASBAAES » HISKSELZ K AT

Y B B 4B http://info.gio.gov.tw/ct.asp ?xItem=26768&ctNode=3875&mp=1

4


http://info.gio.gov.tw/ct.asp?xItem=26768&ctNode=3875&mp=1

H 3] ELIUN - e
95410 H24H £27H ARIEEZEE S
FE R K # e
R EIENER
964-10H28H £11H2H ] £ o5 #k EIENER
98F11H2H %6H A Ji £ 75 7% EIEN B
ENIGIERZESS =320 EIENER
R EHEN B




A~ HEFEEEEE

—

SHMN S 4 B L R R 1R 177 & (CASBAA) 2 o & S S Y IR = 40 %% - H
SN 128 S B B R BT B R AR R ARG - PSEARS K T H (e
HEFTAAR - BESOBAD L BUTRTENEIEE AL - @2 - SIRMRGAERE T
BRHEI 2 SE  R ARSI - TS

(RN ERIRE ~ F4 - FARERRES Ay B RS
GRCREIHREERE ~ R RSO - W R AR » DUE R
HERBSLE -

(MRS B FRAERTTTS © (REE R BRI M DL R iR B 3t B B S0 3
BB TRA T BEER IR R HLR I - (ST & e R AR T (R S 7 I R AR
Z 7 -

(S)EREUZTEE N » CFER S A RN T - HERE A 4 R R R Ry
S A RRILAS - R - ME R BRI - B EER GRS SRR

G o Ry EER DAL - Ty S R N E R R B - R AR
BlREmiE ~ BRI BOR g - BT YR EE S g% HiiiitE
Haro EEGRSREAEM -

- FEED
(—)HFfE * 9910 H25H £27H
(Z)HiEG - FAFLIRIE)E (Grand Hyatt Hotel)
(Z)eRfE - AT R F2 - SUECASBAAYEL

2 http://events.casbaa.com/convention/


http://events.casbaa.com/convention/

= FERTWEE

CASBAA Fyur N Ia (< & B8 (R S 4 Bl < [EIHG - A7 e TS MR IR )
RUESEBETIET  AETEEIAN T R R TN S IRATAEES (Unlock
Your Networks ) » f1-&B5 (B 55518 (Regulator’s Roundtable 10525H ) K4
g (10H26~27H) WM » 2008 Rl & 2 - AREHmEEREREE
g~ NEER - WERS - EEHEEMEEEEETESHRA -

(—EEHEEEH3E (Regulator’s Roundtable 10 525H )

1~ EfE - IEPE-EBE@E4ERET Simon Twiston Davies (CASBAA’s CEO)
2~ EFRFA - (RITSAEZ: Hugh L. Stephens (RF{UEEGIRSE BARAT]
Time Warner Senior Advisor)
3~ BRERA - EARAEER B N 25 # A (Broadband Networks and Content
Availability)
4~ A BEHHEGHE Charles River (CASBAA i)
5~ 2B i BT - A E B EREEER - WA e
r~ FENRSS - BN RS E T e AEER 2010
CASBAAF & EB4EIS)
6 ~ Bl (IFT3) -
(DEEEF R ( Language Policy)
(2) B FE 4 & B A 725 FH (Broadband Networks and Content Availability)
YN AE H LS (Content Regulation Policy)

ARgH#10H25H ME2RBELG - G E RN - [ FRETTHE - KK e
2% FREPIER - B2 72 IYERL O - S s AR YET R oM s B B A
FROITImEL ~ M ~ g ~ 2R ~ FE2KPEaE ~ HIJE ~ JREEE - HIE ~ EANTES)
FERPEARAESE R - PRI BEAL A HE EFE PE P TR BN ( Mr. Simon Twiston

7



Davies » CASBAAILEH) - filiAy 17 82 & sk 17 A ORHT 5237 25 (Mr. Huge Stephens
R EEN RSB 2R - TR/ /2 &7 BA(Mr. Stuart Chiron > FAEREER &R} PCCW
EEBUFEBEE) « SEMEE(Ms. Belinda Lui » FFCEEGRZERIERRH (5 A 3,
BORTEREREH) - BEATE £ - BERHTTEEBUFEEF(Mr. Aaron
Liu > P85 R SO e R B TR BB RS ) -

R AL 22 AT RSG50 BERE R — L B IR BORER T > 2457 458
RREERS e ERERE KL EEEUHENAN TSR L
K ERGREGRRITE T Eeiit Fr207 2505 TEREL5 88 - EaiiElT
TR ARR > SEAREGREES KXHBRER -

(Z)E& (CASBAA Conventions 10H26-27H )

AIEE G EEEEN S oA N A G R - SHoORET MR P
PRI ~ BTRIRS A 2 I RE R RE R - WA PRET H APRERI R ARG > BFedn
MHEE BB ERITH - RS B BRI TR SRR TREIRKEILARER
AY7EERT > R R AT ARV EE BN -

Z I G PR ROEE(CASBAA Conventions » 4 :4) 1 A= EHREIEEN D -
H g aruh_E (http://www.casbaa.com )/ SN & SIS - ERESTHE R R
WENENE EER ROSBIE R SER > 201008 EEVEEIAIT

o

10H26H (2H—) KgH1H

0730-0830 | F&@&#; : =4 —HIH Y B BEEE

0845-0900 | B EEE

0930-1020 | s EE

1050-1120 | EASEE¥EE : MCCANN WORLD GROUP

* [FEE 2



1120-1210 | EE AT e 7 S A e TR

1210-1300 | AR B EER

1400-1430 | BAZREIE HIMERA¥EE - TRAI

1430-1450 | BZEF SRS @ ERICSSON

1450-1540 | TEIHGREE

1610-1700 | N ~ MEEREAIRTS ~ +h S 4ps A EERe AT L
1700-1750 | ZEEIES TS ENRE

1800- e @ Disney ~ HBO ~ Fashion One

10H27H (BI=) R&H2H

0900-0930 | FH¥5 S

0930-1015 | fmhdHEd

1015-1055 | ZEENANAHVERE

1120-1140 | BZEEEREL - MTV Network International
1140-1200 | EESEEEEE

1200-1240 | BEEUERAYATE

1345-1415 | EAZEEHEL ¢ FOX International
1415-1455 | 3DHEZHILR

1455-1535 | WECRT 2 TR AR

1600-1630 | EAZEEHEL ¢ FOX International

9




1630-1710 | #rV-& EHVHTEE
1710-1750 | SRRV S8
1800- EFE SR © Universal Networks International ~ Discovery

10




2~ LRRER

EREEMALI04F AR - INRPRERR (L1215 A ) (9TEE AL > 2
RS R R ) > Tl ze VU U - RypssE ~ BREEE) » Bl GRS G
L BUBEMIRNR > GEAEREH O - RIG ERERRT ] R g © T RS
BER R AR AL (7RG ~ AES) » TR A - IRE M A 28,200
ZE ) (ME9) - " 2B R EERSEGTE | K T 20101050 B AR AE SR AUR
(4niE10) 51 -

BEGEE & 7 72010 CASBAALES » B Al B [F 32 SRR IS LRI -
BT iie TN - TSR R E TR > BIRERE R A E A
BALEEAH PR RTEATE - EELISCRERCER  (RRERUPOLH VARSI T

R

J

A=

— o~y

e Y SR ey CC R R LS AN KSR WIS SN S g S R LY
ABE R EET  AHRE A S BB SR RS AR o SN S ERAEIES b TR 5%
ETRERAYINE - BTE G EEERA - PHIER/ DR ERNE > B E S LR
JE& > MBI E MRS A SRS RO BT > ER BN S EIEUT ~ FEAaFEE - UH
BrE L [EIREE AR -

55N BB BRI R Ho H 2 e E &2 T Hiaihfe - BiE
FHYEEE PR DR - BT E SR s B e A SR PR R TR ER A
EERnryEEE - SES IR AT RER R ARG B RS I (2

99MF11 H 11 H #EFRIHE H s ( MRS B I FEFCCIiRT ) * > 28
IREEEFEN - B S E599E12 H 28 HE - DI & fH A E e i (R R AIL

* http://voices.washingtonpost.com/posttech/2010/11/changes_in_the_television_mark.html
11



EHEGREH WAt VODNEFE G R - S R #E#E EMOD
s ESERASRME L BEHE Y R HNSREE - SEH
bR T4/ N REHE IR » S5A G BEIPTVRYIEE » JR o] f2HEEE BEH R (VOD)
s > AR R B ARV ET H SR

S54R994F12 H 30 H A8l ¥ il ( B A IS EAVENENT - sRER IR 2 ) R
B F- B AAMERFE R FAREL B TWEE 74 B4 (Next
Media Animation) #7# (¥ chg2 7 > 7 3 223 E & 975 B Recie— 4 WATHE £ &
BB ATHF RS E RGBSR b S By RR A A AR AL
BATH OPER o
S IS EE R SRS - BB TRE T BR AR AR
B ~ 5B SR IR A - B AR SR ~ S5 B~ AH - A - RS
Fihm eI ARRAYFE R - FA - Bz - 3D ~ B TE - AR EE R F R
— RO AEHEIRE

B ELAS BE - AR RREIERTT IS e A e EE N A
BT > HREEER Fa N ERE > RSO BRI o R SRR
s am E > RS/ DR ~ IR E B - STEL gt REMASREA
AR AR AT REIER -

il

R

|

IEBEROFLH12HIER M " BUFAHSRFTEIDE ) (TEERESABE
%~ PO TESREH SRR A E R~ RBUTIRRIE BEUA ~ TTEBERE R
BALH SRR B TR G - THET101ELH LHREE T - PR HI3TE G B 0F Fy29fHt
B o ERHTBIE R R OB RO R TBIR S S ANE) - [FA RS

® http://www.guardian.co.uk/media/organgrinder/2010/dec/30/cables-loose-lips
*http://zh.wikipedia.org/zh-tw/%E4%B8%ADY%E8%8F%AF%E6%B0%91%E5%9IC%8BY%EA%B8%
ADY%E5%A4%AE%ES8%AL1%8CY%E6%94%BFWHEG%AIY%IFHEIYIT7%ICIET%B5%34%ET7%BI
%94%E8%AA%BF%E6%95%B4

12


http://zh.wikipedia.org/zh-tw/1%E6%9C%8812%E6%97%A5
http://zh.wikipedia.org/zh-tw/2012%E5%B9%B4
http://zh.wikipedia.org/zh-tw/2012%E5%B9%B4
http://www.guardian.co.uk/media/organgrinder/2010/dec/30/cables-loose-lips

A RES I T R BURFAH SRS B R - 5738 5 B B ROy 8 A~ [EI %R
SEAMBER AR « EEBERSINEE A TERCRA R - HEuE T iRz
B A - EELAHESA SR ER AR A SR A CE B 2 T RE T AR R > HE IS T E 52
B AR B EEEEEUR -

DRI » 6o BR SHE S B R A R AR R B B P B i B R R S TTE RN
AN SR B H B S - HIL[EER(S RN R REE A SRR SRR
f& - EiE R AR TR -

HI - Rl 2 BIBURTE TS B L AVEES AR SRR S LR ER 1 1Y
BEREIRSS FHEA T > PHBERERG RS D Bt © (L [ERRIREIR « SRR BI B B
JFHVE R PR R R BB RS HY A - (I B i R E 6 2 & & (Ofcom)
9949 H 20 H E AT VODN A E BBtk il E (ATVOD) ' B
DREATVODRE T B D] R R A M e A s (BIERMESRFERVETH ) HYHR
AT fEAtEE B s S ALV RIB T R B R (T - AR D (T B R A
A P REEAGEE 2% -

ARAAS & T K B A BB A OR R SRy i - BaP e RE R 3
EE AR F ~ SRS R B E DL B ~ (e B R FEIAR &

(Co-regulation) FFJ53 - DIEESIEE B SR AGHT H MEENE Z HAY

"http://www.nma.co.uk/news/ofcom-hands-video-on-demand-content-regulation-to-atvod/3018391.arti
cle
13


http://www.nma.co.uk/news/ofcom-hands-video-on-demand-content-regulation-to-atvod/3018391.article
http://www.nma.co.uk/news/ofcom-hands-video-on-demand-content-regulation-to-atvod/3018391.article

NG R LR B SR a6 - 5B S BIRISERIAEFT S
Y (R R E SRR IRmRESE ) B —TARWES

AREABFL R GINCO)= 2 (8 » 30 TPy K2 HBF L ERT
FERHLEFEF ARG 6 FrATH Hr2 7 ANCCH 2 2 % » 5 E P
H L lRE 0 f e R Fc A AL T RHLAE A WR B -

AR BFHHEE FEREFESRFE T BRI R ARG ET
MFLELRPE O RFATZ 22 LA~ HHlP HF & I 7R
FRATE AR T e? fREFR R 223z 1 iv  Fhad ficd 30 T 440 -
ARRFHTARE § RTARBE B2 TARER oo b2 iy
pEFREFED EVAREES 57%1‘#'&#& W EZRTAFNELHAR -

BeR O RERES > EFREESI (R EENRA TEE) 2%
AEERIIBREEEEERS BB VSRR REHREE  JadEES
TCXAb R IREHE BT B - WARPAR AR MtgsT -

TE A i B P o [ o P L S (R — E e ey S A B A T RE A TR 5C
FE1Y 77 E8145% (There is no quick and easy solution.) » FIEEAR T » B2l > 152
RS TS ZAGE  ERAEEAT ECsE AT R » F A0 K
B 4R O EERE Y > A2 S R

EEEE
14



{h -~ K%

F¢F1 ~ CASBAABEA X

0?:8?13:2919 16:14  FROM CASBRA TO 1666886233437391

Fix 4o 996-2-3213-"??‘\\
f’Aﬁe i of 4

Ms. Su Herng

Commissioner

National Communications Commission

Ren-Ai Rd. Office No.50, Sec. 1, Ren-ai Rd., Jhongjheng District
Taipei City 10052, Taiwan (R.0.C.)

Dear Ms. Su:
1 write on behalf of the Board of Directors of the. Cable & Satellite Broadcasting Association of Asia

(CASBAA) to invite you to participate in the. CASBAA Convention and associated Regulators’
Roundtable in Hong Kong on October 25-27, 2010.

CASBAA is Asia-Pacific’s leading non-profit trade organisation for the p ion of multi-channel
television via cable, satellite, broadband and wireless networks. CASBAA represents some 130 Asia-
focused corporations, which in turn provide connections and content to more than 350 million
households. (More information on our Association can be found below, or at www.casbaa.com.)

‘The CASBAA Convention is Asia’s premier broadcasting event of the year, and gathers over 700
senior industry executives from across the region and worldwide for a three-day programme devoted to
exploring the key issues facing the sector. The separate, closed-door Regulators’ Roundtable brings
together for a lively exchange of views 2 selection of officials from regulatory agencies in the 16
markets where CASBAA members operate, and leading executives of the industry.  This year’s
Regulators’ Roundtable will be held on the afiernoon of Monday, October 25.

Discussions at this year’s Convention will focus on the new prospects for digital media, as the rapid
growth of pay-TV coexists with the internet. Sessions will explore online the ongoing d lopment
and growth of different media platforms in India, China, Thailand and Vietnam. Advertising and
sports broadcasting issues will be discussed, and new technologies like 3D broadcasting will be
explored. '

The CASBAA Convention 2010 presents a powerful opportunity for regulators and senior industry
executives to exchange ideas and strategies and discuss new trends that will drive businesses forward
during and beyond these difficult times.

We believe that your agency’s participation will be a highly valuable contribution to enhancing the
dial between gover s and the busi sector. Please contact the CASBAA Executive, office
should you require any further information or clarification. Please contact our Regulators’ Roundtable
Coordinator, Annie Chu, for confirmation of your attendance. She can be reached at
annie@casbaa.com.

We look forward to hearing from you soon.

Yours sincerely,

2 e HAARAN

Simon Twiston Davies

W oo
Doen 2% ¥y

802 Wilson House, 19-27 Wyndham Street, Central, Hong Kong. Tel. (852) 2854 9913 Fax: (852) 2854 9p30

Get Connected ~ www.casbaa.g
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CASBAA’'10 Dl

CONVENTION N S 2
25-28 OCTOBER, HONG KONG Unleck Your Networ ks .

“Unlock Your Networks”

©
r-6

INTRODUCTION

CASBAA Convention 2010. Celebrating more than 20 years of Asian pay-TV growth.

E\)ery day over a billion people view Asian pay-TV. It’s the world’s most dynamic ad and subscription
market! Grasp the value of US$30 billion a year in pay-TV subscriber revenues at the CASBAA
Convention 2010 from Monday to Thursday, 25 — 28 October at the Grand Hyatt Hong Kongl

CASBAA Convention 2010 unites operators, content providers, satellite services, technology,
telecoms services and ad agencies. Themed “Unlock Your Networks”, the Convention connects the
dots between Platforms, Channels, Technology and Partnerships.

Platforms — What do 340 million diverse ;ubscribers want from pay-TV? And how can it be delivered
while growing ROl and ensuring future revenue? Unlock Your Networks and find your way at the
Convention.-..

Channels — Pay-TV has changed the lives of more than a billion viewers in Asia. Find out why! Find
out how! And drill deep into the whirlpool of next generation TV to find out what’s next!

Technology — The Convention gathers the world’s greatest technologies, relevant and sophisticated,
designed for Asia. Unlock the road to your successful digital pay-TV future.

Partnerships - Do you know ybur partners?
Meet the operators, content providers, satellite and broadband services, telecoms and ad agencies
leading our industry. Kick start 2011, Meet the people today, you need to know for tomorrow.

Fast Facts About 2009:

= Over 800 delegates ® ) = 1golf masters

= Over 100 media . »  1charity ball

= 45sponsors » 4 sponsored breakfasts
= 43 media partners = 2 sponsored lunches

= 28 supporting organisations = 10 exhibition areas

= 3 networking parties

CASBAA CONVENTION 2010 : 1
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L3
»

25-28 OCTOBER, HONG KONG
“Unlock Your Networks”
TN ol
L e’
WHO ATTENDED IN 2009? J s
At >
s - Su U&M}
6%
M Chairman/President
B C-Level
M Senior VP / VP
B Director
M Management Level
B Governor
| Analyst
= Executive
B Media
W Others
Global Attendance
3% 7% = Australia
5% = Europe
B Greater China
E Hong Kong
M ndia
M North America
% North Asia
W Others
South East Asia
Industry Sectors
B Advertising/Agency
3%
M Channe! Content Providers
B Finance/Legal/Research
B Media/PR
B platforms
B Gover // jon/Sock
M Service Providers
W Telecoms
Technology/Software
B Others
CASBAA CONVENTION 2010 . 2
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SR EESS,

CASBAA CONVENTION 2009 - THE VENUE
HYALT_

Grand Hyatt ang Kong
" 1 Harbour Road
Hong Kong

A local favourite for Conferences and networking events, the Grand Hyatt Hong Kong enjoys a central location
in the heart of the business district on Hong Kong Island. The hotel is easily accessible by road and MTR and
well connected to the airport via the airport express fine, hotel coach link, taxi and limousine. It is one of Hong

Kong’s leading 5-star hotels with 5-star meeting facilities.

CASBAA CONVENTION 2010
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Unlock Your Networks §
13 /N NN

Preliminary Programme

Eurosport CASBAA Golf Masters
Open to registered golf players
Women Media Networks Breakfast
8:00am — . A
5%0ani By registration only WE
2:00pm - Regulators Roundtable
5:00pm By invitation only
o Speakers Reception
0:30pm By invitation only PricematousiGorers @
8:30pm CASBAA FRANCE 24 Opening Delegates Cocktail Party 24
s Open to all registered delegates =

7:30am - Sponsored Breakfast
8:30am
Paul Weiss: Regulatory Updates
Convergence of Three Networks: Good News / Bad News Paul|Weiss
Breakfast Unlocked: Synovate unveils the latest in consumer trends and opens the door
to a billion viewers in Asia Pacific. synovats
Mo ot
8:45am The Opener
Marcel Fenez, Chairman, CASBAA; Global Leader, Entertainment & Media Practice,
PricewaterhouseCoopers
8:50am Welcome Remarks
Henry Tang Ying-yen, Chief Secretary for Administration, Hong Kong SAR Government
r‘r i < K J t
Michael Burns, Vice Chairman, Lions Gate Entertainment
9:30am The Network
Opening Remarks:
Tomoyuki Moriizumi, President & CEO, Jupiter Tel ications (J:COM)
B 5 —|"Where “are the fatest digital marketopportunities forcarriers—and content (higher
ARPU/controlled investment) and how do we successfully capture them? What are the
most viable platform business models to maintain sustainable growth?
With:
Louise Sams, President, Turner Broadcasting System International
Sean Cohan, SVP, International, AETN International
Rudy Tanoesoedibjo, CEO, Indovision
Tzu-Han Huang, President N Taiwan, Chunghwa Telecom
A
10:20am Coffee Break aps
9/30/2010 1/6
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25-28 OCTOBER, HONG KONG

Unlock Your Networks 2

10:50am In Conversation with
Nick Brien, CEO, McCann Worldgroup
with
Marcel Fenez, Chairman, CASBAA; Global Leader, Entertainment & Media Practice,
PricewaterhouseCoopers
11:20am Newsflash!
Making it, Fixing it, Selling it, Managing it.
What strategies are securing audiences as the TV news industry evolves? Is the 24 hour
News Cycle affecting values and how are issues such as security and trust being
addressed in the region.
With:
Christine Ockrent, COO, FRANCE 24
K V L Narayan Rao, Group CEO & Executive Director, NDTV
Al Anstey, Director of Media Development, Al Jazeera
Katherine Green, SVP of Programming, CNN International
Host: Tara Joseph, Executive Producer, Reuters Insider, Asia, Reuters
12:10pm Media on the Move
Asia Pacific is the world’s largest mobile market. With a CAGR projected at 13% over the
next five years, will crossing 3 billion subscribers by 2013 be easy?
With:
Han Willem Kotterman, Chief Strategy Officer, Strategy & Business Development, CSL
Christian Cadeo, Head of Brand Advertising, Asia Pacific, AdMob at Google
Safdar Mustafa, Head of Mobile Media, Al Jazeera
Ali Zamiri, Director of Business Development, Qualcomm MediaFLO
Host: Nicholas Wodtke, VP, Business Development & New Media, Disney Media
Distribution Asia Pacific
1:00pm Networking Lunch
2:00pm HARDtalk
JS Sarma, Chairman, Telecom Regulatory Authority of India
with Mishal Husain, BBC World News presenter
2:30pm In Partnership: Ericsson E
2:50pm Creativity and the Value Chain
“Rules of the Content Kings” — insights from the creators, owners and distributors of
television programming on shows, audiences and ultimately money!
With:
Arjen van Mierlo, CEO, Endemol Asia
Robin Nayak, Regional Head of Strategy - SE Asia, TBWA/Tequila
John Leahy, COO, Astro Entertainment SB
Jef Lim, Head of Programming & Production, Tiger Gate Entertainment
Michael McKay, President, Active TV
Greg Moyer, President, Scripps Networks
Host: Janine Stein, Publisher & Editorial Director, ContentAsia
N
3:40pm Coffee Break cans
9/30/2010 2/6
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CONVENTION
25-28 OCTOBER, HONG KONG

Unlock Your Networks & .

4:10pm

Unlock Your Networks

While Broadcast Networks own content assets, Telecom Networks own access, delivery
and customer billing relationships, Social Networks also play an increasingly important role
in the new media paradigm; how should the three work together in this new delivery and
interactivity paradigm where you may beam content to any screen?

With:

Bob Zitter, EVP, Technology & CTO, HBO

Janice Lee, EVP, TV & New Media, PCCW

Chris Maier, Director, Digital Operations, Millward Brown International

Todd Miller, EVP, International Networks, Asia Pacific, SPT

Paul Mitchell, GM of Policy & Standards, Entertainment & Devices Division, Microsoft

Host: Taras Bugir, Director of Product Marketing, Oracle

5:00pm

The Kings of Speed

Opening Remarks:
Tanawat Wansom, President, MCOT

Thailand's satellite and cable TV services now reach almost 30% of households and
Vietnam’s pay-TV industry has enjoyed almost 400% growth in the past five years. Both
broadcasting landscapes have changed dramatically in such a short time, how are the
players shaping up?

With:

Byrd Bunnag, Territory Head, Thailand, Fox International Channels
Sompan Charumilinda, EVC, True Visions

Ngo Thi Bich Hanh, VP, Vietham Media Corp

Host: John Medeiros, Deputy CEO, CASBAA

truevisions

o . o B

5:50pm

Day 1 Closing Remarks

6:00pm —
7:30pm

Disney Media Distribution Cocktail R ti

Venue: 11/F The Pool house, Grand Hyatt Hong Kong

8:00pm

HBO Private Party
By invitation only
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The Opener
Marcel Fenez, Chairman, CASBAA,; Global Leader, Entertainment & Media Practice,
PricewaterhouseCoopers

9:30am

Brand New China

Opening Remarks:
Gary Wang, Founder & CEO, Tudou.com

With more than 160 million cable TV households and 60 million digital homes in China, the
industry is faced with many challenges, not least, piracy, intrusive regulations and trade
restrictions. How can pay-TV providers increase subscriber revenues and deliver a wider
choice of quality content?

With:
Tao Libao, CEO, DOXTV
Francois Aubaniac, VP, Operations & Business Development, China, Nagravision

Host: Michael O'Neill, Editor, Campaign Asia-Pacific

In Association:

by

10:15am

Who's Playing Away?

Sports television is one of the key drivers of subscription TV in Asia. Is it still the most
profitable or is the cost of content and fragmentation of the audience lowering the demand
for sports channels?

With:

Andrea Radrizzani, Group CEO, MP & Silva

Scott Levy, SVP & MD, NBA Asia

Alexandre Callay, Director, Eurodata TV Worldwide
Breck McCormack, Principal, World Media Solutions
Braden Clarke, MD, Asia, SPORTFIVE

Host: lan Carroll, EVP, Turner Broadcasting System Asia Pacific

Gkamai

Powering a Better Internet

10:55am

Coffee Break

2

11:20am

Keynote
Robert M. Bakish, President, MTV Networks International

11:40am

In Partnership: Irdeto
Graham Kill, CEO; Irdeto

irdeta

12:00pm

Advertising on the Loose

While global broadcast and cable networks search for new ways to monetize content
beyond the traditional TV screen, marketers are determined to squeeze the best value out
of the full range of new media opportunities. What effect is this having on ad revenues in
Asia? Who can maximize? What are the risks? Who will win? Who will get left behind?

With:

Jed Meyer, MD, Media Services, Greater China, The Nielsen Company
Paul Haddad, SVP, Media Data & Advertising Solutions, Concurrent
Neil Stewart, CEO, Asia Pacific, Maxus

Raymund Miranda, MD, Asia Pacific, Universal Networks International

Host: Simon Murray, Principal Media Analyst, Informa Telecoms & Media

& concurrent

9/30/2010
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12:40pm

Networking Lunch

2:00pm

3DTV - On the Front Foot

In less than two years, 3D technology has experienced major developments in the movie
industry. Consumer interest in 3D is now pushing key players to establish 3DTV networks.
How are global pay-TV operators making 3D content work in the home? What needs to be
done to take 3DTV to the masses?

2:45pm

Satellite Television: Up in the Air

Long-haul C-band satellite services account for the majority of content distribution across
Asia even though fibre optic networks are now used extensively throughout the region. But
pay-TV's essential C-band is now under serious threat as governments increasingly look
to quick fix revenues from spectrum auctions to terrestrial players.

With:

Bill Wade, CEO, AsiaSat

David Ball, Regional VP, Asia Pacific, intelsat

Paul Brown Kenyon, COO, Measat

Lior Rival, Deputy CEO & VP, Sales & Marketing, RRsat
Elias Zaccack, VP, Sales, Asia-Pacific, SES World Skies

3:35pm

Coffee Break

4:00pm

In Conversation with

Punit Goenka, CEO, Zee Entertainment Enterprises Limited (invited)

with

Steve Marcopoto, President & MD, Turner Broadcasting System AP (invited)

4:30pm

What'’s Behind the Screen?

As we unlock our networks, we leverage next-generation technologies for content delivery
as we move through the digital ecosystem. PCs and mobile devices have permanently
blurred the line between “TV” and video. Technologies and platforms are changing the
way content is consumed and distributed — from set-top boxes and IPTV systems to
mobile phone applications and the world of web television.

With:

Rob Gilby, SVP & MD, Disney Media Distribution Asia Pacific

Steve Oetegenn, Chief Sales & Marketing Officer, Verimatrix

Suzanne Johnson, Director of Marketing for Media & Entertainment, Akamai
Technologies

5:10pm

The Show Stopper

What developments of innovative content and technological wizardry can consumers
expect moving forward? Visionaries from the Global entertainment space give us their
insights into the future.

5:50pm

Day 2 Closing Remarks

6:00pm —
7:30pm

Universal Networks International Cocktail Reception

8:00pm

Discovery Private Party
By invitation only

@iscovery

TWORKS ALUA-PACHIC

10:30pm
until late

Fashion One Late Night Private Party

By invitation only

~———
—g
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11:00am CASBAA AGM
= For all CASBAA Voting Members. By invitation only
1:300m CASBAA Council of Governors
P CASBAA Council of Governors Meeting. By invitation only
7:00pm — Turner presents the CASBAA Charity Ball —
1:30am [ Open to all Charity Ball ticket holders ,

Note: CASBAA may alter or cancel the sessions, content, speakers and timing of the convention programme without any
prior notice.

9/30/2010 6/6
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Broadband Networks and
Content Availability

CASBAA Regulators’ Roundtable

October 2010

C Charles River ____|

Associates

C Charles River

Associates
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Significant development in broadband but networks underutilised...

« Strong pressure for TV content » What are the key differences
to be delivered over broadband between the telco and content
+ Some telcos and regulatory industry?
authorities considering using « What policies can be adopted
regulatory levers to force to increase utilisation and take-
content owners to unbundle up of broadband?

their content

C Charles River

Associates

Pressure to realise financial and social benefits from broadband
investment...

...considerations

» Content and telco industries brought together “by circumstance” — technology convergence

* Totally different business models and legacy regulatory environments

But...

« Some common practices in the content industry are often prohibited for incumbent fixed-line
telcos (exclusive dealing and bundling, for example)

« Incumbent telcos and regulators may see these practices as ripe for challenge

C Charles River

Associates
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What are the key differences between telco and content industries?

W)

iikicre fferences Difference in commercial practice
and regulation

Telco Content

Telco

*Detailed economic regulation, applied “ex ante”
+Strong unbundling of network elements and
services

*Required bundling often prohibited at retail level
for dominant players

«Strong rules preventing exclusive dealing
Content

*Strong relationships between content owners
and distributors covering many angles, including
marketing, channelisation, packaging and
branding

*Extensive use of bundling both at retail and
wholesale level as a means of distributing content
*Frequent use of exclusive contracts

*Economic regulation more “hands off”, applied
“ex post”. Generally confined to vertically
integrated players enjoying a dominant position

Upstream

Industry
Value Chain

Economics

C Charles River

Associates

What are the key differences between telco and content industries?

Difference in business

(2)
Differences in economic regulation

Exclusivity
Essential for new competitive entry

Essential to protect IP rights and branding,
particularly where development and
marketing costs are shared

Content

Bundling

Essential where tastes vary to ensure
production of content that the market
desires as a whole but whose costs
cannot be covered with a standalone price

Also important to communicate to
customers which content is related

Telco

Associates

C Charles River
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Other Industry Examples

Bundling Exclusivity

.

Bundling of newspaper sections, eg
news, sports, business, etc.

Bundling of software applications, eg
Microsoft Office, Adobe Creative Suite,
bundled applications within operating
systems

Restriction of iTunes to use only on
Apple devices

Calling plans in mobile telephony

Loyalty discounts

.

Exclusivity almost universal in
publishing. Publishing houses
commission authors on an exclusive
basis

Launch of the Apple iPhone was
exclusive to one operator per country
Exclusive games to promote new
console platforms

Exclusive distribution and franchise
agreements for automobiles

C

Potential risks of applying telco style regulation to content

industry?

*Reduced
investment in
platforms due to
perceived risk of
“free-riding”
Reduced
investment in
content and IP

“dueto il
perceived risk of
“free-riding”

Application of

detailed telco
style regulation

Telco style

regulation

Reduced
competitive
entry by new
platforms

Reduced
competitive
entry by new
content

Competition || Content availability Lgﬁz(‘,ﬁg{:tem

» Take-up lower so » ‘Reduced
prices must increase incentives for
{or production must local content
cease) production

* - Lower availability of

content with niche
appeal eg having
cultural or

T ional value

Reduced availability
of globally produced
content.

Risk that content industry becomes more
like a “regulated utility”, undifferentiated
one-size-fits-all products

Ch:uls River

Associates

Charles River

Associates

C
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What alternatives are available to optimise use of new broadband
networks?

Building content supply on broadband networks

Opportunities presented by broadband
*Knock-on impacts on the high-tech economy
«Catalyst for other services eg education, government services and healthcare

C Charles River

Associates

Summary

« Significant investments in broadband have led to dramatic increases in capacity and
availability

« But broadband networks are currently underpenetrated and underutilised leading to
substantial political pressure to demonstrate that efforts and money invested yield
public benefit

« Also, telcos are keen to find a way to monetise their investments

« Due to the perceived urgency of the situation, some telcos and telco regulators are
keen to pursue a telco style regulatory policy towards the content industry by insisting
on unbundling and ending exclusivity arrangements

« The hope is that this will lead to content proliferating over broadband networks more
quickly than otherwise

« Such an approach is thus an inherently risky approach. Risks include a reduction in
content availability and a reduction in new competitive entry

« There is no “quick and easy” solution for shifting TV content onto broadband networks,
but a number of initiatives can be put in place to encourage it in the long-term

« A variety of initiatives should be considered to encourage other productive uses of
broadband networks

C Charles River

Associates
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Discussion Topics

CASBAA Regulators’ Roundtable
October 25", 2010

1) Language Policy

Different governments have different policies with respect to use of local
languages on pay-TV. Some want to incentivize subtitling and dubbing, as
consumers are demanding more local-language content. Others seek to
restrain local-language versioning of international content, perhaps to give
local producers a competitive edge. As the Asian pay-TV industry grows,
channels and platforms are seeking to find the right mix of local content and
international programming; how do governments decide the right policy
Jframework to promote growth and meet consumer demands?

2) Broadband Networks and Content Availability

Governments are rightfully concerned to encourage the development of
broadband networks to bridge various "digital divides." Pay-TV
programming has provided an essential stimulus and helped secure private
financing for construction of huge and successful broadband networks in some
countries. In others, public money is being spent to build or subsidize
national networks. But the business models and regulatory principles
governing broadband networks are very different from those concerning
content: “Unbundled” access and universal interconnection are the rule in
telcoms, but in content, bundling and exclusivity are necessary for the industry
to thrive. What issues does this pose for regulators, and what alternative
approaches should they consider?

3) Content Regulation Policy

Governments are grappling with the issue of how to ensure broadcasting
meets content standards appropriate to different societies and mores. What
works best?  Operator self-regulation? A large government censorship
body? Or something in-between these two poles? In the age of growing
broadband connections, how does content regulation in pay-TV relate to
handling of the same content on the Internet?
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2 Convention 2010
A sneak peek at what's coming in October
» France 24: Going global with their principles
MTV: There’s life in linear
McCANN: The future is in the East, right now
J:COM: Pulling younger viewers back to TV
Speakers and panelists booked at press time

3 ’! Launches
Travel Channel International explores Asia

3 5 Satellite Industry Forum
What's keeping the sector humming

43 Regulatory Briefing | Thailand

Legalising ads on pay TV, and counting viewers
47 F‘ackagin%1

Tricks of the channel bundling trade
B Sports Rights
) O Beyond football, and playing the niches

5 3 Online Video
Bigger and bigger and bigger and bigger

5 7 On Their Minds
What's keeping media execs up at night

:  Volume 5, Number 3

SEAY DEPARTMENTS

3 billion pav-1

2 Board and Council

Marcel Fenez, Chairmar  Davies, CEO: .
John Medeiros, Deputy CE Green 3 Chairman’s Report
VP, Operativns: Anjan Mitra, O tor, Indlia: H
Adela . Director, Marketing & Comimunications: 10 Media Grabs
Amanda Yang, Director, Events: fammy Choy, Head of 13 CASBAA in Pics

! Administration 17 Briefin
Executive Office: 802, Wiku i 61  CSR/CASBAA Cares
19-27 Wyncdham $t, Central, Hong Rung
Telephon 28549915 63 By the Numbers
Email: ¢ cashaa.com 65 Committees
Website: wwwv.casharcom -
Editorial, production support. et Communications 67 CEO Memo
Hong Kong. 69 Dlary
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Get connected with CASBAA

Expand your network

Targeted industry conventions and events
Vibrant CASBAA committee system
Comprehensive industry data

Grow your business

Connect with market leaders

Stay informed: industry news * market reports ¢ in-depth analysis
Develop your talent

Shape your industry
Promote best practice
Develop future trends
Representation at roundtables

Access CASBAA
20% member discount on events
No cost member access to publications

Get Connected with CASBAA, your industry organization:
130 companies, 1000 executives, 16 markets, 16 governments
We’ve got reach!

Enquires:

casbaa@casbaa.com
+852 2854 9913

http://www.casbaa.com
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Simon Hsu Chih-Lin

Senior Executive Officer

Dept. of Broadcasting Contents,

National Communications Commission

Ren-Ai Rd. Office No.50, Sec. 1, Ren-ai Rd., Jhongjheng District
Taipei City 10052, Taiwan (R.O.C.)

Dear Mr Hsu,

| write on behalf of the CASBAA Board of Directors to thank you for participating in the
Regulators’ Roundtable at CASBAA Convention 2010. We sincerely hope that you enjoyed
and benefited from the Roundtable, and from the wide range of discussions and activities at
the Convention.

We covered a wide array of interesting issues, and the meeting was made all the more
rewarding thanks to your involvement and support. Thank you for giving your time and
sharing your insights.

We have prepared a summary of the discussions at the Roundtable; you will find it attached
for your information.  (In keeping with the off-the-record groundrules for this event, no names
of participants are included.)

We look forward to keeping in touch with you throughout the year and — we earnestly hope —
to welcoming you back for CASBAA Convention 2011!

My best regards,

Eer

Simon Twiston Davies
CEO, CASBAA

P.S. There were no pictures taken at the Regulators Roundtable, but with respect to the
Convention itself, many of the photos and presentations are now available on the CASBAA
main site. Later, edited videos of the Convention panels and speeches will also be posted,
for the benefit of your colleagues who were not able to attend. In the meantime, please visit
the following links to review the week that was!

CASBAA Convention 2010 Photo Gallery (Oct 25" - 26'")

CASBAA Convention 2010 Photo Gallery (Oct 27" - 28"")

802 Wilson House, 18-27 Wyndham Street, Central, Hong Kong. Tel: (852) 2854 9913 Fax: (852) 2854 9530
Get Connected ~ www.casbaa.com
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Summary of Discussions
Regulators’ Roundtable - CASBAA Convention 2010

25"™ October, 2010

1) Presentation on “Broadband networks and Content Availability” by Charles River
Associates

Significant development of broadband networks is underway, but some networks

are underutilized.

New high speed broadband networks + government funding + pressure on Telcos

to realize returns on private-sector investments become strong factors in creating

perceived need for increased penetration and utilization. This leads to a particular
focus on TV content to be delivered over Broadband.

Differences between Telco and content industries explained: content industry

more differentiated, with a blurred distinction between levels in the value chain.

There is also no tendency (in content supply) towards “natural monopoly™.

Key differences:

o Content industry: exclusivity and bundling are well-established commercial
practices and very important to competition and innovation, natural monopoly
is absent and this leads to a light economic regulatory framework.

o Telcos: Exclusivity and bundling are discouraged by “universal service”-type
philosophies and “dominant carrier” regulation; has strong natural monopoly
tendencies. This favours a strong economic regulatory framework, applied ex
ante, focused on preventing abuse of dominance.

Different business models drive the difference in regulation.

Applying telco style regulation to content industry is risky as the content industry

could become more like a regulated utility offering undifferentiated one-size-fits-

all products.

There is no “quick and easy” solution for shifting TV content onto broadband

networks, but a number of initiatives can be put in place to encourage it in the

long-term.

A variety of initiatives should be considered to encourage other productive uses of

broadband networks

Ensuing Discussion

A participant described the situation in Singapore (where the regulator has
proposed to sharply curtail exclusivity and constrain bundling) as exceeding
complex. The mandate for “cross-carriage” had created a lot of uncertainty as to
how it could be implemented in practice. Bundling and exclusivity were important
issues, but there were also many others, including the effect on owners’ IP rights
of carriage by third parties (who might not protect the content), and whether
innovation and differentiation would be cut.
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e There are currently two regulatory agencies in Singapore, which had very
different philosophies and ways of managing competition. Would the situation be
improved if the regulatory agencies were converged? The presenter from Charles
River Associates noted that convergence of regulating bodies is on the increase;
this is a breakthrough in regulatory affairs but it means that regulators are
increasingly handling industries with very different economic models. From an
institutional point of view, this prevents competing regulators fighting against
each other, but there is a need to avoid looking at both industries (content and
carriage) through the same lens.

e Several participants described the situation in other markets. Hong Kong has
several hundred channels on offer; at the low end consumers pay approx.100
HKD/month. The government’s principle: to provide a “light touch” regulatory
environment for the industry. In India, there are over 500 channels in India, with
most covering general entertainment rather than any particular niche. Most of the
population doesn’t watch over 20 channels. Exclusivity is not allowed and there
is little incentive to develop niche content. It is therefore important to look at the
licensing aspect of channels as well as content pricing, if innovation is to be
stimulated.

o In Australia, the government is reviewing its antisiphoning list (reserving 1300
sporting events for free-to-air operators). The government is also spending $43
billion on the national broadband network and in that context it is important to
watch what happens to the intellectual property rights of contents. Australia has a
history of excessive regulatory intervention (compare the 1300 events on the
antisiphoning list, with the very limited number of events on European lists). The
disproportionate regulatory approaches suggest that a wary eye should be kept on
the Australian government.

2) Language policy

After an introduction by the moderator, participants discussed the language policies in
place for various markets.

o Vietnam is seeking to increase localization (dubbing or subtitling) of international
contents. The government wants it, and operators are seeking more localized
content.

e New DTH operator VSTV has 30 international channels out of a full bouquet of
72, and only 12 are localized. Most localized content is available for only 2 -3
hours per day. The most localized channel has 16 hours of subtitled shows.

e Localization needs to keep pace with growth, and also is necessary to stimulate
further growth. The penetration of pay-tv is on the increase, and is expected to
reach 2 million homes connected. Most Vietnamese cannot understand English

and there will have to be localization.
/
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o In India there is a 1.2 Bn population with 25 states where 16 dialects/languages
are officially recognized.
However, there is no government mandate for language policy.
The language problem is immense, as versions cannot be presented in just one
language because some states with their own dialects are significant.

e Most subtitled programmes would give subtitles both in English and Hindi

e In the regulator’s point of view, there is no need for regulation because market
forces will drive language versioning.

e The market has noted that ZeeTV’s regional bundles, for example, have heavy
subscription numbers and local news content is especially popular.

e Therefore, the great force that may draw the attention to localization is the high
revenue that localized contents generate.

o In Singapore, subtitles are encouraged, though not in Chinese dialects.

e Government policy restricts the availability of dialects.

e Recently, the government rejected loosening of regulations on dialect channels (as
proposed by its own Censorship Review Committee, saying the loosening was
unnecessary

e In Indonesia, government policy requires operators to provide 10% local channels.
These are by definition in local language.

o For international channels it is important to localize with Bahasa Indonesia
subtitles in order to win viewership. This is also encouraged by the government.

e There is no significant amount of programming in any local dialects.

o Similarly, in Thailand localization is a must in order for broadcasters to raise
revenue, because Thais can neither speak nor listen to English.

3) Pay TV Regulatory Approaches

At the request of the moderator, an Australian participant described the “co-regulation”
scheme in vigour for content in that market.

e The co-regulation framework in theory minimizes regulation and encourages self
regulation.
o Industry bodies develop codes of conduct, which are enforced by government
~ supervision and regulation.
The government renews the code every 3 years and calls for public comment.
Other government regulations focus on ownership of content and incentives for
local investment in content production.

Discussion then ensued about practices in other markets.
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o In India, regulation of content has been a contentious issue. Various
governments have proposed constraints on content, while broadcasters have
always opposed having them in place

e Inreality, sometimes the media engages in practices that makes the situation more
difficult, including the news coverage of the 11/26 Mumbai attack.

e It is important that the media takes responsibility and takes heed on sensitive
collective issues while fulfilling the mandate of a free press through responsible
reporting.

 Broadcasting organizations in India (the News Broadcasters Association and the
Indian Broadcasting Foundation) have adopted codes of practice, and public
complaints about content have dropped 60% since the implementation of these
codes.

o This may have reduced political pressures for government-imposed regulation.
The government, however, continues to look at reducing the scope for non-serious
(and potentially irresponsible) players to enter the broadcasting industry.

o Regulatory approaches in Thailand have been complicated by the ongoing
political struggles.

e NTC has very limited authority to regulate satellite broadcasting. To improve
content supervision, it is important for the NBTC to gain control.

o Increasingly, telecom technology (and telecom licenses/concessions) are being
used to deliver programmes. Existing regulations are not applicable to that
content therefore authorities lose control.

e Taiwan has an extensive system of government regulations.

e There are already very detailed regulations in place to protect children, regulate
different types of content, but the real question is: can the industry regulate itself?

o Some channel operators appear to be seeking to evade government regulations by
distributing unlicensed channels over the internet.

o Inmost other places there is a regulatory disparity with regard to content
delivered over the internet.

e This is also true of Hong Kong. The HK government uses a technology neutral
approach so TV content can be delivered in any forms which should be decided
by the market players.

e But content on the internet in Hong Kong is totally unregulated while content
provided by other means does have some constraints.

The moderator closed the discussion with thanks to all participants.
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