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Visitor Satisfaction of yii collection
Company:
Title:
Name:
Phone/Mobile:
E-mail:
Add:

Please take a few moments to complete our satisfaction survey. Your responses will help us to

address any issues that you may have.

5-Very agree 4 -Somewhat agree 3 - Neither agree nor disagree 2 - Somewhat disagree

1 - Very disagree

Very agree

Very disagree

»

<
<

How much do you agree with the following statements?

»

No. Question 5 4

Overall, I'm satisfied with the exhibition of vyii.

I’'ve heard of/seen yii before.
(from: )

3. | I’'m satisfied with the originality and design quality of yii
collection.

4. | I'm satisfied with the quality of craft production of vyii
collection.

5. | After visiting exhibition of yii collection, | understand
more about the craft and design from Taiwan.

6. | I'lrecommend exhibition of yii collection to others.

Please list the 3 items from yii collection which impressed you the most.

1. No. 2. No. 3. No.

Please list the 3 items from yii collection which impressed you the most.

1. No. 2. No. 3. No.

What suggestions do you have about yii?

Thank you for your time and valuable input.
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HHEET (RS W 19cm X L 26¢m)

'change and transformation, the underlying law behind nature'

6]

=ZEF (R~ W 12.5cm* L 18cm)
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IKEA pIUS Designer Pili Wu

TERTIAL craft Artist  Jian-an Su
Dimensions H55, W20, |_55

Material Silver, Plated gold

Global brand IKEA meets Taiwanese crafts, generating a new meaning for
its modern-style objects. A skillfully lacquered and decorated chair loses its
everyday dullness. A typical IKEA table leg is covered with a wood-carved
decoration depicting the deity of protection. Guan-Yi. riding a dragon. An
ordinary lampshade gets a transparent porcelain cover with a pattern
inside portraying a mythical battlefield of tigers and dragons - which is
brought to life when the light is switched on. A new lampshade for a desk
light turns a plain light bulb into a mysterious fireball.

Yii G A (R W 9cm* L 5.3cm)

nly, Talwan

#8865 47 233 4141 0 162
3 (T

www, yildeslign. com
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EDM-1

You are cordially inviteo
fo the exclusive exhibition
of Yii from Taiwan

fifteen Taiwanese designers
twenty Taiwanese craffsmen
craative director Gijs Bakker
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EDM-2

You o e cordially ir wited
O the exclusive opening
( :f Y| Trur‘r |T JIWaN

@ ay, 14 Aprl 2010, 710
1MC Ju | e \-ji I‘.k'-..-"flm'::j r-.'“:..-_-::I
RSVP before Aprll 13: rsvp@noramorton.nl

fifteen Taiwanese designers
twenty Talwanese craftsmen
creative director Gijs Bakker
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. Entrance . Bamboo wall .

Public Relations
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Flatscreen with video ‘silk caterpillars’'

floorplan

thin black slats
wallpanels

pavilion

hboo wall

Section view
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57



PRESS RELEASE

1
Initiated by Taiwan Craft
Research Institute

TRIENNALE DI MILANO,
Viale Alemagna é, MILAN

Open April 14-19 2010,
from 10:30 fill 22:00.

For further information,
interview requests and high
resolution images please
contact:

Europe-

Olga Zhuravleva at
+39 347 351 9334 or
press@noramorton.nl

Taiwan-

Elaine Lin at

+886 22713 7198#202 or
elainelin@ote.com.tw

www.yiidesign.com

Yii - Taiwan's Dazzling Creation

From the 14th to the 19 th of April 2010, Taiwan's original craft design brand, Yii,
will step onto the international design stage at the 'Salone del Mobile' in Milan,
exhibiting at the 'La Triennale di Milano'.

The Minister of the Council for Cultural Affairs (CCA), Dr. Emile Chihjen
Sheng, hosted the opening event in Milan. The themes which are the basis of
the Yii exhibits are "Inspired by nature, cultivation, and sustainability.” These
themes serve to convey the spirit of Yii's brand, promote Taiwan's culture, and
open a path for international integration and dialogue.

The Birth of Yii and its Brand Spirit

The Director of the Taiwan Craft Research Institute, Mr. Jeng-Yi Lin, states,
"Facing the growing global trend stressing environmental consciousness, craft
contains development potential through combining human intelligence with
respect for the laws of nature. In recent years, the Taiwan Craft Research
Institute adapted "ECO Arts" — the contemporary value of life and the craft
aesthetic — striving to enrich cultural content, environmental feel and creative
design. Another goal is fo provide life value to those with busy yet monotonous
lives with the knowledge to live simply and environmentally." "Yii"- pronounced
as the letter E - is derived from three Chinese characters. One character
represents the central ideas in Eastern philosophy: the sun and moon, yin and
yang and the changing and unchanging laws of nature. Another reflects
exquisite craft and the last one stands for original design. Part of yii's ideclogy is
"transformation,” aiming to transform traditional Taiwanese crafts in the
contemporary context through design. Additionally, there is "respect"”; the
majority of the pieces are handcrafted to exclude the burden placed on the
environment through the manufacturing process. Finally, "fusion” - between
cultivation and nature, designer and producer, user and creator, traditional and
contemporary, east and west, all forming a harmonic relationship as a starting
point in pursuit of exceptional quality.

A Blend of Traditional and Contemporary Dialogue Between Crafts
Arfists and Designers

Taiwan's Yii will exhibit 45 pieces created through the collaboration between 15
prominent modern designers and 20 master craftsmen. Director Jeng-Yi Lin will
serve as the main curator. The first theme exhibited is "Inspired by Nature,”
upholding nature as the root of everything, protecting and working
harmoniously with nature. The work combines a bamboo woven chair and silk
produced naturally by silkworms to produce a sleek white chair masterpiece,
completing the "Cocoon Plan." The second theme on display is "cultivation" -
beginning with learning "respect for nature" then combining methods and
attitudes unigue to Taiwan to develop the pieces. The "Brick Plan" series uses
Taiwan's industrial method of grinding brick and cement to transform crude
materials into refined and elegant vases and china. Lastly, there is
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“sustainability,” where Yii's brand spirit balances "nature” and "cultivation” to
achieve harmony and sustainability. The work transforms scraps of driftwood into
arefined wooden cabinet.

TCRI Welcomes Creative Director Gijs Bakker

The Taiwan Craft Research Institute is an agency under the Council for Cultural
Affairs of the Taiwanese government and seeks to promote Taiwan's craft
culture creativity, industry, and aesthetics. The Yii brand has been established for
3 years, first stepping onto the international platform at the 2008 and 2009
‘Maison & Objet' in Paris and the 2009 'Salone del Mobile' in Milan. Yii's brand
has found resonance and received further affirmation from the international
design and media worlds. Last year, Yii invited famous founder of Droog Design,
Gijs Bakker, to serve as creative director to further the maturation of the Yii
brand, allowing Taiwan's craft image to shine and receive international
recognition.

*Craftsmen Participating : Ching-tian Cai, Li-shu Huang, Kao-ming Chen, Wei-
wen Lan, Pei-ze Chen, Tsun-jen Lee, Chin-tuan Chiu, Sheng-wen Liao, An-fu
Huang, Chun-han Lin, Kuo-long Lin, Jian-an Su, Meng-chen Lin, Su-jen Su, Shu-li
Lin, Jun-ching Tang, Hsueh-fen Lu, Chi-hsiang Yeh, Shi-ren Lu

*Designers Participating : Jen-feng Chen, Yu-jui Chou, Ching-ting Hsu, Po-ching

Liao, Hsiao-ying Lin, Chen-hsu Liu, Idee Liu, Yu-fen Lo, Chig-en Lu, Rock Wang,
Chun-chieh Wen, Pili Wu, Yu-cheng Yao.

Yii

Initiated by Taiwan Craft Research Institute

Creative direction: Gijs Bakker

TRIENMALE DI MILAND, 1st floor. Via Emilio Alemagna é, MILAN.

Open April 14-19 2010, from 10:30 fill 22:00.

For further information, interview requests and high resclution images please contact
Eurcpe-Olga Zhuravieva at +3% 347 351 %334 or press@noramorton.nl

Taiwan-Elaine Lin al + 886 2 27137198 or elainelin@ote.com.tw
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COMUNICATO STAMPA  Da Taiwan, le strabilianti creazioni di "Yii"

Dal 14 al 19 aprile 2010, le opere originali di design taiwanese del marchio “Yii"
fanno il loro debutto presso il Salone del Mobile della Triennale di Milano.

In quest'occasione, il Direttore del Consiglio degli Affari Culturali Dott. Emile
Chihjen Sheng visitera personalmente Milano e presenzierd alla cerimonia
d'apertura.

| temi portati da "Yii" all'esposizione sono "Natura, Cultura e Sostenibilita”, in
modo da trasmettere lo spirito del marchio "Yii" e promuovere la cultura
taiwanese, aprendo cosl una via all'integrazione e al dialogo tra le nazioni.

La nascita di "Yii" e lo spirito del marchio

Il direttore dell'lstituto di Ricerca per |' Artigianato Taiwanese Jeng-Yi Lin afferma:
" Di fronte dlla crescente tendenza globale a sottolineare la coscienza
ambientale, la combinazione tra intelligenza umana e rispetto delle leggi della
natura propria dell'artigianato presenta notevoli potenzialita di sviluppo. Negli

[N ultimi anni, I'lstituto di Ricerca per I' Artigianato Taiwanese ha portato avanti

I ' I'idea di "ECO Arts (artigianato verde)" - i valori di vita contemporanei e
I'estetica dell'artigianato- sforzandosi di arricchirne il contenuto culturale, il
senso ecologico e il design creativo. Un ulteriore obiettivo e' quello di portare un

Un'iniziativa delllstitufo di - grricchimento di valori nelle vite impegnate ma monotone di molti, attraverso la
Ricerca per L'Artigianato consapevolezza dell'importanza di uno stile di vita semplice, a basso impatto
Taiwanese ambientale."

Il nome "Yii" (pronunciato "i") deriva da tre diversi caratteri cinesi. Uno
TRIENNALE DI MILANO, rappresenta il sistema di concetti della filosofia orientale: il sole e la luna, lo Yin e

Viale Alemagna é, MILANO |5 Yang, e le immutabili, ma sempre in movimento, leggi della natura. Un altro
. . rappresenta |'arte, mentre il terzo sta per design originale. Parte dell'ideologia di
Orari 14-19 aprile 2010. dalle  vji" &' | concetto di "trasformazione", in particolare I'obiettivo di trasformare

10:30 alle 22:00 I'artigianato taiwanese attraverso il design per portarlo al livello del contesto
e s contemporaneo. Olire a questo, il concetto di "rispetta”: la maggior parie delle

Ifer _U”e”o” nformqnom, opere sono redlizzate secondo processi di manifattura privi d'impatto

richieste per interviste e sull'ambiente. Infine, la "fusione”, tra cultura e natura, fra designer e produttore,

ir_‘nc:gl'n'l ‘F‘d alta risoluzione tra utente e creatore, tra tradizione e modernitd, tra Criente e Occidente, il

rivolgersi a: tutto in relazione armonica, costituendo un punto di partenza nel

perseguimento di un eccezionale livello di qualita'.
Europa-

Olga Zhuravleva at
+3% 347 351 9334 or

L'unione di tradizione e modernita e il dialogo fra designer e
press@noramorton.nl

maestri artigiani

Taiwan- La "Yii" di Taiwan presentera 45 opere nate dalla collaborazione di 15 designer
Elaine Lin at eccezionali e 20 maestri artigiani. Il Direttore Jeng-yi Lin assumerda

+886 22713 7198#202 or personalmente la veste di curatore. Il primo tema in esposizione sara quello di
elainelin@ote.com.tw “Ispirazione tratta dalla Natura", confermando la Natura come radice di ogni

cosaq, insieme alla necessita dilavorare in armonia con essa e nel suo pieno
rispetto. Quest' opera, gia inserita nel "Progetto Cocoon', e' costituita da una
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www.yiidesign.com

sedia a bozzolo, in bambu intrecciato e seta, che rispecchia il processo
naturale di formazione del bozzolo del baco da seta.

Il secondo tema &' quello della "Cultura”, con lo scopo di combinare, nel
processo di produzione dell'opera, il rispetto per la natura con i metodi e lo stile
esclusivamente taiwanesi. |l “Progetto Brick” usa il metodo industriale
propriamente taiwanese che consiste nello smerigliare mattone e cemento in
modo da trasformare materiali rozzi in vasi e stoviglie eleganti. Infine il tema
della "Sostenibilita", in cui "Yii" equilibra “natura" e "cultura" per raggiungere
armonia e sostenibilita. L'opera trasforma pezzi di legno portati alla deriva dalla
corrente in un raffinato armadietto in legno.

TCRI da il benvenuto al direttore creativo Gijs Bakker

L'Istituto di Ricerca per I' Arfigianato Taiwanese e' sotto il controllo del
Consiglio per gli Affari Culturali del governo taiwanese, il quale si occupa di
promuovere la cultura artigianale, la creativita industriale e |'estetica di
Taiwan.

I marchio "Yii" ha compiuto 3 anni e si e' affacciato sul palcoscenico
internazionale nel 2008, in occasione dell'esposizione "Maison & Object” di
Parigi, e nel 2009, presso il Salone del Mobile di Milano.

Quest'anno "Yii" ha invitate il famoso fondatore della "Droog Design”. Gijs
Bakker, ad assumere |a posizione di direttore creativo per un'ulteriore
maturazione del marchio "Yii", affinché I'immagine dell'artigianato taiwanese
risplenda e riceva un riconoscimento sempre maggiore a livello internazionale.

Artigiani partecipanti

Ching-tian Cai, Li-shu Huang. Kao-ming Chen, Wei-wen Lan, Pei-ze Chen, Tsun-
jen Lee, Chin-tuan Chiu, Sheng-wen Liao, An-fu Huang. Chun-han Lin, Kuo-long
Lin, Jian-an Su, Meng-chen Lin, Su-jen Su, Shu-li Lin, Jun-ching Tang, Hsueh-fen
Lu, Chi-hsiang Yeh, Shi-ren Lu.

Designer partecipanti

Jen-feng Chen, Yu-jui Chou, Ching-ting Hsu, Po-ching Liao, Hsiao-ying Lin,
Chen-hsu Liu, Idee Liu, Yu-fen Lo, Chia-en Lu, Rock Wang, Chun-chieh Wen, Pili
Wu, Yu-cheng Yao.
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2010 TERHAEBEBERER HEBERKRRE

1 BUMAI &K ETRERS#REE Crystal Bennes

http://waywardsentiment.blogspot.com/20 10/04/milan-salone-2010.html

JEXX:Yii at Trienalle: To be painfully honest, for some reason | still have this impression of
East Asian design as sub-standard. Even though | love, in particular, Japanese fashion
designers and architects, | think the ‘made in Taiwan’ and ‘made in China’ labels on
cheap clothes and furniture have somehow sunk into my subconscious. So when | saw the
Yii Taiwan design pavilion in the Trienalle (Milan’ s design museum) on my second day in
town, | realised | needed to seriously adjust my thinking. The pavilion was beautiful ly
constructed and all objects within the pavilion beautifully presented. Plus they had tea. |
love tea.

13 ¥ii at Trienalle: To be painfully honest, for some reason I still have this impression of East
Asian design as sub-standard. Even though I love, in particular, Japanese fashion designers and
architects, I think the ‘made in Taiwan’ and ‘made in China’ labels on cheap clothes and furniture
have somehow sunk into my subconscious, So when I saw the Yii Taiwan design pavilion in the
Trienalle {Milan's design museum) on my second day in town, I realised I needed to seriously
adjust my thinking. The pavilion was beautifully constructed and all objects within the pavilion
beautifully presented. Plus they had tea. I love tea.

Some of the best pieces I saw at the festival were on this pavilion, in particular the brick plan
vase by Rock Wang and the Tertial by Pili Wu at Yii
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208 : TALK : GIS BAKKER

FROM TAIWAN WITH LOVE

Afterleaving Droog GIJS BAKKER turned his attention to
Taiwan, where he is developing Yii, a brand he hopes to imbue with

international élan.

WORDS FEMKE DE WILD
PHOTOS COURTESY OF Y11

How did you end up In Talwan?

In 2008 I was invited by the Design Centre
and the National Palace Museum to develop
ideas for the gift shop. Then in May 2009
the Taiwan Craft Research Institute asked
me to come up with new ways to stimulate
Taiwan’s tradition of crafts, which was
threatening to disappear. My idea was to
have Taiwanese designers - people with a
background in contemporary design — work
together with craftemen. These young
designers know almost nothing about their
native culture of crafts.

Why Isthat?

The big dilemma in Taiwan is that
modern design schools offer youngsters
an education based on an international
language with a focus on Europe and
North America. It's a langnage that lacks
individuality. Some 20 to 25 years ago, we
saw the same thing happening in Japan.
One of my tasks is to research ways of
developing a personal identity through
crafts, an identity that does exist in
essence. | find the work fascinating.

What characterizes this Identlity?

Taiwan is a small country that hasn’t
suffered under the yoke of Communism
and that has a significantly developed
technological industry. Add those facts to
a culture that’s based on Buddhism and
Taoism, and you get what we Westerners
perceive as an unbelievably rich world

of stories and symbols. Compared with
the Taiwanese, I feel very flat, very one-
dimensional. Their religions nurture

a belief'in prosperity and not, asin
Christianity, in hell and damnation. This
has an impact on people. It’s good after so
many years of Europe and America — not
terribly interesting to me anyway - to

be delving deep into the tremendously
fascinating culture of Asia.

And It's also fascInating In terms of deslgn?
Taiwan is basically unexplored territory;
people still live and work in a very simple
way. But the upcoming generation wants
more. The West is pampered and overfed.
My challenge and this project are about
developing objects that carry the context
of the local culture and yet transcend the
atrocious souvenir. Objects that really
have something to offer, that mean
something.

Is It difflculttohave deslgners and craftspeople
work together?

Designers have a hard time understanding
the value of traditional techniques and
figuring out how to master such methods.
Confrontations between designers

and artisans who make woodcarvings,
ceramiocs and silver objects for Taiwanese
temples can be really interesting. Designer
Pili Wu made a wooden seulpture for the
Ikea Plus project that featured a Buddha
and, below him, a dragon nodding its head.
The woodearver put up a fierce protest.
The dragon stands for prosperity, and its
head must be raised.

How do you deal with such clashes?

They precipitate an incredible amount of
debate, which is a diffieult branch of sport
for most Asians. Hierarchy is extremely
important in the East, and Asians are

not taught to think outside the box. Asa
European, you ecan't go too fast; loss of face
is extremely painful, and people totally
clam up if you're too direct. As time passes,
the designers have started opening up,
however. I talk to them on Skype for hours,
and nowadays our conversations can get
pretty intense. I have an idea, the designer
takes a stance and the maker sees things
from another perspective. The designer
has to find the strength to develop his own
idea, and the maker needs to adapt. Tt
hasn’t always been easy. There are some big
names among the artisans participating in
the project.

What kind of Influence do you have on the
deslgners?

One of the women wanted to make an
object that would contribute something
new to the tea ceremony. She based her
design on three senses - sight, smell and
touch - but her initial attempt displayed

a predictable international design style:
monotone, minimalist, taut lines, one
colour. Modernism is about designing a
form without thinking about what form
means. I have nothing against modernism
-it'swhere I come from — but I'm here

to teach designers to draw on their own
strengths. We tossed it all out and took
her design back to the original idea. What
she made is a very poetic little bird's nest.
When a result like this one finally emerges,
I’'m happy and the designer is surprised.
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Aslahas been apopular source of deslgn

for some time now. What’s new about your
approach?

In the past five years, many Western
designers have travelled to Asia to have
their ideas produced by cheap labour.

In my opinion, this almost stinks of
colonialism. T definitely didn’t want that
sort of thing. On prineciple, I'm working
only with Taiwanese designers. That could
change, of course. When Renny [Ramakers]
and I founded Droog in 1993, we also
worked exclusively with Dutch designers.
Once you've secured your position, though,
you can loosen the restrictions.

Life after Droog - Is It what you expected?

I'm just a dyed-in-the-wool designer

who'’s wildly interested in the product.
Droog involved a lot of management and
commercial pressure, and I certainly don't
miss the pressure. Now I can concentrate
wholly on my own designs while working
as the art director of Yii - that’s a position
that fits me like a glove, and it's basically
what I did for Droog as well. This project
gives me the same feeling T had when we
first set up Droog. We made products

that embodied a spark of brilliance,
objects with something to say. What I’'m
experiencing now has the same sense of
excitement.

Speaklng of excltement, has the exclting
evolutlon of Dutch deslgn vanished completely?
I think the latest generation of designers,
which includes my son, Aldo, is certainly
capable of giving Dutch design a renewed
sense of élan. They're making designs
that show a deep interest in use, in ritual,
in material and tactility - how the object
is picked up and held. The spectacle that
we've seen so often during the past ten
years is over, though. It's almost old-
fashioned. I think genuine innovation is
going to come from an as-yet-unforeseen
place. Maybe Great Britain, maybe Brazil
or, more than likely, India, whichis a
country I'd still very mmch like to visit. For
the time being, however, I haven’t finished
my work in this part of Asia. Projects that
are already surfacing in China hold the
promise of new research for me - this time
involving the use of indigo and paper. s

gijsbakkercom
yiidesign.com
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1. DESIGNER IDEE LIU ASKED A NUMBER

OF ARTISANS T0 CREATE PERSONAL
INTERPRETATIONS OF A STARBUCKS MUG, WITH
ITS DISTINGTIVE CIRCULAR LOGO.

2. THE PANLONG VASE HAS A RUBBER BODY THAT
IS CLAMPED T0 A CERAMIC HANDLE MADE IN THE
TRADITION OF K0//POTTERY. DESIGNER CHEN-
HSULIU, ARTISAN SHI-RENLU.

3. THE RABBIT IN RELATION TO THE MOON
REPRESENTS A THEME DEEPLY EMBEDDED IN
TAIWANESE RELIGIOUS BELIEFS. REFLECTED IN
THETEA IS THE RABBIT'S NOSE, TO WHICH GOLD
LEAF HAS BEEN APPLIED. DESIGNER HSIAD-YING
LIN, ARTISAN JUNG-CHING TANG.

E—

4. FORTHE IKEA PLUS COLLECTION, DESIGNER
PILI WU ADDED ATWIST T0 WELL-KNOWN IKEA
PRODUCTS. THE OUTSIDE OF THE LAMPSHADE
IS DECORATED WITH CHASED RELIEF, AND THE
INSIDE RICHLY ADORNED WITH INDIVIDUAL
FIGURES MADE FROM GILDED SILVER. DESIGNER
PILI WU, ARTISAN JIAN-AN SU.

5. IKEA PLUS HERMAN FEATURES LACOUERWARE
DECORATED BY LAQUE SPECIALIST LI-SHU HUANG.

6. FOR IKEA PLUS VIKA, DESIGNER PILI WU
CREATED A SCULPTURAL WOODEN FORM WITH
TRADITIONAL MOTIFS; THE PIECE WAS CRAFTED
BY WEI-WIN LAN.

7. DESIGNER ROCK WANG HAD STONECUTTER
PEI-ZE CHEN CHISEL A DISH FROM BRICK. IN THE
17TH CENTURY THE DUTCH BUILT A COLONIAL
FORTRESS, FORT ZEELANDIA, THUS INTRODUCING
NEW WAYS IN MAKING BRICKS TO TAIWAN.

8. SILKWORMS SPIN A COVERING ARDUND
COCOON PLAN, A SOFA MADE OF BAMBOO. THE
SAME TECHNIQUE IS USED T0 MAKE THE HATS
WORN BY WORKERS IN TAIWANESE RICE PADDIES.
DESIGNER ROCK WANG, ARTISAN KAO-MING CHEN.

9. LIGHT CAN PASS THROUGH THE TRANSLUCENT
GROOVES IN THESE PORCELAIN LACE BOWLS.
VARIOUS THICKNESSES IN THE MATERIAL LEND
STRUGTURETO THE OBJECTS. DESIGHER CHING-
TING HSU, ARTISAN TSUAH-JEN LEE.
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oz Designed in Taiwair i
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'2155'55 G Marc Vlemmings William Cheng

Decioned in

Het metk Yii Collection is het initiatiel van het Taiwan Craft Research Institute. Panlong vaas, Yii Collection, Warld Cups (zilver), World Cups (hout),
Hel nodigde de Nederlandse ontwerper Gijs Bakker uit een serie workshops productie: Shi-ren Lu (Koji pottery), Warld Cups {bamboe), Yii Collection,

te leiden waarin jonge Talwanese ontwerpers samenwerken met Taiwanese ontwaerp: Chen-hsu Lin ontwerp: Idee Liv, productie World Cups
ambachislieden. De resultaten van de workshep zijn tijdens de Salone del Mobile (zilver): Jian-An 5w

(14 t4m 19 april) te zien in het Triennale Design Museum te Milaan,
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Chinese ruim-
te onder regie

Onder het motto ‘Better City-
Better Life' verandert het aan-
zien van Sjanghai ingrijpend.
Maar anders dan hun monter
polderende Nederlandse vak-
genoten moeten Chinese ont-
werpers hun openbare ruimte
NOEZ YEeroveren.

38

Great Design
Communica-
tion

De Shenzhen Graphic Design
Association (SGDA) organi-
seert sinds 1992 een tweejaar-
lijkse internationale design-
competitie in China, de GDC.
Max Bruinsma zat in de jury.

52

Designed in
Taiwan

Jzrenlang liet de hele wereld
ziin spullen maken in Taiwan,
mzar sinds China zijn grenzen
opende en het kapitalisme om-
armde werd hei land voor veel
peodiacenten te duur. Reden
woor de Taiwzanese regering om
&= k=omiseconomie binnen te
&edien Dizarbij moet design
Belznerike rol gaan spelen.
82

Portfolio:
Maarten Baas

smres me oo aSmderen

i WP F= &5 = ons nde
T Saurme NiTVeS verrassen
e Dowes pETalse

E =3

67

inhnurl

Hoofdredactioneel
Inhoud

Colofon

Column Conditional
Design

Column Ron Kaal
Case Zaanstad
Case Teleplan

Case Waternet
Goudmijn van
Simon de Boer
www Crowdsourced films
Agenda

Premiums

Next

Llnd::rl-n

Klokhuis revamped
Keulen 2010

Bey naar Sandberg
Dieter Rams in het
Design Museum
Ingezonden brief
De gemberpot
MUDE Lissabon
Lingam

Front in Keulen
Cursorpin
Sottsass
Ingezonden brief
Wongema wordt!
SM Modelproject
4th China International
Poster Biennial

De Fantasiefabriek
neri&hu
Kossmann.DeJong
in Sjanghai

rnr\aneinc

Emigre

Cheongsam

Innovators, shaping our
creative future

Design of Racing Cars
Proeven is koopen,

Jac. Jongert, 1883-1942
Passion City: STraum a.
Landschafts Architektur
Elephant No. 1

Go Faster, The Graphic
Celestine Piatti +

dtw Philips-Twen

The Deser Ehos oF
Dt Tmms

w W o

79
80
82
84
88

101
103
106
107

12
13
13
14

15
17
18
19
21
21
22
23
25
25
26

27

28

90
92
93

94

96

97

S8

innfnn

ens verschijnt zes keer per jaar en is cen
nitgave van Stichting Design Items

Uitgeverij en redactie

Dre Wittenstraat 102-104

1052 BE Amsterdam

T +31 (D)20 5829479 F +31 (0)20 4752289
info@items.nl items.nl

Pasthus 10189 1001 ED Amsterdam

Hoofdredacteur: Max Bruinsma
Managing editor: Pao Lien Djie
Eindredacteur; Roelien Plaat:
Redactieassistent: Robbert van Strien
‘Webredacteur: Remco Vlaanderer
Redactie: Mare Vlemmings, Thonik
Columnisten: Conditional Design team,
Ron Kaal

Aan dit nummer werkten mee: Hans Maier
Adchen, Simon de Boer, Joost Grootens, Woes
van Haafren, Peter van Kester, Dennis Koot,
Thijs de Lange, Harmen Liemburg, Bas van
Lier, Mathieu Lommen, Bas Qudt, Chris
Reinewald, Semuel Souhuwat, Chris Vermaas,
Viveka ven de Vst

Art direction { grafisch ontwerp: Thonik
Uitgever: Stichting Design Items
Publishing advisor: Ronald Kraayeveld
Lithografie en drul: Spinhex & Industrie
Drukkerij

Papier: binnenwerk: Lessebo smoath 1.2
white 115 gfm*

omslag: Lessebo smooth 1.2 white 240 g/m*
Igepa Nederland, Ticl

Lessebo wordl CU2 neutraal geproduceerd

ISSIN 13814249 & Stichting Design [tems

Advertentieacquisitic en Marketing
REM Co Publishers

Eerste Jan Steenstraat 101

1072 NG Amsterdam

T +31 (0)20 3050650

[ +31 (0020 3050551
items@rsmicfo.nl

Productic Cases
RSM Co Publishers, onder redactie van frems

Opgave en vragen over abonnementen:
Abonnementenland

Postbus 20

1910 AA Ultgeest

T ABOLAND +31 (0)900 2265263

F +31 (251 310405

aboland.nl voor abonneren, bestellen,
adreswijzigingen en opzeggen.

Aan ons verstrelde gegevens zoals naam,
adres en telefoonnummers van abonnees
waorden in ans pege tand

Beéindigen abonnement:

Opeeggingen (uitsluitend scheiftelijk)
moeten tenminste 8 weken voor afloop van
de abonnementsperiode bij ons zijn.

Prijzen {wijzigingen voorbehouden)

Lusse nummers € 13,50

Abo prijs per jaar (6 1]
€77,50 ( Studenten [ CJP-houders en
BNO-leden € 58,00

Zie www.items.nl voor lopende aanbiedingen
Prijzen gelden witsluitend in Nederland.

Aan zhonnees buiten Nederland worden
verzendkosten doorberekend.

Ongevraagd toegezonden materiaal wosdt
alleen op verzoel geretourneerd. Bij de keuze
wvan illustratiemateriaal is zoveel mogelijk
getracht de daarop rustende auteursrechten
te ontzien of te honoreren. Zij die menen
sutenrsrachrelijke sanspraken te kunnen
maken, worden verzocht in contact te treden
=act de mitwever Niets uit deze uitgave mag
worisn ee=rg=momsn zonder schriftelijke
‘DesETIIRg TEr S8 Thesver



5+ DAMN-LEFIRFHI B &G HERS
EEAE T B HA RS EE

68



69

DAMn® magazine # 24 / GIJ8 BAKKER

Change and
Transformation

Gijs Bakker’s Tales from Taiwan

Gijis Bakber has high hopes for hia Yii-project. ‘My sim is to prove thet  conceptusl
approach genarates differant products when placed in & new contat’, he says. In

genaral, conceptuality is indepandant of context. But when you link it to local skills
and culturs, that's when it bacomas really intaresting.

teat ANNEKE BOKERN

I the cese of i, the new context we ae talling about
is Taiwan. With jewellery designer and co-founder of
Cravg Design Gijs Bokdeer a5 carator and in collabora-
tiom with local crafismen, 15 Taiwamese designers cre-
ated 47 products, which will be presented for the frst
time at the Milan Fumsiture fait in April ‘The Taiwaneae
Craft Council invited me to do this project, Babeer re-
counts. ‘They've known me since 2006, when | devel-
oped a Jine of products far the gt shop of the National
Palace Museum in Tuipei gecher with some young
Taiwanese designers. We tried to steer clear of tacky
sauvenics - oo Nightwatch cake tin and that kind of
stul]. Instead, the question was! how can you disil the
real value from the historical artefarts and translate it
into comemperary products? 1 think i resulted in some
interesting objects.

Shype & Souvenirs
Apparently the Taiwanese Craft Research [nstitute, an.
ageney of the Councl for Culura] Aflairs, though: 50 a5
well, @ it bired Baldher agaim for the crestion of its new
design brand Yii The sarting point i quite smilar: its
again sbout cormbining contemparary design and tradi-
tiomal Chinese crafts without slipping into the hanality

of souvecirs. T¢s nat sbaut showing to the world how
beautifully the Chinese can Iacquer, carve and engrave.
"We really wanted 10 creste poducts which everyane
cam use’ The Craft Research Institute made o shortlist
of abaut 30 designers, from which Bakler picked 16. Tn
May Ispert a week in Taiwan, doing warkshops with the
designers ond crafismen. where we developed the first
ens. After that, we commuricasad via Skype. tn
it was an intense coacking process, which went much
furcher than jus: curating,"recalls Bakcker. The designers
ad o precise bricfing but could design freely-whatewer
they liked. With these products as a frst collection, ¥,
which cexns change and tanshormation in Chiese, s
supposed o besome ares] design label Of cource the fart
that it entinely Giranced by the Tumanese 2ae malkes it
& marketing tool ather than a commercial brand, But
ome has to gve an affirmative nod to the Taiwanese in
that it @ very wellimed marketing tocl, ertering the
stage just ot the moment when the design world has ze-
discovered the value of raditicnal crafis as well as the
charms of the authentic and the lacal

The biggest challenge was the difference in mentality 1
didn't want to involve any Western designers, becuuse.

Crak mab: S L
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“Vienna, 1980. My wife, my son,
and | were visiting a jawellery
symposium there. There were
pestersin all the trams with the
slogan: "Design is unsichibar’, They
were referring to an exposition in
Linz. We visited it on the way back.
An encrmous whils tent on the bank
of the Donau, crammed with design
in the broadest sense of tha word;
post-madern architecture, car
design, performance art, fashion,
visual arts... One section with =
design pieces by Etfore Softsass.
Carpet made up of classic parquet
flocring, finished with o chrome-
plated steel border and placed
under insipid farmica chairs in the

Gijs Bakker
(1942, Amarshaorty

‘oarly ‘603 Rlatvelel Acadomy and

Keniifack Skalan, Stackhalm

1965 colloboretian with Emmy van

Lascrum {1966 merriogs)

1593 Drooy Dusiga with deaign eritic

ond hrarian Ranty amabars

1776 b paura. vk Mk

g‘vil?nfmmuwl\ll:ry,mmwl,
. :

rnifure, havsahedd opplinsy
jams, 1o public spoces ped ax)
tiuna. FarPalaroid, Ariifort, VKB andl
Ene Slucba, amang cthars, His warkis
allocted fhiaughout the warld and

08 rcaivad mosy ceron

1765, the e sehich
ol s 007, o i ok
Sinca 1968 Teachar ot tha Dalft
ety ol actes gy andhe
Design Arademy, nmang cthers

mambor,

Mosters
Cepariman (i) of the Design
Acadeamy, Eindhawesn.

Inchurar, and

mast varied patterns. A lamp with
myriad of bulbs. A baokcase fram
the Memphis collection that would
later bacome anicon... The audac-
ity! Fontastic! Thot kind of sheck
stays with you forever.”

He sighs. The exhibition meant
a turning point for Gils Bakker,
conceptual artist and designer, and
a cavlious prelude o Droog Design,
the design platform he would later
start with Renny Ramakers. Droog
Design is everything the culfing edge
of that time, Italian dasign by Studio
Alchimia and Memphis Group,
wasn't: a refurn lo the idea, the
concept, averse from unnecessary

commissioned by the Office of Fine
Arts Abroad, in Amsterdam) as well
as his collaborafion projscts.

His first collaboration wos with
his wife, Emmy van Learsum, whom
he met in the early sixties at the
Rietveld Academy in Amsterdam,
where they bath studied jewellery
design. Their conceptual sutlock
and raising the fundamental level of
jawsllery dasign made G-+E (Gis
and Emmy] pioneers. Bakker: “Wo
were very different. She was
functional and analytical in the
stap-by-step development of ideas,

raas | have o more intuitive
approach. An excellent
S ety

d i , but
with an emphasis on eriginality and
reclamation, all with a teuch of ireny.
Itwas a naw shyla that set off a shock
wave in 1993 at the Salone in Milan,
similar to the one Mamphis causad
at this Forum Design exhibition in
Linz.

Intuition
Bakker is choracterized by a curious
mixture of level-headednass and
absent-mindednass. Thesa elements
come back again and again, both in
his persanality and in his work. He
appraaches life with an almost
childlike curiosity, despite his vast
axpariance and all but encyclopae-
dic know! art and design. His
home-cum-studic, a canal-side.
house purchased from another
Dutch design celabrity, Benno
Premsela, is a striking example of the
diversity of his inferests: o jumble of
styles, all tastefully arranged.
“Benno had a fantastic, free, and
open spiritl* he calls from the kitchen

ith enthusiasm. “In the sighties he
had a kind of home-gallary in this
room. Laok at the cotton carpet you
are sitting on. That was revelution-
ary in thase days!

Besides being o designer,
Bakker i also a cultural entrepre-
meur and mentor, He was and is o
decisive influence on the inferna-
fional promation of Dutch design,
though both his designs fjawellery,
interior and industrial design) and his
role as teacher and guest-curator (as
sarly as 1980 he organized the
exhibifion Design from the
Metherlands in Stutigart, which
toured Europe for four years,

A CAREER IN CHAPTERS

Yan Leersum passed away in
1984, when their son Aldo, now also
a designer, wos 13 years old. Bakker
is keeping her legacy alive. "Last
yaar | organized a retrospective of
our work and placed a series of
sixteen aluminium bracelets, all
slightly different, in a display casa,
Bakker says. ‘It felt as if she was
loaking over my shoulder and
knowingly whispering: “Shouldnt
you turn that bracelet the other way
around?”*

Droog Design
A second important collaboration
was with art histerian and design
critic Renny Ramakers. High-profile
projects and exhibitions led their
dasign platform Droog Design to
bacome the driving force behind the
movement that later became inferna-
tianally synonymous with Duich
design. Bokker and Ramaksrs
decided on collaboration during
group exhibitian in pop femple
Paradiso in Amsterdam. An upstairs
gallery, on a regular Sunday
afterncen, in early “73. Bakker was
one of the exhibitors, Ramakers
organized the event.

“It was snowing and it was cold,
but all of Amsterdam was there”,

rrecounts. “The time was ripe,

rasponses wers good. | was plan-
ning on focussing public attention an
some former students in a shop!
gallery in the Via Serve in Milan,
with ceramics, texliles and jewsllery.
Renny and | rashly decided fo
combine this idea with what wos
being shown in Poradiso:”
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He could be called one of the godfathers of Dutch Design
and certainly the one who put Duich Design on the map.
Giis Bakker (1942), co-founder of Droog Design, is level-
headed about it all. Last year he left the ever-successful
design platform after 15 years. Time for a new creafive
chapter. “Starting out in the middle of a financial crisis is

fantastic”

A Careerin
Chapters,

They didn't harbour any illusicns, but
expected 1o see mainky ‘indifferent’
Dutch furniture ‘salesmen’, as Bakker
puts it. Dutch design didn't ‘exist”
after all. Bu fale had samelhing else
in mind. With the arrival of Andrea
Branzi — & group of young designers
and press paople in his wake - the
exposifion gained attentian, The last
three days there was quite a rush

.

Within « faw years Droog Dasign as
abrand put the Natherlands cn the
map, with ifs razor-shape sense of
the spirit of the fimes and its selec-
fion and later in-house production of
uncenventional, canceplual work
with a interprelive twist. And done
by a new generation that gave
renawed meaning to design with
clever use of combinations and
rocycling. World-fameus designers
like Richard Hutten, Marcel
Wanders, Jurgen Bey, and Hella
Jangerius all started out with Droog.
Bakker now considers D
Design's current position as less
influential. Last June, he decided fo.
withdrow from the fiftean-ysar
collaboration with Ramakers, la the
dismay of many.

‘With the epening of a prestig-
ious stare in New York, he came to
believe ial considerati

A career in chaplers
In spite of the diversity of his activi-
ties — design, teaching, lacturing,
Rl i

he has been head of the depariment
of Masters of IM.af the Design
Academy in Eindhoven, a study

- Gijs
Bakker's life is divided into c‘\ear—cw
chapters of 15 years. Admittedly,
they run more of less parallel o each
other, butitis remarkable nonethe-
lass: this marriage to Emmy van
Lesrsum, the period of fime he was
busy with Droog Design; the work-
ing relaticnship and romance he hael
with alion gallery owner Marijke
Vallanzasca, with whom he started
the succassful jewellery label Chi ha
pavra...& in 1996, He is currently
working an a long-term project in
Taiwan, Atthe request of the
Taiwanese Craft Research and
Development Institute, he is develop-
ing & native design culture for the
Taiwanese craft-industry, together
with 17 young Taiwanese designars.
‘Could this be an indication of what is
ta come for the next 15 years?

“Design is sfill all
about flexibility and
an open mind just
like in the sixfies.”

The differences between the
Merthern Evrepean and Asian views
of design fascinate him immensaly.
Here, as with Droog Design and ot
the Design Academy, he comes inte
contact with global thinking, some-
thing that has little to do with
bringing Dutch character to
Taiwanese design. What daes it
invalve® | app Or

would push content further into the
background.

The designeris glad it is behind
him. *1 am working on a lot of new
projects. Life is Fantastic. | don't want
that to be ruined by something that is
obsolete. Draag Design is over.
Something receives attention for
some ten years and then is irmevoca-
bly surpassed by the next idea.
That's fine; it gives young pecple
space. Every generation has the
right to express itself and to design
thair own products or enviranment.”

rather, as Bakker puts it: “concepiual
design in context”. Here the context
is Taiwanese culture. His findings are

eing presented in the Triennale in
Milan, under the label yii see page
103), faaturing products made of

amboo, porcelain, and even brick,
a material that the Dutch brought fo
Taiwan in the seventeenth century.
Bakker: “One young man built
seulptural, erganic implements cut of
it. Beautiful and innovative.”

One axception fo his 'careerin
chopters’ is the number of years the
designer has been teaching: more

an years. For some fime now,

P it alsa has o sirong
impact en Dutch Design and for
which thers s fisrca compatition
from students from all over the
world. *A lot is happening here,
especially i the field of research.
The market is changing; it demands
more from designers than just o
product.” he explains. “This can limit
them, but it can also stimulate and
inspire. The majority of the foreign
designers we've attracted, both in
Eindhovan and at Droog, have
stayed in The Metherlands, because
they've found a culturel and see-
nemic climale here that is without
‘equal anywhere in the world, For the
arts, this has fraditionally meant that
& government has found itits
mission ta instruct the masses and
impart culturs to them. Graphic
design and architecture flourished in
the 19205 and *30s, thanks ta the
active part the gavernmant playad
as potron, But product dasign was
not yet of importance. Up until the

*605 and ‘705 it was seen as nething
more than embellishment, sirictly for
marketing but without further
purpose.”

Think global
Bakker was one of the firstin The
Metherlands te realize that differ-
ences between art, design, and’
ather disciplines could be done
away with. And besides pioneer, he
was also an advocate of the con-
cept’. Te say that he, s teacher and
lacturer, could help the Dutch design
world advance aven further
propagaling the ‘thinlk global”
concept, he finds toa beld a state-
meni. “Pracisely because we live in
such a ‘global’ world, the identity of
the growp you are a part of, in this
case the Netherlands, has to be
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defined meficulously. And you have
to keep working at being of interna-
tional significance. It is important
that the next generation of designers
doesn't casually assume the reputa-
tion of Dutch Design, but that they
use itin a positive sense by further
developing the quality of the work,
such as making an even more
creative response to technological
developments. So much is about to
happen! According to Tal, one of the
IM Master students, everyone wil
have their own 3D-printer in a few
years. What does that mean for the
ordinary consumer? If | throw a
party tomorrow and want to design
my own cutlery and tableware, | can
do that. That means is that every

Tom, Dick, and Harry cannot only
design, but can actually make their
own product. Furthermore, the
synthetics used for these 3D-shapes
will be recyclable. So my party-ware
can be reused as a base material for
something else.

“The consequence? Designers
have to become even more inventive
and think even more conceptually,
because the context of our existence
is changing, It's insanel Because if
you forget that context, you become
inflexible, you get sidetracked and
then eventually it's all over, Future
designers need to be aware of that.
Dutch designers have an advantage:
The Netherlands has made a name
foritself in terms of design. In the
past, | had to plead with manufactur-
ers to get things done; now the door
is wide open. Both demestic and
foreign companies come here to
shop for talent. This does mean that
the next generation really has to
know what's going on in the world.
It's still all about flexibility and an
open mind, just like in the sixties.

1 Cardi

& B

ajings
k597

rlandiltaly will

About a high degres of curiosity and
an almost professional development
of your intuition. You have to listen to
this intuition, fo feel it, and te follaw
it, but alse to cultivate it. If's a big job
for the next g of desi

The retrospective Dasignars on
Jowallary can be seen in the San
Francisca Museum of Croff and Design
(SFMC+D): twelve years of chl lwa

to improve ynursslf, to improve your
mind. But above dll, to see, fo see
consciously.”

According to Bakker, the history
of Dutch design is not the only
advantage. He also considers the
recent economic recession to be a
blessing. “Starting out in the middle
of afinancial crisis is fantasticl” he
shouts. “Everything is upside down!
Two years ago there was no end to
the insane amounts of money being
handed out for design. That has a
paralyzing effect on young people
who have yet to siart out in the
design profession. But that has all
been siraightened out now. Things
are now being looked at much more
critically, and rightly so. This makes
way for new creativity. Other, no
less magpnificant things are bound to

* happen.”

sewwgisbokkercom
www.chihapaura.com

S
=

A CGAREER IN CHAPTERS

aura...8
placas by, among others, Ron Amd,
Marc Newsen and Gijs Bakker himself,
Uniil May of this year.
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Ikea, la lampada illustrata

72

SFOGLIA: 8/9 —

News dafla Cina. |
designer taiwanese Pili
YW insieme all’artigiano
Tist Jian-an 5u ha creato
Lna lampada per Ikea,
chiamata Ikea Plus
Tertial, realizzata
rell'ambito del progetto
¥ii Design. La struttura di
Lt semplice oggetto da
ufficio wiene trasformata
attraverso una leggera
patina di porcellana
lavorata, Lillustrazione
riporta una lotta
leggendaria tra tigri &
dragoni avvenuta in un
inferno scuro.
all'attivazione della luce la
battaglia viene revocata
come in una sfera magica
e la lampada da semplice
oggetto di design si
trasforma in una
decarazione,
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Milan Design Week 2010:
G Yii, Crafts & Design from Taiwan 0
Posted by 4llan Chochinow | 19 Apr 2010 | Comuments (0]

Brick Flan: Tray by Rock Wang ahd Fel-ze Chen

IKEA jplus TERIAL by Jdian-an S0

Cne of the highlights of this year's fair was found on the 2nd floor of the
Triennale di Milano, tucked inside a black, crepe-stripped bungalow and
radiating energy and light. *ii is an exhibition of 50 ohjects, cammissioned
from 15 Taiwanese professional designers paired with local master
craftsmen. The initiative was under the creative direction of Droog
co-founder Gijs Bakker, who's sy gracenotes touch several of the pieces
in a really wonderful way. Yii derives from the word "vi,' meaning "change
and transformation," and all of the pieces explore the journey from the
traditional to the contemporary.

Lace Plates by Ghing-ting Hal and Tsun-fen Lee
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Gallery seting
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MILAN — Lightness and longevity.

Those were two ofthe main trends at Salane
del Mohile thiz year, where some pieces were
as flexible as origami shapes and others as
fragile-looking as paper dolls. A host of other
designs were fashioned from recyclable and
sustainable materials. There were paper
lamps couresy of three Swedish companies —
Sodra, a forestry group; Claesson Kaivisto
Rune, an architectural practice, and the lamp
maker Wastherd — and a paper overnight bag

y plece at Salor el hiahil commissioned by Wallpaper magazine and
Phato By: Courtesy P ] created by the Munich-based designers Saskia

LALUMCH SLIDESHOW 20 imanes and Stefan Diez. The bag was made fram
- i Tyvek, a type of synthetic paper that is
- : - waterproof, tearproof and recyclable.
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Other objects appeared insubstantial, although
their structures were robust Sides Care, the
Japanese design and architecture firm, turned
out chairs with steel frames that looked as fine
as pencil sketches; German firm
Farmentwicklung showed tables made of a mix
of cardboard boxes and phwood, and
designers Lucas E. Hinnerud, Jens Boldt and
Draniel Enoksson crafted fragile-looking
aluminum bookecases, tables and sideboards.
The designers gaid they were inspired by
simple and gquickly cut-out paper models used
at the beginning of the desian process.

Flicio, another German-owned brand, showed
off foldahle chairs made from layers ofwood
and rubhber, their mechanics modeled on that of
a ladybug's wings. The chairs, which measure
six millimeters thick when flat, can he folded
into twa different shapes. Meanwhile, the
Finnish company Punkalive unveiled henches,
tables, stools and chairs made from laminated
yveneer lumber.

Federica Marchetti, founder of e-tailer Yoo,
said the attention to sustainability i= high on the
priority list for most producers. "There are maore
and mare products created with recycled
materials," said Marchetti, pointing to falian
furniture firm Magis, which worked with recycled
plastic bottles to find ecological alternatives to
plastic.

Sustainahility is also a must for Alasdhair
Willis, owner of British design and
manufacturing company Estahlished & Sons,
in towen for his firm's event and to celebrate the
opening of his wife Stella McCartney's first
boutique here. Similar to McCartney, Willis
strives to work with eco-friendly materials. "vou
can't he a citizen of the waorld without heing
aware of the environment. We are not perfect
butwe do as much as we can," said Willis,
citing sustainable wooden hoxes by Scholten &

Baijings, ariginally used by fishermen and illustrated with their narratives, and on display at

Milan's La Pelota space.

Here, a glimpse at some ofthe other standout products and firms atthis yvear's Salone,

i

Tiiwas created by the Taiwanese Craft Research Institute to apen a dialogue betwean
Taiwanese designers and craftsmen. They created a series of objects that fuse Taiwanese
wiorkmanship and tradition with contemparary design. Here, three bamboo trunks have been split
atthe top and woven, with small bamhboo strips, into a seat In another design, cocoon-like
shapes — made by intertwining bamhboo strips — are used to make a sofa.
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Create Berlin, a network of de-
signers based in the German
capital, staged Made In Berlin
- Opm Process, agroup show by
seven design studios that enca
sulated the innovative thinking
and experimental processes that
underlie much of the work being
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Showing a the Triennale mu-
seum, ¥ii isa newly formed eraft
design brand frons Taiwam, Un-
der the creative direction of Gijs
Bakker (who, as a co-founder of
L|| the Netherlands, knows
& thing o two about cresting a
national design language) and
supparted by the TarwanCraft Re-
search Mnstitute it was a revelation
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ASCAME Yii ki

De 49ste editie van de Salone del Mobile
diegitvonie O e

\an onze medewerker
Jeroen Junte

MILAAN Een imitatie van de zon ma-
ken-je moet maar durven als ontywver-
per. De schoonheid en levenskracht
van deze fonkelende ster lan immers

nooit worden gedvenaard. Toch ston- |

den er afgelopen week lange rijen
voor de expositieruimte waar de Ja-
panse ontwerper Tokujin Yoshioka
een lamp presenteert die oogt als een
fonkelende ster, De Stellar is een van
de hlilvangers van de Salone del Mo-
bile in Milaan, 's wereld grootste en
meestinvioedrijke designbeurs.

Naast een overrompelende pracht
heeft de Yoshioka's zon een actuelela-
ding. Slechts weinige fabrikanten
durven het hardop te zeggen, maar er
worden harde Klappen gelncasseerd
door de economische crisis. Na de
chagrijnige, bijna vertwijfelde hou-
ding van veel ontwerpers cn produ-
centen op de Milanese meubelbeurs
van vorig jaar, tovert Yoshioka weer
een glimlach op de gezichten door
tToost en inspiratie te bieden.

Het aantal presentaties op de meu-
belbeurs in Milaanis dit jaar weer toe-
genomen. In kantoren, galeries, bibli-
otheken, etalages, lege kerken, oude
fabriekshallen en natuurlijk het mas-
sale beursgebouw worden er ruim
vierhonderd gehouden. Hoewel het
vliegverkeer sinds donderdag groten-
deels stoke, lijlet het niet minder druk
dan voorgaande jaren.

Zinsbegoocheling

Om in dit overstelpende aanbod van
interieurproducten, auro’s en zelfs
champagnehuizen de aandacht van
de bezoekers vast te houden, profile-
ren steeds meer merken zich met
zinsbegoochelende ervaringen. Sony
lanceert een serie prachtige produc-
tenvan het Britse ontwerpersduo Bar-
her(Osgerby in een verduisterd land-

schap van grijze stenen van zachte
kunststof. Het terug-naar-de-baar-
moedergevoel van gedempt licht en
geluid in deze beldlemmende omge-
ving blijft langer bij dan de verstilde
lampen met geintegreerde luidspre-
kers en tv-kasten.

Dok deze installarie is een verwij-
zing naar hoe de milieuproblemenen
de economische crisis het hoold kun-
nen worden geboden: terug naar de
basis. Deze omslag diende zich de af-
gelopen jaren al aan door een her-
waardering van het ambachr. Opval-
lend dit jaar is het verfijnde designla-
bel Thomas Eyck met een serie delica-
te koperen gebruiksvoorwerpen die
ontwerper Aldo Balkdker heefi vervaar-
digd met een kopersmid.

Tegelijkertijd zijn elders in de stad
de producten te zien die zijn vader,
voormalig Droog Design-directeur

E)roog Design

Het Utrechtse Centraal Museum
heeft op de Salone del Mobile alle
stukken ult de nleuwste collectie
van Droog Design gekocht. De ne-
gentien werken zijn gemaake van ob-
jecten uit inboedels van failliete Ne-
derlandse bedrijven, meldde het mu-
seum maandag. De Nederfandse de-
signgroep werd bekend door hun
Dutch design, ontwerpen waarin
eenvoud en humor zijn gecombi-
neerd. Elk jaar presenteren ze hun
nieuwe collectie in Milaan. Dit jaar
kozen ze ervoor om met producten
te werken die zonder hun belang-
stelling zouden zljn vernietigd. De
nieuwste collectie Saved by Droog
hestaat uit onder meer |uciferdoos-
Jes, felgekieurde hesjes en honden-
manden. De stukken zijn vanaf eind
dit jaar In het Utrechise museum te
zien. ANP

Volkskrant-far 58 58 = A EATIRAK

Gijs Bakker, met een tiental jonge ont-
werpers en traditionele ambachrslie-
den uit Taiwan heeft ontwilleld. Een
porseleinen lampenkap is zo dun dal
deze bijna transparant wordt als het
licht aan is. Over een stoel van ge-
viochten bamboe hebben zijderup-
sen een zilverachrig vlies gesponnen
datmettransparante kunststofis ver-
hard. Onder de strenge hand van de
conceptuele ontwerper Bakler zijn
de Taiwanese onilwerpers en ame
bachtslieden hoven zichzelf nitgeste-
gen - een sterk voorbeeld van hoe de
creatieve kenniseconomie kan wor-
den geéxporteerd,
Ambachtisinveelgevalleneen doel
op zich geworden - namelijl het creé-
reqn van mooie, tijdloze producten -
eN et Meer een MANIer om nieuwe
vormen en productietechnieken te
verkennen. Het is weliswaar een serie
prachtige lampen die da klassicke Ve
netiaanse kristalproducent Venini
met  onovertroffen  vakmanschap
heeltvervaardigd voor het hippe Brit-
se designlabel Established & Sons.
Maar het is vooral oude wijn (een

grand cru, dat wel) in nleuwe zalken.

Dan is de herinterpretatie van de
orale historie door een studentvan de
Design Academy Eindhoven veel ster-
ker. De Koreaanse Ryou [ihyun heeft
bijna vergeten technieken verzameld
voor het ongekoeld bewaren van
voedsel, zoals eieren in een kom olie
leggen of knolgroente in zilverzand
steken, Vervolgens ontwierp ze een
ingetogen houten keukenmeubel
waarin deze technieken zijn ver
werkt. Net als producten kunnen dus
ook ideeén worden gerecycled.

Gebroken spiegels

Zelfs Italiaanse paradepaardjes als
Edra en Kartell gaan terug naar de ba-
sis, Edra, dat normaal gesproken
zwoele meubels van leer en velours

.uitbrengt, heeft de nieuwe collectie

Barbarlans gedoopt - net als mode-

huizen werken steeds meer interieur- -

labels met thematische collecties die
zlch goed in de markt laten zetten,
De broertjes Humberto en Fernan-
do Campana uit Brazilié ontwierpen
voor Edra kasten en Jampen, vervaar-

digd van gebroken spicgels, en een
simpele tafel van grove klei.

Kartell, producent van nogal
schreeuwerige, bontgekleurde plas-
tic stoelen, toont alleen maar zwarte
stoelen. Daardoor is opeens goed te
zien dat veel van die stoelen schitre-
rend van vorm zijn. Pontificaal in het
midden staat een ‘onzichtbhare’ stoel
van transparant plexiglas,

Nog basaler isde stoe] Sedialvan de
Italiaanse meesterontwerper Enzo
Matl, 1n 1974 werkte Mari aan Auto-
progrettazione, Uit deze serie zell
bouwmeubels is nu deze rechitoe-
rechtaan stoel in productie genomen
door het bedaagde Finse meubel-
merk Artek. De stoel kan via internet
worden besteld in de vorm van der-
tien vurenhouten plankjes en een
doosje spijkers. Op internet staat een
instructiefilmpje waarin Mari zel[uit-
legt hoe de stoel moet worden ge-
moneeerd. Zelf een designstoel ma-
ken, terwijl de grote Mari over je
schouder meekijkt - tegen zo'n bele-
vingkan zelfs een kristallen zonoleen
akoestische moederschoot niet op.

Stapel hout

Algaande op deze 49ste editie van de
Salone del Mobile lijkt het wel alsof
design vooral gaat over ervaringenen
idesén. De stoelen zijn onzichtbaar of
worden gereduceerd tot een stapel
hout en wat spifkers. Het is Maarten
Paas - witr hij - die deze trend het
meest intuitief heeft aangevoeld. Vo-
rig jaar ok hij al aandacht met zijn
Idokken die bestonden uit video-in-
stallaties van mensen die tergend
langzaam de wijzers bedienden door
deze eindeloos te tekenen en weg te
guiumen. Dege flmpjes heeft hij nu
gereduceerd tot een applicatie voor
smartphones. Veor slechts 99 euro-
centis een echite Maarten Baas voorie-
dereen bereilbaar - zonder daarbij
het milieu e belasten. De pas 32ari--
ge ontwerper iserin geslaagd om met
gebruik van innovatieve productie-
en distributietechnieleen van een be-
staand ontwerp een nieuw en aan-
trelckelijk product te maken. Meer ba-
sic kan design niet zijn
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