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摘  要

1、 出國計畫名稱：出席2009年全球環保標章組織年會暨考察日本大阪亞太貿易中心綠生態環境教育中心
2、 出國地點：日本神戶市

3、 出國地點：簡光文科長、莊炳義助理環境技術師

4、 出國日期：98年11月16日至98年11月20日
5、 建議與心得：

本次2009年全球環保標章網路組織(GEN)年會於98年11月17日至19日於日本神戶市舉辦，我國係為該組織之創始會員之一，歷年來均以財團法人環境與發展基金會為代表參與，為積極參與國際事務，本次會議派員出席與會。
為配合我國積極參與國際組織及活動之政策，且GEN係各國執行環保標章業務所組成之國際性組織，藉本次年會出席，積極宣傳我國推動環保標章制度及綠色採購之成效，並可和世界各國標章組織交流推動經驗，並建立良好之溝通管道。
我國積極推動國際環保標章業務，除參加全球環保標章組織年會外，為讓國際相關組織了解我國推動情形，後續將加強資訊國際化，且設置GEN年會資訊查詢及交流平台外，並於我國綠色生活資訊網站與其他會員團體網站相互連結，以增加我國與其他會員組織互動及交換相關資訊，以永續推動國際環保標章事務。
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壹、前言
經濟成長固然能滿足人類需求，獲得個人生活福祉，然其代價則消耗大量能源及原料，並產生大量廢棄物，且消費型態直接影響產業、產品的發展型態，間接地造成環境污染及資源耗費問題。有鑑於此，德國在1978年首倡推動產品環保標章(Ecolablelling)的觀念與制度，期使經由綠色消費行為，促使產品製造商減少產品對環境的負荷。這個制度在近年來相當迅速地被世界各國採用。目前全世界有五十多個國家已實施環保標章制度，且於1994年成立國際性非營利之全球環保標章網路組織(Global Ecolabelling Network,簡稱GEN)，目前共有包含歐盟在內之28個會員體參與此一國際性組織。
為順應世界趨勢，環境保護署積極鼓勵事業單位於產品之原料取得、製造販賣、使用、及廢棄之產品生命週期過程中，能夠降低環境之污染及節省資源之消耗，促進廢棄物之減量、減毒及回收，同時喚醒消費者慎選可回收、低污染、省資源之產品，以提昇環境品質，自81年3月評選出以「一片綠色樹葉包裹著乾淨不受污染的地球」作為環保標章的圖案，並依法註冊登記其商標專用權及對外界公告，另於81年8月25日正式公告實施「環保標章推動使用作業要點」以及「環保標章審議委員會設置要點」，推動環保標章之申請作業。
近年來我國積極參與相關國際組織活動，尤其是與環保標章最為相關之全球環保標章網路組織（GEN）。我國代表除長期擔任GEN之技術專家外，財團法人環境與發展基金會總經理于寧博士於2003年10月至2006年9月擔任該組織之主席，積極推介我國標章制度與政府綠色採購之經驗，並推動國際相互承認、制訂共同核心規格標準，以擴大我國於全球環保標章網路組織間之影響力，藉由參與國際綠色採購等相關會議，發表我國環保標章成果，提昇我國之國際地位，亦間接提升國內產品在國際之競爭力，避免不必要之貿易障礙。
本（98）年為持續加強國際合作機制，特派員並出席2009年全球環保標章網路組織年會，以期提昇我國環保標章制度國際曝光率，促進我國環保標章制度符合國際潮流與規範，以符合永續發展的目標。
貳、目的

本次赴日本參與出席2009年全球環保標章網路組織年會及考察日本大阪亞太貿易中心綠生態環境教育中心之目的包括：

一、宣傳我國推動環保標章制度及綠色採購之成效。

二、與該組織之會員國進行環保標章推動經驗交流，以建立良好之溝通管道。

三、暸解其他會員國環保標章制度執行現況及其他相關措施，以作為我國環保標章制度精進之參考。

四、考察日本大阪亞太貿易中心綠生態環境教育中心，瞭解日本在環保標章、環境生態、循環型社會等環境教育推動現況，作為我國綠色消費、環境教育推廣之借鏡。

五、瞭解各國在環保標章規格標準制訂相關程序作業及其他國家合作或相互承認等情形，以利我國後續規格標準制訂或合作開發、相互承認之推動。
參、出國行程
6、 出國計畫名稱：出席2009年全球環保標章網路組織年會暨考察日本大阪亞太貿易中心綠生態環境教育中心
7、 出國人：簡光文科長、莊炳義助理環境技術師

8、 出國日期：98年11月16日至98年11月20日
9、 出國行程與內容概要：

	日期
	行程

	98年11月16日
	上午啟程（台灣至日本關西機場）

	98年11月16日
	下午抵達日本神戶市

	98年11月17日
	2009年全球環保標章網路組織年會（第一天）

開會地點：神戶港市時尚商業中心大樓九樓第1會議室
議程：
(1) 開幕典禮
1.日本環境協會事務局長Osamu Watanabe、日本環境省Miyoshi Nobutoshi致歡迎演說
2.全球環保標章網路組織主席Robin Taylor開幕評論
(2) 環保標章推動經驗交流
1.環保標章之展望－日本20年推動經驗及朝向永續發展之路（日本環境協會Osamu Uno）
2.環保標章計畫優良實務與經驗報告
（1）環保標章與相互承認協定之認證（中、韓、日聯合發表，根據第九屆三方圓桌會談，針對電腦與多功能性辦公室設備的相互承認協定之認證）

（2）台灣環保環章推動現況及成效（財團法人環境與發展基金會于寧總經理）

（3）泰國環保標章起源及推動制度（環境協會Mr. Pathom Chaiyapruksaton）

（4）紐西蘭環保標章推動工具及經驗推廣（Mr. Robin Taylor）

（5）新加坡推動經驗分享 (新加坡環境理事會Mr. Sylvain Richer de Forges)
（6）歐洲環保標章推動現況及未來（北歐天鵝組織Mr. Bjorn-Erik Lonn ）

（7）北美環保標章推動情形及未來（Ms. Linda Chipperfield）

(3) 環境意識之改變（Kokuyo公司 Mr. Akihiro Kuroda, President）
1.介紹該公司塑膠類綠色產品的研發、設計與推廣
2.說明公司製造、流通、販賣系統均致力於環境事務推動，並運用積極措施開拓了環保產品市場
(4) 全球環保標章網路組織的未來　
1.策略計畫（全球環保標章網路組織秘書長Ms. Katherine Stewart）
2.全球變遷亞太網路組織在計畫擬訂過程經驗分享(全球變遷亞太網路組織秘書長Mr. Tetsuro Fujitsuka)
(5) 全球環保標章網路組織策略發展計畫
1.聯合國環境規劃署計畫與設計準則(聯合國環境規劃署Mr. Bas DeLeeuw )

(6) 聯合國環境規劃署(UNEP)推廣環保標章計畫進度報告((聯合國環境規劃署Mr. Bas DeLeeuw)
(7) 組織後續發展工作分組座談
1.全球環保標章網路組織未來方向
2.全球一致環保標章系統規劃方向

3.全球環保標章網路組織應加強推動合作事項

4.推廣環保標章所遭遇之困難
5.簽署相互承認協議之好處
6.社會性議題考量及如何加強與外部機構之合作
(8) 歡迎晚宴（各國代表交流）

	98年11月18日
	2009年全球環保標章網路組織年會（第二天）

(1) 戶外參訪「六甲生態國家公園」
1.國家公園生態簡介

2.國家公園環境介紹
(2) 戶外參訪「大阪亞太貿易中心綠生態環境教育中心」
1.環境中心歷史沿革及環境簡介

2.各國環保標章及現況介紹

3.日本環保標章推動現況及成效介紹

4.各產業結合環境、科學措施成果介紹
(3) 戶外參訪「世界古蹟-奈良縣東大寺」
1.東大寺古蹟及周邊環境介紹

2.東大寺古蹟維護及保存說明

3.東大寺周邊環境維護成效

(4) 晚宴餐敘（各國推動經驗交流）

	98年11月19日
	2009年全球環保標章網路組織年會（第三天）

開會地點：神戶港市時尚商業中心大樓九樓第2會議室
(1) 環保標章推動經驗分享
1.日本政府綠色合約法實施情形(日本環境省)
2.歐盟環保標章之修訂及現況(Ms Rugile BALZEKAITE, EU Ecolabe)
(2) 全球環保標章網路組織未來基金募集之提案
(3) 全球環保標章網路組織後續發展工作分組座談討論

(4) 第17次聯合國環境規劃署計畫與準則討論報告
(5) 全球環保標章網路組織年會

	98年11月20日
	2009年全球環保標章網路組織年會（第四天）

(1) 全球環保標章網路組織年會業務及財務情形報告
(2) 全球環保標章網路組織年會董監事會議

	98年11月20日
	返程，自日本（神戶至關西國際機場），抵達台北


肆、與會過程
一、全球環保標章網路組織簡介
「全球環保標章網路組織(Global Ecolabelling Network,簡稱GEN)」於1994年由我國與美國、加拿大、日本、英國、瑞典、西班牙等國共同成立，目前共有28個會員，係非營利性的第三方國際性非營利民間組織，其成立宗旨為環保標章識別與認證、推動國際間環保標章相關議題的合作、交流及提供促進產品環保標章服務與資訊的組織。
GEN之主要任務包括：組織會員國環保標章計畫資訊交換服務、會員國環保標章計畫資源或問題調和、推動國際間環保標章相互承認協議（Mutual Recognition Agreement，MRA）、擴大環保標章相關計畫技術與資源援助、各國環保標章資訊交流、定期舉辦年會與各項研習會，並積極參與其他與認證標準有相關性國際會議或活動（如：國際標準組織(ISO)、WTO、世界銀行等組織所舉辦之活動），以提高該組織在國際上之能見度，其目標如下。

1.推廣使用生態標籤作為一種手段來實現環境的改善和更好的環境質量的產品和服務。
2.鼓勵和促進與生態標籤計畫，以及與其他有關組織之合作。

3.鼓勵無害環境的產品和服務於世界各地自由流通。
視組織會員間的合作和信息交換的情形，將協助發現有環保標章規格項目，並允許聯合制定環保標章標準以減少成本，提高跨國生產者參與環保標章計畫。另提升能力建設及通過技術援助加強多邊合作。包括建立和發展環保標章的國家和地區，各國際組織提供的環境管理及相關文書，也使計畫更有價值。並積極參與各種會議、研討會等活動，以促進全世界重視及推動環保標章，進而影響綠色產業市場與競爭力，協助政府和跨國組織於環境和可持續發展的政策，導入環保標章制度。
該會活動或管理事務皆由理事會執行，而平常會務、行政事務等秘書處相關作業，則由日本環境協會（Japan Environmental Association, JEA）負責。參與GEN成立與活動，業以被擴大成夥伴關係，包括正式會員國及第三勢力新興國家（烏克蘭、肯亞、泰國、印尼等），共同為支持與推動環保標章國際化努力（圖1）。
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圖1  全球環保標章網路組織網站（http://www.globalecolabelling.net/index.html）
二、日本環境協會介紹
日本環境上的問題主要來自於一般商業活動及民眾日常生活活動所造成，為了解決近年來所發生環境問題，自1977年3月15日成立環境協會（Japan Environmental Association, JEA）推動環境思考及學習，並致力於提升大眾的警覺性與環境保護的行動。
該環境協會推動目的為主動貢獻於永續社會的實現、創造遵守環保規則，優先推動「環境教育與學習」、「實現綠色市場」、「避免全球暖化」及「回復土壤環境措施」等四項工作。除推動環保事務的宣導外，亦積極與該國環境部等政府機關、不同型態的組織合作，並針對環境教育、資訊與英譯、支持環境保護活動、土壤環境復育提供支援、綠色採購網路支援及全球環境資訊中心等層面推廣宣導。
在環保標章事務方面，日本環境協會（JEA）執行管理環保標誌計畫，該計畫旨在驗證和推廣環保型產品，由學者組成的委員會、政府、消費者團體，以及來自不同行業的專家制定標準，並進行認證，經過驗證通過生態友好產品的製造商，積極推廣認證合格的環保標誌產品；截至2008年3月31日，通過環保標章驗證50種類別、認證產品數目為4,688（圖2）。
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圖2  日本環保標誌（地球友善）象徵用我們的雙手保護地球和環境。
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有關JEA擔任全球環保標章網路組織（GEN）秘書處，負責一般事務，包括環保標章認證、認證標準統一制定、資訊交流、在網站上提供20個國家的環保標誌網絡組織資訊，支援全球環保標章計畫的發起等事項。另致力於提升環保標章產品購買和服務，包括公司，地方自治機構，消費者團體和環保非政府組織，同時也加強綠色採購觀念及作法之宣導，編撰採購指南，提供每個類型的產品資訊，舉辦研討會和學習會，表彰和獎勵實施綠色採購績優組織（圖3）。
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圖3  日本環境協會（Japan Environmental Association, JEA）網站及Green Purchasing Network (GPN)網站
三、全球環保標章網路組織年會活動
全球環保標章網路組織（GEN）為服務會員、環保標章計畫及其他利益相關者和公眾，促進和發展環保標章的產品，提供來自世界各地有關環保標章訊息；另為促進會員之間合作，透過訊息交流、成員協調，以及其他環保標章計畫運作，建立會員資訊網絡模式，協助會員或合作團體、公眾獲取來自世界各地環保標章規格標準方面的訊息。除此之外，為促進會員國之環保標章產品規格標準制訂、制度推動現況或其他國際性組織會議訊息傳遞，定期每年召開年會，以增加會員之間的技術援助和發展項目能力，有效改善和加強成員之間內部溝通和合作，且在國際上制定環保標章規範與和協調實施。
（一）2009年全球環保標章網路組織年會開幕及環保標章推動經驗交流
第一天研討會於神戶市時尚大樓九樓第1會議室舉辦，出席者除該組織之會員國代表出席外，同時亦開放日本當地政府機關、民間企業與團體等相關單位出席，共計超過百人參加年會。（詳如附錄1）
1.日本環境協會理事長渡辺修於年會開幕典禮歡迎演說中，指出每年的年會為成員之間相互交流信息和意見論壇，且強化國際合作的活動，包括標章準則的相互承認、技術援助等外，鑑於為因應二氧化碳減量國際趨勢，各國莫不推動消費意識和生活方式改變，所以應加強環保標章及綠色市場拓展。今年是日本環境協會具有里程碑意義的一年，特籌劃協會20週年慶與組織年會配合辦理（圖4）。
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圖4  2009年全球環保標章網路組織年會開幕現況。
2.日本環境省Miyoshi Nobutoshi在歡迎致詞中提及，環保標章15年來，獲得無數GEN國際的成果，並提昇環保標章和綠色採購的世界水平，並對環境、社會作出貢獻，形成可持續發展的社會，從環境角度來看，教育消費者在選擇環保產品，並敦促商業實體制定環境恢復計畫，環保標章計畫必須扮演更突出的作用，希望年度會議中有積極具體的討論，俾助於世界經濟的綠化，且擴展到社會，創造新的價值。
3.全球環保標章網路組織羅賓泰勒（Robin Taylor）常務主席開幕致詞中，表示組織會員中，有些來自發展中國家之機關、團體及民間業者，冀望藉由環保標章計畫推動，能與他們發展更密切的關係，歡迎參與全球環保標章網路組織成員。另藉環保標章計畫作為世界危機出現前，可進一步先行解決問題，建立更多的關係。而這次會議的目的是藉此機會整合我們所有智力，找到與會人員具體共識，並期許各國的方案能夠持續創新幫助其他國家之方案。
4.日本環境協會事務局長宇野治（Osamu Uno）專題報告「環保標章之展望－日本20年推動經驗及朝向永續發展之未來」說明日本環保標章緣起、推動現況及後續努力方向，並與會員進行經驗交流。
5.環保標章計畫優良實務與經驗報告
（1）環保標章與相互承認協定之認證概要（日、中、韓三國聯合發表，根據第九屆三方圓桌會談，針對電腦與多功能性辦公室設備的相互承認協定之認證），並能相互承認程序執行現況及後續加強合作方向。
（2）台灣環保環章推動現況及成效（財團法人環境與發展基金會于寧總經理），說明我國目前環保標章執行現況，簡述環保標章規格標準制訂程序、新增規格標準項目情形及標章驗證執行成果。
（3）泰國環保標章起源及推動制度（環境協會Mr. Pathom Chaiyapruksaton），說明標章業務源起、認證審核制度及綠色採購政策研擬與執行現況，以及後續加強合作與推行計畫。
（4）紐西蘭環保標章推動工具及經驗推廣（Mr. Robin Taylor），報告目前執行環保標章的努力成果、與政府合作現況，並就綠建築材料標準制訂、政府部門配合推動及市場開拓活動進行說明。
（5）新加坡推動經驗分享(新加坡環境理事會Mr. Sylvain Richer de Forges)，介紹推動組織架構、任務及服務，並就環保標章作業方式、標章準則、發展程序、應用評估及資訊網站推廣說明。
（6）歐洲環保標章推動現況及未來（北歐天鵝組織Mr. Bjorn-Erik Lonn），說明環境管理與第一類環保標章扮演的角色，並分享環境管理在環境績效水平、直接和間接的作用，以及環保標章組織面對挑戰之經驗。
（7）北美環保標章推動情形及未來（Ms. Linda Chipperfield），提出環保標章執行成效及推動的影響性，並就清潔劑的毒性、濃度及包裝規範要求降低環境影響，另提環保旅館、環保餐廳規格標準及認證作業。
（8）環境意識之改變（Kokuyo公司 Mr. Akihiro Kuroda, President），r介紹該公司塑膠類綠色產品的研發、設計與推廣，針對公司製造、流通、販賣系統均致力於環境事務之推動，並運用積極措施開拓了環保產品市場，運用環保標章計畫促進產品發展及販售，並積極參與節能減碳工作，以朝向零污染、友善標章目的。
（9）全球環保標章網路組織的未來-策略計畫（全球環保標章網路組織秘書長Ms. Katherine Stewart），提出應更有組織和有效經營，據以推動環保標章，透過傳播計畫之推動，將資源至於網站揭露，並建立夥伴關係進行全球溝通和宣傳，以促進組織進步。
（10）全球變遷亞太網路組織在計畫擬訂過程經驗分享(全球變遷亞太網路組織秘書長（藤塚哲郎先生），該組織目前有24個會員，促進政府間網絡流通，以促進全球化，其中涉及知識差距、關鍵領域分析等，以現有的研究規劃活動，作為政策發展評估。應加強程度和質量的區域合作、技術可靠性、建設區域和國家能力及全球變化研究，於政策過程中，加強與政府的政策和方案的連結，爭取支持可持續發展。
（11）全球環保標章網路組織策略發展計畫-聯合國環境規劃署計畫與設計準則(聯合國環境規劃署Mr. Bas DeLeeuw )

（12）聯合國環境規劃署(UNEP)之推廣環保標章計畫進度報告((聯合國環境規劃署Mr. Bas DeLeeuw)

（13）提案組織後續發展工作分組座談（圖5）
A.全球環保標章網路組織未來方向？

B.全球一致環保標章系統(Global Ecolabelling Network International Coordinated Ecolabelling System，GENICES)規劃方向？
C.全球環保標章網路組織應加強推動合作事項？

D.推廣環保標章所遭遇之困難？

E.簽署相互承認協議之好處？

F.社會性議題考量及如何加強與外部機構之合作？
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圖5  全球環保標章網路組織後續發展工作分組座談
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（14）歡迎晚宴於六甲市神戶灣喜來登（Kobe Bay Sheraton）酒店大廈三樓餐廳舉行，並以開放自助餐飲方式，提供各國與會人員進行餐敘及會談，以利各國代表互動交流（圖6）。
圖6  2009全球環保標章網路組織歡迎晚宴
（二）戶外參訪及考察日本大阪亞太貿易中心綠生態環境教育中心

全球環保標章網路組織年會第二天行程，則以戶外參訪形式進行，上午參訪「六甲生態國家公園」及「大阪亞太貿易中心綠生態環境教育中心」；下午參訪「世界古蹟-奈良縣東大寺」。
1.「六甲生態國家公園」（圖7）
（1）位於瀨戶內海國立公園，海拔931尺高的山上，平均氣溫約10度，山間清爽的空氣加上柔綠的植披，使六甲山成為神戶和大阪近郊的休閒勝地，該地位於神戶市六甲山脈，擁有優美的綠色背景，從六甲山脈可將阪神地區全景盡收眼底。

（2）在六甲山上可以發現許多小型觀光景點，包括植物園、音樂盒博物館、花開遍地的綿羊牧場、日本第一高爾夫球場以及六甲露天花園（Rokko Garden Terrace），該花園為環境優美的複合休閒娛樂花園，園內有座觀景台可供遠眺美景。
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（3）該區域設有六甲有馬空中纜車站，以提供假日時解決眾多遊客問題，並藉由國立公園的規範進行環境維護及觀光之開發，可作為我國觀光地區開發之借鏡。
[image: image289.jpg]



圖7  「六甲生態國家公園」優美環境
2.「大阪亞太貿易中心綠生態環境教育中心」（圖8）
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（1）日本隨著經濟發展，環境亦趨變得越來越複雜，環境問題涉及大氣、水、噪音、廢棄物及能源，其需求的解決方案是應與民眾、企業和地方政府共同面對及因應。綠生態環境教育中心概念為認識環境問題，並瞭解這些問題的重要性，故該廣場的創立是為促進可持續、循環型社會的發展，並同時刺激新生的環保企業導入廣泛的選擇，並負起環境責任及創造綠色產業契機。
圖8  大阪亞太貿易中心綠生態環境教育中心
[image: image291.emf]（2）該廣場正在發展成為大阪城市副中心，每年均吸引逾900萬民眾參觀，藉由廣場越來越多的設施用於培植新興產業發展，其廣場設施包括以福利為主題的健康中心、大阪設計振興廣場、軟件產業廣場等，而新型產業的培植與振興基地刻正建設中。為解決環境問題，結合企業、民眾和地方政府共同思考與提出具體行動，結成一體的理想三角關係，共同致力於所面臨的環境挑戰（圖9）。
圖9  綠生態環境教育中心廣場環保理念
（3）綠生態環境教育中心為日本第一家專門支持環保企業、提供環境訊息及環境教育之資訊中心。在廣場總面積4,500平方米侷限下，依環保、生態、技術及產品等需求面，區分以下幾個主題區，並在介紹與環境商務有關的眾多事務的同時，結合社會的動向，舉辦適時活動，並提供環境相關訊息（圖10）。
A.環保商務支援區，提供環境面臨問題，提出解決方案執行。
B.循環型社會商務區，創造真正可持續的循環型社區。
C.計畫展覽區，展現目前環境計畫成果及展示宣導。

D.環境與企業社會責任報告區，幫助開發的重要性，以及提昇企業價值。

E.環境和社會責任區，提供全面性環境保護事務之宣導推廣。

F.環保標章事務區，介紹展示環保標章標誌、產品及環境協會組織及環保企業責任。
G.產、學、官合作區，以此廣場建立為一資訊交流基地，以利企業創造綠色產業契機。
H.環保圖書館區，收集與環保相關書籍，以供參觀旅客查閱。
I.國際環保商務區，介紹環保企業推動成果、實體產品。
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圖10  大阪亞太貿易中心綠生態環境教育中心主題區分布
（4）為能夠深入了解日本在環保事務推動現況，特規劃安排前往參訪「大阪亞太貿易中心綠生態環境教育中心」。該中心先行說明環境、區域、展示等項目，並分組由專業人員帶領參訪及解釋各主題區，以更深入了解環境的問題、影響及教育宣導的重要性（圖11-16）。該中心環境教育相關宣導資料詳如附錄2。
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圖11、12  綠生態環境教育中心人員解說
圖13、14  綠生態環境教育中心環保標章產品展示及說明
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圖15、16  綠生態環境教育中心節能、生態展示及說明

3.參訪「世界古蹟-奈良縣東大寺」

（1）參訪綠生態環境教育中心結束後，前往世界古蹟-奈良縣東大寺進行參訪，該處為奈良市東部的奈良公園，員幅約4公里、南北2公里，園內還有興福寺、春日大社等奈良代表性的寺廟，以及潺潺流水、池塘和小溪爲景色增添不少的色彩，且寬闊的草地亦有鹿群的出現，展現出自然環境的盎然生機。
（2）為能了解世界古蹟-東大寺，安排導遊人員詳細介紹該寺的周圍環境、廟寺緣起、古蹟維護等，並帶領巡禮一番，發現周圍環境、公共區域或廁所等處，極為乾淨整潔，可見環境教育及清潔維護的落實（圖17）。
[image: image299.jpg]


[image: image300.jpg]



圖17  東大寺古蹟環境

（三）全球環保標章網路組織後續發展工作分組座談討論

第三天研討會於神戶市時尚大樓九樓第二會議室舉辦，該日出席者為全球環保標章網路組織之會員國代表。
1.日本政府綠色採購法實施情形報告（日本環境省），綠色採購法的目標為提供環保產品及服務，相對性的減少環境負荷與建立環保永續發展的社會。
（1）綠色採購法規範各部會和機構應促進綠色採購，並建立基本政策，以利環保產品採購，並擬訂指定採購項目及評估標準。
（2）擬訂及說明中央機關、地方政府、企業及民眾對於綠色採購規範應遵守之義務及權利責任。

（3）推動綠色採購應確實提供正確即時之資訊、輔導製造業者提供環保產品和服務、推廣環保標章計畫、國際環保標章合作及環保標章組織管理等措施。
（4）目前日本政府實施綠色採購已有成效，而推動成功因素在於採購執行百分比擬訂、綠色採購行動合作、環保標章的推動、政府與民間的配合等，以有效促進綠色採購的改善及落實。
2.歐盟環保標章之修訂及現況(Ms Rugile BALZEKAITE, EU Ecolabe)對於環保標章規範有所闡釋，該標準由歐洲委員會決議、修訂，並由歐洲委員會和會員國認證機構管理。
（1）歐盟之花是唯一的第一類環保標章，提供顧客信任的環境認證，目前已有26項產品群組、2萬個產品或服務，以及4.54萬歐元銷售。
（2）提出清潔劑類、影印紙、衛生紙、油漆、紡織品與環保旅館等環保標章規格標準擬訂及執行現況說明。

（3）從環保標章層面綜觀，發現有不均勻的地理覆蓋範圍、不充分的產品群組範圍、程序與組織問題、標章認證費用及民眾購買意願低落等阻礙因素，並提出具體改善方案，以提昇環保標章計畫執行成效。

3.全球環保標章網路組織未來基金募集提案，應提出良善的計畫表述及明確的方法，其次，針對提案前應先確定現有資源、評估需求、初步數據資料、尋找合作夥伴及評估可行性，再行確定可能的資金來源後進行募集，以符基金募集程序及目的。
4.組織後續發展工作分組座談總報告，針對全球環保標章網路組織未來方向、全球一致環保標章系統規劃方向、全球環保標章網路組織應加強推動合作事項、推廣環保標章所遭遇之困難、簽署相互承認協議之好處及社會性議題考量及如何加強與外部機構之合作等七項議題，進行分組結論報告，並由會員代表做深入探討，以取得後續執行之方針一致性看法。
（四）全球環保標章網路組織年會業務及財務情形報告
第四天的議程為年會業務及財務情形報告，於神戶市時尚大樓九樓第二會議室舉辦，該日出席者為全球環保標章網路組織之董事出席，聽取秘書處（日本環境協會）所提之年度業務與財務資料報告，並就2009財務支出檢視及核定，並對於組織是否加強會員間之合作議題及空間、國際組織之合作等事項予以討論定案。
伍、與會心得
「2009年全球環保標章組織年會」由本處簡光文科長、莊炳義助理環境技術師及環發會于寧總經理、陳靖原經理共同出席，會中除各國執行現況報告外，亦向該會表達爭取2011年會於我國辦理及尋求其他國家支持與合作；本次年會主要共識為：

一、全球一致之環保標章系統（GENICES）係GEN最重要或十分重要之任務，應予加強GENICES同儕認證作業，提供基本的品質查核/確認機制，確保通過認證之組織運作符合國際標準，提升組織間相互承認之信心，促進交流與合作。
二、善加利用UNEP計畫，持續推動全球一致之環保標章系統（GENICES）及相互承認協議(MRA)，並鼓勵會員提供可爭取經費之對象名單EU(如European Union)或APN(Asia-Pacific Network)等單位，以加強與外部機構之合作，擴展組織參與成效。

三、2010至2012年GEN年會籌辦討論乙案，經董事決議2010年將由美國環保標章組織主辦，地點為華盛頓特區；2011年將由我國主辦，地點為台北；2012年將由歐盟環保標章主辦。
本次會議及參訪行程提供參與國際事務交流機會，藉此了解各國在環保標章推動現況及執行經驗，尤其是日本、韓國推動環保標章推動措施及成果，經相互比較發現目前環保標章所面臨相關問題如下：

一、經與他國（韓國、日本、歐盟、加拿大等）交流後發現，由於各國除透過年會交流外，平日並無太多機會接觸，國外對我國環保標章推動措施及執行成效了解極為有限，致難以開啟更多彼此分享經驗與提昇我國國際形象之契機。

二、各國環保標章規格標準不同，且各國標準訂定項目、條件差異性大，且目前無相互承認機制標準作業，導致喪失規格標準相互承認功能及引發環保標章製造廠商產品流通銷售問題。

三、環保標章產品在各國政府綠色採購作業上推動不易，探究其原因包括政府未能積極重視、標章產品價格、廠商對標章產品意願不高等問題。
陸、建議
針對前開問題，擬具建議對策如次，以作為我國未來推動國際環保標章業務參據：

一、我國積極推動國際環保標章業務，除參加全球環保標章組織年會外，並無資訊往來之交流平台，為讓國際相關組織了解我國推動情形，建議加強資訊國際化，並設置GEN年會資訊查詢及交流平台及我國綠色生活資訊網站與其他會員團體網站相互連結，以增加我國與其他會員組織互動及交換相關資訊，以永續推動國際環保標章事務。

二、積極強化同儕認證機制，提供基本的品質查核/確認機制，確保通過認證之組織運作符合國際標準，提升組織間相互承認信心，促進交流，另應積極在共同規格標準之開發，並就各國不同之自然環境、環保法令等條件進行擬訂，倘若無法達成完全相同之產品規格標準，則應就重點部分相同之共同核心規格標準擬訂，以提供便捷申請途徑及簡化審查程序，以提高業者提出環保標章申請意願。

三、我國自2002年推動政府機關綠色採購，擬訂「機關綠色採購推動方案」據以施行，擴大機關綠色採購成效及有效掌握各機關綠色採購情形，建置「綠色採購成果電子化網路申報系統」，以利統計分析政府機關實施綠色採購發揮節能、省水、低污染及可回收等環境效益，以落實綠色採購作為，並降低地球暖化威脅；並積極強化大眾及民間企業與團體對於環保標章認知度及綠色消費的認同度，促進綠色產業發展、提供具環保效益之產品及便捷之採購管道，環保標章產品之環境效益、產品特性等資訊普及化，透過積極宣導提升能見度與接受度，進而落實全民綠色採購，建議具體措施可製作文宣摺頁以供各國參酌。

四、全民綠色消費之推動需要上游製造業者、中游販售業者及下游機關、企業、團體、民眾的配合參與，為克竟其功，從精進制度、擴展採購管道、培訓種子人員、強化資訊平台、綠色行銷宣導與資源結合推廣等面向著手推動，並建議應建立署內與GEN交流平台，以積極參與國際環保標章事務，同時協助我國廠商申請國外協助，加強擴大雙邊或多邊相互承認之範圍，以提升我國綠色產品市場能見度及綠色產業發展，以開創環保經濟圈。
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November 17, Tuesday

Time : 9:00 — 17:00 (8:30-registration)
Venue: Kobe Fashion Mart 9F, CON1
Language : English, Japanese (Simultaneous interpretation)

= Agenda =

time

Program

8:30

Registration

9:00

Opening ceremony
*Welcome speech, Osamu Watanabe (Japan Environment Association(JEA))
*Welcome address, Nobutoshi Miyoshi (Ministry of the Environment, Japan)
*Opening remarks, Robin Taylor (GEN Chair, NZ)

9:15

Key Note Address: Perspectives of Eco Mark, Japan toward the sustainable future-
dicsussions based on the 20 years’ experience

Osamu Uno, (Eco Mark Office, Japan, Member of the Board of Directors and the Treasurer of
GEN)

9:30

Symposium- Good Practices and Lessons Learnt from Type | Ecolabelling Activities

(1) Ecolabelling and MRA-based Certification
(Joint presentations by China, Korea and Japan, based on the results of the 9th Tripartite
Round Table Meeting, focusing on MRA-based certification of PC and multifunctional devices)
*Ms. Zhang Xiaodan / China Environmental United Certification Center (CEC)
Mr. Seung Ho, Lee / Korea Environmental Industry & Technology Institute (KEITI)
*Mr. Ryo Ohsawa / Japan Environment Association (JEA)
Discussion {10min.)

10:10

Coffee Break (20min.)

10:30

(2) Reports on Good Practices and Lessons Learnt from Asia & Pacific

-Chinese Taipei/ Dr. Ning Yu {GreenMark, Environment and Development Foundation)

*Thailand/ Mr. Pathom Chaiyapruksaton (Thailand Environment Institute)

*New Zealand/ Mr. Robin Taylor (Environmental Choice New Zealand)

+Singapore/ Mr. Sylvain Richer de Forges (Green Label, Singapore Environment Coun
Discussion (10min.)

11:20

(3) Reports on Good Practices and Lessons Learnt from other regions
+ Europe/ Mr. Bjorn-Erik Lonn (Nordic Swan)
+ North America/ Ms. Linda Chipperfield (Greenseal)

Discussion (10min.)

12:00

Lunch (Garden Café Kobe Bay Sheraton Hotel&Towers, 1F)

13:00

(4) Reports on Good Practices and Lessons Learnt from Japanese Company
Mr, Akihiro Kuroda, President, KOKUYO Co., Ltd.
Discussion (10min.)




[image: image3.jpg]


[image: image4.png]N

Global Ecolabelling Network, GEN
2009 Annual General Meeting
HREaIRY T 2y hT—F

. woom ﬁ%:ﬁ/

F—F = S Lo —

~ Opening Ceremony

£33 Opening Address

&@m\,m%ﬁ?@» EEE WD

Osamu Watanabe
Director General, Japan Environment Association

. EGIHEE Welcome Speech

REAAEEHEERT 4 B0
Nobutoshi Miyoshi , ,
,nocuomoﬁ Minister’s Secretariat, Ministry of the Environment

. BE#RYE  Opening Speech

HREaFRYL S Ry FU—2 BE BEY T4 5—
Robin Taylor
Chair, Global Ecolabelling Network



[image: image5.jpg]


[image: image6.png]1. Opening Address
Osamu Watanabe, Director General, Japan Environment Association

I am Osamu smnmnwv.m« Director General of the Japan Environment Association (JEA). On the
occasion of the Annual General Meeting of the Global Ecolabelling Network (GEN), held in the
international city of Kobe in Hyogo Prefecture, it is a great pleasure to say a few words.

Firstly, on behalf of JEA, I'would like to extend a heartfelt welcome to all participants from GEN and
representatives of related institutions, as well as to representatives of the Ministry of the
Environment, including Councilor, Minister’s Secretariat Miyoshi, and representatives of the
governments of Hyogo Prefecture and Kobe City, as well as to representatives of industry, consumer
bodies and scholars.

The Global Ecolabelling Network, commonly known as GEN, is an international non-profit
association composed of Type I Ecolabelling organizations from around the world. It was established
in 1994 with the aim of promoting and developing the “ecolabelling” of envifonmentally friendly
products and services. GEN currently has 28 member organizations around the world. JEA was one
of the founding members of QHZ and since its establishment we have been constantly involved in
GEN operations, through our own mno Mark Office, which operates the General Affairs Office of
GEN. ’

Each year one of the member organizations of GEN hosts an Annual General Meeting as a forum for
mutual exchange of information and opinions among members. In addition, GEN is active in
international cooperative activities, including the construction of systems for mutual recognition
among members and the provision of technical assistance to countries seeking to build ecolabelling
systems.

Next month the United Nations Climate Change Conference, including the 15th Conference of the
Parties to the United Nations Framework Convention on Climate Change, or COP15, will be held in
Copenhagen, where discussions will focus on a mechanism for reducing greenhouse gas emissions
after 2013. The reduction of CO2 emissions in the civilian sector requires an urgent turnaround in
consumer consciousness and lifestyles. In such circumstances, in order to promote sustainable
production and consumption, the formation and enhancement of a green market is essential.

One of the most effective tools for achieving such a green market is ecolabelling and its role is
continuing to grow in importance. I believe that in addition to strengthening ecolabelling systems in
each country, it is important that international cooperation and exchange be promoted through GEN.

This is the 15th GEN AGM. This year also happens to be a milestone year for the Eco Mark Program
in Japan, which is celebrating its 20th anniversary. It was ».8. this reason that we planned to hold the
AGM here in Japan this year as a part of our own 20th anniversary celebrations. The Emmﬂam today
puts the finishing touches to our series of commemorative events.

In introducing the contents of today’s meeting I would like to point out that in the symposium in
Session One, we will receive reports on the latest activities by ecolabelling organizations in various
countries, with a focus on Asia. We will also be provided with a presentation from Mr. Akihiro
Kuroda, President of KOKUYO Co., Ltd., who will introduce some of the outstanding environmental
measures implemented by Japanese companies. In the workshop Session Two, we will hear reports
from international organizations and networks.

I expect that at the AGM all GEN members will engage in fruitful discussions on the methods and
means of spreading and developing Type I ecolabelling. For other participants, I sincerely hope that
this AGM with its rich international character will provide an excellent forum for valuable
international exchange and help to deepen understanding about ecolabelling. .

I close my opening address with a wish for your continued good health and success. Thank you for
your attention.
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2. Welcome Speech
Nobutoshi Miyoshi, Oc:bﬁ—cn Minister’s Secretariat, Ministry of the Environment

I would like to welcome all the mm_omm.nmm to Japan. I am delighted to have the opportunity
to say a few words upon the opening of Global Ecolabelling Network 2009 Annual General
Meeting.

Fifteen years have passed since organizations operating ecolabel programme around the
world gathered and founded Global Ecolabelling Network (GEN) in 1994 for the purpose of
exchanging information among members and promoting international harmonization of
systems and standards among each programme.

During these fifteen years, GEN has achieved numerous international results, such as the
project of supporting developing nations in collaboration with UNEP (United Nations
Environmental Programme) since 2007.

GEN has contributed in the development of ecolabelling and green purchasing at the world
level.

As you may well know, we are now facing various environmental issues. Global warming,
especially, is a major crisis for the survival of mankind. IPCC (Intergovernmental Panel
on Climate Change) reported that global warming is a fact and there is no room for doubt,
meaning countermeasures must be implemented urgently. Natural phenomenon which
seems to be caused by the influence of global warming has already been reported. Many
warn that there will be increase of impact on the ecosystem all over the world and of natural
disaster caused by the extreme weather in the near future. In addition, we are also facing
global recession from the economic point of view.

We must improve both environment and economy to overcome these crises. Many countries
are now facing severe economic conditions, and it is important to consider environmental
efforts as a chance and an incentive for economic stimulus measures, not a barrier for the
development of world economy. Reducing environmental burden of the goods and products, -
which support our economy, is an urgent issue we must tackle, and we need to shift the
market demand from the ordinary to eco-friendly products. ‘

The ecolabels of each country have contributed to the formation of sustainable society
through showing accurate information on the influence of goods from.the environmental
point of view, educating consumers on the selection of eco-friendly. goods, and urging
business entities to formulate environment recovery plans. However, ecolabels need to play
a more prominent role and contribute to the greening of world economy.

I hope there will be many active discussions at this annual meeting, resulting in helping
expansion and vmuwnnmﬁo,b of ecolabels into the society and creating a new value.

H&mﬁ%u 1 hope that'this year's annual general meeting will be successful and fruitful for

- ‘every country. Thank you.
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Robin Taylor, Chair, Global Ecolabelling Network

On behalf of GEN welcome to our 2009 AGM, GEN’s 15th Annual General Meeting.

My first and most important task is to thank the JEA for hosting this event — I am very
aware of the additional work that is involved.

Of equal importance is to offer our congratulations to the Ecomark programme on achieving
20 years of operation — quite an achievement — you are now senior citizens!!

We hope that a similar function will be held to celebrate further 20 years in 2029!!

The Global Ecolabelling Network is very appreciative of the contribution that the JEA has
made to the growth and development of GEN from small beginnings to the much larger
group we now represent since 1996, providing function of general affairs office in
particular... ’

We have a number of guests from developing ecolabelling programmes that have been
working with UNEP, with whom I hope we can develop a closer relationship in the future.

T welcome you and sincerely hope when the development process is completed that your
organisation will join the GEN family. It would be particularly good to once more have
members from Africa as that would mean membership in all five continents.

There has been an ongoing desire to raise our profile internationally and the Board has been
actively pursuing this. It is my belief that what is important is to raise the profile of
‘ecolabelling’- specifically typel ecolabelling - rather than GEN although GEN is of course
the vehicle to carry this out. To me the primary issue is to raise funds to achieve this goal.
Unfortunately the current global crisis has pretty much prevented much progress in this
area.

It is my sincere hope that as the world emerges from the current crisis that we can further
address this issue and forge additional relationships that will facilitate the process.

This meeting is designed to take the opportunity to use the combined brainpower of all our
delegates to address the issue and find some consensus.

A number of articles and items cross my desk indicating that throughout the current crisis
green businesses have continued to grow and flourish during hard times I think this is a
good sign for the future, and the continuing good fortune for our respective programmes

This is the seventh GEN AGM I have attended — I am just a beginner really — each one I
have attended I have been struck by the friendliness and willingness of all participants to
talk, discuss and exchange views and in many cases to offer help to other programmes. This
strikes me as something rather unique to GEN and its members — I have no doubt this will
continue and encourage you all.to use the opportunity to exchange views with fellow
‘ecolabelers’ as I am sure you will.

Thank you.
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promote Type 1 ecolabelling programs

QUNEPLE DERBML DB A DHEICLZEDDEHKL

International Cooperation with Other Ecolabelling

programs | Activate GEN’s activities in no__mvo_.m:o: with UN Agencies such as
3. GENO R EIERRE UNEP
GEN’s role and chalienge | @OFEBESBEEANELEERAORF—~OWRENLT TO0—
! F Active approach to potential donors for new and additional
4. GEN~OHif resources
Expectation for GEN GGENFELEEROIISNOERBHOHE
: promote international cooperation among ecolabelling programs
through GEN
Copyright (C) Eco Mark Office. Al Rights Reserved. Copyright (C)Eco Mark Office, All Rights Reservad.

Thank you for your attention!

CERHYNESITENEL,

Copyright(C)Eco Mark Office. All Rights Reserved.
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eg.

Your endeavors for reduction of environmental impacls through Type
1 ecolabelling, expansion of cafegories (into services elc.),
collaboration or cooperation with other labels etc.

*Basic information

LOGO (image)

i ional Devi
EC-25-09  Thermal (resistive-type) Building Insulants
£C-26-07* Qffice Paperand Statlonery- o
EC-27-05  Computers
EC-28-08  Flgor Coverin
EC-29-09 Toll P
EC-30-05  Toner Cartri
EC-31-06*  Textiles, Skins and Leather,
EC-32-09*  Furniture and Fittings

EC-33-08%  Synthetic Carpets

EC-34-08  Environmental Leadership Pr s and Servi
EC-35-08* Commercial and Institutional Dishwasher Detergents
EC-36-08%  Floor Care Products

EC-37-08% (¢ rcial and Insti aners

EC-38-08* Commercial and Institutional Laundry Detergents
EC-39-08  Printed Matter X

EC-41-09  Long Steel Products for Construction

EC-45-09 Cleaning Services -

Number of certified products

1500+

NAME OF ORGANIZATION*1 The New Zealand Ecolabelling Trust

Verification Organization * if different from *4

Newly developed criteria

* Long Steel for Construction
«  Cleaning Services

NAME OF ECOLABELLING "Environmental Choice New Zealand
PROGRAM/SCHEME
Representative Robin Taylor

Country/Region of Operations " | New Zealand

Criteria under development now

Coricrete

+ Ready Mixed Concrete
*  Wool from Wool Scours
*  Interior Wall Panels

+ _Adhesives

Type of organization (circle one) | Not for Profit Trust administering Government owned

programme

Year Established . 1990

Year Joined to GEN 1995

Number of employee 15

WEBSITE www.environmentalchoice.org.nz

*About Criteria -

Total number of valid criteria 31

N o -01-08%  Hand Dishwashing Detergents

List of Criteria Eg_gé_gﬁi Haa"ugnm Dh_ewggmhlgnnﬁn
EC-03-08% Maching Distwashing Detergents
EC-04-07 W Wool-rich il

EC-06-01  Recycled Plastic Products

EC-07-09 Palnts

EC-10-07%  Packaging and Paperboard Products

EC-12-07  Newsprint and Derlved Products

EC-13-07*  Sanitary Paper Products X
Printlng Inks

EC-17-08 intl
EC-18-09  Recycled R
EC-19-07  Gvpsum Plasterboard
EC-22-08%

General Purpose Cleaners -
EC-24-09  Copving Machings, Printers, Fax Machin

GLOBAL ECOLADELLING NETWORK. G.

Bakurocho Daiichi BLIG.

ENERAL AFFATRS OFFIGE, JAPAN ENVIROMENT ASSOCIATION (JEA).
Nihonlashi Brku Shuorku. Tokyo, [0:3-0002 JAPAN

1. gon_gaomccomark,
: Tatpifsewew globnleonlabolling.net
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Impact Through Certification

GRA1IINIS WAOUIY 4O WIS MITYD TWNIDIIO THL

Lindga Chipperfield, VP of Marketing & Outreach

@J THE ORIGINAL GRELN SEAL CF APFROVAL SINCE 1989

Celebrating 20 years

{ S B

AR e B L
PPROVAL SINCE 198

=

ROVAL SINCE 1882

AL GREE!

About Green Seal
+ Founded in October 1989
« 32 standards (criteria) in 120 categories
+ 3624 certified products and services
« Partnership programs
» Assisting governments and institutions

THE ORIGINAL GREE AL QF ...,.EuzO.,\brm—Z.ﬂm 1989

Reducing Impact
Through Certification

« Life-cycle studies of certified products and services
+ Peer-reviewed research to study impacts

« Specific to individual criteria

+ Results show genuine environmental improvement
» Creates a distinction for providers

mll\

% THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989

THE ORIGINAL GREERM SEAL OF APPROVAL SIHCE 1985

Study of GS§-37,
Industrial Cleaners criteria

Establishes environmental

requirements for industrial 3550

and institutional general- e\% -
purpose, bathroom, glass -
and carpet cleaners used 5537

in offices, institutions, ey
warehouses and industrial g

fa ==

Leading sources of environmental
savings with GS-37

Reduced Toxlclty
P Must be non-loxic & non-conosive
P Must not contain i i 1o
VZ_.u;u‘aav_u_neE:a.oc:Ev:_n_bua_on.!o.ooc_s:

Required Minimum Concentration Levels
P Genoral putpase claaners
P Glass, restsoom, and c

ners: 1:18

Reduced Use of Packaging

P Musi be recyclable, ble, sourca-reducad, o contaln at ieast 25% post-consumer maferial.
P Non-plastic packaging musl have at least 25% posi-consumer malerial

»>

asa resull from level requirement;




[image: image21.jpg]


[image: image22.png](§-33 Study Results

The total GHG reductions in a single hotel implementing a few simple
measures specified in GS-33 Is equal to 398.26 tons CO: equivalent per year.
This GHG savings from a single hotet is the equivalent of the annual GHG
emissions of 73 passenger vehicles or the CO: emissions from the energy use
of 35 homes for one year.

‘ONE
HOTEL’S - =
GHGs
73 CARS or 35 HOMES
FOR 1 YEAR ~

T

@, © THE ORIGHUAL GREEN SEALLOT APPROVL SINC

Tools for
Restaurant Certification

THE ONIGINAL GREFN SEAL OF APPROVAL SINCE. 1989

Thank you!

www.greenseal.org
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Change of Environmental
Consciousness

" - Through Project of Eco-unfriendly Mark — m O O

November 17, 2009
Akihiro Kuroda, Kokuyo Co., Ltd.

Contents .

Introdugtion of Kokuyo Co., Ltd.

Involvement in Development/Sales of Eco-products (- 2007)

Perceptional Change — Eco-unfriendly Mark

_uomm:u_mO_._mzmm)am_‘Umnmm_o:\_au_mam:ﬁ:o:oq
. Eco-unfriendliness and Future Challenge

KEHUIYO

ckalin: Efcency - Cantt.

Contents

. Introduction of Kokuyo Co., Ltd.

: Involvement in Development/Sales of Eco-products (- 2007)

% Perceptional Change — Eco-unfriendly Mark

Possible Change After Decision/Implementation of
Eco-unfriendliness and Future Challenge

HKOHA YT

spkalon Dicancy - Condet.

Founded in 1950

_AOXC<O Honor of Ooc:HJ\

mEaE) 4

oo 700 K0 55 170 A s e

Stationery/Paper Products H§E
Approximately 12,000 ltem

Numbers

| OfficesPublic Fumiture

Approximately 120,000 ftem
Numbers

i s

oo N oK 65 115 A ity st

HLOKUIYD
sl i «Conlod

No. of employees: 5,505 employees
Overseas bases: 23 bases.

Recorg igh Saes
SEA8 bl ven

‘Sarnd ot ot

65 75 8 .uszs=5s823833882252389.

{On yoar)

o 7008 FORING G5 (15 Rbrgie epnnd
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No. of EcoMark-certified Products (As of 2007)

Stationefy 2,259  ienmmien
Furniture 15 , 470  remnumbers
Total \_ N s .NN @ tem aumbers

5]

e S K0 0 1D Al egeseseesd

xowc<o Original Environment Z_m_.x (As of 2007)

Displayed 9 original environment narks.

MNo. of Products with Original Environmental Marks

5,683

Stationery

Furniture

KOKLIYT
Vuskalon  Belecy - Conisd

Item numbers

Total - . N@.@@@ item numbers “

24,283 sernns

oo 300 K00 G5 170 N i e

HOHLIYTDY

Contents ' oo

Introduction of Kokuyo Co., Ltd.

Involvement in Development/Sales of Eco-products - 2007

Perceptional Change — Eco-unfriendly Mark

Possible Change After Decision/implementation of
Eco-unfriendliness and Future Challenge

KOHLPYO
ussion ey » Co'on

%

Eomrio 308 KOKIS . 10 M s s

N‘: Revision of Original
Mark

@@@3@@@@@

e .

{(2) Revision of Eco-
unfriendly indication
Standard

No eco-unidendly mark indicetion i
oo o o o0 U B

Number of ltem Nos. Lisled in Catalog ST Approx. 11,500 Her Nos./FN Approx. 35600 liem Nos.

ST:35%
FN: 7%

ST:65%
FN:14%

ST:48%
FN:25%

‘misrepresentation

2010 (Planned) 2011 (Planned)

2008 (Achieved) 2008 (Achieved)

o SO S €5 T8 e eoreerd
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._.:max you for your attention.
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buskaton : Eieney - Cumbot.

What,is Understood from Eco-unfriendly Catalog/Challenges

The idea that “Being eco-conscious is a common sense” is pervasive in
the Japanese society.
—Highly esteemed as corporate atfitude/Received Intense Reaction.
Extemal —No negative impact such as reduction in sales (Estimated).

Being sympathetic to the corporate attitude does not coincide with a
decision to purchase. . -
—The idea of eco-conscious purchasing has not yet been commonly
accepted.
—Since the Lehman shock, in particutar, prices tend to take
precedence.

Intemal ﬁ As a result of setting the goal, perceptional change/changes in action
accelerates,

Toward the final year (2010), we are continuously striving for
“Zero Eco-unfriendly Mark”.
2%

o 365 X5 65 17D 3 e resoned
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Helping grow the world's most sustginable compa

Global Ecolabelling Network
Global Strategic Plan

Kathering Stewart, GEN Secretari
Kobe, Japan
November 17, 2009

Ofawa  niladsiphio
T1.800.478 0399 F 613.247.2228 www terrachoice.c

am

Plan

% Overview:
+ Report commissioned by GEN, January 2009

+ GEN to become more structured & operational
organization to promote Type 1 environmentat tabels

« Strategic partnerships, global communication campaign &
office supported by full-time staff and budget

Oflawa  Prutadelohia
T1.800.478.0300 ¥ 613.247,2228 www.terracholce.c

® 1
~'

Background Rationale:

« Type 1 ecolabels facing confusion & scepticism due to
proliferation of ‘environmentally-friendly’ brand offerings

. Owbo:::@ to provide credible voice on ecolabels,
- ditferentiating value of type-1 labels amongst the masses

+ Create interest and buzz in issue of ecolabelling:
~ Creation of u

~ Undertake significant global research initiative such
as Sins of Greenwashing

—~ Partner with reputable organization: UNEP

Ofiowa  duladeiphg

T1.800.478 0390 F 613247 2128 www.terrachoice.c

Major Elements:

+  Strategic Partnerships

+ Global Educational and Public Relations Campaign
+  Capacity Building

+  GEN Organizational Structure

+  Budget and Work Programs

Oftawo  Philadelphio
T1.800.478 0399 F €13.247.2228 www.terracholce.c

1
LA
'- « Strategic Partnerships:

*  Need for credible third-party verification of type-1
ecolabels

> Capitalize upon government affiliations

«  UNEP partnership associates a trusted brand and
credibifity with GEN .

+  Well recognized partner for endorsement, affl
accreditation of GEN initiatives

Otiavo  Pmlsdelohia
T 1800478 0390 F 613247.2226 www.terrachoice.c

am.

Global Strategic Plan

B. Global Educational and Public Relations Campalgn:

Objectives: ° .

+ Educate government, industry and consumers.

. Hﬁuws ecolabels answer to plethora of pseudo-environmental
abels

+ Position GEN as only credible voice on ecolabs

+ Significant collaboration among GEN members

ing

Element
» “Think globally, act locally”
* Consumer Research

+ Stakeholder Engagement
» Going Digital

Oliovo  Iniladelohio
T1.800 4780390 F €13.247.2226 www.terrachoice.c

om
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Global Ecolabelling Network
2009 Annual General Meeting

)

.| Joint Presentation among China Japan and Korea
Bh@iERE
Ecolabelling and MRA-based
Certification
BESANLEREREICOWT

CEC: Zung Xiavdan
JEA: Ryo Olsawa
KEIT]:Seung-ho Lee

Contents

1. Outline of MRA-based Certification (by China)
Bh@3DEFEREOHE (hE)

2. Case Study -Multi Functional Devices- (by Japan)
ERBA—HARIcETSHESH—(RE)

3. Future Undertakings (by Korea)
SHOBEITONT(EE)

Contents

1. Outline of MRA-based Certification (by China)
AhR3HENEZEORE (PE)
1) Geographical and Economical Features
2) Type I Labels and Its Topics
3) Background of Approach
4) Decisions in RTM
5) Definition and Advantages of Mutual Recognition
6) Target Product Category of MRA
7) Agreement on PC's Common Criteria

2. Case Study -Multi Functional Devices- (by Japan)
B —AEWBIIHERE(BF)

3. Future Undertakings (by Korea)
SHOBZICOVT(EE)

1) Geographical and Economical Features

GHEDBENEEFNER)
| B
Bl (o] [ i

_ Jw.umv....mﬁmn_-_uo..m and deeply linked \ a/ -
f.wmi_ﬂoi?n:w . e m g
16.7% of world GDP (belifil EX and IS)
| *A large number of trades u:::.mw "mioo\%&:k:.?u

LYz
on- consumer market mw:a:w three countries

w

w,:_c..w thrig Countries is important to

solve global environmental problems

2)-1 Type I Labels and Ifs Topics
GCHADZATIREZFRNALEETDFEYIR)

China / China Environmental Labelling
(China Environmental United Cerfification Center Co, LU(CEC)

Japan / EcoMark
{Japan Environment Association (JEA))

nrcn .
T Korea / Korea Eco-Label
(Korea Environmentl Industry& Technology Instituts (KEITD)

2)-2 Type I Labels and Its Topics
GCHEOSATERHSAILLEDMEYHR)

=Year established:1994 .

*Number of certified products (companies) :
- about 35,000, (about 1,500)
~Topics:it marked the 15" anniversary this

October 15™,
{Chins Environmental Labelling)

HP : http:/fwww.sepacec.com/ s
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Contents

1. Outline of ?_Er‘.unmﬁ_ Certification (by China)
BFRIHRHEREOSE (FE)

2,:Case Study -Multi Functional Devices- (by Japan)
ﬂiﬁ»lﬁbﬁ_rv:&ﬂwn&umlﬁ *)
1) What's MFD ?
2) Advantages of Mutual Recognition for MFD
3) Range of Harmonization on MFD
4) Agreement on MFD Common Criteria ltems
5) Onutline of Common Criteria Items on MED

3. Future Undertakings (by Korea)
SHEOBRRBISOVTERE)

1) What’s MFD ?
(MFDE($?7)

Multi Functional devices
(MFD) refers to devices
that have more than fwo
of the functions of the
following equipment—
copiers, printers, scanners,
or fax machines,

China, Japan, and Korea agreed to select MFD as the 2
product group for the launch of discussions on mutual
recognition, November 2008 (Shiga, Japan)

NV.PQS_:QNQong_::n:ﬂnnomi:o:».S.ZHU
(MFDOHREBED AV .

Simplifies market access for each country

*MFD are internationally distributed products
(impert and export volumes are high)

*Strong demand for mutual recognition from business operators.

Imports and Exports of Copicrs snd Printers for 2008
{Source: Trade Statatcs of Japan, Minstey of Finance}

3) Range of Harmonization on MFD
(MFDD AL LEDFER) .

‘We established the Range of Harmenization on
MEFD, and assigned numbers to criteria that were
common to the three countries,

JAPAN, KOREA

WEA) (KET) Numbering for

Tmports Exports
(Overseas = Japan) Uspan = Oversess)
Number ofunis | Thousandyen | Bumber ofunits | Thousand yon

Copiers 27,481 754,443 45,280 2,260,476
Digitsl MFD | 5,856,016 | 163,993,595 | 274,798 | 101,727,754

Printers 3,265,009 72,232,259| 1,500,952 133,906,707
B

Common Criteria

Coplerured
aFD

Nali1oCopen | pLiar,~Copient ‘ CIK-02-2009(A)
e

e “Pten, Fax | Ned32Pimen

o Il Bl L S ‘ CIK-03-2009(A)

Comblmtiam®

4) Agreement on MFD Common Criteria ktems
(MFDO A BXERE DEE)

.H__n number of common criteria agreed upon at the
CJK Working Level Meeting (14 September Nocw.

wm::._w‘ China) is as follows.

Harmonized Hammonized

Products |  (among3 (among2
countries) countries)
. CEC®JEA I6
(CIK-02-2009(A) ns_ﬁmwaa 10 JEA®KEN 42
KEM*CEC 19
P CEC®JEA 3
Cax03-2009(ay |Printer- based 6 JEASKEM 42
- MFD KEM & CEC 13

5) Outline of Common Criteria Items on MFD
__(MFDO3ERERH ORE)

Common criteria items of Copier based
MFD (CJK- en.noc2>vv are as follows.

3R Design

*Requirements for plastic materials

=Marking of plastic parts

-Powder dust, ozone, volatile organic compound (VOC)
= A certificate regarding the Environmental Laws

Common criteria of emission test could eliminate the need to
examine the same tests for the same products in the several
laboratories and contribute to the reduction of costs and
examination time in application to more than one
ecolabelling bodies.
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0—:.-3 Japan and Korea have been making
.an effort toward the model establishment of
multilateral mutual recognition aggressively.
Also we are going to aim for the realization -
of mutual recognition on PC and MFD as
well as pursue discussion on the new product
category.

‘We hope our good practice will be of some
help for GEN member’s development.

Thank you!




[image: image37.jpg](o]

o



[image: image38.png]Environment management and
the role of Type 1 ecolabelling

Dr. Ning Yu
President .
Environment and Development Foundation

Environmental Benefits

» Choose key Environmental Performance

Indicator(s) for each product category, e.g.,

energy-saving, water-saving, material- saving,
etc. ’

» Manufacturers report on number of Green

Mark product produced each month

« Calculate reduction of environmental burden

nergy-Saving in the Use Phase
Air Conditioners
EER value of Non-Green Mark products is at 0.9 of Green Mark
ones
Each product is in use for 1200 hours per year

Product 085._« R | Yeuly Energy Use | Yeary Saving
Toe | G ®WE) W)

Window | 50.560KW) | 286306 | 19602349 140-262

Spit 4858 | 320365 | 163207 180472

Product Criteria

Currently 110 criteria published
17 drafts developed but not published yet
Revision of existing criteria is an on-going process

Standard procedure developed to select product
categories .
Standard procedure revised to draft criteria

Expansion into the Service Sector

Dry Cleaning Hotels

Green Stores Printing Service
Department Stores Logistics Companies
Car Rental Property Management

* Survey on the current status and implementation
experiences from Flower, EcoLogo, Green Seal, Swan
and Blue Angel

» Standard procedure developed to select service
categories
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Role of the Thai Green Label | .
Scheme in Thailand’s
Environmental Management

GEN-AGM 2009
Kobe, Japan

ﬁé Green Label

13 type | environment certification awarded to
specific products that are shown to have
less impact on the environment, in
comparison with other products serving the
same function

@ apply to products and services excluding
food, beverages, and pharmaceuticals

@ voluntary participation
;@ open to both domestic and foreign suppliers

Road Map - ISO 14000

Evaluation &
. Management Product-Oriented
Auditing Tools Systems Standards Support Tools
Eavironmental
iro Life Cycle Assessment
Auditing EMS 150 14640 150 14041
150 14010 specification 1S0 14042 ISO 14043
150 14011 150 14001
150 14011 ISO/CD 14047 14048
" evanenn s SNQUIR JAMA. 4y
150 140157150 19011 EMS guide Environmental Labelling |2
Envtonmental 150 14004 15014020 [
erformance ;o402 [
Evaluation 150 14024 |2
Terms and definitions
150 14050
To be vsed by other Environmental aspects of
F
ey bt standards writers ST ‘product s tandards
Guide 64

Thai Green Label mowﬂsw.

nitiated by the Thailand Business
‘Council for Sustainable Development
(TBCSD) in 1993
® formally launched in August 1994 by the
Thailand Environment Institute (TE!) and
the Thailand Industrial Standards
Institute (TISI), Ministry of industry
in consultation with the Federal
Environmental Agency of Germany

. Objectives

provide reliable information and guide
customers in their choice of products

create an opportunity for consumers to
make an environmentally conscious
decision; thus creating market incentives for
manufacturers to develop and supply more °
environmentally sound products

reduce environmental impacts which may
occur during manufacturing, utilization,
consumption and disposal of products

13004 PTG UopdiunswoD AENEISHS 5, puTIEnLL Jo Il

Sufficiency economy I sufficlency economy engagement

GreanPurehazing

4 XOLLIASNOD ——p

ELOAG0N

_§§ 5

& Clean Technologysite:

\a&mm. 7

o s

a.m:.,_qg.._s_-_ conseryal

£

— T T T T T 1 T 1
T B MW DN INN 1M 1M1 3 HE AN BB NK 139 I8 280 7%
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[image: image44.png]Criteria of 42 Product Categories
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Barvicas

Atcessories ¢

Recycled “Plistics

9 | Defergents”.” .

1 International Cooperation

GEN member .

MRA between Taiwan, Japan, Korea,
China, New Zealand, Australian
Common core criteria and Criteria
Harmonization

Exercising MRA through on-site
Assessment cases

\GENICES Training and
Implementation

|

mm_.mm: _.mcm_ Edn:nm _sm_‘wmn
NR-20N00

Ratio of Green Labe! products

0%

s [ L= = -

67%

Domestic ratio of Green Label products

23%

&G 1%

45%

Barriers ;The same challenge

® Availability of Financial Support on
promotion '

® Stakeholders Perception and Awareness

® [nfra Structure, System Administration and
Human Resource on Knowledge-database
information and networking for green
products, services and purchasing

@ Stakeholders Involvement

® Availability of Green products, sale and
distribution ’

Future Plan

® Promoting of Green Procurement Policy ,
Greening of Supply Chain and
Sustainable Production and consumption
ISONEC Guide 65/17020, GENICES

International Cooperation through MRA
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Environmental Management

Role of the Thai Green Label Scheme in Thailand's

*“Basic information

LOGO (image)

NAME OF ORGANIZATION* 1

Thailand Environment Institute

Verification Organization

NAME OF ECOLABELLING The Thai Green Label Scheme
PROGRAM/SCHEME
Representative Pathom Chaiyaprul{saton
Country/Region of Operations Thailand
Type of organization (circle one) governmental other{ }
Year Established - 1994
Year Joined to GEN 1998
Number of employee 6
WEBSITE www.tei.or.th/greenlabel
*About Criteria .

Total number of valid critéria

42 criteria

List of Criteria

* Please list all valid criteria or categories
as stated in table 1

Number of certified products

240 product models from 18 product categories 46 companies

(as of October 2009}

Newly developed criteria

= Interior decorating
= Wood substitution material

Criteria under development now

.

Printing ink

*  Gypsum board

o Clay roof tile

»  Concrete roof tile

Table 1 List of the Green Labe! Criteria

Products Made From Recycled Plastics

1 TGL-1-R1-068 | 22 | Metal Fumiture TGL-21-99
2 | Fluorescent Lamps coe ~TOL-2-R2-02 | 23 | Product "Made - from | TGL-22-99
Rubber wood
3 | Refrigerators TGL-3-R2-02 | 24 | Electronic Ballasts TGL-23-R1-03
4 | Paints TGL-4-R3-08 | 25 | Soaps TGL-24-99
5 | Flushing Toilets TGL-5-R2-03 | 26 | Suiface Cleaners TGL-25-99
6 | No Mercury Added Batteries TGL-6-96 27 | Correcting Agents TGL-26-00
7 | Air-conditioners TGL-7-R1-03 | 28 | Photocopiers TGL-27-R1-06
8 { Paper TGL-8-R1-06 | 29 | Gasoline stations TGL-28-R1-04
9 | Sprays with zero ODP & GWP | TGL-9-R1-06 { 30 | Writing Instruments TGL-29-00
substances -
10 | Detergents TGL-10-97 31 | Toner Cartridges TGL-30-R1-03
11 | Faucets and Sanitary Accessories TGL-11-R1-03 | 32 | Fertilizers TGL-31-02
12 | Computers TGL-12-97 33 { Roof Tile Paints TGL-32-01
13 | Clothes Washing  Machines  for | TGL-13-R1-07 | 34 | Passenger Car TGL-33-04
Household Use .
14 | Building Materials: Thermal Insulations TGL-14-97 35 | Televisions TGL-34-04
15 | Rubber Insulations TGL-14/2-01 | 36 |} Mobile Phone TGL-35-03
16 | Motors TGL-15-98 | 37 | Facsimile Machine TGL-36-03
17_| Products Made from Cloth TGL-16-88 | 38 | Printers TGL-37-04
18 | Dry Cleaning and Laundry Services TGL:17-98 39 | Video Media Players| TGL-39-04
/Recorders .
19 | Shampoo TGL-18-98 40 | Cement Roof Tile TGL-40/1-08
20 | Dishwashing Detergents TGL-19-98 41 | Panels for the Building TGL-41-07
21 | Lubricant Oil TGL-20-99 42 | Fire Extinguishers TGL-42-08

No.

Products

Criteria No. Products

Criteria
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Your endeavors for reduction of environmental impacts through
Type 1 ecolabelling, expansion of categories {into services etc..),
collaboration or cooperation with other labels efc..

W Bnviro-choice org.nz

Assumption

Any product that has successfully undetgone an assessment
against a criteria which is designed fo indicate ‘environmental
preferability’ should reduce environmental impacts

. www envito-cholos.org.nz

Envkontsental Choke New Zestsnd
Licansss Orcuth 200241

oa | owes T N
wiw.enviro-choice.org.nz

o e =3 ey envitachoice org.nz

What has stimulated this growth?

Wivwt.onviro-choice.org.nz
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Singapore Environment

Counchi
Mr Sylvain Richer de Forges

Singapore Green Labelling
Scheme SGLS

if

ing

I. Nature of
organisation

SINGAPORE
ENVIRONMENT
ol counett

.+ Independently managed non government/non-profit
organisation and approved charity incarporated in Nov
1995

*  Anational umbrella body for environmental groups

+  Numerous programs and services in addition to the SGLS

+  Active in industry, community and education

-, = Current Mission statement:

“To educate, inspire and ossist individuals, business
organisations and civil groups to core for and protect the
environment”

Il. Singapore
Green Labelling
Scheme

SINGAPORE GREENLABEL
LAUNCHED 1992
SEC (Administrotor}

s
e——n Fom
entmarue suELsconomY LABEL -
waTEREIGENCYLABEL
MaroATORYLAgEL LaunenED 2009
Ay 2008 Neas LameneD 2005
neas see romotionhaie) g
: scc (pramalion o)

Se€ promotion Roie)

Benefits of Eco-labelling

« Benefits of type | Eco-labelling from a
Singapore perspective

= 3¢ Party Officiated Certification

Which:

~ Holds Accredited Product Documentation

— Assists in making responsible procurement choices
— Encourages Product Benchmarking

— Encourages Eco-Innovation

— Benefit to Environment / Health & Safety

— Usually Preferred Long Term Cost Advantage
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Further collaboration with GEN
members:

+ Criterion development
» Mutual recognition of eco labels

+ Qverseas companies/products background check
and quality control

* Exchange of resources and expertise

INGAPDRE
ENVIRONMENT
couNeiL

Thank you for your
attention

www.sec.org.sg




[image: image53.jpg]B S T



[image: image54.png]Singapore Green Labelling Scheme

| Theme of your presentation

*Basic information

LOGO (image)

NAME OF ORGANIZATION*1

Singapore Environment Council

Verification Organization

* if different from *1

NAME OF ECOLABELLING Singapore Green Labelling Scheme
PROGRAM/SCHEME
Representative Mr. Sylvain Richer de Forges
Country/Region of Operations Singapore
Type of organization (circle one) | non-profit - *
Year Established 1995
Year Joined to GEN 2000
Number of employee 10
WEBSITE WWW.SEC.0rg.5g

*About Criteria

Total number of valid criteria

List of Criteria

Air-Conditioners with R-A (SGLS 027)
Alkaline Battery (SGLS 006)
Carbon-Zinc Baltery (SGLS 005)

Compact Fluorescent Lamp (integral) (SGLS 007)
Compact Fluorescent Lamp (Modu!ar) (SGLS 008)
Computer Monitor (SGLS 020}

Computer System Unit (SGLS 019)

Inde‘pendent Solar Cell Powered Calculator (SGLS 025)
Independent Solar Cell Powered Watch (SGLS 026)
Photo Copiers (SGLS 033)

Printers / Faxes and Multifunctional Devices (SGLS 038)
Solid State Lighting (SGLS 045}

Washing Maching (SGLS 014}

Adhesives/ Sealants (SGLS 040}

Brick (SGLS 023}

Carpets {Modular)‘(SGLS 039)

Cement and Precast Concrete Product (SGLS 022}
Paints and Surface Coatings (SGLS 032)

Panel Boards (SGLS 041)

Products From Recycled/Renewable Fibres (SGLS
035) : .

Tile/Ceramics (SGLS 024)

Wall Coverings (SGLS 042)

Correction Fluid/Tape (SGLS 015)

Office Automation Paper (SGLS 004)
Printing Paper (SGLS 003)
Stationery Paper (SGLS 001) .

Deodorant Stick/Roller/Spray (SGLS 017)

Hairspray/Gel/Mousse {SGLS 016}

" Cleaning Agents and Hyg ene Products

Concentrated Lauhdry Powder Detergent (SGLS
010} -

Dishwashing Detergent (SGLS 012)

Floor Cléaner (SGLS 013)

Hygiene Paper (SGLS 002)

Industrial and Institutional Cleaners (SGLS 036}

Laundry Liquid Detergent (SGLS 011)
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Expansion of ecolabelling into services

Bjtrn-Erik L&nn, General Manager
Nerdic £colabelling Board
in Kobe November 17, 2009

Effects - directly and indirectly

+ Environmental management in practice:

- stepwise strengthening of criteria hurdles
-+ Increasing demand for ecolabelled products

- detergents for professional use
~ furniture
- textiles/textile services
- office machines.....

+ Marketing value of ecolabel - trust by 3rd party

certification

From environmental management to
absolute levels of environmental
performance

« The Nordic Swan - fast-growing new product
groups: Hotels, Grocery shops, Laundry services,
Printing houses + new to come

« Basis in EMS + focus on environmental purchases

« Criteria by combining hurdles for energy, water,
cleaning routines with points for purchases of
ecolabelled products and more eco-design N\n

%

Other kind of challenges to the
ecolabelling organisations

» Consultancy on EM-goals
. Defining personell training
« Control visits frequently

» Regular reporting/contacts

« Lists of products fulfilling eco-criteria

(4
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Environmental management and the role of
Type | ecolabelling

*Basic information

LOGO (image) %%5.@
v
/4

NAME OF ORGANIZATION*1 Nordic Ecolabelling Board

Verification Organization

5 national ecolabelling organisations

NAME OF ECOLABELLING Nordic Swan
PROGRAM/SCHEME .
Representative Mr Bjorn-Erik Lonn, General Manager

Country/Region of Operations

'5 Nordic countries: Denmark, Finland, lceland, Norway and

Sweden
Type of organization (circle one) | non-profit governmental other( )
Year Established 1989
Year Joined to GEN 1994

Number Qa,mau_ou\mm

Totally 102 in 5 offices

WEBSITE

www.ecolabel.nu

*About Criteria

Total number of valid criteria

65

List of Criteria

* Please list all valid criteria or categories

Number of certified products

About 6,000 based on 1,800 licenses

Newly developed criteria

Criteria under development now
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Calls for Proposals

Tetsuro FUJITSUKA

Director, APN Secretariat

O_OUN_ Ecolabelling Network (GEN) Annual General Meeting (AGM)
KOBE 17 November 2009

&

«3 Brief Overview: The APN

The APN Calls for v..ovomw_m

3 Research vﬁnhwmiim (ARCP)

o3 Capacity building/enhancement programme (i Q—vmmrﬂ
« Comprehensive Reséarch Project (CRP)

s Special Calf on Focussed >n..2.<5\

3 Priority Areas for Action

OUTLINE

fic Zmnio_.r for m_ocm_ nrm_._mm wmmmw_.o_,.,

‘< Inter-governmental network to foster n_aru_ change
research in the Asia-Pacific region

- Established in ‘96 as a result of the "90 White House
Conference on Science & Economics Research Related to -
Global Change

~& 21 member countries

« Full time Secretariat in Kobe, Japan since "99

¥ Funding research projects (ARCP) .
v Funding capacity building projects (CAPaBLE)
v Science-policy linkages

Sw,rm«m and scientists to enhance
research

< APN decision-making always after %:.u“.,wwﬁss. <
thorough discussion among/with .

scientists

+ Collaborative research projects by
or with the participation of
developing countries

< Enable and encourage research and
capatity building/enhancement

projects based on Both policy needs
and scientific gaps.

Q Australia
Q0 Bangladesh
Q Cambodia
a China

Q Fiji
 India

Q Indonesia
0 Japan*

A Lao PDR
0 Malaysia
O Mongolia
0 Nepal

APNIs cumrent

u:asan
new members|

ip- to receive funding under APN awards,

New Zealand*
Pakistan
Philippines

Republic of
Korea*
Russian
Federation
Sri Lanka
Thailand
United States
of America*
Q Viet Nam

00D O CODOo

«  *Financial contributors
+ Pacific Island Countries and Singapore are
approved countries whose scientists are eligible
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[image: image62.png]Evaluation of ARCP Proposals:

Extent and quality of regional collaboration

= .Technical soundness

+ Building regional and national capacity for
global change research )

« Policy-relevancy, mainstreaming results into
policy-processes, developing/strengthening
links with government policy and programmes,
and contributing to sustainable development

+ Adequate administrative and salary support

+ Consideration of funding options

Evaluation of ARCP Proposal

EH

s Increasing synthesis and analysis work at
national and regional levels

8. Developing and strengthening relations with
regional and international global change

. programmes and inter-governmental bodies and

mechanisms

9. Raising awareness of global change issues with
the general public

10. Meeting standardised data collection and user
needs, and open access to data and research sites

11. Increasing communications through networking
and publications . |

Project Duration and Fundin
* The average grant awarded for 2008/09 (April
2008 - March 2009) projects was approximately
US$ 40,000. While APN may consider multi-year

projects (maximum of 3 years), only a limited
number may be funded

 If a multi-year proposal is approved, continued
funding for year one is not guaranteed and the
project will be subject to rigorous review after year
one C

Scientific Capacity Building and Enhancement for
Sustainable Development in Developing Countries
(CAPaBLE) Programme

» The second pillar of APN supporting capacity
development projects/ activities

* Registered as a World Summit on Sustainable
Development (WSSD) Type IL
Partnership/Initiative

o Launched in 2003 as a concrete initiative to
realize part 107 to 114 of the Plan of
Implementation for the WSSD

Of particular relevance is part 171:

“Establish regular channels between policy-makers
and the scientific community for requesting and
receiving science and technology advice for the
implementation of Agenda 21, and create and
strengthen networks for science and education for

. sustainable development, at all levels, with the aim
of sharing knowledge, experiences and best
practices, and building scientific capacities,
particularly in developing countries.”

e TN
(e LR g LN BT

._.?.mm main objectives of o>_um_w_.m“ T .

. 0mﬂmom building of aspiring scientists through sharing
of knowledge, experience, scientific information and data
collection on climate change impacts, vulnerabilities,
adaptation and miti

¢ Capacity enhancement of leading researchers in
developing countries to produce comprehensive
scientific results on climate change impacts,
vulnerabilities, adaptation and mitigation

«  Improvement of informed de n-making in developing
countries by dissemination of the outcomes of research
activities to policy-makers and civil society
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Evaluation of CAPaBLE Proposals:

« Technical soundness and degree of no=m_mnm=n< and
sustainability
+ Adequate administrative and salary support

* APN funding is not available for administrative staff
payments, or to supplement the pay of researchers
who receive or are to receive full-time salary support

Project Duration and Funding:

« While it is expected that capacity building projects
will have a one-year duration, each proposal will be
considered on a case by case basis

« The average grant awarded for 2008 projects
with duration of 12 months was US$ 30,000

Is _v_.onmmm

Following the APN’s 12t IGM/SPG Meetings in
March 2007, a more streamlined process was
implemented.

This new procedure includes a voluntary |

Advisory Service and a compulsory Proposals
Submission and Review Process.

ADVISORY SERVICE (Volunta

A potential proponent can consult with the
APN Secretariat by sending a Letter of
Intent...

The APN has also developed a comprehensive list
of Frequently Asked Questions (FAQs) to
assist proponents in developing a proposal for
submission to the APN.

T

roposal

s Process

mﬁmm ..

Submlssion and .——_m APN’s Infer-
Review of Full

mc_uz.__mm—o: n:n

Review of govemmental

Summary Proposal Meeting {IGM)

Propasal {compulsory approves which
{compulsory} and by proposals fo

invitation]

fond*

*following recommendailons from the SPG

Stage 1. Submission and Review of Summary
Proposal (compulsory). The summary proposals
will undergo a screening process performed by the
SPG Sub-Committee, who will select proposals that
will proceed to Stage 2.

All proponents will be notified of the results of the preliminary
screening by mid-September.
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[image: image66.png]Have a research team that is composed of leading
developing country scientists from three or more APN
member (or wtﬂ-.b;-m& developing countries,
augmented with expertise from developed country
scientists from the region, as muw_.onlwnm. Expertise
from developed countries may also be sought, for
mMn.:.n.? by involving them as resource persons or
m<_ma_.m. .

Uomngnnv:nwnnu:<_u..m<mc:mo_.n:.‘..a=n_<
implemented projects; particularly those being carried
out by previous, Nv,:wmm I) or currently funded (Phase

II) CRP projects.

Have, written in the proposal, a clear description of

policy-relevant questions to be answered,

organisational arrangements of the research teams,

and a publication an semination plan.
AT BN

Arfieich

s B e

* Have a clear vision and scientific components that

+ Include awareness raising and capacity building as

Have high potential to create scientifically excell
outcomes in integrated studies on climate n:w:%m
impacts, adaptation and vulnerability that could be
appreciated by the international community.

have high potential to contribute to the development
of the 5th IPCC Assessment Report and other policy-
relevant international activities.

one of the research activities, e.g., research outcome
dissemination for policy-makers through seminars,
peer-review journals and other publications, internet-
websites, etc.

FATBIN

F LT I B S

+ Extent and quality of regional collaboration

« Technical soundness and degree of consistency and
sustainability

« Enhancing national and regional capacity for
climate change research and sustainable .
development, and problem solving in developing
countries

* Policy-relevancy, mainstreaming resuilts into policy-
processes, developing/strengthening links with
government policy and programmes, and
contributing to sustainable development

« Raising awareness of climate change issues among
policy-makers and civil society of the developing
countries and improving communications,
publications and dissemination

- Evaluiation of CR Proposals

z PR, 5 7 00

«  Support-from APN Scientific Planning Group {SPG)
Member and/or national Focal Point (nFP)

+  Adequate consideration of funding options

« Increasing synthesis and analysis work at national and
regional levels

+  Developing and strengthening relations with regional
and international global change programmes and inter-
governmental bodies and mechanisms

« - Meeting standardised data collection and user needs,
and open access to data and research sites

- Adequate administrative and salary support
iew board. of
appropelate.

Scientific Capacity Building for Climate Impact and

Vulnerability Assessments (SCBCIA)

RN

A limited amount of financial support is available
for focussed activities that are underfaken at local,
national or regional levels in Scienfific Capacil
Building for Climate Impact and Vulnerabili
Assessments. Results will be announced in due
course.

For more information, please visit the APN website .

For more information, please vi

www.apn-qcr.orqg

IHD Centre Bldg, 5F
1-5-1 Wakinohama Kaigan Pori
Chuo-ku, Kobe 651-0073, Japan
Tel: +81-78-230-8017
Fax: +81-78-230-8018

or email

info@apn-gcr.or

THANK YOU VERY MUCH
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Bundes . Work program
Amt @

Phase i:

- develop a rational baseline on cooper:
recognition with State-of-the-Art examples in consultation with
GEN

- since end of the 90ties mm<m_.m_ Mutual of Understandings and
Mutual Recognition Agreements were established

- mostly on bi-lateral level, Asian-Pacific-Region and Europe-
Asia

- mostly active experiences in GEN

¢
N

: s
Work program @
h—d

GENICES -~ GEN Internationally Coordinated Ecolabelling
System

Objectives:
— increase legitimacy and credi
members

- increase nature and level of co-operation among GEN
members for mutual benefit

~ stimulate greater international
demand/awareness/acceptance for ecolabelling

ity of GEN and its

" Or. Harm-Haamarn Egges,
Faders Enioramant Apercy, colavel Bw Argat

Umwelt

Bundes
Aundes Work program

P

» Coordinated system
» Built on 4 step MR system of:
- information exchange
- mutual trust {confidence)
- MR of testing & auditing
- MR of criteria & certification

Output Phase I: Discussion Paper

5
=

Umwelt
Bundes
Amt &

%
A

Roadmap towards increased cooperation
and mutual recognition of
eco-label schemes

UNEP Project
. GEN Annual Meeting
1 .\~:.Zo<m_.:u.m_, 2009; Kobe; Japan™

17412009 . O HamadtemamEsgen,
Fadara Ecimeamant Agecy, Ecclibl Boe Angal

Umwelt Fr o3
Bundes Objectives @
Amt © =

The main objectives are:

- develop an {enhanced) bilateral cooperation between
ecolabel programs with the aim to
~ Facilitate market accessibility for consumer goods
— Support Green Public Procurement
Improve Tradability (part of Trade Agreements)
Reduce operational costs
Strengthen Eco-fabelling as new palicy instrument
— Improve image on overall policy performance

- Initiation of pilot case mEn_< with one of the project _um::mq
(peer review Process.or, cooperation agreement

D Hacs-Heoman Eggers,
Fedura Envonment Ageeey. EcsioulBus ogel

W_B‘smm:
».%.W.M _ The Process
+ Starting Paper drafted by UBA and UNEP
+ Rational basefine describing the background and the
developments so far
« Starting point for the discussion with GEN
in Kobe .
« Further development in 2010 with the aim of a consultant
« Workshop in Bonn in Spring 2010
+ Presentation in the final event of UNEP project

D Harattamam Eggen,
Fedure Emvonment Aganc, EcclabelBios Aol
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undes ractical things to do.... it undes ork program
Amt © 9 = Amt © preg -
Tomsmveset o prokiatined
- Background and assessment’ Phase V:
- i Outline standard procedures and formats for cooperation and
- Technical assistance - mutual recognition on bi-/multi-lateral fevel
- Cooperation among eco-labelling schemes -
- Conclusion, dissemination, and basis for project « Lessons learnt from the previous work

replication

o, Hars Hermaen Eggars,
Fedura Emironmant Agacy Ecotanel Bha Argel

D, Hora omann Eggers, E B
Fadaral Enshonmant Agapey, Ecolabel e Angel 13

— Umwelt:

Bundes Work program
Amt @ - .

[hsadted

(o

Phase VI

Development of recommendatioris for a global framework on
eco-labelling within the new 10y action program on SCP 2012-
R 2021

Output: Recommendation for a global framework (global framework
agreement)} on cooperation and mutual recognition and
Roadmap for Implementation
Or alternative (depending on the results reached so far):
Workshop It as part of the final event within the project

Umwelt =%
Bundes e
Amte e

Thank you for your attention

Dr. Hans-Hermann Eggers
“Gkodesign, Umweltkennzeichnung,
Umweltfreundliche Beschaffung”
Mail: Postfach 1408, D-08813 Dessau
E-Mait: hans-hermann.eggers@uba.de

FAX: +49 340 2104 3831

N & HansermaonEen,
. Faders Emvronment Aguncy, Eccaoel B Argel
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Federal Environment Agency of Germany . . October 2009
Global moo_mcm___:@ Network (GEN)
UNEP

UNEPJEC Project

Enabling developing countries to seize ecolabelling opportunities —
Capacity building and technical assistance for industries and governments in
developing countries

Activity: Roadmap towards increased cooperation and mutual recognition of
ecolabelling schemes

Sub-task: Develop a rational baseline on cooperation with State of the Art
examples to seek feedback from GEN members at AGM in Kobe, Japan

Date of deliverable: 27.10.2009 -
1. m.no_@_.o::a"

Ecolabels - strictly speaking Type | ecolabels - are a voluntary, market-based environmental
policy instrument informing consumers about environmentai characteristics of goods and
services. They show overall environmental preference of a product, within a specific
product/service category based on life cycle considerations. In contrast to self-
declarations or claim statements developed by manufacturers and service providers, an
ecolabel is awarded by an impartial third-party in relation to certain products or services
that are independently determined to meet environmental leadership criteria.

In 1977 the first ecolabelling program, the German Blue Angel, started to work. Other
national ecolabelling programs developed rapidly in the 80 and 90ies of the last century,
such as Nordic Swan (1989), Dutch Milieukeur (1992) and the European Ecolabel, the
EU Flower (1992). (See annex Il)

In 1994, an international organisation -- the Global Ecolabelling Network (GEN) -- was
founded to serve as a platform for information exchange and cooperation, as well as
broad international awareness raising and promotion of ecolabelling. Now the GEN
includes twenty-six national and multinational member organizations that operate
ecolabelling programs/schemes around the world.

The mission of the GEN is to:

¢ serve its members, other ecolabelling programs, other stakeholders, and the
public by improving, promoting and developing the ecolabelling of products, the
credibility of ecolabelling programs worldwide, and the availability of _:ﬁoz.:m:o:
regarding ecolabelling standards from around the world;

« foster co-operation, information mxo:m:mm and harmonization among its members,
associates, and other ecolabelling programs with regard to ecolabelling;

o facilitate access to information regarding mmo_mcm___.:m standards from around the
world;
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[image: image74.png]lessons learnt that will emerge from the analysis and the comparison of several schemes
that might be useful to improve the present EU Ecolabel and other European schemes. It
will be distributed to the relevant labelling bodies in the target countries/sub-region and
in Europe.
2. Omzm_.m_ aspects of ooovm_.wn_oz. S..o::&.o: mxn__m:mm. :m_,Sos_mmzoz and mutual
recognition of mnc_mcm___zw programs

One of the major results and experience gathered in the work of the national ecolabelling
programs was the need for international cooperation and harmonization. This need was also
driven by the expectations of internationally active producers and the requirements of globally
traded goods and services. Io<<m<m_. before designing any system or approach, it is _Bvo:msﬁ
that mmos country have the flexibility to design and operate its own program.

GEN officials and member representatives started in 1997 to wotk on a generally accepted
approach for better cooperation and adopted the following steps:

a) Cooperation and Interchange of _:ﬁo::m:o:
b) Building of Mutual Confidence

c) Mutual Recognition of Testing and Verification
d) Common Core Criteria

e) Mutual Recognition of Certification.

ooo.vm_.mmo: and Interchange of Information

The first step of any cooperative relationship, be it multilateral or bilateral, is the exchange of
basic information on the operation of the programs. This should include policy objectives,
existing product criteria, product selection and criteria development methodologies and
marketing strategies. In order to proceed beyond this first step, there needs to be a level of
comfort and compatibility between officials of the programs involved.

Mutual Confidence

The second step, establishing mutual confidence, is a prerequisite for implementing a bilateral
or multilateral Enhanced Cooperation Agreement. In order for any program to accept the resuits.
of another program, be it verification, testing or environmental criteria, some common standards
of behaviour need to be in place. The GEN has adopted ISO 14024 as a “Code of Good
Practice" to guide program development, operation, review and management.

The Code defines the principles for how respon:
respecting the need for individual program flexi
environmental values and priorities.

le ecolabelling programs should operate while
y, criteria and national or regional

Generally speaking, programs must be able to demonstrate compliance with the GEN Code of
Good Practice in order to consider participation in Mutual Recognition with other programs. This
compliance will be self declared, but will be evaluated by potential Enhanced Cooperation
partners after the exchange of information stage has been satisfied. To assess and determine
such compliance, GEN officials have introduced a special peer review process as a component
of the GEN Internationally Coordinated Ecolabelling System — GENICES (see below under 3.).
In essence, programs will need to be comfortable and confident that their credibility will not be
damaged by entering into any cooperative relationships with other ecolabelling programs.
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[image: image76.png]For this purpose, GEN officials introduced a special Peer Review Process and strengthened the
cooperation process on the development of common criteria and their certification.

The peer review n.‘oo,mmm should determine if all the prereq

Ecolabel programs should strive to develop harmonized criteria or common core criteria for

product groups that have similar environmental characteristics and which are traded globally or

for which the programs have already criteria developed.

The determination of priority product categories should be guided by market and/or industry
sector demand for common criteria in specific product areas.
With regard to the criteria formulation process:

 major product-group-specific environmental objectives will be identified and-

stated;

» horizontal environmental ogwo:<mm\_um_.mBmﬁma\n:»m_._m <<___ be identified and
incorporated to the extent possible; and

« feedback mechanisms will be established to facilitate monitoring and
evaluation of progress with relation to the above two points.

GEN formulated the following steps for a process for common criteria development,
consideration and potential adoption:

Overview of common criteria development

es for a close cooperation exist.

Procedure

Description

Gather product information on ﬁmo::_om_ characteristics and u_ovm_
development trends, conduct initial life cycle analysis, and compare
existing global criteria.

2. Determine
Product Scope

Determine all sub-product categories covered in core criteria. (For
example, divide washing machines into omﬁmmo:mm of commercial and
residential.) -

3. Identify Core

Classify elements of existing criteria into “core” and “non-core” portions.

Elements (For example, power consumption is the core element of criteria for
televisions.)
4. Develop Determine detailed specifications/requirements for each core element.
" Detailed (For example, identify power consumption specifications at TV’s “ON

Specifications:

Mode”, “STANDBY Mode”, and “OFF Mode™.)

5. Devise Determine testing and verification methods for each specification. (For .
Verification example, decide how to verify mixing ratios of recycled materials.)
Method
6. Complete Submit completed criteria report, than encourage all members to waovﬁ

Common Core
Criteria and
Propose Action
Plan

the criteria as national standards and to sign mutual recognition
agreements with other member organizations.

. 4. Current status in the cooperation between ecolabelling schemes
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[image: image78.png]has recently implemented two projects on the subject and published a research qmuon on -
ecolabelling and harmonization of standards.

EDC is ﬂmmuo:m_c_m for environmental management system certification and China
Environmental Labelling certification, assisting the State Environment Protection Administration
in the creation of criteria for ecolabelling products, implementing the related technical research
and awareness-raising in China, developing cooperation among international ecolabelling
schernes, and providing guidance on sustainable oo:m:_.:_ozo: and government green
procurement. .

INMC provides standardization, verification and registration services for manufacturing and
services providers interested in achieving international levels of competitiveness. It has been
working with international and regional standardization and is now in charge of promoting and
developing Mexican ecolabelling standards. INMC is currently developing the national .
ecolabelling scheme based on Type | label which is expected to be launched next year covering
the following product groups leather, printing paper, wooden furniture and cleaning products.

KNCPC's purpose is to promote and implement the Cleaner Production strategy in enterprises
and government policies, in harmony with local conditions, and to develop local capacity to
create and meet Cleaner Production demand throughout the country. The tools currently being
promoted by the Centre include, Environmental Management Systems, Life Cycle Assessment,
Life Cycle Design, Comporate Environmental Reporting, Ecolabels, Eco and Cleaner Production
Awards, Green Supply Chain Management.

CSIR is the largest R&D and implementation technology agency in Africa. It participates in this
action through the South African National Cleaner Production Centre (SA NCPC), an initiative
aiming at enhancing the competitiveness and productive capacity of the national industry
through the adoption of cleaner production techniques, and the transfer and development of
environmentally responsible technologies. From the beginning of the project, South Africa has
been having an objective to develop their national ecolabelling scheme based on international
standards.

SECEX as associate partner carries out activities in Brazil in collaboration with. UNEP Brazil
- office. Brazil has a well respected certification scheme both for products and environmental
systems. The ecolabelling scheme of Brazil based on Type | was launched in 1993 and lead by
ABNT, the Brazilian Standards Association. Efforts are currently underway to review the
scheme and increase its efficiency and popularity.

6. Identification of Next Steps

With the UNEP roadmap it is envisaged to strengthen/broaden/mainstream elements of the
GEN process. This paper is describing the necessary steps that may be followed and is inviting
comments from other key ecolabelling practitioners.

UNEP proposes to (1) explore what ongoing collaboration initiatives are in place or underway,
(2) identify major common obstacles and barriers for cooperation (i.e. what stops it? Money, .
time, distrust, different methods, no interest etc); (3) identify what opportunities exist (what is in

it for those who cooperate? Easier to market together, easy for communication to global

markets, perhaps a UN supported scheme, more efficient, economies of scale etc, clarity for the
public, joint advertising campaigns etc.); (4) identify and provide a few examples of existing co-
operation efforts (successful or not so) to draw lessons, assess obstacles and am::?
opportunities, (5) develop a proposal with specific steps but also be strategic aiming at policy
objectives.

Possible mxmau_mm.om: be: New Zealand has accepted assessments from Europe, USA,
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Multitateral Mutual Recognition Agreement

Among: The Parties signatory to this agreement

Whereas the parties:

are organizations operating eco-labelling n_,omﬂmam

are members in good standing of the Global Eco-labelling Network (GEN), and

have successfully completed the application and peer review process of the Global Eco-
labelling Network’s Internationally Coordinated Eco-labelling System (GENICES);

Whereas, pursuant to the parties’ eco-labelling Programs, suppliers of products that
comply with a Program’s product specific criteria and requirements may wm eligible to use that
Program’s certification marks in connection with such products;

In consideration of the Parties desire to cooperatively vﬂo.aoﬁmvm:a facilitate the
production, marketing and eco-labelling of products that are better for the environment, the
parties agree as follows:

0.0 Definitions:
In S_m. Agreement,

“Agreement’”, means this agreement and any related Endorsements and Schedules which may
be executed by the parties hereto and aitached to this agreement, in each case as they may be
amended or supplemented from time to time;

“Certification / Certified” conveys acceptance into-an eco-labelling program-of a product
which is in compliance with relevant criteria; if the criteria are met and an agreement between
the product supplier and the eco-labelling program is entered into, the product supplier's
complying product may be represented as certified and the supplier called a “licensee”;

“Criteria” means the product-specific requirements which applicant companies must comply
with in order to have their products become certified by an eco-labelling program;

“Eco-label” refers to an eco-labelling _u_dm_..m_d_m graphic emblem, logo, or seal, which is used
on or in association with a product to acknowledge that product's compliance with relevant

certification criteria; B
“Eco-labelling program” refers to the programs managed by the parties to this agreement.
Each signatory will have its own unique program, eco-tabel and perhaps certification criteria;

“Equivalency” denotes the notion that when comparable environmental objectives are met in
different ways, then compliance to similar but not identical requirements can be accepted as a
basis for certification;
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[image: image82.png](c) If comparable product category certification criteria exist but are significantly
different, or if no comparable product category certification criteria exist,
verification activities may still be conducted by either party see Section 4.1).

3.0 Obligations: ‘ h -
Section 3.1 Itis primarily the obligation of each party to monitor and audit products certified

under its eco-labelling program. ’

Seéction 3.2 It is primarily the obligation of each party to address complaints and appeals
connected with products certified under its program.

Section 3.3 Parties m:oc_a meet, orcommunicate at least once per year; to evaluate the -
progress of this Agreement and to update the schedules if necessary. :

Section 3.4 Each party will notify the other when products certified through this Agreement fall
out of compliance.

4.0 - Extended Authority:

Section 4.1 Once in force, this Agreement allows one party's eco-labelling program to audit
and test products for the other party's program upon request, whether the products are already
certified by either party or not.

5.0 Free Trade Barriers:

Section 5.1 Measures are considered to be trade barriers when they unfairly disadvantage or
restrict the access of products into a foreign market, hence the parties agree to:

(a) Ensure decision-making processes ﬂm_m?m to criteria development, certification
and authorization of product suppliers t6 use the appropriate eco-label on their
certified product(s), are transparent; ’

(b) Keep eco-labelling programs and relevant non-confidential information open and
readily accessible to all applicants and other interested parties including both
domestic and foreign companies; and

{(c) Incorporate relevant guiding principles mmﬁm_m_mw:ma by the International

Organization of Standardization (ISO), the Global Eco-labelling Network (GEN),
and the World Trade Organization (WTO).

11
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ECOLABELLING PROGRAMS IN EXISTENCE®

" Country / Jurisdiction . : ) Year of Launch

Germany - Ecolabel Blue Angel o
Canada - Environmental Choice _uﬂoo_‘ma
Japan - Eco Mark Program
Nordic Council - Nordic Swan :
- Sweden, Norway, lceland, Finland, & Um:_dm%
USA - Green Seal
New Zealand - Environmental Choice New Zealand
Sweden - Good Environmental Choice
Austria - Verein fur Konsumenteninformation -
India - Ecomark Scheme of India
European Commission - EU Eco-label/The Flower
France- NF Environment Mark
Korea - Environmental Labelling Program
Taiwan, China- Green Mark
Singapore - Singapore Green Labeling Scheme
Spain - AENOR Medio Ambiente
Sweden - TCO Development - Quality and moo_mco___:m Program
The Netherlands - Milieukeur .
Brazil - Certificado do Rétulo Ecolégico ABNT- Qualidade Ambiental
Croatia - Environmental Label of the _mm_u:_u__o Of Croatia
Israel - Green Label Program
Thailand - Thai Green Label Program
China (PRC) - Environmental Labeling Program
Czech Republic - National Program of Labelling
Environmentally Products
Hong Kong - Hong Kong Green Label
Australia - Australian Ecolabel Program
Russia [St. Petersburg] — Ecolabel “Vitality Leaf”
Ukraine - Program for Development of Ecological
Marking in Ukraine
Philippines - Green Choice
Hong Kong - Hong Kong Eco-labeling Scheme
China (PRC) — China Ecolabel
Indonesia - Scheme of the Indonesian Ecolabel
Colombian Environmental Mark

! NOTE: Other comparable programs may exist or be under development at this time.

1978

1988
1989
1989

1989

1990

1990
1991

1991 -

1992
1992
1992
1992
1992
1992
1992
1992
1993
1993
1993
1993
1994

1994
2000

. 2001

2001

2002
2003
2003
2003
2004
2005

I

13
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[image: image86.png]Phase IV: Workshop | on cooperation and mutual recognition

Description of activity: To stimulate the strategic discussion amonig the different eco-labelling schemes on
this matter a 2-day Workshop in May or June of 2010 wilt be organized bringing together all relevant
expertise. The Workshop could be organized back-to-back with other major events. Alternatively, this activity
could be also organized on a more informal base, trying to identify specific approaches to a selected number
of eco-label schemes with high potential for cooperation. The meeting will provide opportunity to present,
explore and test concepts developed in Phase Ill. Careful planning and preparation will be required to ensure
the workshop format and programme can achieve the outcomes anticipated.

Output IV: Minutes of the a_mocw.m._o: among cooperation and mutual recognition and development of first
recommendations to feed into the next draft of the Roadmap (May or June 2010).

Phase V: Outline standard procedures and formats for cooperation and mutual recognition on bi-/multi-
lateral level.

Description of activity: The phase will draw the learning from all previous work together to provide the
roadmap document that wi :o_:am the m:mﬂmm_o vision and set oE practical and ﬁoo:mmma
qmnoaam:am:o:m N

Output V: xoma_.:m_u on cocperation and mutual recognition on bi-/multilateral levels (1 July 2010)

Phase VI: _um<m_o_03m3 of «mooaam:amzo_._ for a global framework on eco-labelling within the new 10Y
moﬁ_oz plan on SCP 2012-2021 or any other relevant international sﬁm_do<m33m:ﬁm_ fora and vaommmmm

Output VI: Recommendation for a global framework (global framework agreement) on oooum_ﬁmﬁ_oa and
mutual recognition and momagmv for Implementation.

Or alternative; other ways of initiating a broader uo_ ical process based on the Roadmap qmnoSBm:Qm:o:m
will be explored.

These options need further discussion with UNEP and project partners; objective is to deliver the political
message towards the need of better cooperation efc.

15
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2009 Annual General Meeting
November 17- 19, 2009
Kobe Fashion Mart, Kobe [Japan]

2l GWA
Z

November 18, Emn:mwnm<.

Excursion

Time : 9:00 — 20:00 (8:45-registration)
Venue: Kobe, Osaka, Nara (bus tour)

Time Event Place
8:45 Meet at Bus Parking Outside of Bay Sheraton Hotel
®& RTIVNREERS
9:00 Leave hotel
RFILH
9:40 Arrive at “Rokko Garden” Rokko Garden
Sightseeing ’ REH—~F
REH-F2 & 8%
10:15 Leave Rokko Garden
REH—TUHH
11:15 Arrive at “Osaka ATC (Asia and Pacific Trade | Osaka ATC
T Center)” Green Eco Plaza
Tour Osaka ATC Green Eco Plaza (3 groups) with | (11th FI. West, ITM Wing, ATC)
English-Japanese interpreters R
BBEMATCE 1 BBEMATC YY—rxas
, TY—=YIaTSYREEIIL—T) BEERE | 5 (TC &fE 1 1)
12:15" Lunch (buffet — all you can eat)  Pier 6
(6th Floor, ITM Wing, ATC)
BE (MM FUIER) E7 v 9 R(ITM # 6 B)
13:15 Leave Osaka ATC . :
BESHATC % )
14:15 Arrive in Nara, Sightseeing Nara
’ — - Todaiji (temple), Daibutsu (great Buddha | - Todaiji
statue), Nigatsudo
— Tamukeyama Hachimangu (Shrine) - Tamukeyama Hachimangu
RRE Bk - RRFKXBR, =A%
- FELEE
16:30 Leave Nara
ERHFE
18:00 Arrive in Kobe Kobe city
Dinner Shushinkan
HEE, Y8 BDE (mET)
20:00 Leave for Hotel
H3
20:15 Arrive at Hotel
RTIVE. Bk
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[image: image90.png]Global Ecolabelling Network, GEN
2009 Annual General Meeting
November 17- 18, 2009
Kobe Fashion Mart, Kobe [Japan]

November 19, Thursday

Time : 9:00 — 16:00 (8:30-registration)
Venue: Kobe Fashion Mart 9F, CON2
Language : English

= Agenda =
Time | Program
8:30 Registration
9:00 | Presentation for Relevant Information Sharing
(1) Application of Green Contract Law in Japan (Ministry of the Environment, Japan)

9:20 (2) Revision of the EU Ecolabel Regulation (Ms. Rugile BALZEKAITE, EU Ecolabel)
10:00 | Group work on proposal development

+Introduction of practice (Ms. Kristine Garcia (APN)) (20min.)

Proposal Development work
11:00 | Coffee Break (20min.)

- Reports from groups about their results on proposal development work (Continued)

11:20

Discussion
11:50 | Feedback about 17th Discussion on the UNEP roadmap (if needed)
12:30 | Lunch (Garden Café Kobe Bay Sheraton Hotel&Towers, 1F)
14:00 | 2009 GEN Annual General Meeting
16:00 | Closing
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Ministry of the Environment, Japan
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The New EU Ecolabel Regulation

Global Ecolabelling Network

2009 Annual meeting
November 19, 2009
Kobe, Japan
Ms Rugile Balzekaite
Buropean Commission
DG Environment - * K
European Ecolabel Fa
e
The European Ecolabel Eaalabe

wiww.ccofabel.cu

» The official European Ecolabel, managed by the
European Commission and Member State Competent
Bodies

» Multi-criteria and life-cycle based approach

» Criteria cover the environmental impacts of the
product as well as the technical performance

» Criteria are revised regularly to follow technological
evolution

» Criteria laid down in European Commission
Decisions
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www.ocolabel.ou

» EU Flower is the only EU wide Type 1 Ecolabel
provides businesses the opportunity to use one label
for all their pan-European or global marketing

» Provides consumers an environmental certification
they can trust

» 26 product groups
» More than 900 licences

» 20 000 products and services
» More than €4.5 billion sales per year

Evolution of the Total Number of Licences from 1992 to 2009* _ s
*Up to 31/10/2009
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% - &
33 39 53 31 &3
o o o o &5 U o %_W o
0 . . _ -~ mz_.w..«. el B ) il B &
1992 1993 1994 1995 1995 1997 1988 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009




[image: image99.jpg]


[image: image100.png]Some examples of EU ecolabelled
detergents

Danlind, Denmark

Quimicas del
Vinalopo, Spain

Novamex, France

L

Soluvert, France

Some examples of EU ecolabelled copying /

paper and tissue paper _mg_mg

wvw.ecolabal.cu

Lucart, Italy

Dalum papir (Cyclus),
Denmark
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[image: image102.png]Some examples of EU ecolabelled products: paints
and varnishes

www.ecolabel.cu

YERNIS
DECORATION
Envirorinel

Blanchon, France

Alcro Beckers, Ecoplast, Greece
Sweden

Rama textile, Thailand

Anne Linnonmaa,
Finland
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s of EU ecolabelled camp sites

Campingplatz
Salzmann Rohrspitz,
Austria

Camp OASA -
Stankov City ,
Czech Republic

Seecamping Gruber - Nussdorf am
Attersee City , Austria

Some examples of EU ecolabelled tourist
accommodations

Breevy centre, Ireland

Sunwing Resort
Kallithea, Greece

Hotel Les Orangeries,
France

&

Rifugio Alpino Dan

e Arlaud, ltaly
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wvrw.ecolabel.eu

micro-level

» scheme is successful - helps to improve the
environmental performance of participating
organisations, also influencing suppliers

» useful benchmark of environmental
performance - evaluation confirms that the EU
Ecolabel criteria are used even by non-
participating companies

macro-level

» penetration represents a very small fraction of
the potential EU market

Evaluation of the Ecolabel

Key barriers:

» Low awareness and uneven geographic
coverage

» Insufficient product group categories

» Procedural and organisational problems —i.e.
bureaucracy

» Fees and cost of getting the label
» Lack of perceived public purchasing benefits
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New EU Ecolabel Regulation
Ecolabe

a) Regulation too restrictive, lacks flexibility, s
unable to respond to new environmental
challenges

New Regulation:
» rewritten in an less restrictive way
* simplified procedures

o fits better with other sustainable production
and consumption actions — e.g. ensure public
procurement recommendations are made in
Ecolabel criteria (Article 7, 1(f))

¢ allow Commission to develop Ecolabel criteria
themselves — better coordination (Article 7)

New EU Ecolabel Regulation

b) Insufficient co-operation and harmonisation with
other ecolabel schemes at national and regional
level

New Regulation:

 option for rapid adoption of other national labels’
criteria (Article 7, (2))

« if a national scheme wishes to develop a new
product group that is already covered by the
Ecolabel, they must take on the Ecolabel criteria
(Article 11)
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EU I\‘

tco mmm

wivw.ecolabel.cu

¢) Insufficient stakeholder involvement in
product group criteria development

New Regulation:

* ensure criteria development process
includes full consideration of all
stakeholder inputs (Annex 1A, (2))

« allow option for stakeholders to lead
criteria development process (Article 7)

€t
mc/z_\“.

Ecolabe

www.ecolabel.eu

New EU Ecolabel Regulation

d) Procedural and organisational problems —i.e.
excessive bureaucracy

e) Low number of product group categories

New Regulation:

« streamlined criteria development process, with more
flexible management (Ariicle 7 + Annex )

» option for rapid adoption of other national labels’
criteria

» option for Commission to develop criteria

 quick criteria revision procedure (Article 8 + Annex
I(C))

« focus only on main environmental impacts of
products (Annex | (2))




[image: image111.jpg]0

Q



[image: image112.png]New EU Ecolabel Regulation m/m_m__ _
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wuvsecolabel.cu

f) Fees and cost of getting the label

New Regulation:

¢ |ower annual fees (Annex 3) (Maximum €1500
instead of % of sales max. €25000)

» consider costs of tests systematically in
criteria development process (Annex | A, (2))

,.m”....

New EU Ecolabel Regulation ﬁ/
tcolabel

viww.ecolabel.eu

g) Lack of funding for marketing T =

New Regulation:

* not possible to deal with directly in
Regulation, although improvement and
streamlining of the scheme will help, as will
better linking with other policies (i.e. using
Ecodesign work)

e Commission planning to dedicate more
resources to marketing and criteria
development
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[image: image114.png]New EU Ecolabel Regulation

wisw.ecolabel.eu

Planned outcomes:

* 40/50 product groups by 2015

« Many more Ecolabel products on the shelves for
consumers to choose from

¢ Criteria documents which can easily be used by
public purchasers

¢ An Ecolabel very well harmonised with other
labels, globally and nationally

e An Ecolabel that can be attained by companies
with limited costs and efforts for them while still
maintaining a high ambition

L NE
~* | tcolabel

W _ <<<<<<.mno_m_um...m=a \AU/

|
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Proposal
Development

- Stuff that you don't
seein guidelines

Dr. Linda-Anne Stevenson
Scientific Officer

APN Secretariat

A Good Proposal is a Good Idea,
Well Expressed, with a Clear
Indication of Methods for Pursuing
the Idea, Evaluating the Findings,
and Making Them Known to All
Who Need to Know.

Key questions to ask yourself:
* What do | intend to do?
+ Why is the work important?
* What has already been done?
+ How am I going to do the work?

+ Who am | going to involve?

Determine Your

Long-Term Research Aims

® Develop Your Bright idea

©® Survey the Literature & the APN Website
@oo:.moﬁ _:<omzm»~oqm. quxmzuo:._.oumo
@

Prepare a Brief Concept Paper & Discuss
with Colleagues/Mentors

© -Submit a Letter of Intent outlining the
concept to the APN Advisory Service - A

X

Prepare to do the Research

- Determine available resources '

- Realistically assess needs

= Develop prelimirary data

+ Share with interested local, national and
regional partners and assess their
willingness and commitment to collaborate

» Continue your self-assessment by a_mn_._wm_:m with

colleagues/mentors s

Determine Possible Funding
Sources
How much will you need to request?

What co-funding options do you have?

Consider in-kind contribution options

e o0 o

Remember simple rule of thumb:
® Matching funds = stronger proposal
@ APN funds only = weaker proposal

@ Exhaust all possible funding options 6
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[image: image118.png]SAMPLE PROPOSAL TEMPLATE
Stmmary Proposal Yemplate
GLOBAL ECO-LABELELING NETWORK (GER) 2009
PROPOSAL DEVELOPMENT WORKSHOP
Part One: Project Summary (14 columns: 2 pages)

Column 1:

Title of proposed project:

Coluntn 2;

Proponent's Name and Title:
Name of Institution:
Address:

Telephone:

Fax:

Email:

Website:

Column 3:

Amount requested for 2010: US$ -
Duration of Proposed Project: No. of Years:

Funding secured from other sources: US$

Total amount of funding requested: US$

Column 4:

Provide a concise abstract (100 words):

Column &

How is the project relevant to the GEN strategic plan?

Column 6:

Outline the activities to be conducted and state why you believe these activities are necessary:

Column 7:

Suminarise the proposed project methodologies:

Column 8:

What are the expected outcomes/products, and how sustainable will the acti
the grant?

ies be upon completion of

Colump 9:

How will these outcomes/products be relevant to and/or mainstreamed into eco-labelling services?
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Advice for Developing a Proposal

One of the APN's objectives is to strengthen proponents’ capacity to write good proposals As such,
this information is provided to assist proponents in preparing a proposal for submission to funding
agencies.

What is a good proposal?

A good proposal is one which is well expressed, states a clear indication of methods to conduct the
proposed activities, analyze and evaluate the findings, and make the findings known to all interested
parties.

What m:o:_a_ ou consider in a Proposal to a Funding Agenc

1. Goal cwmwo&wn\:\:m..
€2 will your work advance the goals and the oEmnﬂ_<mm of the funding agency? In nw_‘zn:_w_\ how
will it satisfy the aims outlined in the agency’s strategic plan or similar mission document?

2. Eligibility:
€ As a proponent, are you eligible to submit a proposal?
& |[s.the country of your home institution approved?
€ |s your institution approved?

3. Specific Requirements:
& Have you checked and understood the criteria for proposal submission - particularly any
specific criteria for submission?

4. Submission Deadlines:
@ Have you noted deadlines for proposal submission. This is very important as review timelines
can be tight. Proposals that arrive after stated deadlines tend not to be considered.

What research development sirategies are you implementing?

1. Determine your long-term research goals or plan:
@ How does this fit with the funding agencies’ goals and objectives?
& How can aspects of your research be formulated to both advance your research and advance
the agenda of the funding body you expect to fund your activity?

2. Develop your Idea: .

€& Research the literature (you must ensure that your idea is relevant and that it is not currently
being undertaken, i.e. that it is not a duplication of the efforts of other).

€ Contact investigators working on the research topic in your home institution, in other
institutions in your country or in institutions in other countries. For example, strong regional
collaboration is CRUCIAL for APN research UBUOMm_m and may be too for other funding
agencies.

€  Prepare a brief concept paper and discuss it with colleagues/mentors.

3. Prepare to do the Research:
& Determine the available resources (equipment, supplies, lab time, computer time, ship time,
etc.) which are available to you and the equipment you will need to obtain in order to conduct
the proposed research.
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Proposal-Writing Training Workshop

Guidelines for Project Development

1. Key questions to ask yourself:

%]

2]

@

What do you intend to do?

Why is the work important?

What has already been done?

How are you going to do the work?

Who are you going to involve?

- 2. Guidelines to follow for project development:

=]

&

@

2]

Sell your project by addressing the evaluation criteria in the proposal guidelines,
addressing special requirements listed in the announcement, and by conveying a sense
of enthusiasm for your work from the scientific community, institution directors and
decision/policy-makers

Make a clear statement of the problem(s) to be addressed in your proposal (needs to be
met; problems to be solved; what you want to and can accomplish) = .

State the significance of the proposed work: the background (cite relevant literature and
identify gaps to be filled) and its importance/justification (discipline; fields outside of
discipline; future or long-term context)

State the feasibility of the proposed research (valid, testable hypothesis; qualifications of -
investigators; available resources; and preliminary data)

State the plan: project design; methodology (feasible? adequate? appropriate?) and its
innovations, limitations, and difficulties (anticipated/alternative approaches); sequence
of activities and timelines;

State the outcome m:m assessment (data analysis; interpretation of anticipated results;
and evaluation of activities and check points to chart progress);

State the plans for continuation of the research beyond the period of support within
your long-term research plan

Utilise available expertise: peer/mentor input; previous submission input received from
reviewers

Develop your ideas clearly and logically: put the essence of work at beginning of the
proposal; ensure coherent outline of proposal in your introduction; organize your
proposal to permit skim-reading; and never assume that the reader will know what you
mean

Use concise scientific writing style: use simple sentence structure; spell out acronyms
and avoid use-of jargon; and make sure do not exceed the page limitation

Allow time for thorough editing and proofing and check proposal for completeness
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Opening of the Meeting
Japan official(s) and the GEN Chair, Robin Taylor. .

Approval of 2009 AGM Agenda
For acceptance.

Approval of Meeting Notes from 2008 \_EEE General E«RE%
For decision. -

Appointment of Drafting Comumittee for 2009 AGM ‘Record of Decisions’
For decision.

Application for GEN Membership
For consideration and approval if required.

Strategic Issues and Relevant Activities:

6.1 Future Direction/Sirategies for the GEN:
e GEN as an Accreditation Body — Considerations and Discussion
¢ Fleishman-Hillard Report — Priorities and Next Steps in relation to UNEP
For discussion / direction / decision.

6.2 GENICES — Status and Next Steps
For discussion / acceptance.

Secretariat and General Affairs Office — Developments and ﬁ.e:&%xnae:z
For discussion and decision.

Internal Cooperation:
8.1 Internal Communications - GEN Web Page / GENews / and Other Means
External Promotion and Relations:

9.1 Ongoing m.&..m&ha:.c: in the ISO
For information / acceptance.

9.2 Relations with Other International Organizations
For information / discussion.

] Global EcoLabelling Network. C/O Katherine Stewart, Secretariat, | 171 Nepean Street, Suite 400, Ottawa, Ontario, CANADA

K2P 0B4| Tel: +1 613 247-1900 j Fax: +1 613 247-2228, jemail: gensecretariat@terrachoice.com |
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October 2, 2008 Ofttawa, Canada
Meeting Notes For Approval

1. Opening of the _smmz:u

John Polak, as the GEN Chair ‘and representative of the Event hosts, sponsors and
organizers, welcomed all the attendees to this meeting. He asked the participants to
formally recognize the significant contributions made by Diana Cartwright and ‘Amanda
Palmer of Environment Canada in the planning, organizing, coordinating and staging of this
meeting and the other related events and activities that had occurred earlier in the week. He
also noted that the Canadian Department of Foreign Affairs and International Trade had
made a generous financial contribution which had enabled a number of foreign officials to
travel to Ottawa and participate in the week of events. Lastly, he requested and received
approval for preparing and forwarding a “letter of appreciation” to the restauranteurs who
had devised and provided a wonderful dinner the previous evening. .
At this point, he deviated from the draft agenda and invited individual member
representatives to provide brief informational presentations. The presenters and
presentations included:

e Sombo Yamamura of the Japan Environment Association introduced himself and provided an
update presentation on “Environmental Falsification Problems & Measures Taken by the Eco-
mark Office; ’ :

e Antonio Kalaw of the Development Academy of the Philippines introduced his organization
which has become involved in managing and overseeing the Green Choice Philippines
Scheme and announced that an Eco-Products H:nm_‘smﬁ_o:m_ Fair is being organized and will be
staged March 19 - 22, 2009; and

» Svetlana Berzina provided commentary on recent misuses and abuses of the Ukrainian
ecolabel, as well as her organization’s experiences in going through an ISO Guide 65
compliance confirmation exercise.

Lastly, John Polak announced that all presentation slides and materials from the preceding
“Ecolabelling as a Policy and Marketing Tool Seminar” and Members’ Workshop were to be
‘compiled and posted on the GEN Web site for reference and downloading by Event
participants, other GEN participants, and any and all other interested parties.

2. Approval of AGM Agenda

Besides the insertion of the preceding members’ presentations, the agenda was accepted
and adopted as tabled.

3. Approval of Meeting zonmm from Ncou Annual General men_sm and
Corresponding Workshop

These notes were accepted as tabled without discussion or revision.

4. Appointment of Drafting Committee for 2008 AGM "Record of
Decisions”

" Robin Taylor, Dr. Ning Yu and Evan Bozowsky [of the GEN Secretariat] were appointed 8.
serve as the “Record of Decision” Drafting Committee for this meeting.
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The second item faised for discussion was the members’ shared views regarding
“strengthening credentials” (i.e. raising perceived credibility, legitimacy and acceptance
levels) and “accreditation” for the GEN and/or its members. Discussion regarding the
Earthmark Initiative, which had been presented during the Workshop, led to a general
position that GEN officials should monitor .developments but not commit to or get
significantly involved in this Initiative at this time, Further, it was suggested that efforts to
strengthen GEN organizational and membership credentials should be internal and/ or
focused specifically on GEN and its members. This position led to consideration of whether
GEN members felt it is timely, necessary and appropriate for GEN and its members to
pursue and get involved in either an established “accreditation process” or the development
and implementation of a “GEN accreditation body/system”. Among general comments and
suggestions raised and discussed, were:

e &t this time and in the near future, GEN efforts should focus upon encouraging and
assisting all GEN member organizations to apply for and go through the GENICES
Peer Review Process as a means to assess and endorse the credibility of the
individual members and the GEN [as a collection of its membeérs];

o the .merits and strategies for strengthening basic GEN membership requirements
and related compliance confirmation processes, and for internal "GEN accreditation”
mechanisms should be given consideration and attention once, and only once, most
or all current GEN members have completed the GENICES Peer Review Process;

e the issue of whether “formal accreditation” is necessary and appropriate should be
explored from the perspective of determining what do consumers and other
stakeholders desire/need/expect in this regard and at this time;

e GEN officials should identify, research, monitor and assess “accreditation” and
alternative “credential recognition” initiatives already in existence or contemplated,
and determine their “it” to the GEN and its membership;

» when [and if] the GEN transforms into a much more established and permanent
entity, “accreditation” need and services capability should be re-visited in a more

- substantial way;

« there may be merit in GEN seeking UNEP recognition and identification of the GEN
as an “ecolabelling authority”; and

» significant and immediate effort and attention should be directed towards strategies
and means (e.g. GEN position papers, presentations, web site notations, members’
promotional and informational materials, etc.) to differentiate and distinguish [GEN]
ecolabelling from existing and emerging carbon/climate/other environmental types
of labels.

With respect to the final comment/suggestion, and in follow-up to an impromptu
presentation by Bjorn-erik Lonn on a comparison between ecolabelling and climate/carbon
labelling, there was a proposal made and general support for Bjorn-erik Lonn and the
incoming Board to formulate a GEN position paper for membership consideration and
potential dissemination to external international and members’ national audiences.
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« the first proposed amendment would remove the membership requirement of being
specifically an “ecolabel licensing” organization and replace it simply with the
requirement of being involved in “ecolabelling” as a “practitioner”; and

« the second and third proposed amendments would remove the requirement for -
potential formal GEN participants to have “not-for-profit” structures/statuses and
enable “for profit” organizations to apply for GEN membership or associate status,
but not necessarily automatically join the GEN.

Without much discussion, these three proposed amendments were supported and agreed to
by the membership representatives in attendance at the AGM. It was noted that significant
By-Law amendments require consideration and reaction by the entire membership, with
approval requiring over 50% of total membership support and less than 25% objection. In
order to ensure that all member organizations would have the opportunity to consider and
react to the By-Laws amendment proposals, it was decided that the tabled document, with
an accompanying explanation of the required membership mm_uqo<m_ or rejection process,
would be sent out to representatives of all the member organizations which were not
represented at the AGM, for feedback/approval/opposition.

7.  Secretariat and General Affairs Office — Developments and
Considerations

Robin Taylor, as the Board member who had led the review of Secretariat services
performance and the call for and review of proposals relating to the delivery of the
Secretariat services post this AGM, led the discussion of this agenda item. He informed the
membership that while the Board’s membership survey had identified full satisfaction with
current delivery services, the Board had chosen to implement a call for proposals for
Secretariat services delivery going forward. He proceeded to identify that only one proposal,
from TerraChoice Environmental Marketing Inc. ["TerraChoice”] officials, had been received
and considered by the Board. The Board was generally satisfied with the content, including
terms and conditions, contained in the proposal except that the Board was interested in
having a bilateral six-month “notification to terminate” clause added. He explained that this
clause would accommodate the possibility of future Boards, at any appropriate time, making
a significant decision and securing and applying necessary external funding support in order
to: (i) substantially increase the GEN management and administration staffing numbers and
functions; (ii) establish a more substantial and permanent office(s); and (iii) expand the
range, and level of effort, of core services and new initiatives. Robin Taylor also identified
that the TerraChoice proposal identified an immediate change in personnel from Evan
Bozowsky to a team of select TerraChoice staff. He inquired and Evan Bozowsky confirmed
that Mr. Bozowsky was willing and prepared to provide guidance, advice and assistance to
aid in the transition process and get the assigned TerraChoice personnel “up to speed” as
quickly and efficiently as possible. At this point, Robin Taylor requested and received
membership support for this course of action and the contracting of TerraChoice for
continuing Secretariat services.

Next, Sombo Yamamura of the Japan Environment Association (JEA) informed the
membership representatives in attendance that he had provided the Board, and the Board
had accepted a JEA offer to continue to provide, operate and staff the General Affairs Office
for up to a three year period. On behalf of the membership, John Polak [in his capacity as
the GEN Chair] thanked Mr. Yamamura and JEA officials for previous and no:::c_:m General
Affairs Office -operations and activities.
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10. Work Plans and Budgets — 2008 and 2009:

10:1  Status of 2008 Work Plan and Budget Activities — Overview

John Polak, as the GEN Chair, referenced a 2008 Work Plan Status Report that had been
prepared by the GEN Secretariat and included in the AGM binder materials. He invited
questions and comments on the contents of this report, but no n:mmﬁ_o:m or comments were
provided.

. John Polak proceeded to lead a review and discussion of the 2008 budget status, focusing
attention upon the document provided by the Treasurer and General Affairs Office and
inserted in the meeting binders related to the forecasted budget status at year end. He
noted that the actual total income level to date and projected was considerably higher than

_originally budgeted due to greater income from membership fee payments [applying to
current and previous year membership fees owing] and a generous contribution from the
German Government of US$14,605 received and recorded. At the same time, he noted that
the expenditure levels to date were considerably under budget and forecast to remain
significantly lower, especially in the “Other Project Work” budget area. He alerted the
Treasurer and the general membership that a recent Board decision and commitment to
sponsor several AGM participants would likely result in US$6,000 of additional expenditure
not reflected in the tabled document. After some further general discussion and rough
calculations, John Polak proposed that the GEN would probably have a year-to-year
carryover of over US$50,000.

10.2 Proposed 2009 s\ax\« Plan and Budget”

John Polak, as the GEN nsm_q notified the membership that the Board had chosen not to
draft 2009 Work Plan and 2009 Budget proposals for presentation and approval at this
meeting. He explained that the Board felt it wouldn't have been appropriate or sensible to
have prepared these documents in advance of (i) the: Workshop presentations and
discussions that had occurred directly before this AGM, as well as (ii) the corresponding and
other discussions and decisions taken earlier.in this AGM. It had been anticipated that these
would significantly impact upon and influence planning and budgeting for next year. John
Polak highlighted that earlier discussions had led to general support for the following two
i tives: -

e up to US$50,000 should be committed and applied to advancing and implementing
the “Future of the GEN" exercise and notably the interhational ecolabelling and GEN
promotional _u_m: and “

e up to US$10,000 should be applied to assistance for low budget member
organizations to proceed through the GENICES Peer Review Process.

With this guidance, along with further consideration of other matters raised and discussed
during this AGM suggested, John Polak proposed that the incoming new Board could and
should oversee the preparation of 2009 Work Plan and Budget proposals shortly after this
AGM. These documents would be prepared in final draft form and circulated to the
membership for reaction and acceptance. This proposal was accepted and supported by the
membership representatives in attendance.
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Lisbeth msmm_ Hansen identified that Robin Taylor was the ione nominee being put forth by
the Nominations Committee and that he had previously expressed willingness and ability to
serve in this role. With no other nominees being put forth from the membership, Ms Engel
Hansen called for and received full membership support and congratulations for Mr. Taylor's
election as the incoming Chair. In a “ceremonial gesture”, John Polak passed along the
symbolic “Chair's gavel” to Robin ._.m<_oq Mr. Taylor thanked the membership for the
expression of support.

12.2 Election of Other Directors

Lisbeth Engel Hansen identified that the Nominations Committee was putting forth the
names of three current Board members — Adela Petrova, Bjorn-erik Lonn, and Eva
Eiderstrom — who had each expressed interest and ability to serve on the Board for another
one-year term. Next, Ms Engel Hansen identified that the Nominations Committee had
received, considered and was supporting three new nominees — Linda Chipperfield, Dr. Ning
Yu, and Sombo Yamamura. The three new nominees briefly introduced themselves. In
response to Ms Engel Hansen’s invitation for any other nominations from the membership,
no additional nominees were put forth. Noting that there were six [non-Chair] Board
positions to fill and six nominees for consideration, Ms Engel Hansen requested and received
an expression of full membership support m:a no:mBE_mﬂ_o:m for the slate of successful
nominees.

[At this point in the Meeting, Robin Taylor assumed the role of Meeting Chair. ]
12,3 Selection of 2008/9 Nominations Committee

At the request of the new GEN Chair, Lisbeth Engel _._m:mm: agreed 8 serve as the
203_:m~_o:m Committee Chair and John Polak agreed to serve on this committee as well.

u.w. Umﬁm and Place of zmxn Annual General Meeting

woaco Yamamura, on behalf of Hrm Japan Environment Association (JEA), tabled a proposal
document and presented JEA’s preliminary proposal to plan, organize and host the 2009
GEN AGM and related events in Osaka and Kobe [Japan] in the second or third week of
October 2009. The membership expressed ‘support and enthusiasm for the Proposal. Mr. -
Yamamura was requested and agreed to provide further details and final decisions to the
membership as soon as possible.

14. Review and Acceptance of the "2008 AGM Record of Decisions”

Robin Taylor, as the lead member of the Drafting Committee, read off the draft decisions
and there were no objections or questions raised.

u.m.>=<o§m_.w=mm=mmu\>&.o=_.=_=m=n
As the newly elected GEN Chair, Robin Taylor thanked the organizers, hosts and patticipants
of this meeting and the week. He also identified that the newly elected Board members and
John Polak [as.the former Chair] were to assemble immediately after this meeting to
participate in a short Board Meeting. He then adjourned the meeting.
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2008 GEN Annual General Meeting:
List of Participants

Philippines Center for
Environmental Protection and

June Manuel >_<E.oN. Sustainable Development, Inc.
Sri Tantri Arundhati Ministry of Environment, Indonesia
Hye-Won Bang | KOECO
Svetlana Berzina All-Ukraine NGO "Living Planet"
AL-Sharifeh Nawzat bint Ali Ministry of Environment, Jordon
Marilyn . Black GREENGUARD
Ben Casper European Union
Pathom Chaiyapruksaton Thailand Environment Institute
Xiao Fang Chen Guangzhou Int-guide Management
Consultant CO., LTD (HKFEP)
Yanping Chen China Environmental United
Certification Center Co. -
Linda Chipperfield " Green Seal
Tim Edwards Global Mark
, Federal Environmental Agency -
Hans-Hermann Eggers Germany -
Eva Eiderstrém - Swedish Society for Nature
Conservation
Euis Ekawati Ministry of Environment, Indonesia
Lisbeth Engel Hansen Ecolabelling Denmark
Marianne Eskeland Nordic Ecolabelling Board
. ) Tunis International Center for
Riadh Gharsallaoui Environmental Technologies
Semen Gordyshevskiy St. Petersburg Ecological Union
Yulia Gracheva St. Petersburg Ecological Union
China Environmental United
Helen Guo Certification Center Co.
Linda Ho Green Council
Berthold Hoffmann InWEnt Germany
Ministry of Development, Industry
Antonio José Juliani and Foreign Trade ’

| Global EcoLabelling Network. C/O Katherine Stewart, Secretariat, | 171 Nepean Street, Suite 400, Ottawa, Ontario, CANADA
K2P 0B4} Tel: +1 613 247-1900 | Fax: +1 613 247-2228. [email: gensecretariat@terrachoice.com |
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[image: image140.png]2008 GEN ANNUAL GENERAL MEETING ;
OCTOBER 2, 2008 OTTAWA, CANADA
RECORD OF DECISIONS

The China Environmental United Certification nm:nm_‘ Aan is m_u_ua<mn_ as ﬁ:m
latest GEN Bmacm_. organization.

A $50,000 ccammﬁ amount is approved for potential Board allocation towards
fundraising initiatives to advance the strategic planning and early
implementation phase. In this regard, the Board is expected to direct and
establish a full global perspective in initiatives taken and strategies pursued
[rather than a North American bias]. A priority is to identify and approach
foundations for funding to facilitate this process.

All members are encouraged to complete the GENICES Peer Review Process as
soon as ‘possible. In this regard, the Board is directed to allocate up to $10,000
of available budget towards the funding of relevant travel expenses (where
necessary and -appropriate).

GEN members are not prepared to commit to the Earthmark OK initiative at this
time. However, GEN officials are to monitor developments and Eomﬂmmm and
keep the Bm:&m_\mr_v informed of these.

A third-party ,,anmn_#mao: of GEN members” option should be explored in the
future as an extension of the GENICES Peer Review Process if and when the
members will have completed the GENICES Peer Review Process.

Approval was expressed by official representatives of twenty-one [21] GEN

member organizations for the following three GEN By-Laws amendments: -

e “Article V — Members, Section 2. Conditions of Zmz_cmqmr:s paragraph
()" > replace the term — "ecolabel licensing”-- with -- “ecolabelling’ - in the
sentence: "Membership in the Corporation is open to all national and multinational
ecolabel licensing organizations that actively pursue the Corporation’s objectives...”

e “Article V — Members, Section 2. Conditions of Membership, paragraph
(@)” > remove condition (2) — “..are owned by a not-for-profit organization

. without commercial interests”

 “Article VI — Associates, Section 2. Conditions of “Associate Status”,
paragraph (a)” -> remove the word — “not-for-profit” ~ from the sentence:
“Associate status is open to not-for-profit organizations that publicly. endorse the
Corporation's objectives...”,

Formal approval requires that the proposed amendments be circulated to all

members for formal vote — i.e. agreement or rejection.

The membership mnnmu,ﬂmw with appreciation, a Japan Environment Association
(JEA) offer and commitment to provide GEN General Affairs Office facilities,
staffing and services for a further three year period — i.e. 2009 to 2011.

The TerraChoice Environmental Marketing Inc. proposal to provide GEN
Secretariat services going forward is approved by the membership for a three
year period with an “option to terminate with six months notice” condition
applicable. ;
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1. GEN Website Update
> Information of 2008 GEN AGM was posted.
» GENICES documentation is posted for reference purposes.

B.'1 INternar Lommunicatons
GEN General Affairs Office
November 11, 2009

2 GENews No.24 (August 20, 2009) was issued and posted on the website.
3. Annual Report 2006 was issued and posted on the website.
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Work Area

A. CAPACITY BUILDING

A1.  Technical Assistance Program Promotion and Funding Support
Continue to encourage GEN and non-GEN organizations to apply
Continue to reference the Program in presentations given at multinational forums,
workshops, other events
Seek additional funding from international funding agencies
(if specific project proposals necessitate the seeking of third-party funding)

A2.  International workshop for members and potential members
Plan and stage a conference and/or workshop to coincide with the Annual Meeting
Invite GEN members and other interested parties to participate in these events

'A3. Offer and provide technical assistance
Receive and assess Technical Assistance Program (TAP) applications
Approve and allocate GEN resources to worthy projects
Offer technical and funding assistance to low budget GEN member organizations to
enable them to participate in the GENICES Peer Review Process
Provide sponsorship funding to enable participation in GEN events
Participate in international events staged by others

Ad. Participation in UNEP International Ecolabelling Promotion
and Advancement Project
Participate in Year IT events and activities as requested/required

Responsibility

SEC/EVERYONE
EVERYONE

CHAIR /BOARD / SEC

Host officials + SEC
Host officials + SEC

SEC/BOARD
BOARD
BOARD

BOARD / GAO
EVERYONE

CHAIR / Volunteers
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C. EXTERNAL PROMOTION AND-RELATIONS

C1. GEN Promotional Plan, Strategy and Related Initiatives

Advance the GEN Future Directions Plan by formulating a more in-depth work and funding
proposal that reflects and incorporates a full global perspective

CONSULTANT

Seek funding from identified appropriate external foundations, funding organizations, etc.

Launch proinotional strategies and activities included in the Plan

.C2. 'GENews ‘
Prepare GENews issues and post on Web site
Announce latest issue to members and external parties

C3. GEN Annual Report
Distribute 2007 Report to external audiences until 2008 Report is available
Design, produce a d distribute 2008 document ‘

C4. New GEN Members and Associates
Undertake By-Law revision measures. to expand the scope of organizations able to potentially
formally participate in the GEN as “members” or “associates”
Encourage ecolabelling programs around the world to become GEN members
Continue to liaise with non-GEN ecolabelling / environmental labelling programs
OTHERS
Invite non-GEN ecolabelling organizations to participate in select events and activities
Identify and invite appropriate non-ecolabelling organizations to partlclpate in GEN
" Approve and welcome “associates™ .
Assess and collect membership and associate fees

Responsibility

BOARD/J. POLAK

CHAIR/ BOARD / J. POLAK.
BOARD /SEC/GAO/EVERYONE .

-GAO

GAO/EVERYONE

SEC / GAO
BOARD / SEC/GAO/ OTHERS

BOARD / SEC / MEMBERSHIP
BOARD / SEC/EVERYONE
CHAIR / BOARD / SEC / GAO / OTHERS

CHAIR /BOARD / SEC/ GAO
BOARD /SEC

BOARD /SEC

TREASURER / GAO
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d

] - * Globz ™ “olabelling Network
Income(US$) 2009 Budget and Actual (As of November 11, 2009)
5 Actual- *Decimal numbers are to be omitted.
Source Budget :
(amount in hand)
1. Membership Fees 99,000 104,3§:7_ incl NZ7000
2. JEA Contribution " 24,000 24,000(fix '
3. Carryover from 2008 50,000] .82,348]fix
4. Other (bank interests, etc.) o) Z_S_
5. Sponsorship 0 Offix
6. AGM Sponcership (in kind contribution) 10,000 10,000
Total - 173,000} 210,813}--A
~ Expenses(US$) .
Strategic A. Capacity B. Co-operation C. Promotion D. Management | Totals
objective c Building ‘ _and Administration
) budget | actual | budget | actual | budget | actual | budget | actual budget actual

1. Personnel:Chair 2,000] 2,000 2,000 2,0000 4,000 4,000 2,980 2,980} 10,980 10,980]
2 Personnel:Secretariat 9,000] - 3,333} 20,000f 18,200 5,000]. 3,333 6,000 0] 40,000 24,867
3 Personnel-GAO i Of 4,000 4,000] 9,000 9,000 8000 8,000 21,606 21,009
4. AGM subsidy -0 0| 10,000 10,000 o} oJ 0 o 10,000 -10,000|
5. Web Site Review and Upgrade Work 0 0 0 0 5,000 827 0 0 5,000 827
6. Other Project Work (e.g. technical assistance, etc.) 20,0001 1,606 20,000 23,0007 10000 0 0 0} 50,000 24,608
7. Travel 0 o] 2000 1579 3000 3000 10,000 2,958 - 15,000 7,536
8.GEN's support to host country of AGM 2,000 0 8,000 0 0 0 -0 o 10,000
9. GENews(web) and Annual report 0 0 0 0 2,500 630 0 0 2,500 630
10. Audit and Legal Fees 0. 0 0 0 0 0 2,000 1,995 2,000, 1,995
11. Bank Charges and Miscellaneous "0 0 0 C 0 0 800 1,643 800 1,843

Totals 33,000 6,939] 66,000, 58,779] 38,500| 20,790 29,780| 17,575 167,280| 104,083

A-B.

106,730
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..................... S Global ‘olabelling Network
Income(US$) 2009 Budget and Actual (forecastof the end of
: “Actual. 2009)
. Source Budget (amount in hand) )
1. Membership Fees 99,000| 104,387|incl NZ7000
2. JEA Contribution 24,000| 24,000fix
3. Carryover from 2008 50,000} 82,348]fix
4. Other (bank interests, etc.) 0 78
5. Sponsorship ‘0 Ofix -
6. AGM Sponcership (in kind contribution) 10,000, 10,000
Total 173,000 210,813]---A
Expenses(US$) . :
 Strategic A. Capacity B. Co-operation § ~ C. Promotion D. Management Totals
objective Building and Administration
) - budget | actual | budget | actual | budget } actual | budget | actual budget ac_tual '

1. Personnel:Chair 2,000 2,000 2,000 2,000f 4,000f 4,000 2,980 2,980 10,980 10,980|
2. Personnel:Secretariat 9,000 9,000 20,000f 20,000 5,000 5,000 6,000 6,000} 40,000 40,000|
3. Personnel:GAO 0 4,0000 4,000 9,000 9,000 8,000 8,000} 21,000 21,000'
4 AGM subsidy 0 0 10,000| 10,000 0 0 0 o] 10,000 10,000}
5..Web Site Review and Upgrade Work 0 0 o 0l 5000 1,327 0 0 5,000 1,327
6. Other Project Work (e.g. technical assistance, etc.) 20,000 1,606] 20,000 23,000 1.0000 0 0 C 50,000 24,60q(
7 Travel - 0 of 2000 1579 3000 3000 10,000f ~ 7,958] . 15,000 12,536|
8.GEN's support to host country of AGM 2,000 2,000 8,000 8,000 0 0 0 0] 10,000 10,000I
9. GENews(web) and Annual report 0 0 0 of 2500 2130 0 of 2500  2130f
10. Audit and Legal Fees 0 0 0 0 0 of 2000 1,995 2,000 1,895] -
11. Bank Charges and Miscellaneous 0 0 0 0 0 0 800 1,643 800 1,643

Totals 33,000 14,606} 66,000 68,579 38,500| 24,457| 29,780| 28,575 167,280 136,217

A-B 74,596
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- Global Ecolabelli”™ “Network
Income(US$) 2010 Budget Proposal
Source . Budget Actual *Decimal numbers are to be omitted.

) 1. Membership Fees 110,000 0

2. JEA Contribution 24,000 0

3. Carryover-from 2009 70,000 0

4, Other (bank interests, etc.) 50 0

5. Sponsorship [y "0

6. AGM Sponsorship (in kind contribution) 10,000 0

Total 204,050 0[---A

Expenses(US$) :

Strategic A. Capacity B. Co-operation C. Promotion D. Management Totals
objective . Buiiding i and Administration
] budget | actual | budget | actual -} budget | actual { budget | actual | budget | actual

1. Personnel-Chair 2,000 of 2,000 o 4,000 of 2980 o] 10,980 0

5. Personnel:Secretariat 9,000 o] 20,000 o]~ 5,000, of 6,000 0] 40,000 0

3. Personnel:GAO 0 O 4,000{ 0 9,000 0 8,000 0 21,000 . 0

4. AGM subsidy 0 0f 10,000 0 0 0 0 0 10,000 0

5. Web Site Review and-Upgrade Work 0 0 0 0| 10,000 o 2500 0 12,500 0

6a. Other Project Work™ (e.g. technical assistance, 5,000 o] 10,000 of 10,000 0 0 0| 25,000 0

etc.)..

6b. Fund raising 5,000 10,000 - 0| 10,000 0 0 0| 25,000 0
17 Travel 0 o 2,000 o 3,000 o] 10,000 of 15,000 0

8.GEN's support to host country of AGM 2,000 -0 8,000 0 0 0 0 0 10,000 0
’ 9. GENews and Annual report 0 0 0 0 2,500 0 0 0 2,500 0

10. Audit and Legal Fees 0 0 0 0 0 0 2,000 0 2,000 0

11. Bank Charges and Miscellaneous | 0 0 0 0 0 0 2,000 0 2,000 0

Totals 23,000 0| 66,000 0| 53,500 0| 33,480 0| 175,980 0
AB ) budget | acutual
(Carryover to 2011) 28,070 0

---B




[image: image153.jpg]


[image: image154.png]Reviewed Financial Statements Report
_ _ (draft)
Global Ecolabelling Network, Inc.

December 31, 2008
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[image: image156.png]mem>0m TO THE sz MEMBERSHIP REGARDING THE.
ATTACHED FINANCIAL STATEMENTS

H
As instructed and under the direction of the Global Ecolabelling Network (GEN)
Board of Directors, 1 have prepared the attachéd 2008 GEN Financial Statements
for presentation and acceptance by the membership at the 2009 GEN Annual
General Meeting (AGM) i in Kabe [Japan].

* At the April 23, 2002 GEN Board of Directors Meeting held in Vienna [Austria), a
final draft version of the Financial Statements was reviewed and approved by the
GEN Directors for finalization and presentation at the 2009 AGM (without the
requirement for any corrections or revisions).

Thus, in the opinion of the GEN Board of Directors and myself, the accompanying
financial statements present fairly the financial position of Global Ecolabelling
Zmns\oq_h Inc. at December 31, 2008, and the results of its operations and its
cash flows for the year then ended.

Further, and in accordance with a decision taken at the 2008 AGM held in Ottawa
[Canada], the Financial Statements have been critically reviewed .by the 2008
"GEN Financial Statements Review Committee, The independent committea’s
opinion on the document is provided in the attached note m:cs_#ma and signed
by the Committee members.

\&. ANLEAARS L

Sombo T. Yamamura
GEN Treasurer
[on behalf of the GEN Board of Directors]

K?@ [st, M.wa

Dated:
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[image: image158.png]Statement of Financial Position

Global Ecolabelling Network, Inc.

Year ended
December 31, 2008

 Assets
" Current assets:
Cash : $81,423
Accounts receivable (Note3) . 1,815
Total assets . $83,238
Liabilities
Current Habilities:
.~ Accrued expenses ) A 24,905
Total cutrent liabilities © $24,905
Fund balances
Unrestricted : 58,333
Temporarily restricted . -
Total fund balances . . 58,333
Total liabilities and fund balances . $83,238
See accompanying notes to financial statements.
-
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[image: image160.png]Statement of nwwr Flows

‘Global Ecolabelling Network, Inc.

Cash flows from operating activities

Receipts:

. Contributions
Donation
Interest income

Total receipts

Disbursements:
Cash paid for programs and operations
Total disbursements

Net increase in cash

Cash at beginning of year
Cash at end of year

Reconciliation of decrease in fund balance to net cash used in
operating activities o
Increase in fund balances
Unrestricted
Temporarily restricted
Net increase in fund balances

Adjustments to reconcile decrease in fund balances to net cash
used in operating activities:
Decrease in accounts receivable
Increase in accrued expenses

Net cash used in operating activities

See accompanying notes to financial stutements.

Year ended

December 31, 2008

$ 105233 -
14,605
442
$120,280

82,051
82,051

38,229

43,194
$ 81,423

m————

§ 42,981

42,981

4,185
950

§48,116
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[image: image162.png]3. Accounts Receivable
Accounts receivable oonm_ma of the membership fees for year 2008 om two Q‘msENm:o:m

amounted to §1,815.

4. Contributions
The Federal mu<:oE=oE ZS.M"J\ of Germany contributed 14,605 USD as nonmnon.

5. TIncome Tax Status

- The Company has applied for a tax-exempt status under Section 501(c)(3) of the Internal
Revenue Code of the United States of America. ‘;n Company has not engaged in any
activities that would subject to income taxes,
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[image: image164.png]Tuesday January 16, 2009

Subject: Membership Fee Increases for 2009
Dear GEN Members,
This is to inform you that membership fees for 2009 have changed.

At the 2008 GEN Annual General Meeting in Ottawa the membership voted in favour of a
membership fee increase. Below is a summary of the fee changes:

Membership Level 2008 Fees | 2009 Fees )
Full Members $7260US ) $7000US

Associate Members $1815U8 $3500US

Multinational Members * $7260US $14000US

*For example, Nordic Swan and EU Flower

Membership invoices for the 2009 period will soon be distributed. If you anticipate that your
organization will have difficulties paying the new membership fee, please notify me by January
31%2009.

Thank you for your cooperation and attention to this matter. If you have any questions, please do
not hesitate to contact me.

Sincerely,

Ms. Tkuko YOSHIDA . )

Global Ecolabelling Network (GEN)

General Affairs Office

Japan Environment Association, Ecomark Office

106-0041 DaVinchi KAMIYACHO 2F, 1-11-9, .

Azabudai, Minato-ku, Tokyo, Japan .

Tel. +81-3-5114-1255 Fax. +81-3-5114-1257 :
E-mail: jea-intercoop@japan.email.ne.jp )

Global EcoLabelling Network (GEN} co/Chantal Vicha, Secretariat,| 171 Nepean Street, Suite 400, Ottawa, Ontario, CANADA K2P 0B4
. | TEI: +1 613 247-1900 | FAX: +1.613 247-2228. [E-MAIL: gensecretariat@terrachoice.com
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[image: image166.png]GEN Election Procedure.
Guidance to Nominating Committee

The purpose of this document is to provide guidance to the 2035&_:@ Committee and the
election process in orderto ensure that the GEN members elect Chair and Board Directors in
whom they have confidence.

1. For the Position of Chair

A.* Guidelines for Nominating Committee (NC)

(a)
(b)

NC members should be free of conflict of interest;
Potential candidates for the position of Chair should:
(i) be competent, willing and able;

(ii) have an interest-in seeing the GEN progress;
(iii) not have any conflict of interest.

1.2 Identification of Potential Nominees

“(a)
-(b)
(c)
(d)
O

®

poll existing Chair for interest in continuing;

identify other potential candidates meeting objectives 1.1(b) above; .
contact selectively to determine interest;

advise membership 1 month before AGM of NC's Eovomm_ for the Chair position;
membership will be requested to appoint a proxy for decision making. and voting
should they not be able to attend the AGM. This can be accomplished by seeking
agreement of an attendee and advising the secretariat by e-mail of the proxy
appointment. Proxies can direct (or not) their representatives to take specific
decisions and to cast ballots for specific candidates. No individual member shall be
able to vote (own plus proxies) for more than 10% of the membership (rounded
upward to the nearest whole number);

there should be one proposed nominee for Chair by the NC.

1.3 Election Process

(@
(b)

(c)
(d

(e)
®

(k)

at the appropriate time in the AGM, the NC Chair nominates the proposed candidate
for Chai
NC Chair calls for further nominations. If any, the respective candidate(s) are asked
whether she / he / they can accept the nomination;

the nominations are closed,

each candidate is given 2<o minutes to give a short Emmm:ﬁ:o: if she / he should
wish to do so;

if there is more than 1 candidate, there shall be a vote by secret ballot;

each member representative is provided one -ballot. Additionally, each proxy
representative is given one ballot (see 1.2 (e) for. maximum votes per attending
member); .

each representative (attending in vmﬂmo: m:a by proxy) is entitled to vote for 1
candidate on each ballot;

in the event of an election, GEN officials will gather the ballots m:n_ meo::.. to a
separaté area to count the votes;

any ballot with more than one vote, or with names not included in the list oﬁ nominees
for chair will be considered spoiled;

the GEN officials will announce the successful candidate for Chair (ie the om:a_amﬁm
with the most votes);

the GEN officials will not a_<c_am the distribution of votes and will destroy the ballots.
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[image: image172.png]Report from Dr. Ning Yu on 2009 ISO TC 207/SC 3 Zoomnm

I had the privilege of representing GEN at the ISO.TC 207 Annual Meeting in
Cairo, m..qu: from June 22 to 27: During that week, I tried to E&&.ﬁ&w at two
msWnoEBEmn\éoaﬁsm .WSEU meetings, SC 3 and SC 7/WG 2. The former is in charge
of the wﬁmsam._.% Hmmma&..mm Environmental Labels and Declarations G»owo. series) and

. “the later ,wm mnwm.mum a standard on Carbon Footprint (14067). .

Since the 14020 series standard (14020, wr 24 and 25) had cm.on published for ten
years, there were voices from various stakeholders to revise them. The article,
“Options for .mwmmsggr Adaptation mba. Review of the Fagmmo,sﬁ Standards of the
ISO 14020 Series”, developed in January 2009 (ISO/TC 207/SC 3/N 390) describes
several alternatives of revision, including “Do nothing” to “Expansion to o.o<oa
Sustainability Issue”. For GEN members, .ém had decided to have 14024 remain -

untouched, since the current version was satisfactory for us to use.-

Table 1 Opinions from various Countries/Organizations

USA 1. Agrees to harmonization of revision cycle
' 2. Agrees to revision of 14020 to include other types of
Labelling/Declarations : ,
Swiss . | Agrees fo revision of 14020
France Agree to mwibm scope to include “Sustainability”
Labels/Declarations ] , -
Germany - | Agreesto revision of 14020 to include other types of
Labelling/Declarations
Japan Against revision of 14024 and14025
Canada 1. Agrees to revision of 14024
2. Agree to expand scope to include “Sustainability” issues
Sweden 1. Agrees to harmonization of revision cycle
2. Against integtation of all four standards into one
Ukraine Agrees to revision of 14020 ‘
Australia 1. Agrees to harmonization of revision cycle

2. Agrees to revision of 14020

Malaysia 1. Agrees to harmonization of revision cycle
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[image: image174.png]Traceability, Trade-off, Carbon Neutral, Carbon Footprint, Renewable and Renewable

_ Energy, etc.

' Liaison with TC207/SC7/WG2

“SC3 will continue its Soww on environmental labels and declarations relating to

- Greenhouse Gas mBmmmEbm in 14021, SC3 will also liaise with SC7/WG2 in'the -

development of the .cmmma of GHG terms in 14067 Carbon Footprint of Products.
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[image: image176.png]Figure B.2. Symbol indicating: - separation for recycling

The Bogota Plenary meeting also determined that it would be useful to add an
informative annex to 1SO 14021 that illusirates the most commonly used
material identification symbols. These are appended for the information of
SC3 members and this informative annex will form a part of the amendment to
be vated on in Cairo.

Annex C (inforimiative)

Commonly used material identification symbols

ALUMINIUM

Alu Symbol

STEEL

Magnet Symbol

s
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[image: image179.jpg]Message from the Chair
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