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But more can be done
to better leverage Business Information

Pervasive clients
v Portal
v Lotus Notes
v Browsers
v ERP
Vs

\ IBM Content #”

= Management

usiness Data
B 15%
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® % = i g 2 (Customer Relationship Management, CRM) :
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@ CRM Capability: Technical Overview

e-business

CRM Correspondence Management Solution
Overview
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pIRPARNE IR PR E IR A Y R 4 5 XML+t 2 # & (Real

Estate) F = 6 238 * (4o @) °

An MLS listing is an everyday example
of the potential value of client-side XML

(©1BM CORPORATION 2000

Content Management Conference

With many industries defining their own
content markup for their industry

e Health care - HL7
e XML for the Automotive Industry - SAE J2008

* NewsML for the news industryElectronic Component
Information Exchange (ECIX)

* Telecommunications Industry Forum Information
oducts Interchange (TCIF/IPI)
\J/gpenMLS - Real Estate Listing Management System
e WAP Wireless Markup Language (WML)

[}

(©1BM CORPORATION 2000 Content Management Conference
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AP Tdpap g @En ki, 2% 2581 8 Visual
FoxPro (VFP)» ™ — s & 7 & 3 XML # & jp » > doflcdic e 2b 24 i -
(You add a Visual FoxPro Web service that performs lookups of
Microsoft SQL Server™ data and returns the results as

Extensible Markup Language (XML) to the Web forms. ) °

XML for Content Management

=558, (©1BM CORPORATION 2000 Content Management Conference
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Personalized Assembly and Presentation

(©1BM CORPORATION 2000 Content Management Conference
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® il (DataMining) :
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valuable information from data to maximize profit and minimize risk | °
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® il 4 it (DataWarehouse) :
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@iz ETL 7 a0 0 p & ob 3R R 2 5B~ (extract)/#& # (transform)/
o~ (load) Fatie - 1% datamining # v > BAFREE ok SLis 47
EEIE o A EE S ¢ @F 4 metadata 0 538 7o Ae® DataMart &
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® X Fit o v gexh(Enterprise Information Portal, EIP) -

A

CAEFRFTHE hA SR R RS S e &
FAR S AR fREm AR F(F RS

EAF L BB L - TR j——r v b2 DKL RS 5,

BWMEE S G 0 L E T RRHBRCTRASETR LY

? 2 F R FF# (data mining) ~ % d(multi-dim. )&+ & 47 (OLAP)

N

AT EP R TR

GBI N FF A AL S
F 10 KM HCk R ad T SOM ke ~ B ¢ B 75 T2 CRM 02 4wl

R~ Hp ~ %2 3 EIRIE -

20



Heterogeneous Data Access

Structured data Warehouse

Online B2C, B2 Purchased
3 ERP Data 2C, 828 U
tranasction it by

Interactive Multi-
Queries Dimensional
Extract, Clean, Reporting Analysis

Transform,

Enterprise
Information

oty
Portal

: ; . Enterprise
Information
Unstructured data

W
leb pages omilé coLp
Manuals
News feeds Documents Multi files
ultimedia fil
Purchased Marketing
data information ~ Contracts . oot
Commercial Product Marketing Manzg:r:em
search information  brochures Application

Content
Manager

© IBM CORPORATION 2000 Content Management Conference J

Enterprise Portal Requirements

[Personalization | [ Categorization| [ Search | [Process/application |
Preferences Organizing Federated Workflow

Change Taxonomy Search Application interactions
Detection Index-Crawl Push-pull Transaction intiation
Filters Auto Classify External Feeds Approval

Personal Profiles Summarize Connection to: Certify

Visual views Clustering -Structured

Relevance Extraction -Unstructured

Learning Hubs -Business Intel

Integration | [ Management| [ Collaboration | | Expertise/Profiling

Applications Single sign-on Community Behavior analysis
LOB Systems Directory integration Knowledge expoitation Metrics
Content mining Security Contextual Proactive helps
Metadata Manager Access contol Sync and Async Suggestion
Rights Usage profiles
Secured delivery Maps
Authentication
Permissions
Administration
(© 1BM CORPORATION 2000 Content Management Conference
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WFlow

MQ&
DB2

PORTAL AD

Web
Client

Web
Client

Extended
Indexing and
Mining
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