FTELIR AT B B4 B tH Bl R
(h B 59)

2003% "HFLHERBAEE

—FBASHRE

R : TERELEFRAREES
BN L BERERE

FEREE: HR

BEBREE: AUt+=FNA+=—BE=+—8
#EBH: At+=—F+—A+wH

14
//co Y>oqséXs



TR BI5EC09204568
N B OH w & £ =
HB 1l e &

HELTE:
2003 TEAERPHEE , RE2HRE

FIHER:

HEERRBER
W& N/ BaE:

/
HEAE:

BFE HEEERERRE KE
HEET: %

HEMEE: R

HESR: RERFE0B A RE-EE2E0BH?2H

HERNE: RERNEI1LR2H

SIERRE: 14/ NREE C BIE 4/ AREE - R

BREERE:  BEERAH

HNARE: BES EREARENERNAEE  DBEE EREED SERE
2% WHETTETE - W EAXRHEE TEOERPWEE ) TF
HE  BFARENBERBRL  EREVERBRE - FIREREHE
—gh R - THVERBHEE ) RN+ SAAFRREE Lt
— - B RRE N SRR ENEE) - Hh+— (B ES R - 3
WEERE S 55  HEREREAL RERERE - SR EN
&I TR A - AXBHEERE - REBRERAREFIE 2
BFERSELE - BOERITEREBERBAL B EREADRESREER
BT FERfrET B8 - ARSIHIEEZEE A EFEASH Thailand - Bureau
of Non-Communicable Disease Control * Thai Health Promotion Foundation B
SE4ELS Lamphun Y Tha-sob-sao Village ~ K RIFTHEF L Bang Mod
School + Suwansutharam School * EEFETERIBUR « WrEMPEEE (EE
F WS -« ERE TSR - EAEREERTES) - BHAIEHER
T (BEEERRSIEERMFSFCTCHRES) - RPIRGHEE kit BiE
BRSNS E Y B - RIS WELEEF LRSS
BEEIRT TER - DU RS HEEnRfZEEE, - SR
WEIREREI TENE% -

ANETFRE LEELBRRERAR

http://report.nat.gov.tw/cgifcat_modify 2003/11/24



#H %

BEEVEBERSHNEENAET REEFIFAGER S2
B BEMAETE AT ERAREGHET FIFRNAEE
Lﬁﬁﬁ’%AR%ﬁg@&ﬁéu’ﬂﬁiA%&%& \%%ﬁm
B E—RRE TEVERAAEL A BEN T ZARATRUEL
PAT - EC A RARBEN AR TORGAEES > AP+ —faasl &
FH o RMARZRERESN LY ABLERGLEHEREOREEE > AR
e E ] TAFEAF A

ARGEABESEARELHAR "FVFRAAE L ) AR
Fl2z2@ 45 ARRAEHHE% - 29 BRER  FERFARLRAT
PrETAE B LE C FOERLTERARMACDT R LEHAA
ORSARAFERRD —FHAEEZBE -

ARk LB EEH S E i+ ASH Thailand ~ Bureau of

¥

Non-Communicable Disease Control ~ Thai Health Promotion Foundation -
#38 & 34 Lamphun # Tha-sob-sao Village~ & # A7 & # 2 # Bang Mod
School ~ Suwansutharam School = £ 3 ERM R ~ BEEAEE (£H
BFBARE BRTASA  BRZRRASBILEE ) HATTA
H4T (EBRTREAFRAULS FCTC REH ) RARSRBERLE
HBAEFRELEFEHEIR -

HEERNELY  BFUEBFOFEAA TR O TAEBEF - AT
BN R A AR AETR  REUARBEGFREH S TEe
% 0

W



il

oo

ik



B #
—  BRARRNARRAEAN ISR TS T BB RE T
HE o UEABRBZLEH -
Z RBARARTHH IAEBE  EXARBBZTE -
IR ERBRGAEHH ERXK
W EEYERBRERLS O RERBRAEFEAN TR -

A8 B

"2*%@3i+;$AE+LBéAH;+f8
S AB AR EBERS (FLALESZ) HEEAL (HHEAZ

$EL ) BEREE (6B KR2RELR ) HAERE
(st L Pl SRB A )~ TRERZ (B REn
BARENERZ (BAAEAMEZ ) BERARE (B
RER) -2 4G (6ARES2HRE) 8%
BEPTHE (6BEAKREEHBA)

G

q # SEHEL
8/12 Taipei—>Bangkok Arrival of the youth team
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8/13 ASH Thailand (1) Witness the operations of ASH and Meet
with the project coordinators

— Tobacco control clearing house

—Industries’ strategies project
— Quitline 1600
— Smoke-free Areas
— Woman campaign

(2) An Overview of the status of tobacco control

in Thailand
(3) Point-of-sale Advertising(POS) observation

8/14 Bureau of Non-communicable —Moving Toward in Tobacco control through

4
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disease control , Ministry of Framework Convention on Tobacco
Health Control(FCTC)
—Tobacco Related legislation and Effective local
Enforcement : smoke-free areas
8715 TaiHealth Promotion Foundation ~ — Thaihealth and Tobacco control
— Study Tour at the Grand Palace
Departure for Chaing Mai
8/16 Arriving in Chaing Mai
8/17 Tha-sob-sao Village Somke-free Village in Lamphun Province
8/18 Reviewing : WHAT , WHY AND HOW ?
8/19 Bang Mod School —Teena as Teachers operations I
—Networking
8/20 Suwansutharam School —Teena as Teachers operations II
— Networking
8/21 Bangkok — Taipei Wrap up
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ASH Review

Sangduean Suwanratsamee
Coordinator
ASH, Thailand

History

-u 1986-1The-Thai-Anti-—Smoking Campaign--|

Project was formed
funded by NGOs , Ministry of Health, and
- WHO.

= 1996 : Changed its name to Action on
Smoking and Health Foundation
funded by WHO, private and corporate
' donation, and fund raising activity .
» Starting from 2001 ASH was funded by Thai
Health Promotion Foundation and fund
. raising activity.

Objectives

ASH Thailand objectives are ;

# To promote non-smoking values.

# To protect children and youth from the
dangers of tobacco consumption.

. # To encourage, motivate and help

smokers to quit.

# To campaign for social and legistative’
measures to protect the health of non-
smokers.

# To serve as clearing house for tobacco
controi information in Thaiiand.

# To build coalitions and establish

. networks to campaign against tobacco.

# To advocate and lobby for tobacco

control policy and legislation.

Activities and Strategies

Networking
— ASH works with everyone.
» Eg. Nurses, Doctors, Dentists, School

teachers, School students, Celebrities,
Beauty contests, Journalists etc..

— Networking enables us to instigate wide-
scale community campaigns with limited
resources.
aEg. Smokebuster Club (Highschool
students),
& Care for Kids (Teachers and Maternity
Nurses),
» Professionals for Health (Nurses,
Doctors, Pharmacists, Dentists)




u Media Advocacy
— Short-term Public education are

“eampaigns to highlight specific issues

and motivate cultural change; eg.
»Folk Doctors Petition Drive,
= Quit for the King campaign and
= ‘It’s a Sin’ Monk campaign;

— Long-term campaigns are to maintain a
high profile for tobacco issues in the media;
Eg.
»‘Smart’ Journal
= Press releases and conferences

s Educational Seminars for the Press

The End




Women Project

Sangduean Suwanratsamee
Coordinator
ASH, Thailand

ammane 0 |

overview

In order to foster the traditional
non - smoking values of Thai
women ASH set up programmes
targeting women and smoking.
% The 'Thai Women don’t Smoke’
programme was set up in 1994,
” The ‘Preventing Thai Girls from
Smoking’ was set up in 2001, )
- Smart Girl Day ‘Tobacco destroy ¢
your charm’ launch in March 2002, -
- ‘How to raise your daughter not
to smoke’ launch in August 2002,

Main Objective

. To counter the tobacco companies
efforts to get women to take up
smoking

Thai women don’t smoke

P g
roject
Objectives §
¢ To promote positive non - smoking role
models.

- To maintain social norm against
females smoking.

¢ To motivate women to support tobacco
control.

Actions

wowy

Z Principally a media campaign aimed
at women,

% Networking of female celiebrities
and columnists.

& Smoke - free beauty pageant.

"~ Monitoring of smoking prevalence
amongst female teenagers.

% Prevent production of cigarette
brand targeted at women by TTM.

Fame O, s -

Magazine @
covers




Thai women don’t smoke project

L

Celebrities - Miss Thailand

Miss Thailand & Miss Thailand Universe

Smart girls da March

2002)

% The event was targeted toward
young Thai women.

% The event promoted the
message that women who

mcke are unattractive , that

smoking destroys their charms.

¥ The event was held in one of
Bangkok’s most fashion areas,
very popular with Thai
teenagers.

Project opening event

Publicity

% Many outstanding people attended
- Miss Thailand Universe team,
- popular television stars
- models and singers

% mass media representatives.

¥ teenagers and people of alt ages.




& The event received coverage in 4 Thai
language newspapers and in the
editorial of English language
newspaper, The Nation.

# At least 3 TV channels televised the
event.

‘How to raise your daughter
not to smoke’ project

The objectives are

to build up awareness to mothers with
daughter/ daughters,

& To prevent Thai girls from smoking.

Activity

Z Hold in August, The Queen’s Birth
month,

% The event is an honor to Her Majesty the
Queen.

% The celebrity’s mothers and well-known

mother in society were invited.

Shared subject * How to raise their

daughters not to smoke’ to the public.

# Attracted Many Medias.

One of celebrity’s mother

Mothers and their daughtei’s

Conclusion

# Smoking prevalence in Thai female is still
very low. (2-3 %)

i Smoking among Thai women is socially
unacceptable and should be a factor used to
prevent femaie teenagers from taking up
smoking.

# Smoking among female teenagers is on the
increase since Thailand allowed import of
foreign cigarettes

% ASH will continue to try our best to prevent
Thai female teenagers from taking up
smoking .

e




Public Relation &
Media Advocacy

Chawala Pawaputanont na Mahasarakham
ASH, Thailand

Public Relation

> Co-ordinating
- committee
- facilitate materials for all ASH projects
- supplying all kinds of ASH media to
public
> Data information
- office documents keeper
- data for specific group eg. Thesis,
researchers

Media advocacy

> Cooperate with media.

» Press release once a week.

> Photo release on every project activity.

> Support tobacco control information to
the media as requested ( TV,
Newspaper, Magazines, Radio, Website
etc.)

Thank you




% ASH Thailand Websites

T

Churunee Pichayakulmonkol
ASH Thailand

http://www.smokefreezone.or.th

This website was established in 2002 to help
implement announcement of the Ministry of
Public Health ( No. 10) B.E. 2543 (2002)

Subject : Designation of the names or types of
public places where non-smoker are protected
‘complete ban will be placed on smoking in air
conditioned restaurants’

J Objectives

T
» To disseminate information

smoke-free restaurants.

» To build up networking and
alliance within the context of
smoke-free restaurants.

_Contents
I

« Second-hand smoke hazard :information about
the hazards of second-hand smoke to health of
smokers & non-smokers

» The benefits of smoke - free restaurants

« Q&A : Questions and answers about customer
appreciation of smoke-free restanrs, do
ventilation machines work effectively in smoky
restaurants?

Law & reguiation : the announcement of the
Ministry of Public Health

b

« Membership Page : smoke-free restaurants can
become members and have their details listed on
the site.

= Smoke-free restaurant : names and adresses of
smoke free restaurants in Thailand refer to
membership page.

» Complaints : this page is for people who want to
report restaurants breaching the law.

« Compliments page : is for costomer to introduce
his / her impressive smoke-free restaurants.

« Resources : ASH smoke-free restairant signs etc.




.| http://www.ashthailand.or.th

« Data in internet is the largest core of
information in the world.

» It can be fast searched used to
disseminated information to the public
widely.

.. Objectives
)

» To disseminate data concerning tobacco
control to the public

» To build up networking and alliance
within the country

-

» 'Homepage’ presents updated tobacco control
news, questions and answers etc.

‘Information center’ contains tobacco control
data on many topics eg.Thailand’s tobacco
control situation, smoking and health, smoking
and women or youth etc.

‘News center’ Summary of recent tobacco
control news.

= ‘Smart journal on line’ contains all data
from Smart journal for public.

» ASH history ‘get to know ASH’

= ASH activities

« Comments page

A Mkt e ks

s g e




Quitline 1600

Warunee Wejkama
Krongjit Vathesatogkit
ASH , Thailand

Objective

Our objective is
» To give a telephone counseling for
people who want to quit smoking.

Action

Quitline has begun since 1992.

ASH has 3 telephone quitlines.

Service hour was 24 hours a day 6 days a week in
the first few years ,opened only 1 line .

From 1995 up to present the service hour is 8 hours
a day, from 9-3, 3 days a week ( Monday through
Friday except national holiday) open 2 lines.

Process

- Public relation through mass media , hand out
leaflets about the service, and stickers ( cars,
telephone booth etc.)

+ Data collection form

« Self help quit book , non-smoking stickers , and
other leaflet were mailed

+ Follow up form

+ Evaluation and conclusion

+ Special telephone number ( 1600) courtesy from

.

|_ e e

Average 10 calls per day butin the months of
May, and June the average is 20 calls per day due
to World No Tobacco Day

All together Quitline services 2,000- 2,500 smokers
per year

Average time of counseling is 20 minutes per
person

Follow up by mail about 10% returned

Those who returned mail about 54%% can quit
smoking

Thai Telephone Company
| SRR R
Out Come Characteristics of those who call

Male more than female

70% young adult ( less than 35 )
Majority were office workers

Some of them requested for medication

+ Number increases after public campaign

.

.

Reason to quit:

- family pressuse ( parent or kids)
- social acceptance

- health concern

- increasing price

IO



Conclusion

* The service is important to support tobacco
control.

» ASH also provides smoking cessation
workshop for student and employees upon

request.

Thank you

Need Help Call 1600

L_m
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Suksan Selanon
ASH , Thailand

Overview

« For 7 years ( 1992 -1999 ) ASH
has produced a news letter to
keep supporters and the media
informed about tobacco control
events in Thailand and abroad.

On February 15th, 1999 the first
edition of SMART journal was
released funded by AusAid.

rganizatio

Objectives

+ To inform public about tobacco
control events in Thailand and
abroad .

+ To keep ASH network and
media informed about tobacco
control events in Thailand and
abroad.

« Ta advocate for government

o combeal

rganizatio

Target Groups
Mass media
Health setting agencies
and hospitals
ASH networks
Companies
Schools and Universities
Government offices
ASH ‘s member club
Banks
Senators
House of representatives
+ Ministers

malice an ol

+ SMART JOURNAL was freely
distributed to all target
groups , 7,000 copies
monthiy.

« Contributors include invited
celebrities and columnists.

+ ASH got good feedback from
readers.

swiwsEprganizatio

REBUIdI COTUIIiim,
include

« ‘International news’ which are

tobacco- related news items from
around the world.

+ ‘Keeping your eyes on the tobacco
industry’ to alert readers to the latest
tobacco industry strategies.

- ‘Opinion on stage’ the opinions on
tobacco and smoking from well-known
community members.
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brganiza

Regular columns (cont.)

‘Cigarettes and women’ disseminate
the information on the dangers of
smoking for women.

‘Non-smoking generation zone' the

stories of youth and smoking.

+ ‘Smoke-free websites’ introduces
interesting tobacce- control related
websites.

. '108 ideas’ is to provides tobacco
control campaign ideas.

+ ‘Good examples’ is to recognizes

e
i

T
N
c
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Grand opening with Miss
Thailand

io

t

brganiza

Smart Covers

Tobacco free
sport

ynnaino tohacco
LXposing eoacce

advertising

Smoke-free
resturant
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i women don’t
smoke

king destroy your
charm

ng received honor from
Executive director WHO
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Thank you

tte to monk is a sin
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Assist. Professor Krongjit Vathesatogkit

2003/11/13

Smoke - Free Public

Places

Kanokwan Chomchoey

Smoke - free Temples

=« Thai monks command
considerable respect in
Buddhist Thailand.

= There are at least 300,000
monks in 30,000 temples in

cigarette to

ASH, Thailand !
Thailand.
= Smoking rate amongst monks
in Thailand is between 30-40
. Y%
-
Actions
Objectives
. . . . « In 1987, surveyed of smoking
. T_o campaign for Thais not to give prevalence in monks
cigarettes to monks as alms (it And also distributed ter :
was previously a tradition to do so) . nd a'so distributed pos er P .
offering cigarette to monk is a sin”
. To help monks quit smoking . " Tl-1e ;?rOJGCfZ began in the year 1?89
« To encourage monks to be role » Distribute ‘smoke - free temple
models and act as community s:g:?s . .
educators on smoking issues. « Active media campaign
«_Hold seminars for monks
ASH'’s first «~ Well known temples declared
campaign totally smoke-free and will not
poster ordain those who smoke
“Offering « Invited religious leaders to join
cigarette to the project
monk is a sin” » Promote smoke - free temples
Objective : To policy
stop the « WHO'’s Tobacco Or Health Medal
practice of presented to revere monks,1993
offering » Ban of smoking in temples,
mosques and churches by

P ]




Assist. Professor Krongjit Vathesatogkit

2003/11/13

Evaluation

» ‘Offering cigarette to monk is a
sin’ is the most widely
distributed poster in the
villages.

« After 5 years, survey showed
that Thais in metropolis areas
stop offering cigarettes to
monks.

A PEP- S TN 2

Smoke-free
restaurant

Smoke — free
, Restaurant
Ministerial Regulation :
1992, 25% of area of air-
conditioned restaurants
1997, 50% of area of air-
conditioned restaurants
2002, 100% of area of air-
conditioned restaurants
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ASH’s actions

Distribution of leafiets, stickers,
non-smoking table signs
Smoke-free restaurant beoklet
Public opinion survey
Publicized total smoke-free
restaurants

= Research on compliance of
restaurant customer to law

Smoke-free
Workplaces

Smoke-free Workplaces

= 1989, ASH organized seminar on
hazard of second hand smoke and
the need to have law protecting the
health of non smokers.

= The smoke -free workplace project
began in the year 1991.

« 1992, Ministerial regulation
designate certain air condition
workplaces to be smoke-free.

» 1997, expansion of nho smoking areas
by law.

« 2002, law ban smoking in all air

Objectives
« Main objective is to raise public

awareness of indoor air pollution
caused by cigarette smoking.

« Action objectives are to raise
awareness among employers and
employees in the private sector on
the danger of tobacco use and
passive smoking in workplaces
and to support the initiation and

’

= ASH organized seminar on * Why
workplaces shouild be smoke -
free and how it can be done”
Tssues addressed in the seminar
included the benefit of smoke -
free workplace -economics and
health-wise as well as safety, for
both the management and
employees.

» Produced posters, stickers,

Activities

« The activities under taken by the
companies are :
- developing smoke - free policy
- cessation intervention for
smokers
- awareness campaign programme
for all employees
» with the full participation of the
management and employees, the
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» Past experiences have demonstrated

= The smoke - free workplace programme Gt Pk el frarre ol
has brought significant benefits to both that organizations that only focus f’”l’
the employers and employees on zuppontf;or tobaclco users to quit

i ) without putting in place a
" e number of smokers, while ofhers comprehensive policy for 2 smoke - free
s organization are not so successful.
are saving resources and will continue to .
do so in tﬁe future as a result of » Thus, to strengthen further the capacity
. y N of more companies to join in, a smoke -
decr.ea.sm? em;floy.e'e.s I’ﬂed;C:,] carle C:St' free workplace kit has been developed.
" f:?ltr:ztell‘;igr::rvi%:ItsLn:WVaAhig; telephone » The kit provides information on the
73 1 - - .
percentage of smokers who want to quit health an.d economic {mpact of active
. and passive smoking in the workplace
as a result of the smoke - free policy of
their workol as well as the lessons learnt from
places. lackad : lacad la

Monitoring and

evaluation
= The evaluation will cover areas Smer"free
such as : Schools

-steps taken by the organizations

to develop and implement the

simoke - free policy.

- the impact of that policy on

smokers working in that company.
» With the results, ASH would work

further with these companies to

Smoke - free schools

. 1987-Surveyed of smoking prevalence

amongst teachers ] e
; Smoke - free

- Hold seminar for Ministry of Education
officials
» 1989 - ‘Clean Lung Youth’ project Sports
1990 - Worid No Tobacco day ‘ Growing-up
Without Tobacco’' cerebration at
Government House
» 1992 - Law ban smoking in school
__ Ban sale of cigarette in school
_ Ban sale of cigarette by vending
machine
A series nf vouth nrogramme




Assist, Professor Krongit Vathesaiogkit 2003/11/13

_
Smoke - free Sports . 1993, Sport celebrities to be ASH's
1989, L b ina tob presenters
» 1989, Law banning tobacco . 1996, - World No Tobacco Day

product from advertising and

sponsorship in sports ‘ Sport and the Arts : play it tobacco
» 1990, - tobacco industries free’
lobby for repelling the law - ASH’s smoke-free soccer
- ASH produced booklet armband
on ‘ Why sport should  be free - 2002, Tobacco Free Sports — Play it
from tobacco sponsorship’ Clean
. 1992, Tobacco Product Control Smoke - free World cup

Act ban ail forms of tobagco

World No Tobacco Day 2002 Smart journal
“Tobacco Free Sports - Play cover
1t Clean”

Than/k You

o
(5




Exposing Tobacco _

Legislation

= In 1992 Thailand implemented a ‘Total’ ban
on tobacco advertising.

Objective

"« 'This ASH ro;ect seeks to identlfy and
challenge tobacco companies marketmg
strategles and:attempts to.circumvent Thai:
tobacco advertlsmg restnctxons :

activities

. Thns pro;ect started in 2001

‘»."ASH:has collected data on tobacco compames -and’:

their activities from a variety of sources |ncludmg
the local and national medla -

'« /We also survey the point = of = sale dnsp!ay
activity and availability of branded non-tobacco
products S

:» New marketmg strategnes and company breaches
of existing legis|lation advemsmg restrictions are
exposed:by ASH in press releases on ASH websnte
and in Smart Journal : : G

conclusion

=By exposmg mdustry ‘marketing and. profle-

i raising: strategles ‘and educating the =1

““community fo |dent|fy and resist such

““‘factics; ASH hopes to encourage the

! "~government to remove loopholes: from |t5
“ban on tobacco advertising and’.
~sponsorship and to énsure that the

legislation is strictly enforced.

Lesson Leamed

- Many pomt of sales eXIst ; :

= Some company names or Iogo goods
emst

= Few sponsorshlp accepted { Art
Award) ,

= We are trymg hard to.do ourjob




TTC Promotion
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Welcome To i

 The Tobacco Epidemic
& Tobacco Control

Bung-on Rirthiphakdee
Thai Heaith Promotion Foundation

E Smoking Prevalence by WHO Region for
| Men and Women, Early 1990s
WHO region or countries Men Women
WHO regions:
African Region 29 4
Region of the Americas 35 be)
Eastern Mediterranean Region 33 4
European Region 46 26
South-East Asia Region 44 4
Western Pacific Region 50 8
More developed countries 42 24
Less developed countries 48 7
World 47 12
'WHG, 1397
World Tobacco Consumption in 1997 Ratjonale for Tobacco Control
+ Smoking kills one in ten adults worldwide
D C;;"?a o « By 2030 the proportion has been predicted to be one in six

— more than any other single cause of mortality

Half of all long-term smokers will be kiiled by tobacco
~ half will die prematurely, losing 20-25 years of life

T Ali othars
9%

The use of tobacco results in a global net less of USS 200

billion per year

US Depariment of Agriculture, 1998




1998 98%

1988 50%

Global Market controlled by
TTCs

Top Five
Ci

I (billion pieces)
+ Marlboro (PM) 485

|+ Mild seven (JT) 127

i « L&M (PM) 92

" + Winston (RJR and JT) 70

: —Camet (RIRand JT) 9

Source: Maxwell report

Philip Morris tobacco profits

| year Domestic
r International

|
| |
1 1988 3.1 0.8 |
] 1990 42 1.4 !
1992 5.2 2.0 :
| 1994 3.3 2.9 |
| 199 4.2 4.1 J
1998 1.5 5.0
{ USS billion) Source: PM annual reports

“If you want to do something about malaria,

you have to study mosguitoes.

And if you want to do something about lung cancer,

you have to study the tobacco industry."

Professor Stan Glantz
Wall Street Journal 1995; Aug 7.

Know their strategies







Spreuer spssne

apeid 7n, 3033

Point of Sale

Brand Stretching

Phillip Morris is spending billions of
dollars marketing death.

We are spending a few hundread
thousand dollars marketing life

Irv Rimmer
American Cancer Society

s
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Goetsats 1 TRRHCO TO WHEES

REPUBLIC

Philip Morris on Youth Smoking

“QOur Commitments, Our Actions

We want to do our part to address the issue of youth smoking

“ndgr IB : ; A wherever we do business. Cigarettes are our products, and
3 £ they are meant only for adults who choose to smoke. We
"n Tnnannn ) . do not want children to smoke; youth smoking is a serious
. problem and we want to be part of the solution. Ours is much

more than a philosophical commitment - we back it up every

day with actions and programs which are designed to help

prevent children from buying cigarettes; to help them not to

smoke; to help them understand that smoking is not “cool;"

:"d ‘°D‘;’?‘P e e o e S S LS ST
y smoking.

card

23 45 TGS T

Under 18
Ne Tobaecn




TTCs views on Yound
peopie
"Today's teenager is
tomorrow's potential
regular customer, "
Jojﬁgniltofyp{‘or %ng;;;egt gfggng:ififgff rvgz}e/ ‘;er.saenf

of research and devejopment at Philip Morris in
Richmond.

Where is the answer to
i ?
EVéErytne

here

—The “Scream |

Test’

. What does the tobacco industry
scream about?

. What does it keep quiet about?

« What does it actively promote?

Blood curdling
Signifﬁcl:gams

advertising bans

restrictions on smoking
BIG, nasty pack warnings

generic packs
major health education campaign

TIMMYS TC

. SUPROKLS,

School education programs
small,general pack warnings

voluntary codes on advertising

“don’t smoke, children!” signs in shops

.

x



Key Tobacco Control Strategies to Reduce Demand

Raising the price of tobacco

Banning advertising and promotion

Creating smoke-free indoor environments
Conducting mass media campaigns

Including strong warning labels on all tobacco
products

Increasing access to treatment

Implementing youth-based programs

Raising the Price of Tobacco

Price is probably the single most powerful factor
influencing short-term tobacco consumption

Price plays an important role in determining the
number of young people who start smoking
Tax should represent two-thirds of the selling price

Impact of Increasing Price on Smoking
Among Canadian Teenagers

Real cigarette prices and cigarette smoking prevalence amang
Canadians aged 15~19 years

Estimated Impact of Increasing
Price on Prevalence and Mortality

Potential number of smokers persuaded to quit, and
lives saved, by a price increase of 10%

48 e Tesnage smaking im Sa raverrn
“ **eew... —™=  Real tobacco price index 250 Region number of smokers Auerber of deaths
42 230
£ 2 20 ] East Asia and Pacific -6 .4
? % 2 Eastern Europe and Central Asia -6 13
£ » 0§ Latin America and the Caribbean s Lo
[ w ¢ Middle East and North Africa -2 -4
2 1 & South Asia (cigarenes) -3 -07
Y . M South Asia (bidig/ 2 .04
& 5 & Sub-Ssharsn Africa -3 -07
s 10 Low/middle Income countries -36 -9
15— T T T T T T Y High Income countries -4 -1
1578 1980 1981 1982 1983 1984 1985 1986 1987 1988 1968 1980 1961 World - 40 - 10
Yoar Métihan-Cheinin P & Hirsch A, Nove: Namber ke 2008 o Wortd Bank, 1988
1887
. . . .
Banning Advertisement and Promotion Smoke-free Indoor Air
. Advertising, sponsorship and promotion are ail used to boost sales Pl
.
. Bans on advertising and promotion are fiercely contested by the anes
tobacco indust
ry + Workplace
+ Sponsorship is the method most commonly used to circumvent )
+ Schools

advertising bans

Brand stretching (using cigarette brand colors and logos on non-
tobacco products) is the fastest growing form of indirect tobacco
advertisement in Europe

Comprehensive bans on advertising, sponsorship and promotion
are most effective

» Public places
« Restaurants

[ —
Borrisy Gun oy ess IR




The Impact of Smoke-free Workplaces
According to Philip Morris

“Total prohibirion of smoking in
warkplaces strongly affects industry
volume

+Smokers facing these restrictions
consume 11-15% less on average and
quit at a rate that is 84% higher than
average

«Milder workplace restrictions, such
as smoking only in designated areas,
have much less impact on quitting
rates and very little effect on
consumption

Phitip Morris Inter-Office Correspondence. Philip Morris, Us, 1352

Health Warning Labels

To be effective warnings should:

- contain ciear unambiguous messages

~ warn about risk and also about relative size of the risk

~ include graphics or symbols for those who cannot read

— apply to all tobacco products

— be prominent at the top of the package covering &
minimum 25% of space

— disclose all harmful constituents and additives

_ exclude misleading names such as ‘light’ or ‘ultra-light’

— require manufacturers ta rotate a series of warnings

School-Based Prevention Programs

Can reach a large number of young people

- although those probably at most risk are not in school

Are fairly inexpensive

Can delay smoking initiation

Most are currently based in the teaching of general
life-skills

Tobacco Control Efforts to Reduce Supply

+ Restrictions on youth access
+ Crop substitution and diversification
« Restrictions on international trade

+ Action against smuggling

olino
Smuggling
« Drives down prices and + Anti-smuggling measures:
makes sought-after - increased penalties
international brands more — prominent tax stamps
affordable

30% of internationally

~ special packaging

exported cigarettes lost to
smuggling

« Industry invelvement

Thailand Case Study




Strategies in

+ Media Kdvocacy ané Health

Education

« Research for policy
development ‘

« Policy advocacy and lobbying

« Network and Coalition Building

» Intervention with each target
group

« International Networking

Media

. Working with the media to influence the public

debate on tobacco is paramount -

- Influence politicians and Policy Advisors;
— Expose the tobacco industry;

~ Mobilise Non-Smokers;

— Keep tobacco on the agenda;

SMART

Motivate Smokers to

CARE FSRKIDS
PLEASE DONT SMEKE

el
S,

S

Prene x{\'}gg‘ t50

G

Policy Lobbying




National Petition Campaign

Celebrities - Miss Thailand

Celebrities

Religious Community

Internationar Alliances

ot
o



Community
. Commuinteﬁv@i]‘timt impacts, they

are not limited to getting people to guit or not take up
smoking;

. Some effects of Community Interventions include-:

~ Raising Public Awareness of tobacce issues

- Building Alliances

- Building up public support for policy changes

- Enforcing legislation already in place

Care for Kids

- ‘Care for Kids' targets CA;\;E FoR K{E:
children aged 0 to 7 years of EASE IO Spa i
age: PLEASE DONT SMEKE

+ The programme utilises two
networks-:

- Kindergarten Teachers
- Maternity Nurses

« Through these networks ASH =g s |
L L
is able to reach many different PRes ‘@’\ BsKma

groups including-: &N
- Parents, New Parents,
Children and Educators

sike Buster ;i‘:‘luﬁ 3

Care for Kids

Parents quitting for their children;

Inform people about Passive Smoking;

Improve the enforcement of smoke-free schools
policy;

Increasing parental support for tobacco control
policies.

[t



~Working with
Youna Peoble

Working with
encoxgg ylojtn!11 aglisEggtEblago.

Improve community understanding of tobacco
issues;

Increases present and future adults to support
tobacco control;
improves visability of tobacco control movement.

yomen ana |
Smokin

+ Promotes positive Nan-smoking role models;
.+ Maintains social norm against female smoking;

« Motivates women to support tobacco control;

ASH's 'Smoke»frelel Te%els' progl Rl E

was initiated to combat smoking by Monks
but had other benefits-:

- Motivate the religious community to
support tobacco control

~ Influence religious people;

Reduce smoking by Monks;

Stop people giving cigarettes as aims;
- Encourage Monks to act as cammunity
educators.

..Morkplaces

GITTURUCTITGCG

supports the implementation of laws
which ban smoking in air-conditioned
workplaces;

It also has other benefits including-:

- Supporting smokers to quit or cut
down smoking;

— Motivating Non-Smokers to assert
there rights;

Reducing exposure to Passive
Smoking in the workpiace;

Making non-smoking a social norm,




LEessoIl
w.Jearned....

Use the media to generate public opinion and support

Adegquate health education
- Policy advocacy and lobbying

Policy linked research

Lobby for tax increases
Draft legislation with internationai advice

National and International networking

Obstacles to Tobacco Control

Tobacco contains nicotine, which is addictive

The tobacco industry uses its economic and political
influence to oppose tobacco control efforts

Tobacco sales contribute to government revenues

In some populations, there is a lack of knowledge of
tobacco-related health risks

Policy Maker’s Concerns on Taking
Action to Control Tobacco Use

+ Job losses
+ Loss of government revenue
« Increased smuggling

+ Disproportionate impact of increased price
measures on low-income tobacco users

The Status Today

+ Strong Legislation
« Advertising and Promotion Ban
« Smoke Free Areas
« High Taxation
« regularly increased by govt.
+ Strong Tobacco Control Movement
« Funding from Tobacco Dedicated Tax
+ Thai Health Promotion Foundation
+ Smoking Prevalence Declines
+ Male smoking; Declined from 48.8% in 1986 to 38.9% in 1999
« Female smoking: Declined from 4.1% in 1986 to 2.4% in 1999

Banning advertising and promotion

Direct Advertising

Indirect Advertising
& Sponsorship
E}Free samples

'Vending Machines

Smoke-free environments

Public Places

Public Transport
& Air conditioned Workplaces

g Air conditioned Restaurants




ursihivmgsan T

@z‘b Strong | maweHa
warning labels

Mar

Regular Smokers by Number and Percentage (1981-1899)

Year Smokers (million) %)
1981 87 278
1986 10.3 26.4
1988 1141 25.0
1992 11.4 283
1994 10.4 22.8
1996 1.2 23.4
1999 10.2 205

Source : Nationat Statistics Office

Smoking Prevalence
(1QRA-1000)

Raising the price of tobacco

e

| .

"HEBEBHEE

-8BHE

[SS—

i o MiaPads -+ Toceele

Tobacco control Funded by Tobacco Tax

Thai Health Promotion Foundation funded by 2% of tobacco and alcohol tax.

PP

ThaiHealth = Generator

Knowledge management

Public Policy Formulation

Good practice models

Capacity building

Networks and civic movement

ot



Needed to be done

+ Graphic Warnings

+ Effective law enforcement

+ Strengthening Advertising ban

« Increase Tax

« Ban duty free cigarette

« Strengthen grass root and civil movement to
prevent youth esp. girls from Smoking

Tobacco control programs
funded by ThaiHealth

Policy Development
- Eliminate tax ceiling
~ Pictorial warnings

« Law enforcement capacity

~ Smoke free areas

- Total advertising ban

Monitor and expose tobacco industry activities

Policy relevant research

Good practice: Nationai campaign, community program
Strengthen regional ailiance

ThaiHealth’s regulation for funding and support

Grantees and networks
must not partner or get funding
from
Tobacco and Alcohol industries

Current Situation

+ Smoking prevalence among youth??
« Tobacco Industries never give up

— point of sale advertising

— sponsorship by company name

— approaching Ministry of Health and Ministry of
Education

Stake Holders in Tobacco control

Ministry of Heaith

Non Government Organizations

- Thai Health Promotion Institute

~ Action on Smoking and Health Foundation

Researchers

Public Health Advacates

Community based programs

Every programs and organizations funded by ThaiHealth

ThaiHealth's regulation for funding and support

Grantees and networks
must declare their working areas

smoke free

ook
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[t can be

done.
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Teens As Teachers -
TAT

Churunee
Pichayakunmongkol

ASH, Thailand

20031113

Objectives

* To promote non-smoking values in
Thai Youth

+ To develop non - smoking campaigns
in schools

* To enlist students to actively
participate in non - smoking
campaign

« To promote smoke - free policy in
schools

Goals

« Strengthen school anti - smoking

campaign

For youth to gain more self — respect

* For youth to acknowledge and be aware
of the importance of tobacco controi

¢ To form a student leader alliance

e For schools with smoke -free policy to
$ncourage other schools to go smoke -

ree :




Action

« Invite secondary schools to participate
( 11 participating schools)

¢ Together set up individual school projects

* Recruit student volunteers ( target group :
secondary students grade 9-12,30
students each school)

» Training workshop held for volunteers for
2 days with student handbook as guideline

Action (cont.)

Trained volunteers set up curriculum to teach
their juniors

Teacher advisors set up timetable for activities
Trained teens teach their juniors as planned
Volunteers and teacher advisors evaiuate and
improve curriculum / timetable

» Overall evaluation of project by teacher advisors
¢ Report the outcome to ASH

Schools continue to carry out activities without
supervision but with support from ASH

Evaluation

330 student volunteers were evaluated
using a questionaire and direct
observations in teaching activities.

6,500 junior students were evaluated
using a questionaire.

School masters and teacher advisors were
evaluated using a questionaire and formal
interview.

Survey attitude of all students and staff
who were not involved in the programme.

Results

e Trained teens gained knowledge and
confidence and were satisfied with their
wark

e Teacher advisors had more awareness of
tobacco control and smoking cessation
programmes

« School masters had positive attitudes
toward the programme

A



Results (cont)

Schools established ‘We are smart’
clubs

All schools adopted smoke - free
schoo!l policies .

TAT activities stretched out to
include primary schools

ASH increased number of young
advocates or campaigners

THANK YOU

(93]
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SUWANSUTTHARAMVITTAYA
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The “Action on Smoking and Health”
Foundation” has trained 30 students

as leaders in the project of J

“Teens As Teachers”

ﬁ - o

After that, the project has been
extended and the members of the club
have increased (both the seniors anc

the juniors) up to 60 students.

project to campaign and prevent use of
narcotics by forming a club called

“WE ARE SMART"” The work has run on
well with a high level of success.

1. To develop the skills in order
to become good campaigners as
student leaders.

2. The students have their roles
in campaigning “How to give up
smoking” in a concrete figure.




3. The school is a non-smoking
area.

4, The students know the
danger of smoking.

5. The students have unity in
school.

How to run the work
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1. The “Action on Smoking and Health
Foundation” has trained the skill process
“Teens As Teachers” to 30 student

leaders.

How to run the work

2. The student leaders have divided
the activities into 5 stations and have
trained the junior students in period 9
(03.10 p.m.- 04.30 p.m.) on every
Tuesday and Wednesday in every of
LT and M.4 .

How to run the work

e

campaign as follows:
3.1 Make a cut-out with a piece of -
cloth andg write

How to run the work N

p

e

J

e o o i
. 3 new youth groups of S.S.W.
students are not interested in cigarettes

2. S.S.W. students are anti on all
the dangers of narcotics.

3. All cigarettes have gone away because
Thai children do not smoke.

How to run the work

3.2 Put a box to get the opinions on
- Suggestions

- Asking for a song
- Answer questions




How to run the work

3.3 Broadcast on air to give knowledge on

every Monday-Friday morning

- Interesting and top hit news for
teenagers.

- Songs requested, questions
answered.

- Knowiedge - skills and strategies on
how to give up smoking.

How to run the work

The results appear to the students

The student get awareness on the danger of
cigarettes and know how to aveid and reject them.

" ACTIVITIES ON STATTIONS _

STATION 1
“REJECTION SKILLS”
There are 8 methods of rejection skills:
How to say:

ACTIVITIES ON STATTIONS

1. Just say, “No, thank you.”
2. Just say, “No, no, no again and again.”
3. Take no interest in it.
4. Walk away.
5. Stay in groups. 7 )
6. Avoid the situation. How to get self-defense from narcotics
7. Change the story to chat. in the form of persuasion.
8, Give reascns cf excusation.
ACTIVITIES ON STATTIONS ACTIVITIES ON STATTIONS
ok
STATION 2

“KNOWLEDGE ON CIGARETTES”

Components of cigarettes:
Examples of dangerous masses.

. Tar

. Ammonia

. Nicotine

. Hydrogen Cyanide
. Radiation

Ulh WN R

* This knowledge of cigarettes is just
only a part of things that are in cigarettes.




STAT
“"DANGER OF CIGARETTES”
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1. Lung cancer

2. Emphysema

3. Heart Disease

4. Loss of personalities

- Black gums

- yellow teeth

— - bad smell in the mouth
- Losing hair early

- sex drive etc.

B
: % * We should not
stay near those who
¢ smoke because we
could be exposed to
. second-hand smoke,J

P

[ " ACTIVITIES ON STATTIONS

STATION 4
“"WHITE POWER"”

This is & comparison between clean
water and society. When society has lots
of preblems and we ail neglect them until
the society has become worse and worse,
it’s difficult to get the society to become

as good as before.

"WHITE POWER”

__ACTIVITIES ON STATTIONS

STATION S
“STRATEGIES OF THE COMPANIES
THAT PRODUCE CIGARETTES”

These are the straztegies of the campanies
that produce media on cigarettes and are
impressed by the seers. For example: Camel
Trademark, Key bunches, Clothes, and various
sponsors ¢n T.V. Programs etc.

L |

* Recreation: 3 activities (in case)
Tao relax and to bring ancther activity in
each period.
They are: Fun - Good content - Rules etc.

|




_ACTIVITIES ON STATTIONS _
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Activities for the junior students
"Teens As Teachers”

The aspiration has come from the
results of the project that have appeared
to both the senior and junior students
and made the old students think of the
junior students in the primary school and
they just want to teli that "SMOKING is
dangerous to our lives and to the
societies.”

“NO.vversnnDONt EPY

rr

So these activities have been
arranged as “Teens As Teachers” to the
Primary School Level Prathom 6 in the
area of Bangsue district.

-—-mm—-—mmmmm_

to prepare the work (activities).

1. Contact and join the work with the
corperation that is concerned.
2. Demonstrations on bulletin boards.
3. Activities display
3.1 A play to introduce the lesson.
3.2 Recreations.
3.3 Activities on 5 staticns.

Durationma?»égtivitfves about 4 hours from
09.00 a.m. - 11.00 a.m. (
01.00 p.m. - 03.C0 p.m.

— —_—

.

The result that wiil happen to the junior |
students. (
The junior students obtain awareness
on the dangers and poisons of smoking
cigarettes and know how to avoid and
reject them.




Present By

Sasithorn Klaewkla

|
Sakchai Borrisuth {

Create By
the project "Teens As Teachers” and they
are proud of themselves and develop
themselves to be good campaigners. [

SUWANSUTTHARAMVITTAYA

Welcome to
SUWANSUTTHARAMVITTAYA

SUWANSUTTHARAMVITTAYA

[~ Tao Srithon - Manorah is a folk
literary work of the North-Eastern
people in Thailand. The contents of

e QoW B THXT BASSTUAL DANGE -

MarmaND RAK e DAVING I8 SREWATERDArt
of Thailand. The difference of the

story is that the names of some
players are not the same.
The Dramatic Art College in Roi-Et
Province has first set a show by
bringing the past which Manorah and

her 6 sisters came to take a bath at J
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