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ADB Location Location Location Location <
Country Outlet Price
] Central nffin Level2 Level3 Level4 Level5 Colle
Product T lster Office Office Office Office -
Catalogue L Products
_— o Yes
___1_ _,___I Mo
= If location level {n), where n=2-5, is a Processing Center Unit Collect obsarved
Update Update products’ data (qty, prices,
products list | ™™  avallability and stc.)
l importance l
Send u ed Submit updated
pmdul:lﬁ?sz o[- Yes PCU? suwzg
member questionnaires
countries to PCU
No
Export PF to
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coT:m:_rll Outlet-Product Submit Survey Q
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the file to l l | Price Analysis ]
cu_.mtry_fn( Generate Survey Receive updated Survey l
verification, o N Ouesti ires from the Price e e
& Collectors { Export Data Files to Excel ‘

¥

Import and validate data files
received from the FCUs, If
there are data issues return

the file to PCU for verification.

| Export and submit excel data
files to ADB

Rename the exported file to <exported file>_<area name> xls and submit to

the Central Office cc. your next higher level office

NOTE: PF = Product Reference Files; PCU = Processing Center Uinit
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CuRt Sampling

TR ELE and

Survey
Framework

X Products
of

Outlet Sample Geographic N Priced Comparison

. price L\
Selection Selection coverage collection (Summary) | |-2005 vs 2011

il "’)

rE’% % I

m . y

%@%J\j‘” Outlet Selection s>
CuR

R mETA

[CPI Survey System [ [Consumer Expenditure Survey l { Life Experience

@‘ﬁ‘w* 4
%1\ J\J £ Sample Selection \,.dp
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TR ELE

e Sample size : 5 quotations of each
product.

» Sample location ‘

CPI Survey System] [Consumer Expenditure Survey] [ Life Experience ]
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e North : Main price |
collection area.

* South : Fish, Fruit
and Vegetables etc.

« East : Sightseeing
related products or
service.
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fvs"z.ﬂ% Frequency of price ~
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伍、附錄-我國ICP資料蒐集架構之規劃簡報內容


@‘ﬁ‘ “* Vs @‘ﬂ‘ “* Ve
f@(‘fz.-ﬂ»:s Products Priced : -8 N Products Priced : -8
oe g . . w be g .

Z J z J
& _/.‘Js,u Regional Product List & SN & Global List \
& <t & <t
Eoymt ECuRt
ICP No. of No. of b No. of No. of
Code Product Groups Products % Quotations ICP Code Product Groups Products % Quotations
11.01 Food and Non-Alcoholic Beverages 172 70.8% 860 1101 Food and Non-Alcoholic Beverages 97 97.0% 485
11.02 | Alcoholic Beverages, Tobacco and Narcotics 14 58.3% ] 70 1102 Alcoholic Beverages, Tobacco and Narcotics 3 100.0% 15
11.03  Clothing and Footwear 73 91.3% 365 1103 Clothing and Footwear 30 100.0% 150
11.04 Housing, Water, Electricity, Gas and Other Fuels 10 71.4% 50 1104 Housing, Water, Electricity, Gas and Other Fuels 4 80.0% 20
11.05 ;‘:;2'2:22;1?':}?:?&;’4”'p"‘e'“ and Routine 78 83.0% 390 1105 Furnishings, Household Equipment and Routine 38  95.0% 190
Maintenance of the House
11.06  Health 87 73.1% 435 1106 Health 15 93.8% 75
11.07  Transport 32 66.7% 160 1107 Transport 19  100.0% 95
11.08  Communication 10 71.4% 50 1108 Communication 5  100.0% 25
11.09 Recreation and Culture 57 85.1% 285 1109 Recreation and Culture 23 100.0% 115
i 0

1110 _ Education 6 100.0% 30 1111 Restaurants and Hotels 7 875% 35
11.11 l Restaurants and Hotels 11 52.4% 55 5 .

1112 Miscellaneous Goods and Services 15  100.0% 75
11.12  Miscellaneous Goods and Services 45 91.8% 225 Tl 256 97.0% 1280

otal |
Total 595 76.4% 2975
hag e}
Lt

. 4
Comparison - 2005 vs 2,

ks)
_j.d 5 2011 ICP round ".U}J

e geographic * price

coverage quotations

« Both 5 quotations of
each product
(monthly or quarterly)

010 TAIPEI EXPO
Taipei International Flora Exposition

%2010/11/6~2011/4/25%
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