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1. Voice-Data— Mobile advanced integrated services.

2. Customized products/flexible network solutions.

3. Corporate networks (VPN and ISDN, Intranet/Extranet).
4. Short TTM (Timeto Market) for new services.

5. Interactive and electronic commerce based services,

6. Customized business solutions vs. technology offerings.

7. Global applications per industry sector.



8. Packages designed for individual customers.

9. Multi-media broadband services (ATM, SDH-based).
10. Intelligent Network Services

11. Qutsourcing.

12. Global seamless services and capability.
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1. Direct Accessto operator’s systems: billing, order

processing, customer care.
2. Integrated network management (INMS).
3. Immediate response times for activation, maintenance, etc.

4. Customer communications analysis (traffic, usage,ports,
etc).
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1. Trend towardsflat rates (broadband services).
2. Flexible and personalised discount plans.

3. Global customizable bills + reporting options (currency,

language, format, media options).

4. One-stop shop for al services, inquiries, problems,

wherever the clients need them.

5. Dedicated customer team: individualized and integrated
service. (sales, network engineering, marketing, after-
sales).

6. Global sales support.

7. Global service but with strong local distribution capability.
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1. Customer should perceive the global Telco asa

“strategic business partner” .

2. Commitment to continually improving quality service

levels.
3. Globa Vision of client.

4. Service Level Agreements.
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